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Business  Executive  Asks  for 
lAd  Facts— Not  Opinions 

Donald  D.  Davis,  General  Mills  President,  Says 
There  Is  Much  in  Advertising  Still  Unproved  . . . 
Wants  to  Get  Away  from  Personal  Beliefs 

Chicago,  Nov.  16 — An  appeal  to  ad-  is  “facts — not  opinions.”  It  seems  to  certain  form  of  magazine.  In  each 
■  virtising  men  for  more  help  in  es-  me  that  this  is  a  responsibility  that  no  case  his  tendency  is  to  iudee  the  buv- 


i-’klhing  advertising  activities  on 
of  “facts— not  opinions,”  was 
ksd  here  today  by  Donald  D.  Davis, 
nt  of  General  Mills,  Inc.,  in  ad- 
Mcing  the  Chicago  Federated  Adver- 
ing  Club.  Mr.  Davis  spoke  on  “What 
I  Busines  Executive  Expects  of  Ad- 
Jprtising.” 

i  Referring  to  the  need  for  more  fac- 
lial  formation,  Mr.  Davis  said: 

■This  should  apply  to  the  whole  field 
advertising  service,  including  media 
•id  copy.  When  you  consider  the 
fiomigus  amount  of  money  in  the 
Iggregate  which  business  spends  on 
•iirrtising  it  does  not  seem  to  me  too 
•udi  to  a^  that  the  men  who  are  re- 
f^.“.3ib!e  for  that  expenditure  should 
|(  guided  so  far  as  possible  by  clearly 
determinable  facts.  It  is  only  by  such 
fiidance  that  they  can  evaluate  the 
teiounts  they  are  spending  on  adver¬ 
ting  in  terms  of  returns  to  their 
fc^ihglders,  of  protection  to  their 
C-pIoyes,  and  of  benefits  to  their  cus- 
I'wrs.” 

Advertising  Oversold 

If  sometimes  some  of  us  expect 
Hracles  I  think  it  is  largely  your 
fcult,”  declared  Mr.  Davis.  “Adver¬ 
ting  can  never  make  first  class  mer- 
^.andise  out  of  second  class  goods. 
Hiere  is,  however,  a  tendency  to  put 
fco  much  emphasis  on  what  advertis- 
fcg  without  the  right  kind  of  goods  to 
it  up  and  the  right  kind  of  mer- 
dnndising  methods  to  cash  in  on  it 
^  accomplish.  Those  who  sell  ad- 
tsrtising  tend  to  oversell  it. 

"Ihis  is  not  surprising,  but  it 
efjte$  an  attitude  of  incredulity  on 
w  part  of  those  who,  after  all,  know 
‘at  advertising  will  not  take  rabbits 
•“t  of  hats. 

“Another  danger  that  the  advertis- 
profession  runs  into  in  selling  its 
»"»iees  to  the  business  executive  is 
of  forgetting  that  what  he  is 
■king  for  is  results  in  dollars  and 
^  today  about  ad- 
J-'v^ig  as  a  great  social  service,  as 
-  e  cheapest  means  of  distribution,  as 
■  i^rny  for  the  consumer.  Maybe 
.1*  those  things — I  don’t  know 
'  neither  do  you.  But  the  business 


business  executive  can  completely 
delegate  to  others. 

“After  all,  in  our  business  advertis¬ 
ing  represents  the  third  largest  cate¬ 
gory  of  expenses,  coming  after  mate¬ 
rials  and  labor.  We  cannot  pass  up 
such  a  responsibility  as  that  and  say 
that  we  are  spending  all  that  money 


Donald  D.  Davis 

entirely  on  somebody  else’s  say-so.  Of 
course  the  responsibility  for  carrying 
out  the  details  of  whatever  policy  is 
adopted  must  be  definitely  delegated 
to  others,  with  the  minimum  of  re¬ 
straint  put  on  creative  ability,  but  de¬ 
termining  the  broad  lines  of  how  the 
money  is  to  be  spent,  what  media  will 
produce  the  be.st  results  per  dollar  in¬ 
vested  and  what  type  of  advertising 
message  will  tie  in  most  effectively 
with  the  company's  merchandising 
activities  seems  to  me  clearly  an  ex¬ 
ecutive’s  responsibility. 

“This  test  of  ‘facts — not  opinions’ 
must  be  applied  to  the  relative  effec¬ 
tiveness  of  advertising  media,  the 
methods  and  the  actual  material  that 

(j  .  .  -  - - -  goes  into  the  advertising  copy.  As  a 

»  nohl"^^  advertising  as  matter  of  fact,  if  any  considerable 

t *  experiment  in  social  service;  number  of  executives  of  our  company 
ns  out  to  V.O  *1  i  „  u  *1  pgfgo^iaiiy  enthusiastic  about  some 

advertising  program,  our  whole  tend¬ 
ency  is  to  be  prettv  sure  that  there  is 
.something  the  matter  with  it,  and  that 
a  thorough  test  on  the  basis  of  known 
facts  is  necessary  before  we  can  put 
our  faith  in  it  or  our  money  back  of  it. 
Media  Problems 

“In  the  matter  of  media,  there  is 
tremendous  danger  of  too  much  op¬ 
portunity  for  individual  opinion.  This 
executive  enjoys  certain  typos  of  radio 
programs,  that  one  is  a  confirmed  be¬ 
liever  in  new.spapers.  A  third  reads  a 


1,;  out  to  be  that — so  much  the 

Ktter. 

Too  Much  Opiniew 

J?**  double  is  that  in  the  whole 
advertising  there  is  still  so 
.  ^  completely  unproved  and 

^  unprovable  —  so  much  that 
on  expressions  of  personal 
w  .  V  ^  just  this  element  of  per- 
•  opinion  that  the  business  execu- 
^o  get  away  from.  We 
company  a  principle 
y  we  try  to  test  all  advertising 
Programs  and  plans.  That  test 


case  his  tendency  is  to  judge  the  buy¬ 
ing  public  by  himself.  He  says,  ‘I 
read  such  and  such  a  magazine  from 
cover  to  cover  every  week  and  it  must 
be  a  good  advertising  medium  for  my 
products.’  He  does  not  stop  to  ask 
himself  either  how  much  he  himself  is 
directly  influenced  by  advertising. 
One  of  the  pet  tricks  around  our  office 
is  to  let  some  zealous  advertising  sales¬ 
man  tell  the  story  of  his  particular 
medium,  how  many  people  of  thi.s,  that 
and  the  other  class  read  it  or  listen  to 
it.  and  then  say  to  him  ‘by  the  way. 
Mr.  Smith,  what  kind  of  flour  do  you 
use  in  your  own  home?’  The  chances 
are,  of  course,  that  he  does  not  know. 
It  is  in  such  matters  as  this  that  ‘facts 
— not  opinions’  become  vitally  im¬ 
portant. 

“Luckily  the  advertising  profession 
is  increasingly  aware  of  its  obligation 
in  this  matter.  To  a  greater  and 
greater  degree  advertising  presenta¬ 
tions  are  based  on  statements  of  de¬ 
termined  facts  which  can  be  checked 
from  the  outside.  I  am  inclined  to 
think  that  this  is  the  biggest  help  that 
a  business  executive  can  get  from  an 
advertising  man.  Claims  for  advertis¬ 
ing  which  will  bear  thorough  analy¬ 
sis  and  scrutiny  give  the  business  man 
something  to  go  on  in  making  his  de¬ 
cision. 

“Exactly  the  same  thing  applies  in 
the  matter  of  advertising  copy.  We 
may  be  convinced  that  we  make  the 
best  flour  in  the  world.  But  our  con¬ 
viction  in  the  matter  is  not  the  type  of 
fact  that  will  sell  goods.  We  have 
heard  a  lot  recently  about  the  demand 
of  the  public,  expressed  through  vari¬ 
ous  laws  for  truth  in  advertising,  but 
I  want  to  say  that  the  demand  of  tha 
business  executive  for  truth  in  adver¬ 
tising  is  just  as  great  as  the  demand  of 
the  public.  It  is  probably  greater, 
because  his  company’s  money  is  at 
stake. 

Copy  Must  Bo  Sound 

“The  old  statement  that  ‘You  can 
fool  some  of  the  people  all  of  the  time 
and  all  of  the  people  some  of  the  time, 
but  you  can’t  fool  all  of  the  people 
all  of  the  time’  is  perfectly  sound  as 
applied  to  any  continuing  advertising 
policy.  If  your  advertising  is  not 
based  on  sound  statements  of  fact,  or 
is  colored  by  personal  opinion,  it  is 
not  going  to  justify  the  money  you 
are  spending  on  it.  We  in  General 
Mills  have  accepted  this  theory  to 
such  degree  that  we  have  gone  right 
down  the  line  with  the  Committee  on 
Foods  of  the  American  Medical  Asso¬ 
ciation.  We  have  done  this  not  be¬ 
cause  we  believe  that  the  A.M.A.  or 
any  other  group  of  men  is  infallible, 
but  because  we  feel  that  it  is  abso¬ 
lutely  necessary  to  have  some  reliable 
outside  check  on  our  advertising 
claims.  Without  such  check  we  are  in 


constant  danger  of  being  carried 
away  by  our  own  enthusiasm. 

“We  also  have  an  internal  system 
called  the  Advertising  Policy  Com¬ 
mittee,  representing  the  Advertising, 
Production,  Research,  Legal  and  Pub¬ 
lic  Relations  Departments  which 
passes,  from  the  standpoint  of  com¬ 
pany  policy,  on  all  proposed  claims  for 
any  of  our  advertised  products.  If  a 
personal  opinion,  unsupported  by  facts, 
gets  by  that  Committee  and  by  the 
Committee  on  Foods  of  the  A.M.A.,  it 
is  doing  well.  I  want  to  emphasize  the 
fact  that  no  amount  of  precaution  is 
too  great  to  keep  the  element  of  per¬ 
sonal  opinion  out  of  executive  judg¬ 
ments  with  regard  to  advertising 
media  and  copy.  The  trouble  is  that 
we  can  none  of  us  rely  on  ourselves 
because  our  opinions  are  necessarily 
personal  and  biased.  And  any  adver¬ 
tising  campaign  representing  hundreds 
of  thousands  or  millions  of  dollars  that 
has  its  foundation  in  one  person’s 
opinion,  no  matter  how  brilliant  that 
person  may  be,  is  headed  for  disaster. 
The  only  justification  that  a  business 
executive  can  have  for  spiending  such 
tremendous  sums  of  the  stockholders’ 
money  is  a  factual  basis. 

Wave  Magic  Wands 
“Now  if  I  were  to  direct  any  criticism 
against  the  advertising  profession,  it 
would  be  that  in  dealing  with  clients 
and  prospective  clients  they  are  a  little 
too  inclined  to  wave  magic  wands  and 
itcite  magic  incantations.  There  has 
developed  a  special  jargon  of  the  ad¬ 
vertising  business,  the  objective  of 
much  of  which  seems  to  me  like  that 
of  all  forms  of  jargon — to  keep  facts 
from  speaking  for  themselves.  If  the 
advertising  man  will  only  realize  that 
the  best  way  to  deal  with  the  business 
executive  is  not  to  put  him  in  a  hyp¬ 
notic  trance  and  tell  him  that  now  he 
sees  millions  of  dollars  in  future  pro¬ 
fits,  but  to  talk  to  him  in  the  plain 
language  of  facts  which  both  of  them 
can  imderstand  and  evaluate,  it  seems 
to  me  that  there  will  be  a  good  many 
fewer  disasters  in  the  associations  be¬ 
tween  business  and  advertising. 

“It  may  be  possible  to  bring  forth 
enough  facts  to  prove  even  that  ad¬ 
vertising  is  a  blessing  to  the  consumer. 
The  trouble  is  that  this  involves  broad 
generalizations.  Undoubtedly  there 
are  plenty  of  instances  in  which  ad¬ 
vertising  has  made  possible  mass  pro¬ 
duction  and  consequently  has  given 
the  consumer  improved  quality  at  re¬ 
duced  cost.  Our  trouble  is  that  we 
tend  to  make  broad  general  statements 
on  the  basis  of  certain  clear  but  iso¬ 
lated  cases. 

Better  Merchandising  Needed 

“From  the  angle  of  the  consumer 
what  the  business  executive  is  most 
concerned  with  about  advertising  is 
the  facts  which  substantiate  it. 
If  his  advertising  tells  the  public 
something  about  the  quality  or  char¬ 
acter  of  the  goods  or  services  he  is 
selling,  that  must  be  absolutely  borne 
out  in  practice.  Untruthful  adver¬ 
tising  is,  in  the  long  run,  unprofitable 
advertising.  Anything  that  will  help 
to  make  advertising  more  accurate 
without  depriving  it  of  the  color  which 
it  obviously  needs  to  do  a  job  is  a 
tremendous  help  to  the  business  ex¬ 
ecutive. 

“Another  thing  on  which  a  great 
deal  more  factual  information  is 
needed  is  the  relationship  which  ex- 
(Continned  on  page  18) 
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Dailies  Continue 
To  Get  Annenberg 
Racing  Service 

Press  Associations  Not 
Affected  as  Nationwide 
Ends  Bookmakers'  Service 

Chicago.  Nov.  15 — Decision  of  M.  L. 

Annenberg.  Philadelphia  Inquirer  pub¬ 
lisher  and  head  of  Nationwide  News 
Service,  Inc.,  to  dissolve  immediately 
his  racing  news  service  to  bookmakers, 
announced  today  in  Federal  Judge 
James  H.  Wilkerson’s  court  by  Attor¬ 
ney  Weymouth  Kirkland,  will  not  _ 
affect  the  servicing  of  race  information  1 
to  press  associations  and  newspapers.  T  V  rTTCTt 

AP,  UP  and  INS  and  individual  V.xtJI'II'IVJliLI  r£ii£iU 

newspapers  had  anticipated  that  ces-  Joseph  V.  Connolly  (left),  general  man- 
sation  of  service  by  Nationwide  would  ager  of  the  Hearst  Newspapers  and 
have  compelled  them  to  develop  their  president  of  King  Features  Syndicate, 
own  services.  It  was  made  clear,  how-  being  greeted  by  friends  Wednesday  at 
ever,  that  the  press  associations  and  the  Banshee  luncheon  in  the  Empire  Room 


department  of  the  New  York  TVat. 
EDITOR  &  PUBLISHER  Guild. 

CALENDAR  Fred  Hale,  who  was  with  the  Roj.  I 

November  19-20— First  Dis-  organization  for  10  ya,, 

trict  AFA  Meeting,  Hotel  Garde,  and  before  that  advertising  manage: 
New  Haven,  Conn.  defunct  Theater  Magazine,  wl’ 

NovembsT  26  —  California  advertising  manager.  Mr.  Half 

Newspaper  Publishers  Assn..  .  ^  °  special  sales  work  in  the  na- 

joint  meeting  Pacific  Coast  pub-  i  department  of 

Ushers,  San  Francisco.  World-Telegram. 

Dan-ember  7-8  —  California  Benjamin  Kaufman  will  be  theEi. 

Press  Assn.,  annual  business  pr^s  s  circulation  manager,  Mr.  Spir 
convention,  San  Francisco.  ^e  will  probably  distribute  in. 

dependently,  he  said. 

The  editorial  staff  "will  probably 
comprise  30  people,  he  said.  "Wert 
3  VV  UrOOiaYll  going  to  have  a  lot  of  cheap  desks  and 

_  ^  equipment  without  any  trimmings" 

jP©]f  Is  OGt  continued.  “We’re  out  to  mak, 

~  money.” 

_  A  Distribution  of  the  Express,  M: 

^  OILII  I  “X  Spiro  said,  will  be  confined  to  Brook¬ 

lyn  and  only  such  parts  of  Queer.. 
G-Day  Evening  Tabloid  First  which  are  easily  accessible  to  Brwk. 
Daily  to  Start  in  New  York  ’y"'  downtown  Manhattan. 

O-  u-  ■  IQOA  Will  Have  Broadway  ColofliK 

Since  Graphic  m  1924  mi.  •  . 

The  Express  is  going  to  have  « 


New  Brooklyn 
Paper  Is  Set 
To  Start  Dec.  4 


Daily  to  Start  in  New  York 
Since  Graphic  in  1924 


ever,  that  the  press  associations  ana  rne  oansnee  uncneon  DECEMBER  4  is  the  tentative  publi-  Broadway  column,  Mr.  Spiro  noted 

newspapers  will  continue  to  receive  °  cation  date  for  the  Brooklyn  Daily  adding  “it  won’t  be  the  convention, 

track  news  supplied  to  Mr.  Annen-  pubhc  appearance  in  many  months.  ^  Amster  Sniro  editor  of  the  column;  it’s  going  to  be  different.”  Ht 

berg’s  three  New  York  publications,  ^he  Banshees.  300  strong,  pacd  tribute  to  t.xpress,  Amsier  spiro,  eaiior  or  me  - - e  _  i. 


b  iiiiw  iNcw  xuin.  puuiicdiiuiia,  .  ’  .  :  '  . - .  r-  -  --  -  -  .  , 

the  Morning  Telegiaph,  Racing  Form  [[f  Banshee  who  returned  to  h.s  desk  lew  six-day  eve- 
and  Racing  Guide.  In  New  York  it 


was  stated  that  the  Cecelia  Corpora¬ 
tion,  parent  firm  of  Nationwide,  and 

daily”ners^peii“lt''w2''expUiSd  Herald  Tribuiie  Names  “unX^'to*New 

whichtr;  Cn  r;”?  Engelldng  City  Editor 

from  those  servicing  bookmakers.  In  a  surprise  bulletin  board  an-  Jen’s  Evening 

Affects  Bookies  nouncement  Thursday  night,  Nov.  16,  Graphic  made  its 

Cessation  of  service  to  handbooks  Editor  &  Publisher  went  to  press,  Jebut  in  1924, 
will  only  interfere  with  bettors’  hab-  New  York  Herald  Tribune  an-  50,000  copies  of 

its.  it  was  pointed  out.  Instead  of  be-  nounced  the  appointment  of  Lessing  Express  will 
ing  able  to  listen  to  the  call  of  the  L.  Engelking,  assistant  night  editor  bg  the  first  press  Amster  Spiro 

race  by  quarters,  bettors  will  now  since  1935.  to  the  post  of  day  city  edi-  run,  Mr.  Spiro 

have  to  rely  on  newspapers  for  the  tor  succeeding  Charles  McLendon,  who  said.  A  copy  will  sell  for  3  cents, 

results.  It  may  be  that  instead  of  pay-  resigned.  T^  appointment  ai^  res^-  definite  printing  plant  has  bei 

!na  nflF  Mdnnprs  aftpr  thp  rapp  nation  both  beCOmC  effective  NoV.  20.  _ .  U- 


Editor  &  Pub¬ 
lisher  this  week. 

First  daily 
newspaper  to  be 
launch^  in  New 
York  City  since 
Bemarr  Macfad- 
den’s  Eventing 


did  not  reveal  who  will  write  it. 

Asserting  the  Express  is  planned  i.- 
a  “local”  paper  for  Brooklyn,  M: 
Spiro  revealed  a  few  intimate  point- 
regarding  the  make-up  and  typoc- 
raphy  of  the  new  daily,  heretofore 
closely  guarded  secrets. 

The  paper  will  be  largely  depan- 
mentalized  and  every  attempt  will  be 
made  to  get  away  from  the  conver- 
tional  treatment  of  news.  Interpreta¬ 
tion  will  be  the  theme  of  a  large  por¬ 
tion  of  the  news,  Mr.  Spiro  said. 

As  a  departure  from  conventiora! 
tabloid  treatment  of  news  in  the  pa¬ 
per’s  double-truck  center  spread,  the 


results.  It  may  be  that  instead  of  pay¬ 
ing  off  winners  shortly  after  the  race, 
bookies  will  wait  until  the  next  day 
to  cash  winning  tickets,  it  was  stated. 


r  succeeumg  Hilaries  ivici^enuon,  WHO  ^aid.  A  copy  will  sell  for  3  cents.  Express  will  reserve  that  portion  of 
signe  .  e  appom  men  an  re^-  definite  printing  plant  has  lieen  the  paper  for  its  most  important  stor- 

ition  both  become  effective  No^  said. ‘‘but  it  definitely  ies  told  in  type,  the  stories  to  be  sup- 

Grafton  S  Wilcox,  managing  editor,  published  in  Manhattan,”  plemented  with  pictures.  Mr.  Spiro 


-  __  ^  , ,  „  „  _  ...  ,  will  be  published  in  Manhattan,”  plemented  with  pictures,  Mr.  Spiro 

to  cash  winning  tickets,  it  was  stated,  ‘old  Editor  &  Publisher  there  will  be  gg^oss  the  East  River  from  Brooklyn,  said. 

Attorney  Kirkland  appeared  in  court  some  other  staff  changes,  but  added  Cartoon  on  Front  Page 

today  and  requested  dismissal  of  An-  that  no  definite  transfers  had  been  BrookWn^^ The  first  naee  he  said  will  not  be 

nenbere’s  s^t  for  an  iniunction  to  decided  upon  as  of  Nov.  16.  He  gave  Panting  p^ant  m  Brooklyn  to  handle  hrst  page,  he  sa  d  will  not  ^ 

coJmiel  telephone  and  telesraoh  com-  no  reason  for  Mr.  McLendon’s  resigna-  °tir  |»per,  Mr.  Spiro  gave  as  his  rea-  splashed  with  pictures,  he  contaued 
compel  teiepnone  ana  teiegrapn  com  publishing  the  Express  m  Instead,  it  will  carry  news  stones. 

The"TT^^T'°We£  Mr.  McLendon  succeeded  as  Herald  dovjmtown  Manhattan.  He  pl^,  he  augmented  with  pictures  if  the 

-r'l’  u _  Tribune  citv  editor  Stanlev  Walker,  to  publish  a  Sunday  edition  of  requires  it,  and  we  will  carry_aOT- 


em  Union  and  Illinois  Bell  Telephone 
companies  had  already  agreed,  at  the 


Tribune  city  editor  Stanley  Walker,  puDiisn  a  ounaay  ,  ,  ,  j  >• 

new  editor  of  the  Philadelphia  the  Express  “after  a  while.  to^  on  the  front  page  every  day_ 

Ledger.  Before  that  he  was  assistant  Johaiwes  Steel  Foreign  Editor  The  cartoons  will  be  the  work  o! 

day  city  editor.  Johannes  Steel,  who  formerly  wrote  Z 

Before  moving  into  the  assistant  a  column  of  foreign  news  for  the  New  ^  ^  coveis  for  e  e 

night  editor’s  post,  the  new  city  editor  York  Post,  author  and  radio  news  '^^sz'ne.  u-  u  La/)  ibp 


demand  of  District  Attorney  William  Ledger.  Before  that  he  was  assistant 
J.  Campbell  and  State’s  Atorney  day  city  editor. 


Johonnes  Steel  Foreign  Editor 


Courtney,  to  discontinue  service  to  lietore  moving  into  the  assistan 
Nationwide.  night  editor’s  post,  the  new  city  edito 

“Mr.  Annenberg  finds  himself  in  a  served  as  night  city  editor  of  the  Har 
situation  where  the  government  of  the  Tribune.  A  Texan,  he  startei 


situation  where  the  government  of  the  aid  Tribune.  A  Texan,  he  started  foreign  editor  of  the  Express. 

United  States,  although  it  is  at  best  newspapering  there,  making  his  ven-  Maxwell  Lehman,  editor  of  the 
doubtful  that  any  statute  supports  its  fl*®  New  York  journalistic  American  Spectator  in  1937  and  edi 

[xisition,  strongly  opposes  this  busi-  field  in  1927  when  he  joined  the  staff  tor  of  the  Digest  &  Review  until  Feb 


York  Post,  author  and  radio  news  '^aRaz'ne.  u-  u  Lo,)  tlip 

commentator,  Mr.  Spiro  said,  will  be  ^  R^Ply'^K  to  rumors  which  had 
fnromn  «litornf  thp  F.vnr««  Express  backers  as  politicians.  .M- 


ness,”  said  Attorney  Kirkland.  “He  of  t^ae  Neiv  York  World-Telegram. 
feels  that  he  does  not  want  to  be  con-  , 

nected  with  such  a  business  under 

those  circumstances.  He  has  for  sev-  JOINS  WASH'N  POST 
eral  years  considered  separating  him-  Washington.  D.  C..  Nov.  16— N.  C. 


field  in  1927  when  he  joined  the  staff  tor  of  the  Digest  &  Review  until  Feb- 
of  the  Netc  York  World-Telegram,  ruary  of  this  year,  will  be  managing 


--  ,  Spiro  was  emohatic  m  slating  tnai. 

Maxwell  Lehman,  editor  of  the  '  r  _  ^lii. 

American  Spectator  in  1937  and  edi-  . 
tor  of  the  Digest  &  Review  until  Feb- 

ruary  of  this  year,  will  be  managing  interested  m  the  Expig- 

editor.  Mr.  Lehman,  a  tyoography  ex-  ^he  only  money  we  have  in  the  ^ 
npH  dpsiimpd  tbp  F.vnrp;.  P^ess  IS  from  Brooklyn  and  New  York 


pert,  designed  the  Express. 

There  won’t  be  any  city  editor,  Mr. 


business  men.” 

In  handling  foreign  and  nationa 


eral  years  considered  separating  turn-  Washington,  D.  C.,  Nov.  16— N.  C.  Spiro  said,  as  both  he  and  Mr.  Lehman  gL;‘  ron- 

self  from  Nationwide,  but  the  tax  Christensen,  formerly  managing  edi-  will  divide  the  city  editor’s  duties  be-  wire  service  news,  ""--written  and 


problems  have  proved  insurmountable,  t^j.  s„n  j^^ke  City  Tribune, 

Some  time  ago  this  matter  was  taken  joined  the  news  staff  of  the  Wash- 


up  with  the  Treasury  Department 
without  any  success.” 

The  announcement  came  at  a  court 
session  attended  by  Mr.  Annenberg 
and  his  fellow  defendants.  Pleas  in 
abatement  were  offered  in  behalf  of 
the  defendants  to  the  10  indictments 
that  charge  income  tax  evasion 
amounting  to  $5,500,000,  bribery  and 
operating  a  lottery.  Mr.  Annenberg 
was  named  in  seven  of  the  indict¬ 
ments.  Arguments  on  the  motion  will 
be  heard  Nov.  27  when  Prosecutor 
Campbell  will  elect  which  of  the  mo¬ 
tions  he  will  argue. 

HEARING  POSTPONED 

Dallas.  Tex.,  Nov.  15 — Time  for  fil¬ 
ing  answer  in  the  Dispatch  Journal’s 
bankruptcy  hearing  was  extended  to¬ 
day  to  Dec.  1.  Bankruptcy  suit  was 
brought  by  International  Paper  Sales 
Co. 


ington  Post. 


tween  themselves. 

As  drama  critic,  the  Express  will 
have  John  Gassner,  head  of  the  play 
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tinued,  all  copy  will  be  rewritten  ana 
"will  probably  appear  without  any 
date-lines.” 

Under  a  standing  head.  “Rumors 
the  Express  also  will  carry  a  daily 
column  on  national,  international  anc 
local  affairs,  he  said. 

No  wire  service  has  been  contracii;® 
yet,  he  continued,  negotiations  now 
being  under  way  with  Intern^®®' 
News  Service,  United  Press  and  Tran- 
iT.dio  News,  Mr.  Spiro  said. 

The  paper  will  be  Independen 
politics. 

The  Express  will  use 
fc  ces  throughout  the  paper.  • 
type  will  be  8-point.  Headline  W 
will  be  Metro  Medium,  both  in  no 
and  italic.  , 

Mr.  Spiro,  who  left 
after  30  years  of  it  to  enter 
manufacturing  business,  was  city 
tor  of  the  New  York  Ere)ii«9 

(now  the  Journal- American) 

1925 'to  1937. 


for  NOVEMBER  18,  1939 

Block  Closes  Star-Eagle; 
NewarkLedgerBuysName 

Newhouse  Blames  Suspension  of  Evening 
Paper  on  Guild  .  .  .  Morning  Paper  to 
Become  Star-Ledger,  Standard-Size 


SUSPENSION  of  the  Newark  (N.  J.) 

Star-Eagle,  effective  Nov.  18,  by 
Paul  Block  and  the  sale  of  the  eve¬ 
ning  paper’s  name  and  good  will  to  S. 

L  Newhouse.  publisher  of  the  Newark 
Udger,  morning  and  Sunday,  was  an¬ 
nounced  Thursday  in  New  York  by 
Mr.  Block.  Beginning  Monday,  Nov. 
30,  the  Ledger  will  drop  its  six-column 
'abloid  format  and  become  the  New¬ 
ark  Star-Ledger,  a  standard  size 
■nonh?  paper.  Both  the  Star-Eagle 
end  Ledger  mastheads  will  be  carried 
a'  first. 

Doily  107  Years  Old 

While  Mr.  Block,  in  a  frank  state¬ 
ment  published  Nov.  17  in  the  Star- 
Eagle.  attributed  the  suspension  of 
the  lC7-year-old  daily  to  “a  trend  in 
new^per  economics  over  which  we 
have  no  control,”  a  statement  by  Mr. 
Newhouse  blamed  the  guild  for  sus¬ 
pension  rf  the  paper. 

,Mr.  Block’s  published  announce¬ 
ment  of  the  suspension  follows: 

Tt  is  with  much  regret  that  we  sus¬ 
pend  publication  of  the  Star-Eagle 
*ith  tomorrow’s  edition. 

The  Star-Eagle  for  a  number  of 
years  has  been  published  at  a  consid¬ 
erable  loss.  So  long  as  it  appeared  that 
there  was  a  place  in  its  field  for  this 
newspaper,  its  owner  was  willing  to 
■ustain  this  loss  and  make  further  in¬ 
vestments  on  the  chance  that  in  time 
the  Star-Eagle  would  become  a  rea- 
-cnably  profitable  institution. 

■'But  the  greatly  increased  produc¬ 
tion  costs  due  to  mounting  labor  costs 
tnd  shorter  week  hours,  as  well  as 
rising  newsprint  prices  and  increased 
taxes,  have  convinced  us  that  even 
during  times  when  business  shows  an 
improvement,  as  it  does  today,  it  is 
apparently  impo.ssible  to  make  a  sec¬ 
ond  evening  paper  at  least  break  even. 

“This  unfortunate  condition  has 
arisen  in  many  cit'es  where  the  sec¬ 
ond  evening  paper  has  recently  either 
suspended  or  been  consolidated  with 
one  of  the  other  publications.  It  hap¬ 
pened  in  Buffalo,  in  Rochester,  in 
Syracuse,  in  St.  Paul,  in  Denver,  in 
Worcester,  in  Toledo,  in  Des  Moines, 
in  Minneapolis,  in  Akron,  in  Youngs- 
•own,  in  Milwaukee,  in  Brooklyn,  and 
>n  a  number  of  other  cities. 

We  regret  the  circumstances  which 
■nake  this  action  necessary,  but  we 
hold  no  one  to  blame  for  them.  They 
rise  from  a  trend  in  newspaper  eco¬ 
nomics  over  which  we  have  no  control, 
’I'd  so  it  is  with  a  feeling  of  deep  re- 
Jret  that  we  will  suspend  publication. 
A  Ftw  Words  from  the  Publisher 
There  is  very  little  I  can  add  per- 
>unally  to  the  above  statement  except 
0  My  that  when  I  decided  that  I 
-ould  not  afford  to  continue  the  big 
j^ses  I  was  sustaining  on  the  Star- 
agle  and  th::t  becau.se  of  this  I  felt 
*'^bre  from  a  field  which 
^red  the  paper  no  hop)e  of  better- 
^®nt  and.  therefore,  to  concentrate 
nme  and  effort  and  investment  on 
other  interests  which  occupy 
■  ore  favorable  fields  foi  expansion 
”,  ^owth.  I  urged  the  executives  of 
,^^r-Eagle  to  endeavor  to  get 
jac  ing  with  the  hope  that  they  could 
0  over  the  property  and  keeT>  it 
'ronf  appreciated  their  problem 
diffi  1  ^®8inning  because  it  was 
!  ^  ^0  see  how  they  could  turn  a 

'  og  property  into  one  that  would 


at  least  break  even,  but  1  felt  that  it 
was  always  possible  for  some  man  or 
men  to  be  successful  in  a  venture  in 
which  others  could  not  succeed. 

‘‘Right  up  to  a  very  lew  days  ago 
I  interviewed,  at  the  request  of  our 
executives,  some  men  who  they 
thought  had  shown  an  interest.  I  of¬ 
fered  it  to  these  backers  (but  only 
for  my  executives)  for  a  sum  less  than 
ore-half  of  a  standing  offer  I  had  for 
Ihe  property.  Unfortunately,  after 
many  weeks  of  effort,  liothing  came 
^^f  it. 

“I  want  to  take  this  occasion  to 
flcnk  these  executives  and  all  the 
.‘t-  ff  of  the  paper  for  their  .share  of 
t’’e  work  in  getting  out  a  really  fine 
publication.  And  I  want  to  thank  the 
t  ubscribers  and  readers  of  the  Star- 
F"gle  for  the  fine  support  they  have 
given  our  paper  for  so  many  years. 
r’'over  bv  the  fact  that  t’le  circula¬ 
tion  of  the  Star-Eagle  is  not  very  far 
from  its  peak  figure. 

“And  I  cannot  forget  with  deep  ap¬ 
preciation  the  fine  suppKirt  that  so 
many  merchants  gave  to  our  paoer. 
The  great  Bamberger  Store  used  close 
to  1.400.000  lines  of  advertising  with 
us  annually.  Few  newspapers  in  the 
country  receive  so  much  .space  from 
one  store. 

Costs  Too  High 

“And  the  other  fine  stores  like 
Kresge.  and  Hahne.  and  Hearns,  and 
Sears  Roebuck,  and  Bond  Clothes, 
and  Ludwig  Baumann,  and  Michaels 
Department  Store,  and  Ohrbach’s.  not 
forgetting  the  Public  Service  Corpora- 
t  or>.  all  U'-'ed  the  Star-Eagle  with  sub¬ 
stantial  space,  some  of  them  using 
more  linage  with  us  than  ever  before. 
Yet  all  this  circulation  and  advertising 
rot  enough  to  balance  the  great 
i.ncreased  costs  which  have  arisen  i  i 
the  publishing  of  ti  present-day  news¬ 
paper. 

“And  so  I  repeat  my  regret  that  t'le 
Star-Eagle  cannot  continue,  and  the 
still  greater  regret  that  this  may  mean 
the  loss  of  jobs  for  .so  many  fine  men 
and  women. 

“I  am  in  hopes  that  with  one  less 
newspaper  in  the  field,  the  improve¬ 
ment  which  will  come  to  the  other 
papers  will  be  so  substantial  that  many 
of  the  former  Star-Eagle  employes 
will  be  engaged  by  them. 

“The  Star-Eagle’s  weak  financial 
condition  will  not  stand  in  the  way  of 
till  released  employes  receiving  dis¬ 
missal  pay.  I  .shall  personally  .see  to 
this. 

“Paul  Block.” 

Between  350  and  400  Star-Eagle 
imployes  will  receive  severance  pay. 
Executives  have  been  absorbed  by 
Mr.  Block’s  three  remaining  paners. 
the  Pittsbjirpli  Pout-Gazette,  Toledo 
B'ade  and  Toledo  Times.  Mr.  Black 
formerly  owned  the  Duluth  News- 
Tribune  and  Herald,  sold  to  the  Bid¬ 
der  brothers  for  $1,500,000  ca.sh  in 
l')36.  and  leased  the  Milwaukee  Sen¬ 
tinel,  which  lease  he  gave  up  in  1937. 
when  the  paper  was  consolidated  by 
W.  R.  Hearst  with  the  Wisconsin  News 
into  the  News-Sentinel  and  Mr.  Block 
(  btained  complete  control  of  the  PitLs- 
'aurgh  Post-Gazete. 

“You  ask  why  I  have  sold  the  New- 
■rk  Star-Eagle?”  Mr.  Block  repeated 
to  an  Editor  &  Publisher  interviewer 
Thursday.  “Maybe  the  best  way  to 


HASTINGS  NOT  'OUT' 
OF  LYNN  ITEM 

A  story  that  Charles  H.  Hastings, 
publisher  of  the  Lynn  (Mass.)  Item, 
had  retired  from  active  conduct  of 
thaf  newspaper,  published  in  Editor 
&  Publisher  for  Nov.  II,  was  not 
founded  on  fact,  we  learn  from  Mr. 
Hastings.  The  report  was  received 
from  a  correspondent  with  a  long 
record  for  reliability,  and  its  veri¬ 
fication  by  him  was  taken  for 
granted.  The  fact  is  that  Mr. 
Hastings  has  not  relinquished  con¬ 
trol  of  the  newspaper  and  is  still 
functioning  as  its  publisher,  and 
that  the  contrary  report,  which  be¬ 
came  current  during  the  recent 
guild  strike,  is  entirely  without 
foundation. 


::  u  wer  thi  l  qiu'.stion  is  to  lell  you  o 
little  story. 

“A  few  years  ago  when  Lord  Beav- 
trbrook,  the  well-known  Engli.sh 
newspaper  publisher,  was  visiting  New 
York  I  was  taking  dinner  with  him  in 
his  apartment  at  the  Ritz  Carlton 
Hotel.  Just  before  the  dinner  w:is 
over  Mr.  Clarence  Dillon,  well-know  i 
financier,  head  of  the  banking  house 
of  Dillon.  Read  &  Company,  dropped 
in.  Lord  Beaverbrook,  not  knowing 
I  was  acquainted  with  Mr.  Dillon,  in¬ 
troduced  me  and  said.  ‘Clarence,  I 
want  you  to  know  Paul  Block,  who 
is  the  publisher  of  20  newspapers.’ 

I  said,  “Just  a  minute,  please.  You  are 
quite  mistaken.  I  tmi  not  publisher 
of  20  newspapers,  I  am  the  publLsher 
of  seven,  and  I  wish  it  wtis  one.’ 

"I'm  Down  to  Three  Papers" 

“Well,  with  the  .sale  of  the  Sttir- 
Eagle  I  am  down  to  three  newspapers, 
so  maybe  my  ambition  may  still  be 
fulfilled. 

“But  seriously,”  Mr.  Block  said, 
“the  statement  published  in  Friday’s 
Star-Eagle  tells  the  story  best.  It  is 
not  a  new  story  to  the  publishers  of 
the  country.  It  expresses  what  most 
everyone  knows,  namely  that  it  has 
become  a  serious  problem  to  find  a 
way  to  break  even  on  the  second  eve¬ 
ning  new.spaper  in  most  communi¬ 
ties.  The  co.st  of  producing  a  news- 
ptiper  today  has  ri.sen  to  such  heights 
that  it  is  a  problem  for  ihe  first  paper 
in  a  city,  so  you  can  readily  under¬ 
stand  what  it  must  be  for  the  sec.and 
paper.  I  refer  especially  to  the  .sec¬ 
ond  evening  paper.” 

The  following  statement  was  issued 
by  Mr.  Newhouse; 

“With  the  suspension  of  the  Newark 
Star-Eagle,  a  108-year-old  evening 
newspaper,  the  Newark  Ledger  has 
acquired  the  name,  good-will  and 
circulation  lists  of  the  Star-Elagle. 

“It  had  been  our  desire  to  continue 
publishing  in  the  evening  field  and  we 
were  planning  to  do  so.  In  the  midst 
of  our  preparations,  an  attitude  of 
militancy  on  the  part  of  the  News¬ 
paper  Guild  was  communicated  to  us. 
We  were  advised  that  if  in  the  course 
of  our  reorganization  we  as  much  as 
made  a  single  change  in  personnel  af¬ 
fecting  a  Star-Eagle  Guild  member,  we 
would  be  faced  with  aggre.ssive  action. 

“Further  warning  came  to  us  in  an 
article  in  the  Guild  Reporter  of  Nov. 
15.  It  seemed  hopeless  to  us  to  at¬ 
tempt  operation  in  the  extremely  diffi¬ 
cult  evening  field  in  Newark  unless 
we  had  complete  freedom  in  the  reor¬ 
ganization  of  content  and  personnel. 
We.  therefore,  felt  compelled  to  drop 
our  plans  for  the  evening  edition. 

“The  new  newspaper  will  appear 
Monday  morning,  Nov.  20,  with  all 
the  features  of  the  Star-Eagle  and 
all  the  features  of  the  Ledger,  and  it 
will,  we  trust,  grow  steadily  in  its 
usefulness  to  the  public." 


Hearst  Magazine 
Case  Taken 
To  Chicago 

FTC  Closes  Hearing  in 
New  York  Nov.  16,  in  Case 
Against  Good  Housekeeping 

The  Federal  Trade  Commission’s 
hearing  in  its  charges  of  misleading 
advertising  against  Good  Housekeep¬ 
ing  magazine  in  Federal  Court  in  New 
York  came  to  an  end  at  11  a.m.  Nov. 
16  as  the  government  rested  the  New' 
York  phase  of  its  case. 

The  hearing  will  be  continued  Nov. 
28  in  Chicago  where  it  is  being  re¬ 
moved  for  the  convenience  of  the  gov¬ 
ernment’s  witnesses.  It  opened  before 
Trial  Examiner  Charles  F.  Diggs  in 
New  York  Oct.  30. 

Following  a  week  in  Chicago  its 
locale  again  will  be  moved,  this  time 
to  Washington,  where  FTC  counsel 
James  L.  Fort  expects  to  have  pre¬ 
sented  the  government’s  case  before 
Christmas.  Good  Housekeeping  coun¬ 
sel  Isaac  W.  Digges  then  will  present 
the  magazine’s  case. 

40  Witnesses  Heard 

During  the  14  days  that  the  FTC 
presented  its  complaint,  it  paraded 
through  the  hearing  room  more  than 
40  witnesses,  including  such  publish¬ 
ing  personages  as  Walter  D.  Fuller, 
president,  Curtis  Publishing  Company, 
and  Otis  Wiese,  editor,  McCall  maga¬ 
zine.  It  al.so  presented  more  than  700 
exhibits. 

Four  dermatologists  also  were  called 
to  the  .stand  by  the  FTC.  One.  Dr. 
Herman  Sharlit,  on  the  teaching  staff 
of  Columbia  University,  testified  on 
cosmetics,  such  products  as  Dioxogen 
cream,  Phillips  Milk  of  Magnesia 
cream.  Arrid,  and  Vita-Ray. 

In  its  13-page  charge,  the  FTC 
claims  that  the  actions  of  Hearst  Mag¬ 
azines,  Inc.,  publishers  of  Good  House¬ 
keeping.  through  its  use  of  seals  and 
guarantees  issued  by  Good  House¬ 
keeping.  constitutes  an  unfair  method 
of  business  competition. 

Plans  for  "Vision" 
Magazine  Dropped 

D.  E.  Moran,  vice-president  of  Pub¬ 
lication  Corporation,  New  York,  an¬ 
nounced  this  week  that  the  scheduled 
issuance  of  Vision  Magazine,  sched¬ 
uled  for  next  Janu'ary,  has  been  can¬ 
celed  because  sufficient  circulation  has 
not  been  obtained  to  justify  its  pub¬ 
lication. 

*‘A  considerable  number  of  the 
newspapers  supporting  our  program  up 
to  the  present  time,  have  felt  that  ow¬ 
ing  to  national  and  international  con¬ 
ditions  the  launching  of  this  new  pub¬ 
lication  would  be  inadvisable  until  the 
atmosphere  clears  .somewhat,”  said 
Mr.  Moran. 

“Newspapers  representing  over  a 
million  in  circulation  have  indicated 
their  desire  to  go  ahead  with  the  plan, 
but  we  have  come  to  the  conclusion 
that  in  terms  of  national  coverage  in 
the  class  of  market  represented,  we 
<-ould  not  expect  the  support  from  ad- 
verti.sers  which  a  circulation  of  two 
million  would  have  merited. 

“It  is  possible  that  with  changed  con¬ 
ditions  this  plan  may  be  considered 
again.” 

P.  Jl.  M-<^OWAN 

Washington,  D.  C.,  Nov.  16— P.  H 
McGowan,  68,  Washington  correspon¬ 
dent  for  southern  newspapers  for  35 
years  until  he  joined  the  press  staff 
of  U.  S.  Housing  Administration  re¬ 
cently,  died  today  at  Laurens,  S.  C 


EDITOR  &  PUBLISHER 


Ad  Men  Hear  Possibility 
Of  Rise  in  Ad  Volume 


Central  Council  4- A  Told  to  Give  More 
Informative  Advertising  Copy  for  Consumers  . . . 
Ad  Gains  Seen  from  War 


CHICAGO,  Nov.  14— In  this  hurly-  Mr.  Kegg  approached  the  war  in- 


burly  arena  of  war  abroad  and  the  fluence  from  a  historical  angle  in  its 
growing  consumer  movement  in  this  relation  to  advertising  from  1914-20. 


country,  members  of  the  Four  A’s  His  survey  was  based  on  magazine  ad- 
Central  Council  took  stock  here  today  vertising  volume,  which  reflected  the 


of  the  function  of  advertising  and  its  fantastic  boom  in  linage  immediately 
relation  to  current  social  and  economic  following  the  last  war.  He  showed 


problems. 

Advertising  agency  executives  were 
urged  to  be  prepared  to  meet  a  pos¬ 


that  35  leading  magazines  nearly 
doubled  their  gross  advertising  reve¬ 
nue  during  the  first  four  years  and 


Ads  Told  Readers  They 
Couldn't  Buy 

Although  all  tickets  for  the  Duke- 
North  Carolina  football  game  at 
Durham,  Saturday,  Nov.  18,  have 
been  sold  since  Nov.  I,  advertise¬ 
ments  of  the  game  appeared  in 
North  Carolina  State  newspapers 
Sunday,  Nov.  12. 

But  the  ads  didn't  urge  people 
to  attend — they  urged  them  to  stay 
home. 

"All  tickets  sold,"  the  ads  read. 
"It  is  requested  that  only  those  who 
now  have  tickets  plan  to  attend  the 
game.  No  standing  room  tickets 
will  be  sold." 

A  crowd  of  approximately  52,000 
was  expected. 


Store  Finds  New 
Way  to  Promote 
Its  Goods 


"Hit  of  the  Week"  Selected 
For  Promotion  from  Among 
Unadvertised  Products 


What  appears  to  be  an  innovation  in 
department  store  advertising  was 
started  Thursday,  Nov.  9,  by  Saks  at 


sible  influx  of  advertising  schedules  'uore  than  doubled  it  again  from  1918 
within  the  coming  year  and  to  give  to  1920.  The  biggest  percentage  gains 


serious  attention  to  the  demand  of  were  registered  by  weekly  magazines. 
Mr.  and  Mrs.  Consumer  for  more  with  the  old  Literary  Digest  at  the  top 
informative  advertising  cony.  with  a  1,200%  increase;  women  s 

n  j  u-  ci  j  *  magazines  were  next  with  a  gam  ol 

Readership  Study  „  ® 


Breckenridge  Cites 

with  the  old  Literary  Digest  at  the  top  Advantages  of  "Study" 

with  a  1,200%  increase;  womens  Members  of  the  Newspaper  Repre- 
magazines  were  next  with  a  gam  ol  Association  of  Chicago  were 

387^ ;  farm  capers  third  with  290%  c  *  u  j  i 

increase  and  General  magazines  fourth  ®  explanation  of  the 

.  “Continuing  Study  of  Newspaper 


Newspaper  reader  habits  were  high-  increase  and  general  magazines  : 
lighted  in  an  illustrated  talk  by  Harold  a  185%  upturn  in  volume. 

H.  Anderson,  director  of  the  Publica-  Qj.  Kenneth  Dameron,  chief  ex- 


'  BOITOH  ' 


tion  Research  Service,  in  discussing  ecutive  of  the  Consumer- Advertiser 
the  implication  of  the  Continuing  Council,  discussed  the  need  for  a 


Study  of  Newspiyjer  Reading  now  keener  insight  on  the  part  of  ad- 


Reading,"  latest  sales  tool  to  be  de¬ 
veloped  by  the  Bureau  of  Advertis¬ 
ing,  ANPA,  in  joint  co-operation  with 
the  Four-A’s  and  ANA,  at  their  meet¬ 


being  offered  to  advertisers  and  agen-  vertisers  to  the  constantly  growing  Nov.  13.  Wilder  Breckenridge 


cies  under  the  sponsorship  of  the  consumer  movement  in  this  coun-  manager  of  the  bureau,  and  Fred 


Bureau  of  Advertising,  Four  A’s  and  t,.y  jjg  declared  this  movement  Diftkinson,  western  manager,  pre- 


Mr.  Anderson’s  talk  dealt  consists  of  three  factors:  (1)  De-  sented  the  study  by  means  of  illus- 


with  the  Akron  Beacon  Journal  study  for  more  information;  (2)  Pro-  <‘ated  slides. 


presented  recently  to  the  ANA  con-  against  unfair  trade  practices; 


Mr.  Breckenridge  declared  that 
such  studies  should  be  helpful  to 


Saks  at  34th  "Hit  of  the  Week"  Ad 
34th.  New  York,  when  it  placed 


(3)  Demand  for  more  adequate  pro-  “uch  studies  snouid  oe  neipiui  lo  ■  columns  wide  bv  fourteen 

Mr.  Arrferson  emphasized  that  ad-  Mien.  He  urged  advertising  men  la  "'^ffJ/tlSr’irnewran’ers  '“h™  dt^p“„  the  Netr  Yo.l  ril 

ertisers  today  are  mterested  m  know-  be  less  concerned  with  the  so-cal'ed  nothing  about  newspapers  that  r  r  Wraoir” 


vertisers  today  are  interested  in  know-  be  less  concerned  with  the  so-cal'ed  nothing  about  newspapers  that  r  a  ■  X  ..ut,  r  ..  Week” 
ing  what  advertising  costs  in  terms  “radical”  wing  of  the  movement  and  won't  stand  the  light  of  day.”  He  .  selected  for  momotion 

ol  actual  readers  reached.  Adver-  give  more  consideration  to  the  aver-  urged  representatives  and  those  who  ^  ^woman’s  coat  “Silver  Sweei- 

tisers  are  asking,  he  said,  whether  a  age  consumer  who  is  eager  for  educa-  use  the  studies  to  have  a  thorough  ..  j Younger  Set  Shop  re¬ 
particular  ad  was  seen,  read  and  what  tion  on  the  social  and  economic  value  knowledge  of  the  results  obtained  3^  C45  ® 

percentage  of  readership  it  registered,  of  advertising.  in  order  not  to  give  the  wrong  in-  uii  zvf  eKo  "  iho  r.im 


particular  ad  was  seen,  read  and  what  tion  on  the  social  and  economic  value 
percentage  of  readership  it  registered,  of  advertising. 


The  continuing  study,  under  the  Benson  Four-A  oresident  terpretation  to  the  findings. 

A  .  .  .  .  -  ’  .  _  .  ’  “1X7-  1 _ -  U _ -  ..-J—  U-. 


“Why  Hit  of  the  Week."  the  copy 
asked.  “Although  unadvertised,  this 


auspices  of  the  Advertising  Research  dealt  briefly  on  the  Federal  Trade  “W®  under-bought  and  ^^3^  ^33  purchased  by  more  women 


Foundation,  will  attempt  to  find  Commission  and  the  Wheeler-Lea  bill,  under-sold  in  the  past,”  declared  Mr.  (as  proved  by  a  larger  volume  of  sales) 


answers  to  these  pertinent  questions.  He  pointed  out  recent  FTC  rulings  in-  Breckenridge.  “These  continuing  than  any  other  Saks  at  34th  fashion  last 
he  stated.  ...  .  .  -1 - u  l..  J - 1  — 


“ft  is  important  to  appraise  editorial  tising  implies  quasi-contractual  rela 
matter  along  with  reader  interest  in  tions  with  the  consumer.  Trade  puf 


dicate  the  commission  considers  adver-  studies  should  be  helpful  in  develop-  week.  Watch  this  column  in  every 


ing  a  more  scientific  use  of  newspa-  Thursday’s  Times.  It  will  tell  you 


per  advertising.’ 


what  New  York  women  have  selected 


advertisements.”  declared  Mr.  Ander-  fery,  he  said,  may  be  seriously  cur-  He  emphasized  there  is  a  great  deal  as  our  best-beloved  fashion  of  the 


son,  “because  the  average  reader  does  tailed.  On  the  whole,  he  said  FTC  yet  to  be  learned  about  newspaper  week.” 


not  turn  a  mental  flip-flop  when  his  regulations  have  been  beneficial  to  advertising  technique  which  research  Arthur  M.  See,  advertising  director 


eyes  turn  from  editorial  content  to  advertising.  He  praised  the  general  surveys  are  designed  to  reveal  in  the  of  Saks  at  34th,  says  the  idea  has  a 


advertisements.” 

Pickup  in  Production  and  Prices 


Dr.  Miller  McClintock.  director  of  advertising. 


aims  of  the  Wheeler-Lea  act.  asserting  future, 
it  has  taken  much  of  the  artificiality 


HEADS  FLA.  NEWSMEN 


two-fold  purpose.  It  gives  the  buyers 
and  their  salespeople  an  incentive  to 
push  unadvertised  merchandise,  and 


the  Advertising  Research  Foundation, 
in  speaking  on  the  work  of  that  organ- 


Allen  L.  Billingsley,  Four-A  chair-  St.  Augustine,  Fla.,  Nov.  14. — Mem-  increases  sales  of  the  Hit  product 


man,  concluded  the  session  by  sum-  hers  of  the  Florida  State  Press  Asso- 


ization,  termed  the  continuing  study  ming  up  the  various  points  of  view'  elation,  meeting  here  last  week-end. 


through  subsequent  advertising. 
Asked  if  the  product  selections  are 


of  newspaper  reading  “one  of  the  expressed  by  speakers,  and  urging  elected  Tate  Powell,  Jr.,  Macclenny  nnadyertised  sales 


largest  and  most  ambitious  projects  of  advertising  agency  executives  to  avoid  Press  editor  and  publisher,  as  presi-  declared  that  they  are.  ye . 

the  foundation.”  He  asserted  the  the  mist^e  of  advising  clients  to  dent.  The  Association's  other  new  Friday  a  meeting  of  departmen  u>^ 
studies  embodied  “vast  potentialities.”  spend  excess  profits,  as  such,  for  ad-  officers  are:  Keith  Ley  Bowden  of  the  ^  figures  are  co 

Effects  of  war  on  American  business  vertising.  Such  a  policy,  he  said.  Clewiston  News,  first  vice-president,  ^  v  i  ml!  ixpts  the 

and  advertising  were  discussed  by  v-ould  tend  to  make  advertisers  look  and  Gilbert  Leach  of  the  Leesburg  k  t  thp^ad  ap- 

Theodore  D.  Pa'mer,  Netu  York  Times  UDon  advertising  as  a  luxury  rather  Commercial,  second  vice-president.  ®  .y'  tllil  imp  was 

assistant  advertising  director,  and  W.  a  necessity  in  the  sale  of  mer-  Re-elected  were:  Henry  Hudson  of  Find"  instead  of 

Boyd  Kegg.  Fortune  magazine.  Mr.  chandise.  the  Titusville  Star  -  Advocate,  trea- 

Palmer  limited  his  predictions  to  the  Kenneth  W.  Hinks,  J.  Walter  ®"d  Russell  Kay  of  the  Florida  ^ 

_ _ _ _  1 _ _ A! _  _ _  _i.  •  J.  .Qori/ino  o*  Totvino  will  D6  us6a  nereaiier. 


Palmer  limited  his  predictions  to  the 


coming  year,  basing  his  assumptions  Thompson  Company,  chairman  of  the  News  Service  at  Tampa,  secretary. 


on  a  long  war  in  Europe  with  U.  S.  Central  Council,  presided 
not  involved.  ■ 

Referring  to  the  last  war,  Mr.  Pal-  WA^tH'N  WPTTFR  QTTFn 
mer  said  newspapers  experienced  *  v  i  I'l  vvxiiitin  OUCaX./ 
rapid  gains  in  advertising  volume  and  Washington,  D.  C..  N( 


Powell  succeeded  Carl  Hanton  of  the 
Fort  Myers  News-Press,  as  president. 
J.  B.  Lee,  circulation  manager  of  the 
Jacksonville  Florida  Times-Union,  ad- 


Washington,  D.  C..  Nov.  13 — Ken-  dressed  the  Association,  Friday,  on 


circulation,  with  a  resulting  increase  "®th  G.  Crawford.  Washington  cor-  the  training  of  carriers  as  salesmen.  .  ..  j,at  it 

I - umu—  resDondent  of  thp  Vot-I-  W.  F.  Therkild.son.  All-Florida  editor  hy  women  trying  to  hnd  out 


in  operating  costs  that  brought  higher  respondent  of  the  New  York  Post  and  Therkildson,  All-Florida  editor  ^  nt ^ 

advertising  rates.  The  World  War  author  of  “The  Pressure  Boys,”  an  ‘>f  the  Miami  Herald,  also  spoke.  aoout.  ^ 

period  also  marked  the  first  of  news-  expose  of  Washington  lobbyists,  is  de-  _ _  CONSERVING  PAPER 

paper  promotion  advertising  on  a  large  fendant  m  a  $300,000  libel  suit  brought 


FORMS  OWN  AGENCY 


James  V.  Malone  has  resigned  a.s  scriptions  for  the  Dominions  and  for- 


modify  prices,  he  stated. 


Asked  whether  the  type  in  the 
original  advertisement  was  not 
“buried”  under  the  big  illustration. 
Mr.  See  replied  that  the  huge  wom^^s 
figure’  was  regarded  as  a  “stonper  ® 
itself,  and  that  the  type  would  be  read 


Only  definite  sales  orders  and  sub- 


scale  he  pointed  out.  V.  MaVo;;  Ls  r“igre^  a.s  scripTonsTr* Ve 

Unlike  the  first  war  he  said,  the  Dys-  research  and  promotion  director  of  eign  countries  will  be  filled.  Brittsh. 

present  European  conflict  did  not  Jrict  Court  here  on  the  complaint  that  standard  Rate  &  Data  Service,  adver-  publishers  announced  Nov.  12  owwt 
come  as  a  complete  surprise.  The  Crawford  s  book  descries  him  as  “a  ti-^ing  publication,  to  join  the  Roy  D.  to  the  wartime  necessity  of  conservinf 
neces^ry  economic  machmeiy  to  diploma  mill  doctor.  ’  -^orkelson  as-  Zeff  advertising  agency  as  a  partner,  paper  stocks.  Newsdealers  will  not  be 
cushion  the  monetary  shock  is  now  serts  he  is  a  fully  qualified  physician  The  new  organization  will  be  known  alWed  returns  for  unsold  copies,  with 

and  surgeon,  graduate  of  a  recognized  as  Zeff  &  Malone,  with  offices  at  the  result  that  surnlus  shipments  wiL 
1940  will  see  a  lively  pick  up  in  Indus-  medical  school,  former  professor  of  .520  North  Michigan  Avenue.  Chicago,  be  cut  to  a  minimum  to  avoid  los 
tnal  production  and  a  rise  in  com-  anatomy,  and  practicing  physician  and  Mr.  Malone  was  in  his  third  year  Readers  must  place  their  orders  in  ad- 
modity  prices,  he  stated.  surgeon  for  25  years.  with  Standard  Rate  &  Data.  vance 
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for 


NOVEMBER  18,  1939 


“It’s  a  Mad  Collection  of 
Scribblers”  At  the  Front 


•rrS  A  MAD  collection  of  scribblers 
who  make  up  the  correspondents’ 
corps’’  at  the  front,  according  to  the 
adm^on  of  one  of  them.  Bill  Henry, 
Loj  Angeles  Times  staff  writer  “some¬ 
where  in  France”  devoted  a  mail  story 
last  week  to  a  description  of  some  of 
their  peculiarities. 

There’s  a  newsreel  photographer 
who  has  been  everywhere,  was  chased 
by  Arabs  in  Palestine,  saw  his  Jewish 
driver  killed  and  was  himself 
wounded. 

Tears  Paper  Money  in  Half 

He’s  going  to  get  killed  someday,” 
wrote  Henry,  “because  he  has  a  weak¬ 
ness  for  waiting  until  somebody  gets 
ready  to  pay  a  bill,  reaching  over  and 
saying  ‘Let  me  look  at  that  bit  of 
paper  money,  please,’  and  tearing  your 
five-pound  note  in  half,  and  you 
have  to  chase  him  the  rest  of  the 
day  to  get  the  other  half  back  from 
him. 

Walter  Duranty  is,  of  course,  a 
leading  celebrity.  He  heckles  every¬ 
body  like  a  little  fox  terrier  and  some¬ 
body'll  probably  kill  him,  too,  some¬ 
day  for  annoying  them.  He  has  a  mass 
of  experience  and  information,  unbe¬ 
lievable  argumentative  endurance, 
speaks  half  a  dozen  languages  and  de¬ 
bates  in  all  of  them,  and  is  highly  in- 
:eresting  to  listen  to,  and  utterly  use¬ 
less  to  argue  with. 

“Two  or  three  chaps  are  veterans 
of  the  Abyssinian  and  Spanish  wars 
and  spin  endless  yarns  about  them. 
The  best  story  concerns  a  Greek  who 
got  a  scoop  on  the  end  of  the  Ethiopian 
campaign  by  getting  up  and  seeing 
Haile  Selassie  and  his  troupe  sneak 


away  from  Addis  Ababa  in  the  early 
morning,  waiting  until  the  wireless 
station  opened,  forcing  the  operators 
to  send  the  dispatch  at  the  point  of  a 
gun,  and  then  taking  a  chair  and 
smashing  the  wireless  apparatus  so 
that  no  one  else  could  .send  the  story 
until  the  radio  gadgets  had  been  put 
together  hours  later. 

Military  “Experts"  Plentiful 

“There  are  several  of  the  solemn  ‘I 
will  tell  you  all  about  it’  sort  of  ex¬ 
perts  along  with  us  who  ask  all  sorts 
of  deep  scientific  questions  on  mili¬ 
tary  points  and  get  very  angry  when 
the  censors  cut  all  the  expert  stuff  out 
of  their  stories. 

“Then  there  are  two  or  three  of 
those  Fleet  Street  Rover  Boys  whose 
stories  always  start  out,  ‘Well,  here  I 
am  in  France,  and  what  do  you 
think? — ’  and  so  on.  They  get  very 
angry  when  somebody  picks  up  a  copy 
of  the  paper  with  one  of  those  yarns 
in  it  and  starts  to  read  it  in  a  loud 
voice,  with  gestures,  in  a  bar  or  a  hotel 
lobby. 

“They  always  explain,  ‘Oh,  that’s 
that  damned  editor — I  wrote  a  per¬ 
fectly  ordinary  story,  and  he  fixed  it 
up  like  that.’  Not  bad  chaps,  either — 
we  aren’t — even  if  we  are  liars.” 

There’s  material  for  a  book  in  that 
collection,  says  Henry,  but,  “The  only 
chap  I  can  think  of  who  knows  enough 
about  them  to  write  it  and  who  is 
probably  mean  enough  to  do  so  is  chief 
censor.  But  if  he  writes  it  and  tells 
what  he  really  thinks  about  us  it’ll 
never  be  published  —  respectable 
publishers  don’t  use  that  sort  of 
language.” 


PAPER  SHIPMENTS  UP 

October  Canadian  newsprint  pro¬ 
duction  and  shipments  were  the  high¬ 
est  reported  since  December,  13.37,  as 
the  month’s  shipments  at  239,230  tons 
were  34,160  tons  or  13.4%  above  Octo¬ 
ber  last  year  and  production  rose  to 
280.985  tons,  an  increase  of  26,113  tons 
or  10.2';^  over  the  similar  period  last 
sear,  the  Newsprint  Association  of 
Canada  stated  this  week  in  its  October 
report.  Shipments  represented  79.8% 
of  Canadian  capacity  compared  to 
'21%  a  year  ago  and  production  rep¬ 
resented  77.5%  of  Canadian  capacity 
as  compared  to  72.1%  in  October,  1938. 

SEE  MANY  WARS 

.  ^lON,  Nov.  13 — James  H.  Powers, 
■orei^  editor,  Boston  Globe,  predicted 
a  series  of  wars  and  armistices  lasting 
a  generation,  speaking  before  a  meet- 
^  of  the  New  England  Shoe  and 
^ther  Association  here  recently, 
ossia  holds  the  key  to  the  present 
uH***^*"  conditions,  he  stated,  “and 
"Ore  is  riot  the  slightest  possibility 
^  a  military  alliance  now  exists 

WMn  Germany  and  Russia.  Hitler 
would  be  bragging  about  it  to  the 
world  if  there  was.” 

A£.f.  revival 

i!f  11  Armistice  Day  issue. 

*  Fort  Worth  (Tex.)  Press,  a 
PPs-Howard  daily,  revived  two 
A  **  stories,  letters,  poems,  etc.,  as 
Sta^  two  decades  ago  in  the 

of  th  *4*'^  ^Ir'ipes,  official  organ  then 
ji  p*  ^ccican  Expeditionary  Forces 
.•  The  material  was  combed 

anH  c*  •  ^  licindred  editions  of  Stars 
laini^  that  the  Press’s  staff  ob- 

ly  ?  Fort  Worth  veterans,  M. 

®8gart,  managing  editor,  said. 


LEGION  HONORS  BICKEL 

At  impressive  patriotic  services 
Armistice  Daj',  Nov.  11,  at  Sarasota. 
Fla.,  the  Sai'asota  Bay  Post  of  tiie 
American  Legion  honored  Karl  A. 
Bickel,  former  president  of  the  United 
Press  and  now  a  member  of  its  boa’-d 
of  directors,  as  the  citizen  giving  the 
most  distinguished  service  to  Sei  e- -ta 
this  year.  He  was  awarded  a  medal 
by  the  Bay  Post.  Since  he  was  suc¬ 
ceeded  by  Hugh  Baillie  as  U.P.  presi¬ 
dent  in  April,  1935.  Mr.  Bickel  has 
made  his  year-’round  home  in  Sara¬ 
sota. 


KELLY-SMITH  NAMED 

The  Kelly-Smith  Co.,  New  York,  has 
been  named  national  advertising  rep¬ 
resentatives  of  the  St.  Joseph  (Mo.) 
News-Press  and  Gazette,  effective 
Dec.  1. 

■ 

Times  Writer 
Uncovers  Rare 
Theatre  Scoop 

Finds  "Tobacco  Road" 
Running  5  Months 
Over  Record 

John  Stanton.  New  York  Times  Sun¬ 
day  department  writer,  uncovered  the 
first  newspaper  theatre  news  scoop  in 
several  years  recently  when  he  dis¬ 
covered  that  “Tobacco  Road”  had 
passed  the  long  run  record  of  “Abie’s 
Irish  Rose”  five  months  previously 
with  no  one  the  wiser. 

“Tobacco  Road’s”  manager  and 
publicist  were  eyeing  Nov.  18  as  the 
date  when  the  show  would  surpass  the 
record  of  the  earlier  play  with  its 
2,533rd  performance.  A  huge  celebra¬ 
tion  was  being  planned  for  that  date. 

Mr.  Stanton  discovered  the  play  had 
actually  set  a  new  record  May  24 
when  it  gave  its  2,328th  performance. 
Theatre  re;»  resen tatives  had  been  de¬ 
pending  on  erroneous  statistics. 

Mr.  Stanton  told  Editor  &  Publisher 
this  week  he  had  been  doing  some 
research  work  in  the  Times  library 
for  a  “shirttail”  story  to  one  by  Brock 
Pemberton  on  “Abie’s  Irish  Rose” 
planned  for  the  Sunday  edition  Nov. 
5.  Perusal  of  1927  newspaper  clip¬ 
pings  revealed  unanimity  among  writ¬ 
ers  on  the  total  of  2,328  showings  for 
“Abie’s  Irish  Rose,”  and  Stanton’s 
story  on  the  discrepancy  appeared  in 
the  Times  Nov.  4. 

The  “Tobacco  Road”  publicist  stated 
he  had  taken  as  accurate  the  tabula¬ 
tion  of  2.532  performances  recorded 
by  Burns  Mantle  of  the  New  York 
Daily  News  in  his  annu.al  volume. 
“Plays  of  1927.” 

Mr.  Mantle  the  following  week  in 
the  News  acknowledged  the  error  in 
his  book  explaining  he  had  taken  the 
word  of  the  publicity  representative 
for  “Abie’s  Irish  Rose.” 

“Tobacco  Road”  representatives  state 
they  will  hold  their  celebration  Nov'.  18 
anyway. 

Mr.  Stanton  has  been  on  the  Times 
tor  the  past  year.  Previously  he  was 
with  the  Lonq  Island  Daily  Press  and 
the  Philadelphia  Daily  News. 


Reporters  Live 
In  Hotels 
At  War  Front 

W.  W.  ChapUn.  INS. 

Reports  "Well  Fed 
And  Well  Clothed" 

In  his  “Diary  of  a  War  Corres¬ 
pondent”  for  International  News  Ser¬ 
vice,  W.  W.  Chaplin,  reported  Nov.  14 
in  detail  how  he 
and  his  fellow 
reporters  live  in 
hotels,  sleep  in 
clean  beds  and 
eat  excellent 
food.  As  one  of 
eight  American 
correspondents 
on  the  Western 
Front,  Mr.  Chap¬ 
lin  reported; 

“This  is  a  mod¬ 
ern  war,  and 
these  are  mod¬ 
em  war  corres- 


5ECOND  NEWSPAPER  STUDY  RELEASED 

STUDY  No.  2  of  “The  Continuing  Study  of  Newspaper  Reading"  conducted 
by  the  Advertising  Research  Foundation  of  the  Association  of  National 
Advertisers  and  the  American  Association  of  Advertising  Agencies  was 
released  last  week.  (See  E.  &  P.  Oct.  28,  page  3,  for  first  study.)  ’The  study 
was  made  on  the  Aug.  10  issue  of  the  Memphis  (Tenn.)  Commercial  Appeal. 
Studies  are  made  possible  through  a  grant  by  and  with  the  co-operation  of 
the  Bureau  of  Advertising,  ANPA.  The  third  study  to  be  released  next 
week  will  be  on  the  South  Bend  (Ind.)  Tribune.  Other  studies  to  follow  in 
Older  will  be  on  the  Decatur  (Ill.)  Herald,  Kalamazoo  (Mich.)  Gazette, 
Cedar  Rapids  (Iowa)  Gazette,  St.  Paul  (Minn.)  Pioneer  Press,  Hamilton 
(Ont.)  Spectator,  Oklahoma  City  Oklahoman,  and  the  Omaha  (Neb.) 
World-Herald. 

INVITES  PUBLIC  LEADERS  TO  WRITE  EDITORIALS 

MINNEAPOLIS,  Nov.  13 — An  opportunity  for  leaders  in  every  field  of 
Minnesota's  public  life  to  become  guest  editorial  writers  for  a  daily 
newspaper  has  been  provided  for  them  by  the  Minneapolis  Star-Journal. 
Outstanding  personalities  in  business,  labor,  government,  the  arts,  civic 
advancement,  the  social  sciences  and  many  other  fields  have  been  invited 
to  contribute  signed  editorials  to  the  Star-Journal’s  editorial  page.  A  large 
number  already  have  appeared  in  print.  Subject  matter  is  left  entirely  to 
the  discretion  of  the  writer  and  the  only  restriction  covers  the  laws  of  libel. 
Otherwise,  the  writers  may  “sound  off”  on  anything  they  want,  whether 
it  be  the  birds  and  bees,  or  a  program  to  reduce  governmental  expenditures 
and  public  debt.  Each  editorial  is  precided  by  a  short  biography  of  the 
writer  and  occupies  top  position  in  the  editorial  columns. 


W.  W.  Chaplin 


pendents.  In  the  first  place,  we  live 
in  hotels.  They  will  never  give  any 
serious  competition  to  the  Ritz,  but 
they  are  still  hotels.  At  first  we  were 
doubled  up,  two  to  a  room,  but  other 
guests  since  have  left,  and  now  each 
man  has  a  room  to  himself.  ’The  food 
is  excellent,  the  beds  are  at  least 
clean,  and  there  is  a  bathtub  which 
does  not  leak  despite  its  other  quite 
evident  faults. 

Arise  at  Seven 

“So  to  begin  with,  we  are  well 
housed,  well  fed,  well  clothed.  Then, 
as  to  work.  We  get  up  every  morn¬ 
ing  about  seven,  have  hot  chocolate 
and  croissants  fresh  from  the  oven 
and  off  we  go  to  war. 

‘‘The  war  office  has  done  us  proud 
on  transportation.  There  is  a  small 
car  with  a  soldier  driver  for  every  two 
correspondents.  There  is  a  conducting 
officer,  and  we  can  pretty  well  choose 
for  our.selves  where  we  will  spend  the 
day. 

“We  tell  our  conducting  officer  we 
would  like  to  see  the  front  line 
trenches,  or  the  tanks,  or  the  air 
units  attached  to  the  army,  and  off  we 
fio. 

“Let  us  suppose  it’s  the  trenches, 
as  it  has  been  several  times.  Well  we 
drive  to  a  point  fairly  close  to  the 
front  and  then  plod  along  on  foot 
through  the  ever  deepening  mud  to  the 
very  edge  of  France,  to  the  jumping 
off  place,  to  the  grand  and  no 
doubt  fiercesome  things  which  are  to 
come. 

“Down  in  a  dugout  we  find  an  officer 
who  almost  always  turns  out  to  be  a 
bosom  friend  of  our  conducting  of¬ 
ficer,  who  is  a  most  astounding  gent 
about  whom  I  will  write  more  later. 

Talk  With  Soldiers 

“The  officer  has,  of  course,  a  war 
on  his  hands,  at  least  a  war  of  sorts 
if  only  in  name.  But  invariably  he 
seems  glad  to  assist,  leads  around 
t’nrough  soggy  trenches,  through  mazes 
of  barbed  wire,  into  pillboxes  and 
blockhouses.  We  talk  with  the  men, 
learn  how  they  are  living  and  how 
they  are  preparing,  if  the  need  arises, 
to  die. 

“We  see  anything  we  want  to  and  we 
talk  to  whom  we  like.  Then  of  course 
the  censors  go  to  work  on  our  copy 
and  cut  out  anything  which  conceiv¬ 
ably  might  be  of  interest  or  comfort 
to  the  enemy  or  even  be  lifted  by 
Goebbels’  methods  and  twisted  into 
Nazi  propaganda.  But  that’s  fair 
enough;  this  is,  so  we  have  read  in 
the  new.spapers,  a  war.” 
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THE  ADVERTISING  SURVEY 
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Excess  V  erbiage.  Tiny  T  ype 
Limit  Ad  Effectiveness 

By  WARREN  L.  BASSETT 
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AGENCY  MEN.  particularly  copy 
writers,  constantly  rack  their  al¬ 
ready  throbbing  brains  seeking  an  an¬ 
swer  to  the  question:  How  can  we 
make  copy  more  effective? 

Elaborate  tests  are  devised  which, 


tvni  like  a  complicated  Persian  rug 
which  the  eye  struggles  icith,  but 
rarely  attempts  to  solve. 

Excess  verbiage  .  .  . 

Too  much  small  type  .  .  . 

Jam-packed,  jumbled  layouts  .  .  . 

These  are  the  three  defects  in  a  large 
percentage  of  advertising  copy  which 
burdens  the  reader  and  sharply  limits 
advertising  effectiveness. 

To  substantiate  this  opinion  we 
made  a  page-by-page  study  of  four 
national  magazines — Saturday  Ere- 
uing  Post,  Collier’s,  Life,  Ladies'  Home 
Journal — and  numerous  newspapers. 

Most  surprising,  especially  in  the 
magazine  copy,  was  the  wide  use  of 
six  and  seven  point  type,  crowded  i?i 
as  captions,  for  recipes,  for  price  infor¬ 
mation,  for  any  and  every  use.  in  copy 
already  overloaded  with  illustrations 
and  text.  Although  the  less  than  full- 
page  ads  showed  perhaps  more  ex¬ 
amples.  big  full-page  color  spreads 


Two  half-pages  from 
Collier's  (left)  and 
SEP  (right).  Heavily 
illustrated,  and  load¬ 
ed  with  type. 
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Turning  to  newspapers,  all  of  the 
foregoing  criticism  can  be  fou  id.  The 
smaller  ads  are  the  most  promiren: 
offenders  in  the  matter  of  liny  tj^pe 
and  verbiage,  but  there  are  plenty  of  ■ 
large  ads  in  this  category. 

One  noticeable  difference,  however 
is  this.  In  the  newspapers,  it  is  gener¬ 
ally  the  copy  of  bargain  basemen' 
stores  and  others  appealing  to  the  low 
income  group  which  is  most  word- 
packed  and  cluttered.  In  the  quality 
magazines  this  is  true  of  copy  ad¬ 
dressed  to  the  high  income  clas-s. 

The  great  retail  stores  in  the  metro¬ 
politan  centers  catering  to  high  in¬ 
come  trade  seem  to  have  best  learned 
the  lesson  of  white  space  and  large 
type.  Some  of  the  finest  examples  of 
advertising  extant  are  being  placed  by 
the  big  city  stores,  ranking  right  along 
with  the  finest  of  slick  paper  ads. 

Space  is  not  available  here  to  dis¬ 
cuss  individual  adverti.sements  wh'ch 
exhibit  verbal  elephantiasis,  or  whick 
are  not  afflicted  with  it,  but  examples 


smaller  than  the  text  type  of  the  maga¬ 
zine  in  which  it  appears. 

The  magazine  editor  dishes  up  his 
best  fiction  and  articles  in  large,  easy 
reading  type,  but  the  advertiser  thinks 
he  can  interest  readers  in  his  soup, 
soap  or  throat  gargle  in  eight  point. 

Another  point  about  magazine  copy 
is  that  its  sponsors  seem  overly  im¬ 
pressed  by  the  success  <if  the  picture 
magazines.  Illustrations,  either  draw¬ 
ings  or  photographs,  are  blown  up. 
and  the  type,  which  carries  the  selling 
message,  is  squeezed  down.  The  cui'- 
rent  magazines  are  loaded  with  ads  ol 
this  description.  In  many  cases  the  cut 
would  have  been  just  as  effective  if 
made  smaller  and  the  type  rai.sed  sev¬ 
eral  points. 

Another  copy  practice  conducive  to 
eye-strain  on  the  part  of  the  reader  i< 
that  of  printing  small  black  type,  of¬ 
ten  in  italics,  over  a  Ben  Day  back¬ 
ground.  In  some  ads,  only  by  the 
^  ,  closest  concentration,  can  the  words 

r<  tf  i  i  be  read. 

.  In  the  past  few  years  the  comic  strip 

technique  has  had  a  big  play,  but  it. 
too,  has  now  become  affilicted  with  the 
dropsy  of  verbosity.  In  some  ex¬ 
amples  noted  this  week  the  balloons 
almost  crowd  out  of  the  picture  the 
characters  whose  activities  are  sup¬ 
posed  to  attract  the  reader.  In  fact, 
some  of  the  comic  strip  ads  are  purely 
.static — people  talking  at  each  other — 
with  the  action  which  made  comic 
strips  popular  entirely  abandoned. 


DeBee's  Consolidated  Mines  magazine 
full-page  selling  diamonds  which  compels 
attention  by  its  clarity  and  simplicity  of 
text  and  illustration. 

like  skyrockets,  fitfully  light  up  the 
agency  scene  for  a  time,  and  die  away. 

Costly  surveys  are  made.  Expensive 
type,  lavish  color,  fine  art,  arc  em¬ 
ployed  to  attract  readers. 

Intricate  machines  are  even  in¬ 
vented  to  record  the  movement  of  the  TAat  NAME  worth 
eyes  over  the  printed  page,  in  the  hope 
of  capturing  the  elusive  element  which 
makes  people  read  and  buy. 

For  a  long  time  we  have  pondered 
ever  this  and  been  sensitive  to  the 
general  frustration,  but  now  we  think 
we  have  the  answer. 

Too  many  ads  are  sunk  with  the 
millstone  of  excess  verbiage  around 
their  necks. 

Too  many  ads  are  smothered  under  Delco  uses  a  full  SEP  page  wifi 
u  blanket  of  pinfeather  type — 8,  7  and  illustration  and  big  type.  Sharp, 
6  point. 

Too  many  ads  are  jumbled,  with 
type,  illustrations,  captions,  color  and 
Ben  Day  backgrounds  creating  a  pat- 


BATTERY 


Something  to  eensidor 
when  cheeung  •  banery 


carried  plenty  of  lines  set  in  the  tiny 
eye  tormentors. 

Surprising,  too,  was  the  extensive 
use  of  eight  point  type,  solid  chunks, 
.sc.metimes  .set  two  columns  wide — type 


At  right,  here  we  go 
round  the  mulberry 
bush.  Newspaper 
copy  seven  Inches  on 
four  columns.  If  your 
chief  Interest  in  life 
Is  washing  dishes 
you  will  read  every 
word  of  It. 


Magazine  full  page  for  Pepsodent.  If  you 
waded  through  this  you  should  get  a  case 
of  the  product. 


B.  Altman  shows  how  to  do 
space,  big  type,  pleasing  illus 
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beautify  HETH 
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Wliit's  it  all  about?  This  was  eight  inches 
on  three  columns  in  newspapers.  With  a 
microscope  the  type  at  center,  right, 
says  proper  dental  care  can  make  a  dif¬ 
ference.  No  prominence  of  product  name. 

and  illustration,  even  if  the  result  is 
-omething  like  engraving  the  World 
rUmanac  on  the  head  of  a  rivet.  Per¬ 
haps  he  commands  it.  Many  times, 
undoubtedly,  the  agency  packs  the 


Sloene  tells  about  its  furniture  smartly. 
Although  it  shows  small  here  the  type  is 
large  and  readable. 

•opy  to  please  the  advertiser.  But  left 
■0  their  own  devices,  the  agency  men, 
believe,  would  cover  fewer  points, 
’trite  crisper,  sharper  copy,  set  it  in 
tasy-to-read  type. 


49  Milk  Producers  Start 
Co-op  Ad  Campaign 

A  co-operative  advertising  cam¬ 
paign  designed  to  increase  the  sale  and 
consumption  of  milk  and  milk  prod¬ 
ucts,  and  using  newspapers  exclu¬ 
sively,  has  been  inaugurated  by  the 
Borden  Company  of  San  Antonio, 
Texas,  and  the  49  producers  who  sup¬ 
ply  the  company  its  raw  milk. 

Under  the  arrangement  agreed  upon 
the  Borden  Company  pays  two-thirds 
the  cost  of  the  campaign,  the  remain¬ 
ing  third  being  paid  by  the  producers 
from  revenues  due  them  from  the 
Borden  Company,  with  the  stipulation 
that  such  cost  is  not  to  exceed  three 
cents  per  hundred  pounds  of  milk.  All 
monies  collected  are  placed  in  a  spe¬ 
cial  banking  account,  and  a  commit¬ 
tee  of  three  producers  approves  all 
expenditures  and  signs  all  checks. 

The  San  Antonio  Light,  the  San  An¬ 
tonio  Express,  and  the  San  Antonio 
Evening  News  are  used  as  mediums, 
the  ads  appearing  in  each  of  the  three 
papers  once  weekly,  with  the  cam¬ 
paign  planned  for  six  months  with 
plans  for  continuation  if  successful. 
All  ads  are  18  inches  on  6  columns  in 
size. 

Tracy-Locke-Dawson,  Inc.,  of  Dal¬ 
las  is  the  agency  handling  the  account. 

■ 

Phila.  Republicans 
Won  Elections  with  Ads 

A  short,  well-planned  advertising 
campaign  in  newspapers  is  credited 
with  playing  a  large  part  in  the  Re¬ 
publican  victory  in  the  recent  Phila¬ 
delphia  election.  Sixty-five  percent  of 
the  Republican  City  Committee’s  ad¬ 
vertising  appropriations  went  to  local 
newspapers.  The  campaign  was  di¬ 
rected  by  the  A1  Paul  Lefton  Ad¬ 
vertising  Agency. 

The  campaign  consisted  of  a  series 
of  six  advertisements.  It  started  on 
October  31  and  closed  on  November 
6.  The  final  insert  was  a  full  page  re¬ 
verse  plate  announcement  headed: 
“Save  Philadelphia  from  the  Democrats 
who  made  this  disgraceful  headline 
history  in  Harrisburg!”  The  layout 
consisted  of  headlines  from  Philadel¬ 
phia  newspapers  indictments  and  con¬ 
victions  of  members  of  the  late  Demo¬ 
cratic  state  administration  and  alleged 
graft  and  WPA  macings. 


Campaigns  and  Accounts 

McKesson  &  ROBBINS,  INC.,  an¬ 
nounce  the  appointment  of  Sher¬ 
man  K.  Ellis  &  Co.  and  J.  D.  Tarcher 
&  Co.,  of  New  York,  as  new  agencies 
for  the  advertising  of  their  drug  prod¬ 
ucts.  The  Ellis  company  was  ap¬ 
pointed  for  McKesson’s  Calox  tooth 
powder  and  the  Tarcher  agency  for 
Albolene  Solid  Cleansing  Cream,  Yo- 
dora  Deodorant  Cream  and  Soretone 
Rubbing  Liniment.  Both  appointments 
are  effective  Jan.  1. 

The  London  Office  of  the  J.  Walter 
Thompson  Company  is  launching  a 
new  campaign  for  Horlicks  Malted 
Milk  in  British  papers. 

W.  J.  McCahan  Sugar  Refining  and 
Molasses  Co.,  Philadelphia,  has  ap¬ 
pointed  Donovan-Armstrong,  Phila¬ 
delphia,  to  handle  its  advertising. 

S.  H.  Camp  &  Co.,  Jackson,  Mich., 
manufacturers  of  scientific  supports, 
have  appointed  the  Grey  Advertising 
Agency,  Inc.,  New  York,  to  direct  their 
advertising.  Plans  include  the  use  of 
newspapers,  magazines,  trade  publica¬ 
tions  and  dealer  displays. 

Horton  Manufacturing  Co.,  Bristol, 
Conn.,  makers  of  Bristol  fishing  rods, 
reels  and  lines  and  Bristol  golf  clubs 
and  equipment  has  appointed  Charles 
W.  Hoyt  Co.,  Inc.,  as  its  agency  effec¬ 
tive  immediately. 

Reincke  -  Ellis  -  Younggreen  -  Finn, 
Inc.,  Chicago  agency,  has  been  ap¬ 
pointed  to  handle  the  account  of  Ten- 
B-Low  Co.,  Columbus.  O..  makers  of 
ice  cream  mix. 

Florida  Public  Service  Co.,  and  the 
Florida  Power  Corp.,  will  conduct  a 
comprehensive  campaign  in  that  state 
this  winter  to  stress  the  importance 
of  the  citrus  industry.  Their  ads,  ap¬ 
pearing  in  newspapers  throughout  the 
citrus  belt,  will  appear  in  conjunction 
with  the  Florida  Citrus  Commission’s 
campaign  promoting  Florida  grape¬ 
fruit,  oranges  and  tangerines  as 
Christmas  gifts.  They  may  be  joined 
later  by  the  Florida  Power  &  Light  Co. 

National  Hotel  Management  Co., 
will  increase  newspaper  and  magazine 
efforts  next  year.  Maxon,  Inc.,  is  the 
agency. 

Cudahy  Packing  Co.,  soon  will  re¬ 
lease  an  extensive  campaign  on  Puri¬ 
tan  ham  with  copy  scheduled  in  135 
dailies  in  the  company’s  distributing 
centers. 

Hiram  Walker.  Inc.,  in  a  test  cam¬ 
paign  in  newspapers  in  12  Texas  cities 
is  advertising  Meadow  Brook,  the  first 
bottled-in-bond  bourbon  to  bear  the 
Walker  name.  Advertising  plans  for 


FILES  AD  SUIT 

The  "Seeing  Is  Believing”  advertis- 

.  _ ing  campaign  was  made  the  subject 

We  do  not  assert  that  the  wordy  ads  of  litigation  Nov.  13  when  William  a  national  campaign  will  be  announced 
’fe  not  read.  They  must  be,  or  ad-  Lavarre  filed  suit  in  the  New  York  after  Jan.  I.  Sherman  K.  Ellis  &  Co., 
'ertising  volume  would  dwindle  Supreme  Court  against  R.  J.  Reynolds  loc.,  has  the  account. 

>harply.  We  do  believe,  however,  that  Tobacco  Co.,  William  Elsty  &  Co.,  Inc.,  Chamberlain  Laboratories,  Des 
advertisements  would  get  greater  at-  William  C.  Esty  and  Gerald  Carson  Moines,  has  placed  its  account  with  the 
wtion  from  a  greater  portion  of  the  and  asked  the  court  for  $250,000  dam-  L.  W.  Ramsey  Co.,  Davenport,  la.  An 
otal  circulation  of  the  medium  if  they  ages  on  four  counts.  Lavarre  claims  expanded  campaign  for  the  company’s 
verbose,  if  larger  type  were  to  have  been  employed  in  1937  to  plan  lotion  is  being  started  in  newspapers. 
^  the  “Seeing  Is  Believing”  campaign 

with  an  understanding  that  he  was  to 
receive  2%  of  all  monies  expended  on 
the  campaign  and  a  minimum  of  $750 


CANADIAN  ADS 

Niagara  Falls,  Ont.,  Nov.  13— At 


magazines,  and  network  radio. 

H.  B.  LeQuatte,  Inc.,  New  York,  has 
been  appointed  by  the  Stewart  &  Ross 
Corp.,  I^ng  Island  City,  N.  Y..  to  di¬ 
rect  its  advertising  for  Corvet  Vitamin 
Government  steamship  rail-  f°^  “Camels”  campaign,  Capsules.  A  test  advertising  and 

and  other  companies  during  the  Lavarre  states,  he  was  advised  it  had  merchandising  campaign  has  just  been 
^^ate  future  in  Canada’s  greatest  abandoned  but  in  1939  without  launched  in  Providence  and  Paw- 

publicity  effort  to  attract  American  fin’fBer  consultation  the  defendants  ^ 

•jurists  to  this  country  during  1940  allegedly  carried  it  out  with  expendi 

w'*  ^  president  of  the  Hotel  ‘^^es  of  $5,000,000. 

;iSsociation 

•ere  Ev..,  „ —  ,  ADDS  SUNDAY  EDITION 

The  Mansfield  (O.)  News-Journal 
has  added  a  Sunday  edition.  The 
paper  is  now  issued  evening  and  Sun¬ 
day. 


p'ast  $2,000,000  will  be  spent  by  the  weekly.  After  he  had  dummied  out 
r®deral  Government  the  plan  for  the  “Camels”  campaign. 


president  of  the  Hotel 
of  Canada,  announced 
^very  organization  interested 
'Ji  iti!  business  has  been  urged 

lie  ^  advertising  budget  and 
1^  expected  to  spend 
than  a  half-million  dollars. 


and 

tucket,  R.  I.,  using  new.spapers. 

Erd-Marshall  Co..  Port  Huron, 
Mich.,  manufacturers  of  women’s  and 
misses  coats  and  sport  garments,  have 
placed  their  advertising  account  with 
Whipple  &  Black  Advertising  Co.,  De¬ 
troit. 


To  move  this  year’s  large  beet  sugar 
crop,  the  Farmers  &  Manufacturers 


Beet  Sugar  Assn.,  Saginaw,  Mich.,  has 
launched  during  November  and  De¬ 
cember  a  newspaper  advertising  cam¬ 
paign  calling  for  three  advertisements 
per  month  in  48  Michigan  dailies  and 
one  per  month  in  127  weeklies.  A 
310,000,000-pound  crop  is  expected. 


Among  Advertising  Folk 

EDGAR  KOBAK.  vice-president.  Lord 
&  Thomas,  on  Nov.  13  addressed  the 
Advertising  and  Selling  Course,  con¬ 
ducted  by  the  Advertising  Club  of 
New  York,  on  “Selling — Qualifications 
for  Salesmanship.” 

Arthur  E.  Tatham,  vice-president, 
Young  &  Rubicams,  Inc.,  has  been 
named  vice-chairman  of  the  advertis¬ 
ing  division  of  the  Chicago  Community 
Chest  Fund  drive. 

MacGregor  Davidson,  former  vice- 
president  of  Moore  &  Hamm  and  de¬ 
partment  head  with  Gardner  Adver¬ 
tising  Co.,  after  several  years  absence 
has  re-entered  the  field  as  advertising 
and  promotion  counsel  for  Banford 
Academy,  New  York;  also  in  the  same 
capacity  with  the  Chadwick  Chemical 
Co.,  of  Newark. 

Charles  W.  Bolan,  advertising  man¬ 
ager,  Carter  Carburetor  Co.,  was  se¬ 
lected  “Ideal  Younger  Business  Ex¬ 
ecutive”  at  the  Greater  St.  Louis 
Business  Show  sponsored  by  the  St. 
Louis  chapter  of  the  National  Associa¬ 
tion  of  Cost  Accountants. 

Walter  T.  Baker,  Jr.,  Westinghouse 
Electric  &  Manufacturing  Co.,  was 
elected  president  of  the  1939-40  Ad¬ 
vertising  and  Selling  Course  class  of 
the  Advertising  Club  of  New  York, 
Nov.  9.  Others  named  were  Richard 
Pallin,  General  Electric  Co.,  vice- 
president;  Marjorie  Wooster,  John 
Blair  &  Co.,  secretary  and,  Walter  F. 
McCarthy,  R.  B.  Davis  Sales  Co., 
treasurer. 

F.  Lee  Johnston,  vice-president  of 
Advertising  Services.  Inc.,  Detroit 
agency,  was  guest  sneaker  on  a  radio 
program  of  station  WWJ,  the  Detroit 
News,  Nov.  10.  A  committee  of  judges 
composed  of  William  J.  Trepagnier, 
editor  of  Michinan  Motor  News  maga¬ 
zine;  Harold  M.  Hastings,  secretary- 
manager  of  the  Detroit  Adcraft  Club; 
and  others  awarded  prizes  totaling  $25 
offered  by  the  Detroit  News  to  win¬ 
ners  of  a  jungle  contest  stwnsored  by 
the  Home  Institute  of  the  newspaper 
jointly  with  the  Board  of  Education. 

Talita  M.  Heriot.  for  10  years 
cashier  of  Arkansas  Dailies.  Inc.,  has 
resigned  and  joined  the  Wallace  Wit- 
mer  Co.,  Memphis.  Tenn.,  in  a  similar 
capacity. 

Everett  H.  Jones,  manager  of  the 
Lancaster  office  of  Jerome  B.  Gray  & 
Company,  has  iust  returned  from  a 
trip  to  the  Pacific  Coast  where  he  ad¬ 
dressed  the  Convention  of  the  Na¬ 
tional  Association  of  Dairv  Industries 
on  the  sujjiect  of  Merchandising.  Jones 
was  the  guest  of  Penn  Dairies,  whose 
advertising  account  the  Gray  agency 
directs. 

John  M.  Huggett.  formerly  with  the 
John  H.  Dunham  Advertising  Agency, 
Chicago,  and  division  sales  manager 
there,  of  Silvercote  Products.  Inc.,  in¬ 
sulation  manufacturers,  has  been  ap¬ 
pointed  advertising  manager  of  Cer- 
tain-teed  Products  Corporation,  New 
York,  effective  immediately. 

G.  E.  Andrews  has  been  named  sales 
promotion  manager  of  the  Celotex 
Corporation,  Chicago.  Prior  to  his  ap¬ 
pointment,  Mr.  Andrews  was  a  mem¬ 
ber  of  the  Celotex  merchandising  staF 
engaged  in  directing  national  sale.s 
promotion  programs. 


12 


EDITOR  &  PUBLISHEB 


Watterson’s  Successor, 
Harrison  Robertson,  Dies 


Louisville  Courier-Journal  Editor-in-Chiei,  83, 
Succumbs  to  Heart  Attack  Nov.  11  .  .  . 


Served  Paper  61  Years 


IN  Harrison  Robertson,  editor-in-chief 
of  the  Louisville  (Ky.)  Courier- 
Journal,  who  died 


Harrison  Robertson 


Nov.  11  in  the 
eighty  -  fourth 
year  of  his  life 
and  the  sixty- 
first  year  of  his 
service  for  the 
only  newspaper 
for  which  he 
ever  worked, 
Kentucky  jour¬ 
nalism  lost  a  dis¬ 
tinguished  editor 
and  a  unique 
character. 

Mr.  Robertson, 
a  poet  at  the  be¬ 
ginning  of  his 


was  responsible  for  the  editorial  page 
at  all  times,  till  Watterson’s  retire¬ 
ment.  He  continued  in  that  capacity 
for  a  time  when  Judge  Robert  Worth 
Bingham,  owner  of  the  paper,  subse¬ 
quently  Ambassador  to  Great  Britain, 
was  editor. 

Made  Edifor-in-Chief 


journalistic  career,  later,  in  the  nine¬ 
ties  of  the  last  century  and  the  early 
years  of  the  present  century  a  novelist, 
was  always  primarily  a  newspaper 
man.  He  never  liked  being  called  an 
author,  and  refused  on  that  ground 
to  join  an  authors’  club. 


Wrote  "Pink  Typhoon" 

Some  of  his  poems  are  discoverable 
in  anthologies.  His  last  novel,  “The 
Fink  Typhoon,’’  published  serially  by 
The  Smart  Set  when  that  magazine 
was  prominent,  bought  by  Scribner's 
and  brought  out  as  a  book,  was  be¬ 
lieved  to  be  fictionalization  of  his  per¬ 
sonal  love  story. 

The  title  referred  to  an  automobile 
w'ell-known  in  Louisville  not  only 
because  of  its  color — in  the  days  of 
one-cylinder  engines  and  bodies  with¬ 
out  tops  or  windshields — but  also  be¬ 
cause  it  was  one  of  two  automobiles 
which  appeared,  about  the  same  time, 
when  Louisville  had  no  other  self- 
propelled  vehicles. 

Scenes  of  the  novel  were  laid  chiefly 
in  Black  Bridge  Gorge,  a  picturesque 
scenic  area  some  12  miles  from  Louis¬ 
ville.  then  reached  by  a  winding  nar¬ 
row  gravel  road.  The  girl  who  figured 
in  the  story,  as  the  fiancee  of  the  mo¬ 
torist,  was  believed  to  be  Marion  Mor¬ 
gan  Richardson,  a  lineal  descendant 
of  Commodore  William  Bainbridge, 
U.S.N.,  prominent  in  the  war  against 
the  Barbary  pirates  and  in  the  War 
of  1812.  Mr.  Robertson  and  Miss 
Richardson  were  married  the  year 
‘The  Pink  Typhoon”  was  published. 

Followed  Auto  Developments 

Mr.  Robertson  who  followed  through 
with  automobile  developments  always 
using  up-to-date  machines,  drove  his 
car  home,  garaged  it,  the  night  before 
he  died.  He  sold  it  a  few  days  earlier 
to  a  member  of  his  staff,  intending  to 
deliver  it  when  he  should  get  a  1940 
model.  • 

He  said  after  he  was  taken  to  the 
hospital,  as  a  result  of  a  heart  attack 
which  began  when  he  was  en  route 
from  the  office,  over  wet  streets,  at 
night,  that  he  could  not  recall  the 
means  by  which  he  got  home,  but  he 
guided  his  car  through  traffic  safely. 

Mr.  Robertson,  born  in  Murfrees¬ 
boro,  Tenn.,  was  educated  at  a  Ten¬ 
nessee  college  and  the  University  of 
Virginia,  at  a  time  when  many  Amer¬ 
ican  journalists  were  not  college  men. 

On  the  Courier-Journal,  under 
Henry  Watterson,  he  soon  rose  to 
prominence  as  an  associate  editor.  Al¬ 
though  he  held  numerous  titles,  at  va¬ 
rious  times,  including  managing  edi¬ 
tor,  and  general  editorial  manager,  he 


On  his  fiftieth  anniversary  as  a 
member  of  the  staff,  Jan.  17,  1929,  he 
was  honor  guest  at  a  dinner  at  the 
Pendennis  Club  given  by  Judge  Bing¬ 
ham,  and  his  name  was  at  the  paper’s 
masthead  next  morning  as  editor-in- 
chief. 

The  only  speaker  at  the  dinner,  the 
brilliant  Young  E.  Allison,  editor  of 
The  Insurance  Field,  predicted  that  a 
similar  dinner  would  be  given  to  Mr. 
Robertson  Jan.  17,  1939,  upon  his  six¬ 
tieth  anniversary  as  a  staff  member. 
That  dinner  was  given,  in  the  same 
room  at  the  Pendennis. 

Judge  Bingham  presided  at  the 
fiftieth  anniversary  dinner.  His  son 
and  successor,  Barry  Bingham,  pre¬ 
sided  at  the  second  dinner. 

During  Mr.  Watterson’s  long  ab¬ 
sences  from  home — ^his  visits  to  Europ>e 
were  frequent — Mr.  Robertson  had 
full  charge  of  the  editorial  page  and 
never  received  instructions  from  his 
chief.  He  was  expected  to  run  an  edi¬ 
torial  page  which  would  not  suffer  by 
comparison  with  the  page  as  it  was 
when  Mr.  Watterson  was  at  home,  and 
v.'as  credited  by  Mr.  Watterson  with 
doing  so. 

His  style  was  wholly  unlike  Wat¬ 
terson’s.  but  he  was  a  master  of  the 
art  of  writing  what  the  office  called 
pile-driving  editorials.  In  many  Ken¬ 
tucky  political  fights  his  editorials 
were  widely  praised  by  one  side,  de¬ 
nounced  by  the  other,  as  Watterson’s. 
It  would  be  of  course  unfair  to  in¬ 
timate.  ridiculous  to  assert,  that  Wat¬ 
terson’s  fame  rested  in  any  degree 
upon  Robertson's  editorials. 

“Marse  Henry”  was  satisfied  with 
the  public’s  acceptance  of  Robertson’s 
pile-drivers  as  Watterson  broadsides. 

Wrote  Several  Novels 


Succeeds  Robertson 

Robert  A9ar,  42,  journalist,  au¬ 
thor,  lecturer  and  Pulitier  Prize  win¬ 
ner,  was  named  editor  of  the 
Courier-Journal  Nov.  16  to  succeed 
the  late  Harrison  Robertson,  it  was 
announced  by  Barry  Bingham,  presi¬ 
dent  and  publisher.  The  appoint¬ 
ment  of  Mr.  Agar,  who  has  been 
associate  editor  of  the  daily  since 
1935,  is  effective  Jan.  I. 


among  newspap>er  men  who,  as  he  saw 
it,  put  themselves  forward  unduly. 

Mr.  Robertson  took  vacations  rarely 
and  worked  seven  days  a  week  until 
the  last  day  of  his  life.  He  could  have 
retired  several  years  ago  on  full  pay, 
in  recognition  of  the  duration  and 
quality  of  his  work,  but  he  had  no 
disposition  to  do  so. 

Mr.  Robertson,  never  a  space- 
fighter,  wrote  rather  rarely  in  his 
later  years,  preferring  as  a  rule  to  use 
editorials  written  by  his  associates. 

He  was  especially  devoted  to  han¬ 
dling  letters-to-the-editor,  and  would 
never  surrender  that  grind  to  others. 
The  letters,  published  under  the  head¬ 
ing  “The  Point  of  View”  took  up  much 
of  his  time,  but  nobody  could  prevail 
upon  him  to  turn  them  over,  in  the 
raw,  to  anyone. 

Simple  funeral  services  were  held 
Monday  at  the  Second  Presbyterian 
Church,  with  associates  on  the  Cou¬ 
rier-Journal  and  Louisville  Times  as 
pall-bearers.  Burial  was  in  Cave  Hill 
Cemetery.  Surviving  is  his  widow, 
Mrs.  Marion  Richardson  Robertson. 


from  the  San  Francisco  raunieW 
election  lists  appeared  at  the  Chron- 
icle  and  gave  personal  messages 
Only  one  candidate  of  the  entirefec 
failed  to  make  a  personal  appeeranc 
and  to  deliver  a  message  over  the 
radio  hookup. 

Band  leaders  and  orchestras  the' 
playing  in  San  Francisco  hotels  arii 
orchestras  from  KPO  and  KGO  alter- 
nated  during  the  night.  Performer,, 
included  the  Ritz  brothers,  brought  to 
the  scene  by  Herb  Caen,  Chronicle 
columnist,  and  radio  stars. 

George  Mardikian,  San  Francisc 
and  Fresno  restaurant  operator,  served 
dinner  to  some  500  persons  in  the 
editorial  room. 


Election  Returns 
Broadcast  from 
Editorial  Rooms 


Radio,  Film  Stars 
Entertain  from  S.  F. 
Chronicle  Office 


Mr.  Robertson’s  novels,  always  pub¬ 
lished  by  the  best  publishing  houses, 
but  never  widely  papular,  included 
"Red  Blood  and  Blue,”  “The  Inlander” 
and  “How  the  Derby  Was  Won,”  a 
story  of  Churchill  Downs. 

He  stopped  novel  writing  as  abruptly 
as  he  previously  stopped  writing 
poetry.  In  his  private  life  he  was 
anything  but  a  mixer,  although  his 
.social  qualities  would  have  made  him 
widely  popular.  He  is  believed  to 
have  dined  out  less  than  any  man  of 
his  social  opportunities  in  Louisville. 
In  a  small  circle  his  friendships  were 
devoted  and  enduring.  He  was  im¬ 
mensely  admired  and  liked  by  men 
who  worked  with  or  under  him,  highly 
respected  for  his  sureness  of  judg¬ 
ment,  his  keenness  of  perception,  his 
sfalwartness  in  behalf  of  what  he  be¬ 
lieved  right,  and  his  thoroughness  as 
a  student  of  the  English  language. 

He  adhered  for  life  to  the  opinion 
that  the  newspaper,  not  the  newspaper 
man,  should  be  prominent  and  in¬ 
fluential.  and  to  the  view  that  all  of 
an  editor’s  work  should  be  done  in  his 
sanctum.  He  had  no  admiration  for 
or  patience  with  the  self-advertising 
newspaper  man  as  such,  but  that  did 
not  prevent  his  having  warm  friends 


In  his  broadcast  message  of  co¬ 
operation,  Mr.  Smith  said; 

“We  bring  you  tonight  the  combinec 
resources  of  a  highly  developed 
American  journalism,  the  newspaper 
and  the  radio — the  only  free,  vmfet- 
tered,  undictated  to  journalism  n- 
maining  in  the  world. 

“Each,  the  newspaper  and  the  radio 
plays  its  part. 

“All  during  the  night  the  actui 
newspaper  will  be  available  to  yoi; 
on  the  streets  of  your  community.  To¬ 
morrow  morning  the  finished  produc; 
of  tonight’s  activities  will  come  to  the 
door  of  subscribers,  a  necessary 
plement  and  counterpart  of  this  broad¬ 
cast.” 


Analyses  were  presented  by  W.  D 
Chandler,  managing  editor;  John 
Bruce,  city  editor;  Floyd  Healy,  Rojee 
Brier  and  Earl  Behrens.  Bill  ^nnet:, 
Chronicle  public  relations  director 
questioned  the  various  candidates  ap¬ 
pearing. 

Throughout  the  night  10  editwn 
rolled  from  the  Chronicle  presses. 

Every  angle  of  the  promotion  was 
carried  through  by  the  Chronicle 

The  promotion  was  the  second  major 
Chronicle  effort  within  a  month.  Re¬ 
cently  the  newspaper  held  open  house 
in  celebration  of  California’s  New 
paper  Week. 


Lasker  Absolved  of 
Manton  Complicity 


fob 


Bands  blared,  stars  of  radio  and  film 
performed  and  turkey  was  served  in 
the  editorial  rooms  of  the  San  Fran¬ 
cisco  Chronicle  on  the  night  of  Cali¬ 
fornia’s  “Ham  and  Eggs”  election  but 
not  an  edition  was  missed  by  the  frac¬ 
tion  of  a  second. 

This  accurate  timing  also  was  in  the 
lace  of  repeated  broadcasting  roles 
taken  by  Chronicle  news  executives. 
Meanwhile,  sound  trucks  gave  the  re¬ 
turns  from  two  downtown  street  cor¬ 
ners. 

The  occasion  was  an  extravagant 
promotion  program  arranged  by  the 
Chronicle  as  returns  came  in  from 
throughout  the  state  on  the  special 
election  highlighted  by  the  $30  every 
Thursday  pension  proposal.  The  re¬ 
sults,  measured  in  stacks  of  mail  re¬ 
ceived  by  the  Chronicle,  caused  Paul 
C.  Smith,  general  manager,  to  say: 

“I  firmly  believe  that  hereafter  in 
this  fashion  will  an  intelligent  Ameri¬ 
can  press,  in  combination  with  an  in¬ 
telligent  American  radio,  co-operate 
effectively  in  the  service  of  an  intelli¬ 
gent,  well-informed  American  public.” 

Mr.  Smith’s  remarks  were  based 
particularly  on  the  reception  of  a  com¬ 
bination  broadcast  and  newspaper  re- 
Dort  of  the  election.  The  broadcast 
began  at  9  p.m.  and  continued  until 
1:20  a.m.  Interspaced  in  the  election 
bulletins  were  the  acts  of  stars  broad¬ 
cast  from  a  glassed-in  portion  of  the 
Chronicle  editorial  department  and 
background  material  given  by  experts 
in  various  departments  of  the  news¬ 
paper  itself. 

In  addition,  both  winners  and  losers 


Albert  D.  Lasker,  formerly  presider' 
of  Lord  &  Thomas,  New  York  adver¬ 
tising  agency,  a  figure  in  the  sequel  to 
the  conviction  of  former  Judge  Marti:. 
T.  Manton  of  the  Federal  Circuit 
Court  of  Appeals,  who  was  removed 
from  the  bench,  was  held  whoLy 
blameless  in  the  part  he  played  in  the 
case.  Federal  Judge  John  C.  Knox 
held  in  a  decision  Nov.  14  in  New 
York  which  disbarred  Louis  S.  Levy 
veteran  attorney,  from  practice  before 
the  Federal  bar. 

The  dealings  between  Manton  and 
Levy  were  brought  out  in  Mantons 
trial  and  concerned  a  loan  made  m 
1932  to  James  J.  Sullivan,  head  of  a 
corporation  of  which  both  Manton  and 
Levy  were  stockholders.  The  loan 
was  made  at  Manton ’s  request,  and 
was  arranged  by  Paul  M.  Hahn,  for¬ 
mer  associate  of  Levy  and  now  a 
vice-president  of  the  American  Toba^ 
CO  Company,  who  also  was  absolved 
by  Judge  Knox  of  anything  but  "poor 
judgment.” 

Mr.  Lasker  put  up  the  $250.0W 
which  was  not  repaid.  He  made  the 
loan  without  any  suspicion  that  d 
would  find  its  way  to  Manton.  beuig 
under  the  impression  that  it 
wanted  by  George  Washington  Hut 
president  of  the  American  Tobacco 
Company,  according  to  testimony  a 
the  hearings  before  Judge  Knox  1^ 
July.  U.  S.  Attorney  John  T.  Canu^ 
said  at  that  time  that  the  governmen- 
had  found  no  indication  whatever  o 
any  improper  action  by  Mr.  Lasker, 
and  Judge  Knox  confirmed  this  sta  e- 
ment  in  his  decision  Nov.  14 
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R  NOVEMBER  18.  1939 


the  Cleveland  2-in-l 
Market  at  na£xJl^ 


Here’s  the  way  to  increase  sales  and  re¬ 
duce  selling  costs  in  one  of  the  most  pro¬ 
ductive  markets  in  the  United  States. 

The  Cleveland  2-in-l  market  is  in  the 
spotlight,  working  day  and  night  manu¬ 
facturing  steel,  rubber  and  allied  prod* 
ucts  for  the  nations  of  the  world. 

Such  industrial  activity  certainly  means 
more  sales  for  you — not  only  in  Greater 
Cleveland,  but  also  throughout  the  26 
adjacent  counties  that  go  to  make  up  this 
thriving  2-in-l  market  (not  including 
Akron,  Canton,  Youngstown.) 

You  can  reach  and  sell  this  compact  area 
at  ONE  low  cost  through  the  Plain 
Dealer  ALONE!  It  not  only  covers 
Greater  Cleveland;  it  is  the  only  news¬ 
paper  that  delivers  the  26  neighboring 
counties. 


21.80/O 

•I 


Stf.ti  of  Ohio  Ay  Counties 


C«y«li*9a  Cvanty  . . .  ICUvtIandl  .  $279,341,1 ( 
if  Coyntics  (AdjoctMt  to  Cleveland  I . .  184.234,0! 
Hamilten  Cevety. ...  (Cincinnati!  .  138,411,9' 

Franklin  Caunty . (Calembusl  9S,044,9 

Lecas  County . (Toledo!  ....  82.240,$^ 

'^Summit  Caunty . (Akron! .  73,S31,4 

Montgomery  County .  (Dayton!  ...  49,85S,7i 

if  Mokoninq  County. . . .  ( Younqstewni  50,594,4: 

5tark  County . (Canton!  ...  49,297,81 

Total  for  above  9  markets. .  .$1,022,553,3( 
Grand  total  for  state .  1, 283,778, 1( 

^  it  l.tficaUt  >lrcai  e>  COMMCT  CUVei^NO  MADKtT 


GREATER 

CUVEUKO 


AOMCEMT 

COUNTIES 


STARK 

COUNTY 

(Ceeta.l 


nn\  distrihutnr  or  rcprcsnitutivc  in 
northeastern  Ohio  about  the  iniportanee 
of  this  2-in-l  market — (Uevcland  I’ 1. 1  S 
th(  26-eount\  area.  Then  ask  your 
advertising  a</ene\  hou  the  Plain  Dealer 
eovers  this  2-in-l  market  at  OSF  loK 
cost. 


- TMl  COMtACT  CLfVILANO  MAAKIT  »t37.000,0»S.30— tt*.  OF  OHIO'S  kITAIL  SALES - 

^^otr:  In  the  above  chart.  Greater  Cleveland  and  the  26  neighboring  counties 
are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc, 
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EDITOR 


Meet  Bill  White, 

A  Small  Edition 
Of  His  Famed  Dad 


Emporia  Gazette  Product, 
He  Reflects  the  Average 
Person's  Viewpoint 
By  FRANK  C.  CLOUGH 


W.  L.  (Young  Bill)  White,  who 
sailed  recently  for  Europe  to  write 
war  news  for  a  string  of  newspapers 
under  a  contract 


with  the  Des 
Moines  Register- 
Tribune  Syndi¬ 
cate,  took  with 
him  the  system 
of  reporting  he 
learned  on  the 
country  town  pa¬ 
per,  the  Em¬ 
poria  (Kan.)  Ga¬ 
zette,  which  is 
edited  by  his 
famous  father, 
William  Allen 
White.  That 


W.  L.  White 


theory  is  that  every  man  has  a  story 
if  you  can  get  it  out  of  him  and  that 
the  reaction  of  a  crowd  of  spectators 
is  just  as  important  as  the  doings  of 
the  principals  in  an  event. 

So  Bill  is  going  to  roam  over  the 
warring  countries  of  Europe,  gen¬ 
erally  leaving  the  big  boys  to  the  staff 
men  of  the  press  associations  and 
newspapers  and  devoting  his  own  time 
to  talking  with  the  men,  women  and 
children  who  make  up  the  general 
public.  During  much  of  last  summer 
and  fall  he  proved  that  his  system 
works  and  his  writings  are  interesting, 
for  he  spent  that  time  in  Emporia,  and 
wrote  a  daily  column  for  the  New 
York  Post. 

Grew  Up  with  Gazette 

Bill,  39,  grew  up  in  a  newspaper  of¬ 
fice.  As  a  baby  he  was  cradled  in  a 


Emporia  and  resumed  work  on  the 
Gazette,  where  he  had  been  a  reporter 
during  vacations. 

At  the  Gazette’s  annual  Christmas 
dinner  for  employes  and  their  families 
in  1927,  Mr.  White  announced  that 
Bill  was  the  new  associate  editor  and 
he  assumed  more  of  the  responsibility 
of  the  paper.  In  1930  he  filed  as  a 
Republican  candidate  for  the  state 
legislature,  went  to  Europe  and  re¬ 
turned  to  find  he  was  nominated.  He 
campaigned  hard  for  the  election,  won 
and  served  two  years,  but  did  not  run 
again,  for  about  that  time  Walter  E. 
Hughes,  who  had  been  with  the  Ga¬ 
zette  since  William  Allen  White  had 
bought  the  paper,  died,  and  Bill  was 
made  business  manager. 

In  1931  he  went  to  New  York  and 
married  Miss  Katherine  Klinkenberg, 
a  former  Kansan  who  was  working 
for  Time  magazine.  They  returned  to 
Emporia  and  lived  until  1934  when 
they  moved  East,  where  Bill  worked 
on  papers  in  Washington  and  New 
York  and  for  several  magazines  in 
New  York. 

Following  publication  of  his  novel, 
“What  People  Said,”  the  story  of  a 
small  town  bond  scandal,  which  was 
a  “best  seller,”  Bill  quit  his  job  on 
Fortune  magazine  and  began  free 
lancing.  Many  magazine  and  news¬ 
paper  articles,  mostly  on  social,  polit¬ 
ical  and  economic  subjects,  kept  him 
busy  imtil  he  began  his  daily  column, 
‘Take  a  Look,”  last  summer. 

Foreign  languages  will  be  no  barrier 


to  Bill.  He  speaks  French  so  well, 
but  with  an  accent,  that  during  pre¬ 
vious  trips  in  most  countries  he  was 
mistaken  for  a  Belgian. 

He  speaks  Italian  well  and  can  get  by 
in  conversational  Spanish  and  German. 

Emporians,  who  have  known  Bill 
and  followed  his  writings  from  his 
boyhood,  are  immensely  enjoying  his 
European  stories.  These  Emporians 
have  read  what  the  bigwigs  are  saying 
and  doing  and  now  they  want  to  know 
what  Bill  finds  out  from  the  butcher, 
the  baker  and  the  candlestick  maker. 


WINS  UBEL  SUIT 


Brownsville.  Tex.,  Nov.  13 — A  “no 
damages”  verdict  was  returned  here 
recently  by  a  jury  in  103rd  Civil  Dis¬ 
trict  Court  in  the  libel  suit  of  City 
Manager  Robert  Runyon  of  Browns¬ 
ville  against  the  Brownsville  Herald 
and  several  individual  defendants. 
Runyon  had  asked  $50,000.  The  suit, 
which  followed  a  heated  school 
trustee  election  in  April,  1938,  was 
based  on  an  affidavit  published  by  the 
newspaper,  an  editorial  accompanying 
it,  and  subsequent  news  stories.  The 
affidavit,  signed  by  Prudencio  Hino¬ 
josa,  former  city  watchman,  appeared 
in  the  Herald  two  days  prior  to  the 
school  election.  In  it,  Hinojosa 
charged  that  a  city  policeman  had  of¬ 
fered  him  reinstatement  if  he  “voted 
right”  in  the  school  election.  The 
paper  headlined  the  affidavit,  “A  Job 
For  A  Vote?” 


wastebasket  while  his  father  and 
mother  worked  on  the  Gazette.  As 
soon  as  he  was  big  enough  to  carry 
a  sack  and  hit  a  front  porch,  he  was 
given  a  paper  route.  As  a  child  he 
read  about  everything  that  was  printed 
and  when  he  reached  high  school,  he 
naturally  turned  to  writing.  He  wrote 
the  high  school  news  for  the  Gazette 
and  worked  on  the  school  paper. 

He  began  his  college  work  at  Kan¬ 
sas  University,  but  a  trip  to  Europe 
seemed  more  important  before  he  had 
attended  a  year.  Returning,  he  en¬ 
tered  Harvard  University  from  which 
he  was  graduated  in  1924.  After  an¬ 
other  visit  in  Europe,  he  returned  to 


•  Experts  say 

CLOSEST  to  nORHIRL 


•  and  we  $ay  business  is 
GOOD  in  Winston-SalemI  For  eleven 
of  the  last  twelve  months,  this  market 
has  ranked  with  the  “closest  to  normal" 
major  trading  centers  according  to  a 
monthly  business  analysis  by  a  leading 
agency.  And  this  "closest  to  normal" 
rating  means  SALES  tor  advertisers 
who  schedule  their  efforts  in  this  AC¬ 
TIVE  Market.  Investigate! 


Journal  and  Sentinel 


Winston-Salem,  N.  C. 


KELLY-SMITH  COMPANY 

NatioRHl  KepreHfHitativoH 


The  lijjures  for  new  jiassenger  car  regi.slrations — first 
seven  months  of  1939  as  compared  with  the  same  pe¬ 
riod  in  19v^8 — are  another  indication  of  increased  l)uy- 
ing  power  in  the  Worcester  (Mass.)  .Market. 


In  the  United  Staten,  new  pa^!ien(cer  car 
regLtratiuiiK  showed  a  gain  of .  * 

In  WorreMer  count. V,  new  paK^enger  ear  QO/ 

registrations  showed  a  gain  of .  /O 

W  orcester  Countv's  gain  was  42.6%  greater  than  the 
gam  «>f  the  United  States  as  a  whole! 

/idSi'.i  on  figures  com  filed  by  Autonutthe  \'ens. 


(  nitivate  this  rich  and  stable  market,  concentrating  a 
])opulation  of  433.000  in  \\  orcester  and  its  average 
IS-mile  retail  trading  area,  through  The  Telegram- 
Gazette.  dominant  me(linm  thronghont  ('entral  Massa¬ 
chusetts. 

.\verage  Net  Paid  Cirenlation 


125,000  DAILY 


THE  TELEGRAM-GAZETTE 


GEORGE  F.  BOOTH,  Publisher 
Paul  Blork  and  Associates.  National  Representative! 


The  cuhttral  life  of  a 
city,  a  community,  a  sur¬ 
rounding  zone  of  influ¬ 
ence — is  irrevocably  inter¬ 
locked  with  Buying  Pow¬ 
er  ..  .  responsiveness  to 
national  advertising  and 
to  an  enterprising  news¬ 
paper.  On  its  recre¬ 
ational  and  etlucational 
side,  Topeka  sets  an  ad- 
tnirahle  example  to  the 
Nation. 


■'Town  Hair*  get-togeth¬ 
ers  are  symbolic  tif  Civic 
progress.  The  new  Tope¬ 
ka  Civic  .Auditorium  will 
be  a  magnificent  struc¬ 
ture,  erected  at  a  cost  of 
about  Sl.500.000.  Modern, 
eommodious.  it  provides 
adequate  spaee  for  con- 
veiilioiis.  indoor  exposi¬ 
tions.  piililic  entertain¬ 
ments  of  all  kinds.  How 
eliaraeteristic  of  all  Kan¬ 
sas  as  well  as  of  Topeka. 
V  people  capable  of  such 
vision  ami  of  siieb  impos¬ 
ing  projeets,  is  certain  to 
respomi  to  national  ad¬ 
vertising  as  presented  in 
one  of  the  really  famous 
newspapers  of  .America. 
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H  w  •  - -  ?.1 


In  “The  Times”  of  London  a  "Personal  Column”  has 
been  running  for  the  better  part  of  that  paper’s  one 
hundred  fifty  years.  But  the  world  has  termed  it  “The 
Agony  Column”  because,  in  the  miscellany  of  its 
advertisements  run  the  emotions,  hopes,  fears,  wants, 
ambitions,  ideas  and  notions  of  an  empire. 


©v* 


*  *■““  “"tf ’‘T"»tr!2l3sS! 

liSg.  Vsf iS'5.|i  J^gSi 


In  America  the  “Public  Notices”  column  of  the  New 
York  Herald  Tribune  runs  counterpart  to  London’s 
“Personal  Column.”  Many  a  reader  turns  to  it  directly, 
finding  in  it  that  strange  mixture  of  priVate  lives  and 
public  announcements  which  furnishes  the  stuff  of  news. 


it. 


SeW»'2r  k<«- 

iSg^^^‘1^' 

«*  i  V»*„\;  »i’Ska*»^ 


lublic  Notices”  run  all  the  way  from  lofty  idealism 
to  crass  commercialism,  from  South  Seas  expeditions 
to  worn  fur  coats.  A  market  place  for  both  the  usual 
and  the  unusual,  a  bulletin  board  for  personal  needs 
and  public  offerings,  “Public  Notices”  is  read  all  over 
America  for  entertainment  as  much  as  for  information. 


Weekdays  on  Page  2,  Sundays 
in  the  First  Section  of  the 


NEW  YORK 

Xeralb  ^Tribune 


&*. 


24  Hours  of  \X'orld  History 


Cleveland 

SAN  PRANCiSCO 


EDITOR  &  publisher 

More  Popular 
Than  Ever 


proached  the  saturation  point  of  SCANACORD  ON  EXfflBIT 
classified.  The  speaker  said  an  im-  ™  o  j  u-  r 

posing  percentage”  of  the  390  million  Scanacom,  a  machine  for  re- j 

classified  lines  bought  during  1938  cording  how  the  eyes  travel  about 
were  placed  voluntarily,  and  that  the  o^er  a  printed  page,  has  been  placed 
“surface  has  hardly  been  scratched”  public  exhibition  at  the  M^eum 
ill  this  “50  million  dollar  annual  busi-  of  Science  and  Industpr  m  Rocke- 
”  feller  Center,  New  York.  Developed] 

by  Leonard  Luce  of  the  Arthur  Kud-' 
ner  advertising  agency,  the  machine 
has  been  used  during  the  past  year 
to  study  magazine  and  newspaper, 
pages  to  determine  centers  of  reader 
interest.  At  Rockefeller  Center  visit-j 
ors  to  the  exhibit  are  being  tested 
daily  between  two  and  five  p.m.  The, 
device  will  be  displayed  at  the  Mu-' 
seum  for  several  months.  Mr.  Luce 
has  asked  that  editors  with  specific 
problems  of  reader  interest  write  him 
and  tests  will  subsequently  be  made 
for  them. 


reimsyivania  «roup  Copy 

Told  of  Potentially  On  Tuesday,  the  clinic  was 

Lar9e  Accounts  dressed  by  E.  L.  Meade,  of  the  C 

rolet  Division  of  General  Motors  Cor- 
Harrisburg,  Pa..  Nov.  14 — Approxi-  poration,  who  recommended  that 
mately  90  classified  advertising  man-  classified  salesmen  urge  dealers  to  put 
agers  of  Pennsylvania  newspapers  at-  more  description  in  used  car  ads  and 
tended  the  third  Annual  Classified  also  show  the  price  of  the  car  adver- 
Clinic  of  the  Pennsylvania  Newspaper  tised.  Mr.  Meade  said  surveys  show 
Publishers’  Association  held  at  the  that  copy  including  price  is  much  more 
Penn-Harris  Hotel  here  Nov.  13-14.  productive  of  results  than  elusive  ad- 
with  D.  B.  “Barney”  Barnhart,  classi¬ 
fied  advisor  of  the  PNPA  and  classi¬ 
fied  manager  of  the  McKeesport  (Pa.) 

News,  in  ’  _  ' 

designed  to  touch  all  problems  of  the  and  second 
classified  field. 

On  Monday  W.  J.  Babb,  classified 
manager  of  the  Canton  (O.)  Reposi¬ 
tory,  told  the  classified  men  that  “Di¬ 
versified  Offers,”  sum  up  what’s  lack¬ 
ing  in  classified,  and  urged  that  more 
attention  be  given  to  small  accounts. 

Attend  to  Small  Accounts 
Norman  Parkinson,  classified  man¬ 
ager  of  the  Hamilton  (Ont.)  Specta¬ 
tor,  spoke  on  “Cultivating  Acorns," 
reminding  the  clinic  that  “far  too 
many  of  us  hurry  past  the  door  of  the 
small  business  man,”  and  fail  to  start 
small  accounts  which  would  grow  into  x, 
substantial  business. 

Suggestions  on  how  to  make  the 
classified  page  more  readable  were  put 
forward  by  John  W.  Igoe,  of  the 
Charleroi  (Pa.)  Mail,  who  also  dis¬ 
cussed  sales  methods  in  landing  and 
keeping  accounts.  James  G.  Slep,  of 
the  Altoona  Mirror,  led  a  discussion 
on  60  ways  to  increase  classified  | 
business  during  December  in  tie-ups  ' 
with  Christmas.  An  address  on  “Loan 
Advertising,”  by  C.  V.  Smith,  of  the 
Personal  Finance  Company,  Newark,  I 
N.  J.,  touching  the  social  aspects  of  i 
classified  was  read  in  the  absence  of  i 
Mr.  Smith.  I 

Speaking  on  “Classified,  the  Life 
Saver,”  Loyal  Phillips,  of  the  Parish- 
Phillips  service,  Washington,  D.  C., 
told  the  clinic  ^at  in  spite  of  classi¬ 
fied  leadership  over  general  advertis¬ 
ing  in  many  cities  “some  publishers 
regard  classified  as  an  unknown  quan¬ 
tity,  a  necessary  evil  and  a  more  or  j 
less  messy  problem.”  Phillips  advised  ' 
his  audience  to  sell  their  publishers  i 
on  the  possibilities  of  classified  adver-  ■ 
tising,  declaring  that  “the  human  i 
mind  can  hardly  conceive  a  saturation  | 
point;  not  until  every  vacancy,  every 
piece  of  real  estate,  every  used  car,  ] 
every  discarded  article,  etc.,  which  ] 
is  available  is  offered  in  our  columns 
on  the  same  day  will  we  have  ap- 


vertising. 

Additional  attention  to  the  train¬ 
ing  of  sales  help  was  urged  by  Carl  W. 
charge  of  a  varied  program  H.  Ganz,  of  the  Baltimore  S%inpapers, 

vice-president  of  the 
ANCAM.  Ganz  declared  that  dur¬ 
ing  depressions  the  classified  section  is 
a  “life  saver”  for  the  large  majority 
of  newspapers,  adding  that  during 
business  expansion  it  should  be  util¬ 
ized  to  take  full  advantage  of  “help 
wanted”  and  “real  estate”  advertising. 

Closing  sessions  of  the  clinic  were 
devoted  to  awarding  of  prizes  for 
classified  advertising.  Awards  were 
made  as  follows: 

Ccmti-.f  No.  1 — llaiiixiii  C.  MacUutiald 
.\waid  I'hilaJcl/'liia  Rfcord. 

So.  2  I’arisli-Pliillips  Award  —  Charleroi 
Moil. 

No.  3 — Ksqiiirt-  IVaturcs  .\ward — Laiicabtci 
Icwbpaper."..  Inc. 

No.  4 — Used  Car  Forum  Award — Greens- 
burp  Tribune. 

N'o.  5 — Best  Classified  Pages: 

Under  10,000,  1st— Vaily  Xezes, 
Tarentum;  2nd — IVashington  lieporler. 

10,000  to  25.000,  1st — Chester  Titnes;  2tid 
— Korrisltnvn  Times  Herald. 

Over  25,000,  1st — Philadelphia  livening 
Bulletin;  2nd — Erie  Dispatch-Herald. 

Weekly  or  Semi-Weekly  newspapers,  Ist — 
A'm-  It'ilmington  Globe;  2ni\ —Royers ford  Ad¬ 
vertiser. 


DREYFUSS  HONORED  ' 

A  testimonial  dinner  honorinf 
Leonard  Dreyfuss,  president  of  tht 
United  Advertising  Corp.,  on  the  occa¬ 
sion  of  his  25th  anniversary  with  thcl 
firm,  was  held  recently  at  the  Down 
Town  Club,  Newark,  N.  J.  He  was 
presented  an  anniversary  scroll  signed 

1 _ 4.i_-  _ise _ _ i _ i _ ' 


TJ^ITHIN  recent  weeks  the 
^  number  of  requests  from 
newspaper  editors  for  original 
SIDE  GLANCES  drawings 
has  been  so  great  that  wt 
paused  to  take  stock.  We 
found  that: 


by  the  125  officers  and  employes  of  the 
Newark  plant,  an  oil  portrait  of  him¬ 
self  and  a  ffolH  w’tch. 


Never  before  has  SIDE 
GLANCES  brought  so 
many  letters  of  enthusiasUc 
approval.  Never  before  have 
the  original  drawings  been  so 
much  in  demand. 


A  ND  what  could  be  more 
natural?  NEA’s  selection 
of  GALBRAITH  to  draw 
SIDE  GLANCES,  the  origin^ 


Buy  your  ticket  now,  through 
the  pages  of  the  Miami  Herald 
and  be  on  hand  to  get  your  story 
over  to  more  than  a  million  visi¬ 
tors  from  every  part  of  the 
country.  It’s  your  ticket  to  the 
biggest  selling  job  you've  ever 
done  in  any  one  place. 


Circulation 
for  October 


two-column  humor  panel, 
brought  to  the  newspaper 


field  one  of  the  most  capable 
artists  of  our  time- 


magazine 


was  the  average  net  paid  daily 
:irculation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  October,  1939. 


Would  you  lHic  to  see  proofs  o. 
the  ten  top-ranl(ing  comics  " 
NEA’s  economical  budget  setcice 


NATIONAL  NEPRISENTATIVES 


October  circulation  of  The  Sun¬ 
day  Sun  averaged  197,308  pei 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 


iami  Hcralb 


ASSOCIATED  PRESS  ■  UNITED  PRESS  *  INTERNATIONAL  NEWS  SERVICE  *  WIREPHOTOS 


Morning  Evening 


Sunday 


,  ,  V2  1b  to  $1.6(1  daily  attd  front 
23<7f  from 

S2.(19  to  $1.6.0  Sunday. 

^0.  offorintt  160  n.o,t  contploto  onc-papt-r 
in  attv  city  of  500,00.1  or  met 
.  at  one  of  the  lottct  tnillino 

population  ...  Miluattkco 

rates  in  .Xmertca  .  •  . 
tournal  is  an  advertising  buy  that  ts  hau 
,0  equal.  What  advertisers  th.nk  about  t  J 

Jee  opportunity  is  indicated  by  an  (td- 

.ertisintt  volume  topping  all  but  stK  It.  S. 

.  lL-a,ain  of  207c  in  retail  image 

onths  of  1939  over  the  sam< 
the  first  ten  months  oi 

od  last  year-an  all-time  record  80.pag 

::e;rr:iday.October20.  Get  into  >h.- 
lukee-and  The  Journal-thik  tvtnter. 

nes  nave  uvs 

.ri,ur.l.rMon».sofOc,.l,erJ933.a 


.CTOBER  vtas  the  73rd  consecutne 
)  eonth  in  which  the  daily  circula^ 

The  Milw  aukee  .lournal  has  gamed 

the  same  month  of  the  prevtous  year. 

the  past  year  alone,  the  increase  has 
turned  to  34,667  copies.  Smee  Octo  er 

a*  ..  th.  W'-  n 

;  of  *147,736  to  249,644  a  ga  ^ 

1.908  copies,  or  697o.  rr, 

creased  90,260  copies,  from  . 

*  •  A  3.  result  ot 

?l,930  inthcsameperto  .  ■ 

•  .  The  lournal  covers  more  than 

icse  22UUS,  1  ne 

uurom  of  five  families  in  the  City  Zon^ 

t„a  general  milline  rates  have  been  redu 
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EDITOR  6,  PUBLISHEP 


Asks  lor  Ad  Facts, 

Not  Opinions 

continued  from  page  5 


ists,  or  should  exist,  between  adver¬ 
tising  and  merchandising.  We  in 
General  Mills  try  to  think  of  advertis¬ 
ing  and  merchandising  as  two  parts 
of  the  same  operation,  advertising 
bringing  the  consumer  toward  the 
goods  and  the  merchandising  bring¬ 
ing  the  goods  toward  the  consumer. 
Now  it  is  perfectly  obvious  that  if  a 
would-be  purchaser  has  no  opportun¬ 
ity  to  get  the  thing  he  wants  to  pur¬ 
chase  no  amoimt  of  advertising,  no 
matter  how  clever  or  ingenious  or  ef¬ 
fective  it  may  be,  will  bridge  the  gap. 
It  seems  to  me  absolutely  necessary  to 
organize  the  advertising  in  relation 
to  such  steps  as  are  taken  to  merchan¬ 
dise  advertised  products,  particularly 
when  such  merchandising  has  to  be 
done  chiefly  through  established  re¬ 
tail  outlets,  as  in  the  case  of  grocery 
stores  or  drug  stores. 

“If  we  spend  a  million  dollars  tell¬ 
ing  people  to  go  to  their  grocers  and 
buy  a  package  or  sack  of  our  products 
and  a  single  person  who  reads  or  hears 
that  advertising  carries  out  tlie  in¬ 
structions,  only  to  be  told  by  the  gro¬ 
cer  that  he  hasn’t  got  the  product  in 
question,  then  the  money  we  have 
spent  in  advertising  to  reach  that  par¬ 
ticular  prospect  is  wasted.  As  a  mat¬ 
ter  of  fact  it  is  worse  than  wasted  be¬ 
cause  he  is  apt  to  decide  as  the  result 
of  the  failure  of  the  grocery  store  to 
give  him  what  he  asks  for  that  the 
product  can  not  be  very  good  anyway. 

“The  importance  of  considering  ad¬ 
vertising  problems  in  the  light  of  mer¬ 
chandising  requirements  is  very  often 
overlooked,  and  here  again  I  think  the 


policy  of  facts — not  opinions — is  of  tre¬ 
mendous  value.  Facts  are  invaluable 
in  the  movement  of  retail  stocks,  and 
they  furnish  a  tremendously  valuable 
guide  in  determining  advertising  ac¬ 
tivities.  Here  again,  the  assential 
thing  is  to  get  away  from  the  indivi¬ 
dual  opinion  and  get  do>^'n  to  brass 
tacks. 

“When  1  read  or  hear  about  attacks 
on  advertising  and  advertised  products 
made  by  various  groups,  and  then  read 
the  indignant  replies  made  by  adver¬ 
tising  people,  I  sometimes  wonder 
whether  we  have  gone  far  enough  in 
cleaning  our  own  houses  so  that  our 
answers  are  as  convincing  as  they 
ought  to  be.  The  trouble  is,  again, 
that  when  anybody  talks  about  adver¬ 
tising  he  necessarily  generalizes.  Now 
I  know  from  experience  how  difficult 
it  is  consistently  and  at  all  times  to  tell 
the  truth  about  the  products  of  a 
single  company  so  that  I  would  cer¬ 
tainly  not  want  to  put  myself  in  the 
position  of  giving  any  general  guaran¬ 
tee  of  the  truthfulness  of  advertising 
as  a  whole.  And  we  all  know  that 
there  is  plenty  of  advertising  which 
simply  can  not  stand  the  test  of  facts. 
Sudi  advertising  does  a  real  injury  to 
every  legitimate  form  of  business  be¬ 
cause  it  creates  doubt  as  to  the  accur¬ 
acy  of  advertising  statements  which 
would  otherwise  be  accepted  without 
question.” 


HOME  BUILDING  EDITION 

Recording  an  unprecedented  resi¬ 
dential  growth,  the  Miami  (Fla.)  Her¬ 
ald  on  Oct.  29  issued  a  64-page  tabloid 
section,  called  the  “Book  of  Homes,” 
as  a  guide  in  planning  and  building  a 
home.  The  edition  which  was  the 
second  annual  was  well  supported  by 
advertising. 


Sell  CENTRAL  OHIO 


...In  the 
Very  Heart 

of  one  of  the  nation’s  most  impor¬ 
tant  agricultural  and  manufacturing 
states  . .  .  An  area  that  both  pro¬ 
duces  and  consumes  a  large  share 
of  the  nation’s  goods . . .  An  im¬ 
portant  sales  objective  no  matter 
WHAT  you  have  to  sell !  There’s 
your  picture  of  the  market 

Cewt/teef  Lu 


95,000  charge  accoirnts 


1 


L 


350,000  automobites 


The  Columbus  Dispatch 


O-MARA  »  ORMSBEE 


New  York.  Detroit,  Chicago. 
Atlanta.  Los  Angeles.  Sa.  Fraaolsct 


FRAUD  TESTIMONY 

Circuit  Judge  Leland  W.  Carr,  of 
Lansing  (Mich.),  who  comprises  the 
one-man  grand  jury  investigating 
charges  of  fraud  incident  to  newspa¬ 
per  advertising  of  the  annual  Michi¬ 
gan  delinquent  tax  sales  of  1939  and 
1940,  Nov.  6  heard  the  testimony  of 
eight  more  witnesses  and  adjourned 
the  hearing  for  an  indefinite  time. 
The  investigation  was  started  on  peti¬ 
tion  of  Attorney  General  Thomas 
Read,  and  the  State  Bar  of  Michigan, 
with  the  allegation  of  misuse  of  $80,- 
000  in  state  funds.  TTiose  who  testi¬ 
fied  Nov.  6  included  John  Berghage, 
publisher  of  the  Standard-Bulletin,  a 
Grand  Rapids  weekly;  Everett  Little, 
Holt  Bean-Bag  publisher;  Robert  P. 
Weeks  and  Miss  Arlene  Fink,  em¬ 
ployes  of  the  Farmington  Enterprise, 
and  M.  W.  McClure,  Chelsea  Standard 
publisher. 

WINS  AWARDS 

Baton  Rouge,  La.,  Nov.  14 — Winner 
of  the  annual  newspaper  contests 
sponsored  by  the  Louisiana  State  Uni¬ 
versity  school  of  journalism  for  Louisi¬ 
ana  weeklies  was  the  West  Carroll 
Gazette  of  Oak  Grove,  edited  by  Mar¬ 
vin  N.  Lipp.  The  Gazette  placed  first 
in  each  of  the  four  divisions  of  the 
contest:  front,  inside,  and  editorial 
pages,  and  circulation  promotion  ma¬ 
terial.  Chief  speaker  for  the  editors’ 
conference  and  short  course,  of  which 
the  newspaper  contests  are  a  feature, 
was  Dr.  Frank  L.  Mott,  director  of 
journalism  at  the  University  of  Iowa. 


Canadian  Advisory 
Committee  of  ABC 

The  Canadian  Advisory  Committe 
of  the  Audit  Bureau  of  Circulations 
has  been  announced  by  H.  H.  Rimn,^ 
ABC  director  and  advertising 
of  Canadian  General  Electric  Co,  Ltd 
as  follows: 

.\dvertisexs:  H.  H.  Rimmer,  Canadian  Ge 
eral  Electric  Co.,  Ltd.,  Toronto,  Ont.;  On. 
man;  R.  Jones,  General  Foods,  Ltd.,  Totmi 
Ont.;  B.  W.  Keightley,  Canadian  Industry 
Ltd.,  Montreal,  Que. ;  E.  F.  Millard,  For. 
Motor  Co.  of  Canada,  Ltd.,  East  Windset 
Ont. ;  Glen  Bannerraan,  Hudson  Motors  of  Ct 
ada.  Ltd.,  Tilbury,  Ont.;  C.  S.  Watson,  Cooc 
year  Tire  &  Rubber  Co.  of  Canada,  Lti,  Xn 
Toronto,  Ont. 

.Advertisi.ng  Agencie.s:  Howard  Bair 
Baker  Advertising  Agency,  Ltd.,  Toronto,  On- 
H.  R.  Cockfield,  Cockfield-Brown  &  Ca,  Lie 
Montreal,  Que.;  J.  A.  MacLaren,  MacLare- 
.Advertising  Co.,  Ltd.,  Toronto.  OnL;  R,  C 
Ronalds,  Ronalds  Advertising  .\gencjr,  lii 
ited,  Montreal,  Quebec. 

Newspapers:  P.  J.  Salter,  Suii,  Vancourr 
B.  C. ;  W.  J.  J.  Butler,  Globe  and  Mail,  Tote 
to,  Ont.;  R.  B.  Cowan,  Daily  Star,  Toron;; 
Ont.;  F.  I.  Ker,  Spectator,  Hamilton,  Ont;  1 
F.  Parkinson,  Journal,  Ottawa,  Ont.;  .L  V 
Robb,  Herald  &  Mail,  Halifax,  N.  S.;  Vkte- 
Sifton,  Free  Press,  Winnipeg,  Man.;  Entt 
Jean,  Le  Nouz’elliste,  Three  Rivers,  P.  Q,;ll 
J.  C.  Sutton,  Gazette,  Montreal,  P.  Q.;  A  E 
Whiting,  .S'tar.  Montreal,  Que. 

-Magazines:  John  Foy,  Consolidated  Prt- 
Ltd.,  Toronto,  Ont.;  Walter  S.  Hamilton, Hair 
Publishing  Co.,  Ltd.,  Winnipeg,  Man.;G.  V 
Laughton,  MacLean  Publishing  Ca,  Ltd.,  p- 
ronto,  Ont. 

Farm  Papers:  P.  D.  Mitchell,  Farmer’s  .k 
vocate  and  Home  Magazine,  London,  Ont. 

Business  Papers:  W.  A.  Lydiatt,  Markets 
Toronto,  Ont. 


You  Will 

Find  Washingtonians 
Receptive 


*Aiiy  product  t>l  merit  will  have  easy  jjoiiif^  in  the 
W’ashinj^ton  Market  with  proper  introduction. 

In  Washington  incomes  are  above  the  averat^e;  and 
spending  habits  proportionately  liberal.  Here  ])roniotion 
isn’t  confronted  with  the  varying  tempos  of  the  times. 
Business  is  ALWAYS  good,  because  conditions  arc  stable. 
Constantly  getting  better  with  the  steady  growth  in  popu¬ 
lation,  the  expansitm  of  Government,  and  the  inevitable 
resulting  increase  in  trade  and  traffic. 

.Vnd  it  is  such  an  easy  market  to  cultivate. 

THE  STAR — Evening  and  Sunday — gives  not  onl) 
wide  inclusiv'e  coverage ;  but  it  takes  your  mes.sage  into 
these  prosperous  HOMES — a  regular  and  welcome  visitor, 
because  it  enjoys  the  fullest  reader  confidence. 

There  is  more  to  circulation  value  than  (luantity. 
QU.VLITY  is  of  the  utmost  importance.  In  THh.  ST.AK 
you  get  the  MAXIMI.tM  of  BOTH— QUAXTITY  and 
OUALITY. 


•  The  ^Va^hiIlk:ton  Market  comprisen  the  National  Capital  and 
the  2.5-mile  shoiiping  radiUB  into  Maryland  and  Virginia,  with  a 
liopiilatinn  of  m-arly  a  iiiillion  prosperous  people. 


With  Sunday  Morning  Edition 


New  Vtrk  Okie* 
DAN  A.  CARROLL 
110  E.  42*d  St 


WASHINGTON,  D.  C. 


Chictl*  OR** 
J.  C.  LUTZ 
Triku««  f*** 


going  over!  Four  people  reading  me  at  one  time 
—  trading  my  pages  among  them.  Thought  I  d 
get  a  little  rest  after  breakfast,  but  no!  Then  the 
lady  actually  started  to  cut  me  up!  Clipping  out 
ads  —  said  she  wanted  to  remember  the  bargains 


when  she  went  downtown.  The  kids  tore  out  a 


cereal  ad,  too  —  just  to  show  'mom’  the  prize 
offer!  The  man  even  took  one  of  mv  sections  to 


the  office  with  him. 


a  home-delivered 


paper  is 


And  that's  the  way  it  goes.  After  2-f  hours,  the 
street-sale  newspaper  and  the  home-delivered  news¬ 
paper  are  pretty  ninth  the  same.  It's  what  happens 
between  the  time  they  leave  the  press  and  arrive  at 
the  waste  paper  plant  that  really  tounts  —  as  jar  as 
advertisers  are  concerned. 


"Well,  well,”  exclaimed  Mr.  Street  Sale,  "if  it  where  they  cleaned  out  the  car.  W'hat  a  lifel 
isn't  Mr.  Home  Delivered  himself.  Never  thought 
Id  sec  you  in  a  place  like  this — and  both  of  us 
only  24  hours  old,  too!  Guess  there’s  nothing 
older  than  yesterday’s  newspaper,  eh? 

Why,  it  seems  like  just  a  few  hours  ago  that 
some  fellow  bought  me  as  he  was  getting  on 
a  street  car.  Didn’t  read  much  of  me  either; 


W'ith  85%  of  its  circulation  (largest  morning 
circulation  on  the  Pacific  Coast)  delivered  directly 
to  homes,  the  Times  is  read  hy  the  right  people  — 
under  the  right  circumstances!  That  tells  in  a  cap¬ 
sule  why  The  Times  is  first  in  its  field  in  advertising 
. , .  first  in  Classified,  in  Local  Display,  in  Satioual! 


"You  said  it!”  sighed  Mr.  Home  Delivered. 
"W'hy,  just  yesterday  morning,  there  I  was,  nice 
and  fresh  lying  on  the  doorstep  of  a  fine-look¬ 
ing  house. 

"It  wasn’t  long  before  someone  brought  me 
in  to  the  breakfast  table,  and,  boy,  did  I  get  a 


LOS  ANGELES  TIMES 


Represented  by  Williams,  Lawrence  &  Cresmer 
New  York  •  Chicago  •  Detroit  •  San  Francisco 


1  over  the  lieadlines,  read  the  funnies, 
racing  form.  After  that  he  tossed  me  on 
r — dozens  of  people  walked  over  me. 
the  junk  man  picked  me  up  at  the  barn 


GRAFLEX/%^-^^m<V^  CAMERA) 


Double  Duty  Lamp  Holder 
Operates  Two  Bulbs 


W'HEN  we  speak  of  speed  flash  syn¬ 
chronization  our  thoughts  are  no 
longer  confined  to  the  limits  of  a  be¬ 
tween  lens  shutter  having  a  maximum 
speed  of  1  250th  of  a  second.  Syn¬ 
chronization  has  been  developed  to  a 


extra  socket  could  be  connected  to  the 
main  holder  by  merely  giving  it  a 
turn  and  a  push. 

Ptrfect  Balance 

The  new  unit  now  had  two  sockets 
for  bulbs  and  two  reflectors,  one  at 
each  end  of  the  holder.  It  also  had 
several  outlets  for  extra  connections 
for  remote  lighting.  When  holder  was 
hooked  to  the  side  of  the  camera  in 
normal  fashion  the  balance  was  per¬ 
fect.  One  other  feature  of  importance  i 
to  cameramen  was  added.  This  was 
the  allowance  for  use  of  either  front 
lens  shutter  or  focal  plane  synchron¬ 
ization.  The  focal  plane  connections 
remained  unchanged  as  did  the  con¬ 
nector  for  the  tripper. 

The  advantages  were  obvious  in  the 
photographs  made  with  this  instru¬ 
ment.  liie  lighting  from  the  top  and 
bottom  bulbs  illuminated  the  subject 
evenly  and  sufficiently  at  greater 
ranges.  Pictures  made  with  the  mod¬ 
ernized  lamp  holder  were  fully  timed 
and  lacked  the  spotty  effect  created  by 
a  single  bulb.  This  additional  lighting 
also  permitted  working  with  smaller 
apertures  which  is  vital  when  greater 
depth  of  field  is  desired.  Any  flash 
bulb  may  be  employed  provided  it  has 
the  standard  base.  However,  it  should 
bt-  remembered  that  for  focal  plane 
synchronization  only  the  special  long, 
peak  lamps  may  be  utilized.  The 
extra  battery  cell  is  added  to  provide 
his  laboratory  to  additional  voltage  to  insure  against 
lirements  which  lagging.  Anyone  mechanically  in- 
ids  of  operations,  clined  could  easily  reconstruct  his 


A  Speed  Graphic  Picture  by  William  Greene  of  the  New  York  World  Ttlttna 


Your  Readers  Want  SPEED 
GRAPHIC  Thrillers  Like  TM 


Wins  $500  Prize 

IF  REX3EIVING  an  unexpected  check 


A.stute  jniI)lishi,Ts  know  tliat  increased  readership  results  ir : 
addinj^  to  their  news  pictures  a  liberal  nutnher  of  slopin.<l-act 
thrill-shots  like  this  one  by  William  (ireene  of  the  New  V' 
W  orld  Telefjrani — made  with  a  4.\5  Speed  (iraphic.  An  ac 
photof^rapher  like  .Mr.  (ireene.  with  one  of  these  ever-ready, 'C 
satile,  .\merican-made.  IVi/.e-Wbnnint;;^  Cameras,  can  do  much  i 
hriiif^  the  thrill  of  the  jjanie  to  your  readers. 


Here  is  the  stand-by  of  prc'S  photo; 
When  equipped  with  coupled  range  nt 
flash  synchronizer  it  jjossesses  the  abilit; 
practically  any  type  of  picture— day  oi 
with  equal  facility.  It  is  as  faithful  as  a 
dog — and  just  as  quick!  1 
y  ’  "X  on  the  watch  for  pictures 
I  the  story  and  sell  the  pape 


Fine  Sews  Cameras  Deserve 


tions.  Aside  from  the  unequal  bal¬ 
ance  of  the  camera  the  apparatus  was 
bulky  and  often  retarded  the  photog¬ 
rapher  who  was  in  a  hurry.  Remote 
units  were  found  excellent  for  specific 
purposes  but  for  general  use  in  routine 
work  it  was  necessary  to  construct  a 
different  type  of  lamp  holder.  After 
trying  various  types  of  construction  a 
simple  plan  was  evolved  which  offered 
the  greatest  facilities. 

A  new  standard  Mendelsohn  lamp 
holder  was  used  as  a  basis.  We  ob¬ 
tained  an  extension  for  an  additional 
battery  cell  which  was  opened  at  both 
ends.  This  was  done  to  leave  an 
opportunity  to  employ  more  cells  when 
needed  without  changing  the  appa¬ 
ratus.  We  then  secured  one  of  Men¬ 
delsohn’s  new  sockets  which  has  an 
extra  connector  with  it.  A  spring 
base  was  screwed  to  the  socket  in  a 
permanent  manner.  Thus  the  arrange¬ 
ment  was  a  very  simple  one.  The 


Your  Speed 

Graphic  or  ^ 

Graflex  is  the  \ 

best  you  can  ~  V 

foVklx's::  yJ 

to  be.  Because  y  iv _ v  y 

you  know  how  ‘X  t  ^  ■y 
editors  want  1  ^ 

pictures— and  I  \  i  —X  ^I^B! 
no  excuses!  ’  I 
And  that's  ^  1,  / 

why  you’ll  A  ^  1 

find  so  many  '  | r  ' 

newsmen 

equipped  with  Dallmeyer  Telephoto 
Lenses  .  ,  .  bringinc  back  the  difficult 
or  "impossible”  shots  that  make  news 
photo  history.  Made  with  astoundinf 
precision  and  accuracy,  these  British 
lenses  are  the  finest  obtainable,  yet 
moderate  in  price.  Write  for  descrip¬ 
tive  literature  EP  and  please  specify 
the  make  of  your  camera. 


/ ^  I  *  4x5  Graphic  Hold 

i  t  SKwcC  "hh  the  new  4  -x  Graphic  cut 

I  UIkIT  holders.  They  have  new 

I  ■'  alumiiuim  cover  plates  ^  who^^^ 

\  but  insure  the  use  of  tlw  ", 

present-day  films  with  - 
See  them  at  your  Dealers. 

Now  Available  on  Easy  Payments  at  Graflex  Dealers'  Everywhtft- 

CDCC  PAT  A I  nfif  *‘or  complete  information  concertiiiiR. 

■■•“"WHIHLUUo  and  Speed  Graphic  American-made. 

ning  Cameras  and  -Xccessories.  send  for  our  free  catalog.  1‘olmer 
C<irporation,  Department  KI’-SO,  Rochester,  Xew  York,  U.  S.  A. 

New  York  City  Display  Rooms;  50  Rockefeller  Plata 


15  West  47th  St.,  New  York  City 


u 
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1^0  YEARS  AFTER  INTRODUCING  THE  PHOTOFiASH  LAMP  GENERAL  ELECTRIC  PRESENTS  1 


FOCAL-PI-ANE 


iii<T  AS  EXCITING  ! 

mi  N£w  coMPint  uNt 

. . . 

•JC- . . :j.rrr;;r,r2:::; 

•  N.W  dy.-pro».c1.d  »o»«»V  .v.ry  tim. 

•t»  guard  you  and  »u  !•«  j,  r  E 


No.  4  No- 

I  16  .JL,  ^ 


WIDE  PEAK 


SYNCHRONIZED  FUSH 

No.SamdMo.HaH/IOOtl, 


Typicpl 


Adopter 


No  * 

"*■  I  30  •  • 

31  -A  i.’J 


MORE  LIGHT  FOR  ITS  SUE! 
SENSATIONAL  NEW  CONVENIENCE! 
SETS  NEW  HIGH  IN  SAFETY! 


SENSATIONAL  NEW  CONVENIENCE!  Car^ 

all  the  bulbs  you  need  for  a  big  photo  assignmeq 


GENERAL  ^ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


EDITOR  &  PUBLISHEP 


7i 


Newark 


-Telegram 


I  rafKMt  ClMT  aM  cMliWii^  mU  iMHClit;  fMtljr  tkmiy  »rtli  riunf  trmftr*tyi 


7th  sports 


StVliNTH  RACt 


rmci.  iiiiiiK  ciM'i 


NEW  TORE.  MOHDAT,  NOVEMIEK  lA  tW*. 


NAZI  PLANES  BOMB  SHETLANDS 

Singapore  Mine  Sinks 


*  E  D  IJI 


TELEVISION 

STILL  “around  that  corner”’  is  television  as  an 
addition  to  the  armament  of  electrical  com¬ 
munications.  To  date,  according  to  a  committee 
of  the  Federal  Communications  Commission,  the 
number  of  television  receivers  sold  to  the  j)ublic 
is  only  about  1,000,  most  of  them  in  New  York 
City.  The  cost  of  these  instruments  is  still  too  I 
high  for  wide  distribution,  and  it  will  remain  so 
until  the  public  is  convinced  that  television  is  a 
reality,  that  the  manufacturers  have  ]K*rfected  a  " 
si‘l  wiiich  will  not  become  obsolete  Wfore  it  is  i)aid  ‘‘ 
for,  and  volume  production  permits  lower  manu- 
facturing  costs.  * 

The  industry  and  the  public  alike  are  warned  ' 

against  the  dangers  of  hasty  exploitation  of  tele-  I 

vision.  If  that  warning  averts  the  tremendous  ‘ 

waste  of  production  capital  and  of  the  consumer’.s  I 

ilollar  which  marked  the  pioneer  days  of  radio  ' 

itself,  nobody  will  be  the  loser.  The  continuing  * 

exploration  of  the  wonders  of  the  unseen  has  a  ‘ 

deep  jxjpular  appeal,  but  even  at  this  early  stage,  1 

the  limitations  of  television  as  a  means  of  news  • 

and  advertising  communication  are  apparent.  ' 

Commercial  sponsorship  is  not  yet  permitted —  ‘ 

it  may  be  shortly,  within  prescribed  limts — and 
there  seems  to  have  been  small  demand  from  ad-  I 
vertising  interests  for  participation  in  the  experi-  I 

mental  development.  ' 

If  television  reaches  the  stage  where  combined  i 
sound-and-sight  programs  can  be  broadcast  on  a  ' 
scale  comparable  to  that  of  the  present  top-flight  J 
programs,  considerable  dislocation  of  present  ad-  ' 
vertising  methods  can  be  expected.  There  may  be  i 
a  repetition  of  the  scramble  from  other  media  to 
tile  brilliant  newcomer,  with  a  probable  result  that  I 
two,  or  at  most  three,  programs  will  dominate  the 
air  to  the  complete  .shut-out  of  all  contemporary 
offerings.  That  has  been  noted  in  commercial 
broadcasting,  and  we  Indieve  that  it  constitutes  a 
definite  limit  on  the  expansion  of  brfiadcasting  as 
a  major  adverti.sing  medium. 

But  commercial  exploitation  of  television  will 
come,  lK\vond  doubt,  and  its  arrival  will  not  lx* 
niarke<l  by  new  advertising  appropriations,  but 
by  diversion  of  funds  from  other  media.  Immedi- 
ai-y  will  be  the  natural  apiieal,  which  will  make 
sound  broadcasting  and  daily  newspapers  the 
princijial  objects  of  competition.  With  years  of 
forewarning,  newspaper  should  not  be  caught 
flatfooted  as  they  were  by  the  radio  craze — and 
we  don’t  believe  thev  will  be. 


I  will  give  thee  thunk:>  in  the  great  rongregatioii : 
I  will  praise  thee  among  niurh  people.  Ps.vlms  35:18. 


WHAT  WINS  AN  ELECTION? 

I'ICOl’LK  who  don’t  like  new spajHTs  tire  probably 
reading  with  broad  grins  the  news  that  Demo¬ 
cratic  candidates  for  the  New  York  City  f'ouncil, 
c!e<  fed  by  projK)rtional  representati«tn  vf>ting,  have 
Ixen  uniformly  snecessful — and  jiracti«'ally  with 
out  newspaper  sup|x»rt.  Where  New  ^’ork’s 
newsj>a|M>rs  expn'ssed  any  prefen'iiee  for  ('ouncl 
fandidates.  their  weight  was  thrown  agaitist  the 
Tammany  grou|>  which  had  a  thin  margin  in  the 
in.ST  (’ouncil  and  iisetl  it  to  block  numerous  “re¬ 
form”  measures  championed  by  the  .-idminist ra¬ 
tion.  of  hostile  coni|>osition. 

^  et,  it  apitears  tliat  Tammany  and  its  allies  w  ill 
have  an  eveti  stronger  grip  on  the  new  (’ouneil. 
^^  hicll  will  sit  for  two  years  until  the  next  general 
city  elerdion  in  1911.  There  will  Ix'  many  .solemn 
attempts  to  tran.slatc  this  result  (a)  as  a  favorable 
omen  for  Dcnux:ratic  .success  in  New  York  in  the 
1910  Presidential  elections,  or  (b)  as  a  .slap  by 
the  city’s  electorate  against  a  “reform”  adminis¬ 
tration,  and  unfavorable  to  New  Deal  prospects. 
We  don’t  believe  either  of  the.se  judgments  are 


warranted.  Nor  do  we  think  that  newsj)aix*r  influ- 
enee  is  at  all  in  question.  The  fact  is  that  1937 
was  an  “off  year,”  with  not  more  than  two-thirds 
of  the  city’s  eligible  voters  registered  and  .still 
fewer  casting  their  ballots.  The  unorganized 
people  who  register  for  a  hot  Pre.sidential  contest 
()!•  in  a  city  election  preceded  by  spirited  news¬ 
paper  di.scussion  «)f  i.s.sues  and  candidates,  found 
nothing  in  this  year’s  preliminaries  to  stimulate 
their  interest.  The  courts  ruled  the  Communist 
candidates  off  the  paper  ballots,  and  the  left-wing 
press  conducted  a  strong  campaign  to  have  their 
names  w  ritten  in  by  the  voters — but  the  write-ins 
were  a  pitifully  .small  fraction  of  the  tot.al  required 
{o'-  electif)n  to  the  Council. 

The  party  workers,  the  municipal  employes, 
llieir  families  and  friends,  were,  of  course,  regis¬ 
tered  in  their  u.sual  faithful  numbers.  They  knew 
w  hat  they  wanted.  The  independents  didn’t  want 
{■nything  in  particular.  So  the  machine  won.  The 
whole  question  of  clean  government  was  at  stake 
again,  of  course,  but  there  was  no  issue  of  suffi¬ 
cient  dramatic  power  to  pull  the  politically 
ane.sthetic  group  of  independents  to  the  ix)ll.s. 
l>sucs  which  might  have  been  worked  into  front 
page  and  editorial  headlines  in  an  ordinary  year 
were  subordinated  by  events  in  Europe.  The 
l>roportional  representation  .scheme  is  still  too  little 
understood  by  the  people,  and  the  machine  bosses, 
w  ho  fought  its  introduction  as  a  po.ssible  curb  on 
llieir  ix)wer,  seem  now  to  have  learned  how  to 
i.uike  it  work  their  way.  It  proves  again  that  the 
1  est  interests  of  the  public  are  served  by  dem<x;- 
racy,  only  when  the  body  politic  is  keenly  ami 
consf'iously  aware  of  what  it  wants  anil  how  to 
gel  it 

In  a  lazy  democracy,  the  interior  eneinii‘s  of 
demixracy  always  win  handily. 

BUSINESS— NOT  AS  USUAL 

IHE  M.\N.\GIN(;  DIHECTOll  of  Rolls-Royce. 

Ltd.,  writes  a  letter  to  the  London  Times,  stat¬ 
ing  that  although  his  company  will  not  make  any 
motor  vehicles  during  the  war.  devoting  its  entire 
plant  to  airplane  engines,  the  company  will  con¬ 
tinue  to  advertise,  “to  keep  the  public  informed 
of  our  activities  and  thus  pre.serve  our  goodwill  for 
the  future.”  .\nd  he  urged  that  all  other  manu¬ 
facturers  of  Briti.sh  cars  do  likewi.se,  whether  or 
not  they  continue  to  make  private  vehicles. 

The  advice  w  ill  lx:  hard  to  take,  but  we  believe 
it  is  well-founded.  Rolls-Royce  recalls  another 
war,  in  which  its  motors  ix)wercd  the  tremendous 
Handley- Page  lx)mlx;rs.  Its  name  was  kept  dili¬ 
gently  Ix'fore  the  public  in  1914-1918,  and  although 
the  Rolls-Royce  car  is  not  sold  to  a  cla.ss  especially 
rcs|Mmsivc  to  advertising,  the  company  enjoyed 
many  years  of  jxist-war  prosperity. 

Business  is  not  “as  usual”  in  England  during 
this  war.  .\ll  national  resources,  all  private  rc- 
'ources.  liM>.  it  may  be.  arc  at  the  call  of  the 
government  in  the  interessts  of  eventual  victory. 
I  he  ilislix-ation  is  certain  to  lx?  great  if  the  war  is 
prolonged,  but  we  believe  that  the  advice  of  Rolls- 
Royce  can  abate  the  difficulty  of  peace-time  re¬ 
adjustment  for  those  who  t.ake  it. 


"MR.  SMITO"— ROUND  TWO 

\N'E  TOOK  occasion  a  couple  of  w  eeks  ago  to 
criticize  a  movie — the  noted  “Mr.  Smith  Goes 
to  Washington.”  Having  paid  to  .see  the  picui;. 
we  jirobably  fail  to  qualify  as  an  exjxrt,  but  after 
conceding  the  technical  and  dramatic  exeeUenct 
of  the  film,  we  damned  it  for  bad  ta.ste  and  mis 
repre.simtation  of  newspaixers  and  new.sjiapermet 
.\  suave  effort  at  conversion  is  noted  in  an  iij. 
vertising  booklet  ju.st  released,  and  special, 
marked  for  us  in  red  ink.  by  Columbia  Picture; 
Corporation.  Newspaper  after  newspa|)er  is  quote? 
in  high,  even  extravagant,  prai.se  of  the  film  asai 
exfXKsition  of  patriotism.  The  movie  trade  p^^■ 
with  one  exception,  buttered  it  deeply.  The  idea 
.seems  to  be  a  subtle  indication  to  us  that  ae’r; 
not  in  step. 

Right.  We  are  not.  There  were  lilaeral  doses  o! 
[latriotism,  .some  of  them  coming  under  the  trade 
head  of  “hokum.”  There  were  al.so  scenes  the  like 
of  which  have  never  been  noted  in  the  Natioui 
I’re.ss  Club.  There  were  .several  scenes  in  whki 
the  majority  in  the  United  States  Senate  is  pic 
tured  as  approving  without  a  word  of  inquirj  tli? 
sc'hemes  of  a  ]x)litical  boss,  not  a  Senator,  to  wreck 
the  career  of  the  naive  young  hero.  There  wa 
the  picture  of  the  .same  boss,  incidentally  a  ne» 
jiajx'r  publisher,  throttling  the  pres.s  of  an  entu 
state.  On  tho.se  wc’ll  stand.  From  our  viewpoint 
the  fiicture  was  in  bad  ta.ste. 

FOR  THE  CONSUMER 

.\  CONST.\NT  ST.VPLP^  among  the  contribution' 
rcivivcd  by  PhiiTOR  &  I’l  iii.isiikr  is  an  article 
wiH'ping  over  the  plight  of  the  consumer  in  ourcoc 
ixrration-dominated,  advert i.sing-influenced  civi 
zation.  .\fter  months  of  rending  each  one  faitli 
fully,  and  reading  al.so  the  i>ublications  pre.sumabh 
edited  with  similar  aims,  we  can’t  help  feelin 
that  the  consumer’.s  case,  if  he  has  one.  is  in  doc 
idnairc  or  .scheming  hands.  The  big  idea  .seem? 
to  lx?  not  the  information  of  the  consumer,  but  tlic 
dc.struction  of  his  alleged  exploiters. 

There  may  lx*  room  for  an  agency  in  this  coun 
try  which  can  exix^rtly  inform  the  con.sumer  on 
the  merits  of  all  the  ginxls  offered  to  him.  If 
don’t  know.  We  are  not  at  all  certain  that  the 
consumer,  en  masse,  is  w  illing  to  undertake  th? 
ronsiderable  co.st  of  such  an  undertaking,  or 
whether,  if  he  did  undertake  it,  he  would  h»rc 
saved  him.self  any  money.  We  can  as.sert.  afte: 
several  years’  observation,  that  there  is  no  organi¬ 
zation  now  existent  which  can  give  the  con.sunicr 
any  such  .service.  The  information  i.ssued  to  sub- 
si  rilx'rs  by  the  .several  organizations  now  in  tbf 
field  is  admittedly  incomplete.  It  can’t  lie  other 
wis«‘  with  the  support  available  to  them,  h  « 
months  Ix'hind  the  advertising,  and.  in  the  ca* 
of  annual-mcxlel  gixxls,  hardly  ahead  of  next  years 
offerings. 

.\  drawback  to  adequate  support  is  the  [lalpabk 
left-wing  .slant  of  .several  “consumer  organiM- 
tions.”  Several  of  them  lean  heavily  toward  com 
munism.  Alo.st  attack  the  business  .and  industru 
interests  upon  which  potential  subscribers  depem^ 
f<ir  their  livelihexjd.  So  long  as  that  politcal  and 
social  slant  persists,  we  .sec  no  chance  for  them  tn 
gain  a  following  among  the  millions  who  are  into- 
csted  in  getting  their  money’s  worth  and  not  o 
the  up.set  of  a  political  .system.  No  up-set  is 
for  the  consumer’.s  protection  and  none  is  wantw 
by  the  people  who  pay  the  bills. 

MAN'S  PROPER  CONCERN 

Nor  love  thy  life,  nor  hate;  but  what  thoU  li'-** 
Live  well;  how  long  or  short,  jx'rmit  to  Hea'C’’- 
—Milton,  in  “P.nradise  Lost- 
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une  and  president  of  Look  magazine, 
left  New  York,  Nov.  15  for  his  head¬ 
quarters  in  Des  Moines  after  a  four- 
days’  business  visit  in  New  York 
where  he  stayed  at  the  Hotel  Savoy - 
Plaza. 

E.  GANNETT,  president  of  Harold  W.  Sanford,  editor,  Roches- 
Frank  E.  Gannett  Newspa^ejs,  told  y,)  Democrat  and  Chronicle, 

embers  of  the  / 
j  New  York 
State,  Inc.,  meet- 
ag  Nov.  14  in 
Buffalo,  that  it 
would  seem  to 
be  the  greatest 
folly  of  the  ages 
America  to 
ake  any  part  in 
the  European 
war. 

Charles  A.  Ty¬ 
ler,  president 
and  general 
Manager,  Phila¬ 


>suciait;u  xiiuuaiiics 

will  address  the  Parent-Teacher  Asso¬ 
ciation  of  Lincoln  Park  School,  Nov. 

21,  on  "Contributions  of  the  Press  to 
Progressive  Education.”  Following 
his  talk  a  movie  will  be  shown  on 
“The  Making  of  a  Newspaper.” 

Grove  Patterson,  editor,  Toledo 
Blade,  addressed  the  Rochester  City 
Club’s  meeting  in  Powers  Hotel, 
Rochester,  Nov.  18,  on  “How  Can 
Democracy  Be  Made  to  Work?” 

Ralph  McGill,  executive  editor,  At¬ 
lanta  Constitution,  addressed  a  dinner 

- 1 

Ifj 

\4 

meeting  of  the  Atlanta  Lawyers’  Club 

delphia  Inquirer,  know  it  for  a  year  or  two  and  “1 

was  appointed  this  week  by  the  Board  ^  ^  a  Kr  t,  •  f  ’  wasn’t  actually  on  the  payroll,  xic 

of  Judges  &Sb!S^RetSl  Bureau  something  needed 


FOLKS  WORTH 
KNOWING 

RICHARD  F.  POURADE,  recently 
promoted  to  managing  editor,  San  i 
Diego  (Cal.)  Sun,  is  the  “firehorse” 
type  of  newspa¬ 
per  m  a  n  who’ll 
drop  a  pastepot 
and  a  pair  of 
shears  faster 
than  a  new  office 
boy  when  a  big 
story  breaks.  He 
was  born  of: 
American 
parents  in  Mex-  i 
ico  and  started  | 
h  i  s  newspaper 
career  with  the 
Sun  13  years  ago. 
The  Sun  didn’t  i 
Dick” 
He 


Mission.  He  will  serve  until  June, 
1942. 

John  L.  Stewart,  editor  and  pub- 
iisher,  Washington  (Pa.)  Observer  and 
Reporter,  addressed  the  Washington, 
Pa.,  Kiwanis  Club,  Nov.  9  on  “War 
and  the  News.” 

Chas.  J.  Harkrader,  publisher,  Bris¬ 
tol  (Va.)  Herald  Courier,  and  the 
Johnson  City  (Tenn.)  Press  Chronicle, 
who  has  been  a  member  of  the  state 
senate  of  Virginia,  for  several  terms, 
was  defeated,  Nov.  8. 

R.  B.  Spencer,  editor  and  publisher. 
Fort  Morgan  (Clolo.)  Times  and  past 
president  of  the  Colorado  Press  Assn., 
on  Nov.  13  in  Denver,  was  elected 
president  of  the  Colorado  State  Cham¬ 
ber  of  Commerce  for  1940. 

Josh  L.  Home,  publisher,  Rocky 
.Ifount  (N.  C.)  Telegram,  has  been  ap¬ 
pointed  to  the  North  (Carolina  Cape 
Hatteras  National  Seashore  Commis¬ 
sion,  delegated  by  the  General  As¬ 
sembly  to  acquire  and  turn  over  to  the 
Federal  Government  the  first  national 
seashore  in  that  section. 

Wilton  E.  Hall,  publisher,  Anderson 

S.  C.)  Independent  and  Mail,  George 
Chaplin,  city  editor,  Greenville  (S.  C.) 
Piedmont;  Harry  Ashmore  Greenville 
Jje\cs  and  Paul  Lucas,  journalism  pro- 
sessor  at  Clemson  College,  were  among 
speakers  to  address  the  annual  two- 
iby  S.  C.  College  Press  Assn.,  con- 
■ention,  Nov.  11  at  Clemson  College, 
S.  C.  Seventy-five  convention  dele- 
iates  visited  the  Anderson  (S.  C.) 
Independent  and  Mail  plant  where 
hey  were  addressed  by  Hanck  Acker, 
city  editor;  Lawrence  Hembree,  edi¬ 
torial  writer;  Claude  Canup.  Mail 
■'^rts  editor  and  Lee  Rickard,  national 
advertising  manager. 

Senator  Carter  Glass,  publisher, 
^yj^<^hburg  (Va.)  Neuis  and  Advance, 
joll  be  given  an  unusual  honor  on  Jan. 
19, 1940.  when  the  Association  of  Vir- 
of  Maryland  will  award  him 
he  first  ‘‘Medallion  of  Honor,”  to  be 


Christmas  season  promotion. 

Clint  H.  Denman,  editor,  Sikeston 
Herald,,  was  elected  president  of  the 
Missouri  Press  Assn.,  at  the  Nov.  11 
session  at  Kansas  City  to  conclude  its 
annual  convenlion.  William  Allen 
White,  editor  of  the  Emporia  (Kan.) 
Gazette,  spoke  at  the  annual  banquet. 
Clarence  E.  Watkins,  Chillicothe  Con¬ 
stitution-Tribune,  was  named  vice- 
president  and  W.  E.  Freeland,  Taney 
County  Republican,  secretary. 

A.  W.  Huckle,  editor  and  publisher. 
Rock  Hill  (S.  C.)  Evening  Herald,  re¬ 
cently  addressed  the  Spartanburg 
(S.  C.)  Kiwanis  Club. 

Stanley  Fink,  formerly  swing-man 
on  the  Atlanta  Constitution  has  been 
named  editor  of  the  Easton  (Pa.) 
Morning  Free  Press  succeeding  Main 
Rich.  Roy  Semple,  who  has  been 
named  city  editor,  was  formerly  with 
the  Allentown  (Pa.)  Call.  The  format 
of  the  paper  has  been  changed  into 
the  new  streamlined  style  with  flush 
left  heads. 


In  The  Business  Office 

FRED  W.  ALLSOPP,  general  manager 
and  co-publisher.  Little  Rock  (Ark.) 
Gazette,  was  honored  at  a  reception 
Nov.  11  at  the 
Little  Rock  Mu¬ 
seum  of  Fine 
Arts  in  recog¬ 
nition  of  his  ser¬ 
vices  as  chair- 
man  of  the 
Board  of  Trus¬ 
tees. 

J.  M.  Blalock, 
g  e  n  e  r  al  man- 
a  g  e  r  ,  Columbia 
(S.  (3.)  State, 

has  been  elected 
a  vice-president 
of  the  State 


Fred  W.  Allsopp 


doing. 

When  he  finally  became  an  officially  1 
accredited  employe,  his  first  job  was : 
office  boy.  Within  a  year  he  was  a  I 
reporter;  four  years  more  and  he  had 
covered  every  beat  in  town  except  the  ' 
Navy  and  waterfront,  made  famous 
nation2illy  by  Max  Miller  in  “I  Cover : 
the  Waterfront.”  i 

At  last  he  got  his  chance  at  that 
one,  but  it  didn’t  last  long.  His  supe¬ 
riors  decided  they  needed  an  all-round  ; 
city  editor  and  for  four  years  “Dick”  i 
combined  that  post  with  the  job  of 
sweeping  San  Diego’s  political  stables. 
His  investigations  have  routed  one  city  i 
administration  and  brought  grief  to  | 
several  ward-heelers.  I 

Pourade’s  other  interests  are  cen-  ' 
tered  principally  on  a  family,  com¬ 
posed  of  Mrs.  Pourade  and  three  chil¬ 
dren. 

William  F.  Butler  of  the  Rochester 
(N.  Y.)  Times  Union,  and  Howard  | 
Bloomfield  of  the  Rochester  Democrat 
&  Chronicle,  both  of  the  advertising  , 
staff,  following  the  showing  of  “The 
Making  of  a  Newspaper,”  produced  by 
the  Gannett  Newspapers,  before  the  j 
noon  meeting  of  the  Rochester  Ad 
Club  Ad- Ventures,  Nov.  14  in  the 
Powers  Hotel,  there,  interpreted  the 
movies  and  the  relationship  of  news¬ 
papers  to  advertisers. 

Ralph  Zork,  an  advertising  sales¬ 
man  for  the  St.  Louis  Post-Dispatch, 
was  honored  Nov.  13  on  completion  of 
25  years  of  continuous  service  in  one 
position  in  ceremonies  in  the  office  of 
Advertising  Manager  George  M.  Bur- 
bach.  Associates  presented  him  with 
a  pen  and  pencil  set  and  a  radio. 
Later  Zork  was  guest  at  a  luncheon. 

Paul  Stinchfield  has  joined  the 
Alhambra  (Cal.)  Post-Advocate  na¬ 
tional  department. 

Edward  W.  Fox,  for  the  last  two 
years  with  the  Portsmouth  (O.) 
Times  advertising  staff,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Marion  (O.)  Star. 

Ed  E.  Cooke,  classified  manager, 
Boston  Transcript;  Ge;orge  L.  Hicks, 
and  John  I.  Taylor,  Jr.,  Boston  Globe, 
and  Howard  A.  Moulton,  Boston  Post, 


presmted  each  year  to  an  illustrious  company.  Mr.  Blalock,  former  circu- 
'irginian.  lation  manager  of  the  Spartanburg 

Capt.  William  E  Haskell  Jr  as-  Herald- Journal,  also  has  been 

distant  to  the  president  of  the ’jVeio  »amed  general  chairman  of  the  1939- 
Jork  Herald  Tribune,  was  one  of  four  Columbia  community  chest, 
jfaders  of  thought  and  action  honored  Howard  Hancock,  advertising  man- 

we  American  Association  of  Uni-  ager,  Roanoke  Rapids  (N.  C.)  Herald,  .  tt  i  t  •  j  ■ 

y^rsity  Women,  at  a  luncheon  held  at  was  recently  moved  from  the  Roanoke  stayed  at  the  Hotel  Lexington  during 
Hotel  Ambassador,  New  York,  Rapids  Hospital  to  his  home.  He  was  ^  'visit  this  week  in  New  York. 

I'OV.  18.  Capt.  Haskell  will  address  being  treated  at  the  hospital  for  a  L.  A.  Copeland,  former  president. 

Rotary  Club  of  North  Hunterdon  fractured  collarbone  and  severe  head  California  Newspaper  Advertising 
Uunty,  N.  j  ^  Clinton,  N.  J.,  Nov.  injuries  suffered  when  his  car  turned  Managers  Assn,  southern  unit,  has 
«  on  “Foreign  Censorship  and  Mod-  over.  joined  the  Laguna  (Cal.)  South  Coast 

ern  'ews  Gathering.”  C.  T.  McHenry,  business  manager, 

Morgantown  (W.  Va.)  Dominion- 
News  and  Post,  addressed  the  Lions 
Club  of  Morgantown  on  “The  News¬ 
paper  of  Tomorrow”  on  Oct.  30. 

p  Sara  Vandiver  has  joined  the  An-  .  .  ,  -  i  -c  j  j 

.  ^<wer  Cowles,  Jr.,  executive  edi-  derson  (S.  C.)  Independent  and  Mail  (Cal.)  Post-Advocate  classified  de- 
or  of  the  Des  Moines  Register  &  Trib-  advertising  staff.  (Continued  on  next  page) 


M.  Smith,  one  of  the  nation's 
^1.1?  publishers  and  co- 

isher  of  the  Crawfordsville  (Ind.) 

N’ov*^9  ROth  birthday 


News  as  advertising  manager.  Cope¬ 
land  recently  was  on  the  Long  Beach 
(Cal.)  Press-Telegram  ad  staff. 

Everett  Burkheimer,  formerly  of  the 
San  Diego  Union-Tribune  classified 
department,  has  joined  the  Alhambra 


134 
So  Far 
This  Year 


THE  WASHINGTON 
MERRY  GOROUND 


On  the  first  of  this  year  subscrih- 
j  ers  to  Drew’  Pearson’s  and  Robert 
S.  Allen  s  WASHINGTON  MER¬ 
RY'  -  Gt.)  -  ROUND  eolumn  nnni- 
j  bered  288.  Today  they  are  422 — 
a  gain  of  134  >o  far  this  year. 

I  The  total  imw  is  46  per  eent 
!  greater  than  it  was  when  19.39 
began.  Ibe  average  is  a  new 
I  newspaper  «*very  .38  boors. 

One  reason  for  the  jump  HIE 
I  MERRY-GO-ROUND  has  taken 
;  in  growth  is  the  jump  that  it  gets 
-  and  keeps — on  the  news  of  na- 
'  tional  and  international  affairs 
that  reailer-  most  want  to  know. 

I  The  wav  THE  MERRY -GO - 
I  ROUND  sizes  up  situations  and 
I  people  ami  sums  up  issues  are 
I  otlu'r  reasons  why  it  so  rapidlv 
piles  u|»  suhserihers. 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
i  NEW  YORK  CITY 


EDITOR 


P  U  B  L  I  S  HE; 


Jackson  (Mich.)  Citizen  Patriot,  has 
PPRQQM  ATjS  been  elected  a  director  of  the  Jackson 

continued  from  page  25  Kiwanis  Club. 


partment.  He  is  a  brother  of  H.  C. 
Burkheimer,  publisher  of  the  Post- 
Advocate. 

Frank  Dilenschneider  has  joined  the 
retail  advertising  staff  of  the  Philadel¬ 
phia  Evening  Bnlletin.  He  will  cover 
chain  store  accounts  out  of  the  New 
York  office.  Mr.  Dilenschneider  was 
formerly  with  the  Philadelphia  In¬ 
quirer. 

Sam  L.  Squier.  advertising  manager, 


In  The  Editorial  Rooms 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


Jnctudini 

Tke  Jeumalist,  merged  1907;  Kewspaperdom,  merged 

1925;  The  Fourth  Estate,  merged  1927. _ 

Titlet  Patented,  Regittered  Contents  Copyrighted 
The  editor  &  PUBLISHER  COMPANY.  Inc. 
Iaues  Weight  Beown,  President  and  Publisher 
James  Weight  Beown.  Je.,  Ytet  Pneident 
Chasles  B.  Geooues,  Treasurer 
Cbae.  T.  Stuaet,  Secretary 
Aethue  T.  Robb.  Editor 

_ Waeeen  L.  Bassett,  Director _ 

General  Offices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones: 
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Cloughee,  Stephen  J.  Monchak,  Jack  Peice, 
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Association,  James  J  Butlee  and  Geoece  H. 
Manning,  Je.,  1223  National  Press  Club  Bldt., 

Phone  Metropolitan  1080. _ 

Chieato  Editor:  Geoece  A.  Beandenbuec,  921 
London  Guarantee  and  Accident  Buildint,  360  North 
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Pmific  Coast  Correspondents:  Campbell  Watson, 
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Los  Angeles,  Telephone,  Hempstead  5722.  Aden 
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Buildint,  San  Francisco;  Telephone  Sutter  1393; 
Western  Pacific  Buildint,  Los  Angeles,  Telephone 
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London  Ojfsce:  Allan  Delapons,  Manager;  18 
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Displat  Adveetisinc  rates  effective  Dec.  1,  1937: 
85c  per  agate  line  or  series  ol  insertions  at  follows: 
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13 

26 
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Time 
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Times 

Time! 
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PiRC  672 

$275 

$234 

$220 

$206 
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123 
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85 
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55 
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37 
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33 
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The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  $22,  per  week  earns  as  low  a  race  on  a  52 
time  basis  at  any  other  schedule  namely,  $182  per 
page;  $103  half  page;  $57  quarter  page.  *Quarter, 
cigoth  and  sixteenth  pages  must  be  on  definite  copy 


Classipied  Rates:  90c  per  agate  line  one  time;  70c 

per  agate  line  four  timet. _ 

Situations  Wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  five  words  to 

the  line). _ 

SuBSCEiPTiON  EATEs:  By  mail  payable  in  advance 
United  States  and  Island  Pottestiona,  $4  per  year; 

Canada,  $4.50;  Foreign,  $5. _ 

Club  Rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organization — whether  paid 
for  by  the  company  or  individuals.  Two  subscrip¬ 
tions  to  separate  addresses  for  one  year  each  or  one 
subscription  for  two  years,  $7;  three  subscriptions  to 
separate  addresses  for  one  year  each  or  one  subscrip¬ 
tion  for  three  years,  $10;  five  or  more  subscriptions 
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$15.00;  additional  subscriptions  on  the  same  basis — 

namejy  three  dollars  each. _ 

Members;  The  Associated  Business  Papers,  Adver¬ 
tising  Federation  of  America,  National  Editorial 
Association  and  the  Audit  Bureau  of  Circulations 
with  an  average  audited  net  paid  “A.B.C.”  as  follows:. 
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8.796 
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••  1931 . 
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••  1930 . 

. .  10.816 

12,216 

“  1929 . 

. .  9,878 

11,105 

“  1928 . 

8,982 
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CHARLES  A.  GALLAGHER,  man¬ 
aging  editor,  Lowell  (Mass.)  Eve¬ 
ning  Leader,  broadcast  an  analysis 
of  the  municipal  returns  in  Lowell 
over  Radio  Station  WLAW,  Nov.  7. 
Arthur  N.  Stackpole  and  Henry  L. 
Mulcahy,  of  the  Leader  editorial  staff, 
broadcast  returns. 

William  L.  Geppert,  managing  edi¬ 
tor,  Cumberland  (Md.)  News,  ad¬ 
dressed  the  local  Chamber  of  Com¬ 
merce  on  “Sales  Taxes  and  Other 
Taxes  in  West  Virginia”  at  its  lunch¬ 
eon  meeting  Nov.  9. 

Silas  B.  Ragsdale,  managing  editor, 
Galveston  (Tex.)  News  and  Tribune, 
has  been  named  chairman  of  the  pub¬ 
licity  and  advertising  committee  of  the 
1940  Galveston  Mardi  Gras.  Mr. 
Ragsdale  has  held  this  post  in  the 
Mardi  Gras  organization  for  the  last 
five  years. 

Quinton  Beauge,  city  editor,  Wi/- 
liamsport  (Pa.)  Gazette -Bulletin,  ad¬ 
dressed  the  Monday  forum  of  the  De¬ 
partment  of  Journalism  of  the  Penn¬ 
sylvania  State  College  on  Nov.  13. 

Eugene  H.  Browne,  executive  news- 
editor,  Huntington  (W.  Va.)  Herald- 
Dispatch,  was  the  principal  speaker  at 
the  Homecoming  Luncheon  of  the  Ad¬ 
vertising  Club  of  that  city. 

Herbert  Agar,  Pulitzer  prize  winner 
and  editorial  writer,  Louisville  (Ky.) 
Courier-Journal,  spoke  at  Davidson 
College,  Davidson,  N.  C.,  Nov.  6,  on 
“Americanism  and  What  It  Repre¬ 
sents.” 

V.  L.  Currence,  sports  writer.  Blue- 
field  (W.  Va.)  Daily  Telegram,  has 
been  named  an  honorary  life  member 
of  the  West  Virginia  High  School 
Athletic  Association  basketball  team. 
A  medal  was  presented  to  Mr.  Cur¬ 
rence  for  his  contribution  to  the  ad¬ 
vancement  of  scholastic  sports  in  West 
Virginia. 

Richard  Ruble,  sports  editor.  Lewis- 
town  (Pa.)  Sentinel,  defeated  Luther 
Wisehaupp,  linotype  operator  on  the 
same  paper,  for  the  post  of  Seventh 
Ward  Councilman;  Neven  Gutshall.  a 
Sentinel  reporter,  was  re-elected 
Fourth  Ward  Judge  of  Elections,  but 
J.  Martin  Stroup,  also  a  Sentinel  re¬ 
porter,  lost  in  his  campaign  to  become 
prothonotary  of  Mifflin  County,  ac¬ 
cording  to  Nov.  7  election  returns. 

Bill  Henry,  sports  editor,  Los  An¬ 
geles  Times,  who  was  stranded  in  Eu¬ 
rope  when  war  broke  out  and  is  now 
war  correspondent  for  his  paper,  spoke 
by  radio  from  Paris  Nov.  10  on  an 
Armistice  eve  theme,  “Today  in  Eu¬ 
rope.” 

Reeves  Henly,  recently  with  the 
Beaumont  (Tex.)  Citizen-Press,  has 
been  named  mainland  sports  writer 
for  the  Galveston  News. 

George  A.  Benson,  editorial  writer. 
Providence  (R.  I.)  Journal  and  Bulle¬ 
tin,  and  former  Washington  corres¬ 
pondent  for  the  Minneapolis  Journal, 
recently  addressed  the  Business  and 
Professional  Women’s  Club  at  New¬ 
port,  R.  I. 

Bill  Steinke,  cartoonist.  New  York 
Daily  Mirror,  will  participate  in  the 
“Parade  of  Stars”  at  Scranton,  Pa., 
Nov.  20  in  connection  with  the  Com¬ 
munity  Chest  drive.  Nick  Kenny, 
radio  editor  of  the  Mirror,  will  be  in 
charge  of  the  program. 

Byron  Darnton,  an  assistant  to  Les¬ 
ter  Markel,  Sunday  editor.  New  York 
Times,  is  now  with  the  Times’  daily 
editorial  department. 

Jep  Cadou,  chief  of  the  INS  In¬ 
diana  bureau,  was  the  principal 
speaker  at  a  press  conference  spon¬ 


sored  by  Alpha  Phi  Gamma,  honorary 
journalism  fraternity,  Nov.  18  at  In¬ 
diana  State  Teachers  College.  Terre 
Haute. 

Wallace  A.  Brennan,  editorial  writer, 
Dunkirk  (N.  Y.)  Observer,  recently 
addressed  the  Western  New  York 
Student  Publication  Press  conferenco 
at  Fredonia,  N.  Y.,  on  practical  news- 
papier  work. 

J.  William  Thies.  Pennsylvania  state 
manager  of  INS  and  Mrs.  Thies,  are 
the  parents  of  a  son.  John  William 
Thies,  Jr.  born  Nov.  8  at  Elizabeth 
Steele  Magee  Hospital,  Pittsburgh. 

Spencer  I.  Tracy,  foreign  affairs  edi¬ 
tor.  Cleveland  Plain  Dealer,  addressed 
the  Armistice  Day  Convocation  of 
Western  Reserve  University,  Cleve¬ 
land.  Nov.  10  on  “The  Next  Peace.” 

M.  W.  “Mike”  Halloran.  political 
writer.  Minneapolis  Star-Journal,  was 
principal  speaker  at  the  convention  of 
the  Minnesota  College  Press  Assn.,  at 
Moorhead,  Minn.,  Nov.  11. 

Arthur  Rosenstock,  librarian,  Bron.r 
Home  News,  New  York,  presided  at 
the  dinner  meeting  of  the  Newspaper 
Group,  Special  Libraries  Assn.,  Nov. 
16  at  the  Hotel  Bristol,  New  York. 

C.  L.  (Chuck)  DeWees,  formerly  of 
the  Santiago  (Cal.)  Sun,  has  joined 
the  Miami  (Fla.)  Daily  News  sports 
staff. 

Major  Fred  P.  Bradford,  fishing  edi¬ 
tor,  Miami  (Fla.)  Daily  News,  is  re¬ 
cuperating  in  the  U.  S.  Veterans  hos¬ 
pital  at  Bay  Pines.  Fla.,  following  a 
lengthy  illness. 

Abel  E.  Kessler,  formerly  with  the 
New  York  Times,  has  been  named  ex¬ 
ecutive  secretary  in  charge  of  pro¬ 
motional  activities  for  the  Fishery 
Council,  fishing  industry  organization. 
New  York. 

Philip  S.  Gibbs,  city  hall  reporter, 
Toledo  Blade  since  1925,  began  his  new 
duties  Nov.  15  as  secretary  to  City 
Manager  George  N.  Schoonmaker.  His 
appointment  was  announced  Nov.  14. 
Prior  to  joining  the  Blade  he  had 
worked  at  the  News-Bee  since  1922. 
He  announced  his  resignation,  Nov. 
14  from  presidency  of  Toledo  News¬ 
paper  Guild. 

Albert  Stoll,  Jr.,  outdoor  editor  and 
hike  director,  Detroit  News,  has  been 
ordered  to  bed  by  his  physician  for 
a  six-week  rest.  Plans  are  being 
made  for  a  testimonial  in  his  honor  on 
Nov.  30,  celebrating  the  third  anni¬ 
versary  of  the  hiking  club  organized 
by  the  newspaper.  The  project  now 
has  40  uni's,  with  7,000  registered 
members. 

Richards  Vidmer,  sports  columnist. 
New  York  Herald  Tribune,  addressed 
the  American  Institute  of  Bankers  at 
the  Hotel  Astor,  New  York.  Nov.  16. 

David  E.  Kessler,  who  was  managing 
editor  of  the  former  Rochester  Eve¬ 
ning  News,  has  been  made  publicity 
director  of  the  Rochester  Civic  Music 
Assn. 

Thomas  Murphy,  formerly  with  the 
Buffalo  Times  and  other  Buffalo  news- 
pai>ers,  has  joined  the  Rochester 
Times-Union. 


Hospital,  in  Ann  Arbor,  Michigt 

George  Carens,  of  the  Boston  Tror 
.script,  Arthur  Siegal  of  the  Trare^ 
Arthur  Sampson  of  the  Herald,  Viet!. 
Jones  of  the  Globe  and  Austin  Lake 
the  Americati,  all  of  the  sports  stafc 
participated  in  a  quiz  show  or  “Info-, 
mation  Tease”  against  members  of  tie 
Boston  City  Club  at  its  Sports  Nigh- 
Nov.  9,  broadcast  over  Radio  Stafe 
WAAB  and  the  Columbia  Network 

Julius  J.  Heller,  of  the  Alba., 
(N.  Y.)  Knickerbocker  Neios  editors 
staff,  was  re-elected  treasurer  of  the 
Troy  Newswriters  for  his  seventh  cor., 
secutive  term,  at  the  annual  meetlr: 
in  Hendrick  Hudson  Hotel,  Troy,  Nov 
12.  Re-elected  for  their  fifth  terr. 
were:  President,  Norman  F.  Bower 
Troy  Times-Record:  vice-presider- 
Joseph  J.  Horan,  State  Department  o; 
Conservation,  Albany,  and  secretan 
Joseph  R.  Snyder,  Troy  Record.  Ihe 
annual  dinner  and  show  will  be  he!: 
in  Hendrick  Hudson  Hotel,  Troy  Dec 
16. 


Special  Editions 


SALT  LAKE  TRIBUNE.  Nov.  5,  Baby 

section,  16  pages  tabloid  with  hre- 
color  process  cover;  and  Nov.  12,  Wr.- 
ter  Sports  section,  8  pages  standard 

Boston  (Mass.)  Evening  Transcrip: 
Oct.  28.  Late  Fall  Property  Manage¬ 
ment  and  Real  Estate  section.  8  page; 

Fall  River  (Mass.)  Herald-Nm 
Oct.  21,  Annual  Auto  Show  sectk 
12  pages. 

Redlands  (Cal.)  Facts,  Oct.  30,  “Pre¬ 
senting  Redlands”  Edition.  48  tabloid 
pages,  3  sections. 

Union  City  (N.  J.)  Hudson  Dispatr 
Nov.  13,  Progress  Edition,  40  pages.  2 
sections. 

Anderson  (S.  C.)  Daily  Mail.  Oc. 
30,  Anderson  Fair  Edition,  64  pages. 

Sarasota  (Fla.)  Herald  -  Tribune. 
Nov.  12,  Mail-It-Away  Edition.  100 
pages,  12  sections. 

Menominee  (Mich.)  Herald-Leadr. 
Nov.  11,  Armistice  Day  and  Footba!! 
Edition,  24  pages;  Oct.  17,  Radio  Sec¬ 
tion,  12  pages. 


12-PAGE  BOOK  SECTION 

To  aid  researchers,  librarians  and 
students,  the  San  Francisco  Chronicle 
sent  copies  of  its  “Books  and  The:' 
Writers”  section  appearing  Nov.  12  as 
a  part  of  the  “This  World”  magazL'.e 
to  every  school,  library,  college  and 
university  in  the  area,  according  to 
W.  W.  Ross,  advertising  director.  The 
section  ran  12  tabloid  pages  and  car¬ 
ried  6,000  lines  of  advertising.  The 
feature  of  the  editorial  contents  wa-- 
the  annual  children’s  book  list  com¬ 
piled  by  Joseph  Henry  Jackson,  book 
review  editor.  Twenty-five  thousand 
extra  copies  of  the  section  were 
printed. 


William  Stuart,  stamp  editor,  Wash¬ 
ington  (D.  C.)  Post,  recently  com¬ 
pleted  50  years  as  a  philatelic  writer. 
Mr.  Stuart  also  was  the  subject  of  an 
illustrated  article  written  by  Glen  W. 
Naves,  associate  editor  of  the  Airpost 
Journal,  official  organ  of  the  American 
Air  Mail  Society,  and  Editor  &  Pub¬ 
lisher  correspondent,  of  which  the 
former  is  a  vice-president. 


John  G.  Hemmer,  for  many  years  a 
hotel  photographer  at  Pinehurst,  N.  C., 
has  joined  the  New  York  Daily  News. 

Fred  Evans.  Jackson  (Mich.)  Citi¬ 
zen  Patriot  editorial  writer,  is  con¬ 
valescing  at  Foote  Memorial  Hospital, 
Jackson,  from  a  major  operation  which 
he  underwent  recently  at  University 


I 


I 


ISSUED  IN  THREE  PARTS 

Departing  from  its  bulky  special  ed:- 
tions  of  former  years,  the 
Christi  (Tex.)  Caller-Times  on  Oc: 
29  presented  in  80  pages,  the  text  and 
pictures  of  the  first  of  three  educa¬ 
tional  editions  intended  to  publkue 
Corpus  Christi,  the  South  Texas^' 

pire  and  the  city’s  Centennial  Yea 

Another  was  issued  on  Nov.  5  an 
the  last  on  Nov.  12.  Explaining  i-' 
departure  the  paper  said  that  the  three 
editions  invites  closer  and  inore  gen¬ 
eral  reader  interest.  Also,  h 
new  and  more  advertisers  with  eac.- 
succeeding  edition. 


PRESS  MEET  CANCEL^ 

Toronto,  Nov.  13— The  fw* 
perial  Press  Conference,  which  was 
have  been  held  in  Ottawa 
week  of  Aug.  5  next,  has  been  P<»' 
poned  because  of  the  war. 
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SALT  LAKE  CITY 
TRIBCXE  and  TELEGRAM 

adopt  new  dress  oi 

IXTERTYPE  REGAL 


•  INTERTYPE  REGAL  NEWS  TYPE 

continues  to  step  ahead.  Another  important 
recent  purchaser  of  Regal  is  the  Salt  Lake 
City  Tribune  and  Telegram,  published  by 
J.  F.  Fitzpatrick.  These  two  leading  western 
papers  now  appear  in  7  point  Regal  No.  2. 

There  are  many  definite  reasons  besides  its 
mechanical  advantages  for  the  popularity  of 
Intertype  Regal  News  Type.  The  key  point, 
however,  is  the  fact  that  a  new  dress  of  Regal 
helps  to  promote  circulation  and  advertising 
hnage.  Newspaper  readers  like  this  modern, 
easy-to-read  type  face... and  so  do  news¬ 
paper  advertisers . . .  and  they  usually  show  a 
generous  approval  in  ways  that  either  di¬ 
rectly  or  indirectly  ring  the  cash  register  bell. 

'VTiy  donT  you,  too,  step  ahead  with  a  new 
dress  of  Intertype  Regal?  Write  for  speci- 
•riens!  Make  comparisons!  Please  address 
Intertype  Corporation,  360  Furman  Street, 
Brooklyn,  N.  Y.,  or  nearest  Intertype  branch. 


Modern  Home  of  the  Salt  Lake  City  Tribune  and  Telegram 


Step  Ahead  with  IIVTERTYPE  REGAL 
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Paper  Helping 
Carriers  Find 
New  Careers 

Toronto  Globe  &  Mail 
Aiding  ‘*Honor  Boys" 

Get  Jobs 

By  GEORGE  A.  BRANDENBURG 

Labor  Day  was  chosen  as  the  ap¬ 
propriate  time  for  the  Toronto  Globe 
and  Mail  to  launch  its  new  feature, 
‘Honor  Carrier 
Boys  Ready  to 
Enter  Business.” 

Its  purpose  is  to 
establish  a  con¬ 
tact  between  em¬ 
ployers  and  se¬ 
lected  members 
of  the  Globe  and 
Mail  carrier  or¬ 
ganization  who 
have  reached  the 
age  when  they 
desire  to  begin 
a  full-time  busi-  ^  5 

ness  career. 

The  Globe  and  Mail  conceived  the 
idea  of  helping  carriers  find  jobs  by 
publishing  their  picttires  with  a  re¬ 
sume  of  their  qualifications  as  an  in¬ 
troduction  to  business  executives.  The 
boys  featured  in  these  daily  stories 
have  been  chosen  for  the  high  char¬ 
acter  and  business  ability  they  have 
shown  over  a  period  of  at  least 
two  years  as  Globe  and  Mail  car¬ 
riers. 

Every  boy  endorsed  in  this  series  is 
Every  boy  endorsed  in  this  series  is 
first  passed  upon  by  H.  S.  Mark,  cir¬ 
culation  manager. 

40%  Job* 

“The  plan  has  met  with  instanta¬ 
neous  success.”  states  Mr.  Mark.  “More 
than  40%  of  the  boys  publicized  have 
obtained  good  positions.  Business  men 
generally  in  Toronto  are  high  in  their 
praise  of  what  the  Globe  and  Mail  is 
doing  and  also  in  their  high  opin¬ 
ion  of  the  boys  who  have  been  pub¬ 
licized. 

“The  organizations  which  have  taken 
these  boys  in,  also,  are  warm  in  their 
praise  of  their  activities  to  date.” 

The  idea,  which,  incidentally,  has 
been  used  by  newspapers  in  U.  S., 
notably  the  Flint  (Mich.)  Journal, 
came  to  Mr.  Mark  as  a  result  of  a  sin¬ 
cere  desire  on  his  part  to  get  regular 
positions  for  boys  who  have  proven 
themselves  worthy  as  carriers. 

“My  first  step  in  this  direction  was 
to  make  arrangements  with  the  Globe 
and  Mail  that  no  boy  could  be  taken 
on  in  any  department  of  this  news¬ 
paper,  who  wasn’t  previously  a  car¬ 
rier-salesman,  and  without  a  recom¬ 
mendation  from  myself,  as  circulation 
manager,”  he  said.  “In  the  spring  of 
this  year,  I  pursued  the  thought  a  lit¬ 
tle  further,  to  the  point  of  endeavoring 
to  make  arrangements  with  other  or¬ 
ganizations  to  select  their  boys  from 
our  carrier  ranks.  From  this  initial 
plan  I  developed  the  idea  of  publiciz¬ 
ing  these  boys  in  order  to  give  all 
business  organizations  the  opportunity 
of  choosing  carriers  who  have  proven 
themselves.” 

Heavily  Promoted  by  Paper 

The  Globe  and  Mail  has  not  only 
devoted  editorial  space  to  the  series  of 
introductions,  under  the  standing 
head,  “Honor  Carrier  Boys  Ready  to 
Enter  Business,”  but  the  paper  has 
also  run  large  display  ads,  announcing 
the  plan  and  thanking  Toronto  busi¬ 
ness  men  for  making  the  new  feature 
an  immediate  success. 

The  plan,  it  wotild  seem,  has  con¬ 


siderable  merit  in  that  a  newspaper, 
through  its  circulation  manager,  is 
thoroughly  familiar  with  each  boy’s 
reputation,  which  has  been  estab¬ 
lished  over  a  period  of  years.  As  the 
Globe  and  Mail  stated  in  editorial 
boosting  the  idea:  “These  carrier- 
salesmen  have  been  handling  money, 
promoting  sales,  conducting,  as  it 
were,  a  little  enterprise  of  their  own; 
and  they  have  learned  the  importance 
of  strict  attention  to  business.” 

Newsboy  Wears  Tuxedo 
SPEIAKING  of .  enterprise,  Leo  Spi- 
NELLi,  23-year-old  newsboy,  wears  a 
tuxedo  each  evening  to  sell  Pittsburgh 
Post-Gazettes  to  the  smartly-attired 
customers  who  buy  papers  from  him 
at  the  Nixon  Theatre  and  his  stand 
outside  the  William  Penn  Hotel.  This 
’’swanky”  newsboy,  a  “veteran”  of  14 
years’  experience,  decided  he’d  dress 
up  to  his  customers  and  as  a  result 
found  his  business  increased  100%. 
Leo  has  not  only  dressed  up,  bv^  has 
toned  down  his  hawking  and  now 
calls  out  “The  Post-Gazette”  in  a  soft 
well-modulated  voice. 

Dressing  for  business  came  about 
this  way: 

“When  I  stood  selling  outside  the 
hotel,”  he  said,  “I  saw  people  coming 
in  and  out  at  night  all  dressed  up.  So 
I  decided  to  dress  up,  too.” 

Jackie  Heller,  entertainer  and  one¬ 
time  newsboy,  gave  Leo  the  tuxedo. 
“My  sales  have  gone  up  100%  since  I 
started  selling  papers  in  a  tuxedo,”  he 
said. 

Carrier  Contests 

AMONG  CARRIER  contests  coming 
to  our  attention  are  those  of  the 
Stockton  (Cal.)  Record,  Chicago  Daily 
News  and  Hartford  (Conn.)  Courant. 
More  than  75%  of  the  Stockton  Record 
carriers  made  their  quotas  in  the 
Gold  Star  Award  Plan  and  the  winner 
will  be  entered  in  an  international 
competition  for  a  $200  prize  and 
trophy. 

’ITie  Daily  News  has  announced 
“The  Big  F^h”  for  Christmas  cash, 
offering  an  opportimity  for  every  car¬ 
rier  to  earn  $4.20.  Boys  enter  the 
contest  as  “privates”  and  are  pro¬ 
moted  up  through  the  ranks  to  “gen¬ 
eral.”  Cotmant  carrier-salesmen  par¬ 
ticipated  in  the  Courant’s  175th  an¬ 
niversary  Oct.  29  by  selling  the  largest 
number  of  Courants  on  one  day 
ever  sold  by  the  carrier  organiza¬ 
tion. 

Hardly  a  boy  in  the  more  than  500 
carriers  failed  to  sell  some  extras  and 
hundreds  earned  a  pen-pencil  set  by 
selling  at  least  50  extras. 

JAMES  KANE  PROMOTED 

James  Kane,  formerly  with  Editor  & 
Publisher  and  with  CBS  in  New  York 
for  the  past  six  years,  has  been  ap¬ 
pointed  head  of  publicity  and  special 
events  for  CBS-WBBM  in  Chicago,  it 
was  announced  this  week  by  Louis 
Ruppel,  CBS  network  publicity  direc¬ 
tor.  Frank  Rand  remains  at  WBBM 
as  first  assistant  to  Mr.  Kane. 


Dedlies'  Staffs  Compete 
In  Radio  Quiz 

Minneapolis,  Nov.  14  —  A  group  of 
newspaper  luminaries  from  Minne¬ 
apolis  and  St.  Paul  squared  off  against 
each  other  with  their  “brains  exposed” 
in  a  radio  quiz  program  here  last  night 
— and  found  there  was  as  much  know¬ 
ledge  on  one  side  of  the  Mississippi  as 
the  other. 

The  quiz,  broadcast  over  WCCO,  was 
conducted  in  studios  in  the  two  cities, 
so  the  teams  could  not  hear  the  other’s 
answers  to  questions  of  general  inter¬ 
est.  The  result  was  a  tie  score. 

Participating  in  the  feature  were  T. 
Glenn  Harrison,  city  editor,  St.  Paul 
Pioneer  Press;  Mrs.  Lois  P.  Hatton, 
fashion  editor,  St.  Paul  Dispatch  and 
Pioneer  Press;  Max  Karl,  announcer; 
George  Edmond,  sports  editor,  St.  Paul 
Dispatch,  and  Mrs.  Amy  Birdsall,  so¬ 
ciety  editor,  St.  Paul  Dispatch  and 
Pioneer  Press. 

In  the  other  studio  were:  Eddie  Gal- 
laher,  announcer;  Val  Bjomson,  edi¬ 
torial  writer,  Minneapolis  Times-Tri- 
bune;  Virginia  Salford,  Minneapolis 
Star  -  Journal  columnist;  Cedric 
Adams,  Minneapolis  Star  -  Journal 
columnist;  and  Evon  Nollette,  woman’s 
page  editor,  Minneapolis  Times-Tri- 
bune. 

AP  CHIEFS  MEET 

Thirty-six  Associated  Press  bureau 
chiefs  from  all  sections  of  the  U.  S. 
this  week  held  their  annual  staff  con¬ 
ference  with  Kent  Cooper,  general 
manager,  and  New  York  AP  execu¬ 
tives  at  AP  headquarters.  Usually 
the  staff  meeting  is  held  at  the  same 
time  as  the  AP  Managing  Editor’s  con¬ 
vention,  but  it  was  held  later  this 
year  to  permit  the  bureau  chiefs  to 
make  a  more  leisurely  inspection  of 
the  new  AP  headquarters  at  50  Rocke¬ 
feller  Center. 

FILE  INCORPORATION 

Buffalo,  N.  Y.,  Nov.  13 — A  certifi¬ 
cate  of  incorporation  for  the  T  &  T 
Publishing  Corporation,  whose  or¬ 
ganizers  propose  to  revive  the  de¬ 
funct  Buffalo  Times,  has  been  filed  in 
the  county  clerk’s  office.  The  amount 
of  capital  stock  was  given  as  $300,000. 
’The  directors  lister  ade  Marwood  D. 
Treble,  Fred  H.  Hambridge  and 
Charles  Schmelzer,  all  formerly  con¬ 
nected  with  the  old  Times. 

SOLD  6th  MODEL  HOME 

The  Laconia  (N.  H.)  Evening  Citi¬ 
zen’s  model  home  number  6  was 
opened  for  display  on  Armistice  Day. 
was  visited  by  1,200  persons  and  sold 
at  5:30  p.m.  the  same  day.  Work  was 
started  on  model  home  7  Nov.  14.  It 
will  be  completed  for  public  inspection 
next  Memorial  Day. 


Election  Returns 
Counted  Electrically 

The  Louisville  Courier  -  Joun^ 
speeded  up  the  tabulation  of  olaoti,, 
returns  Nov.  7,  when  for  the  first  tan 
it  brought  into  service  an  electriol 
bookkeeping  machine  and  compute 
unit  in  addition  to  sorting  and  ralfp. 
lating  machines. 

The  returns  were  relayed  to  tht 
Courier-Journal  and  the  Assodated 
Press  for  all  parts  of  the  state.  Hq 
were  then  transferred  to  cards,  dife. 
ent  colors  for  various  political  paitie 
and  indexed  according  to  district  and 
county,  through  the  use  of  a  perforat. 
ing  machine.  The  cards  were  fta 
taken  by  the  sorting  machine  operator 
deposit^  into  a  compartment  and  sag. 
regated  electrically.  Each  groi^  c| 
cards  were  then  relayed  to  the  cal- 
culating  machine  group  which  cob- 
pleted  the  operation.  Electrically  tab¬ 
ulating  the  perforated  numbers  on 
each  card,  carrying  a  running  total 

TEX.  CIRCULATORS  MEET 

The  twenty-sixth  annual  conven¬ 
tion  of  the  Texas  Circulation  Mana¬ 
gers’  Association  was  held  in  Beau¬ 
mont,  Tex.,  Oct.  29,  30,  and  31.  Mem¬ 
bers  of  the  association  were  guests  id 
the  Beaumont  Enterprise  &  Joitm! 
and  the  Port  Arthur  News  at  lunch¬ 
eons.  banquets  and  night  club  parties 
P.  F.  Fincher,  Austin  Americas  k 
Statesman,  was  elected  president  ta 
succeed  L.  E.  Gillett,  Beaumont  Enter¬ 
prise  &  Journal;  H.  Nogle,  Port  Ardinr 
News,  was  elected  vice-president;  El 
Murphree,  Houston  Chronicle,  was  r^ 
elected  secretary-treasurer^  andW.D 
Wolf,  Waco  News-Tribune,  was  re¬ 
elected  sergeant-at-arms. 


VALUATIONS 

Goodwill  and  Physical  Assets 
Taxes  •  Accounting 
Confidential  yegotiations 

Van  Benthuysen,  Crystall  &  Co. 

Nnesf'af'cr  Consultants 

70  Pine  Street,  New  York 
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FERDINAND  . . . 

Orchids  to  Ferdinand,  the  Bui 
...  because  he  illustratas  tb« 
basic  reasons  for  our  highly  vk- 
cessful  circulation  prometiaa 
service. 

Ferdinand  was  such  a 
and  whimsical  bovine  that  W 
life's  story  caught  the  publk* 
fancy  ... 

Factors  that  build  cireulatia* 
are  largely  emotional,  and  • 
plan  that  strikes  directly  at  ths 
basic  desires  and  wants  of  ♦** 
average  person  can't  miss,  m 
universal  appeal  to  all 
of  people  is  the  cornerstone  cf 
Whitlock  and  Company's  circu¬ 
lation  building  methods. 
Careful  investigation  will  coir 
vince  you,  too,  of  the  reasonable¬ 
ness  of  this  conviction  shared  by 
hundreds  of  leading  newspaper* 
and  magazine  publishers. 


WHITLOCK 

AND  COMPANY 

cnars  simpson  a  Associsris 
333  N.  MICHIGAN  AVE..  CHICAGO 

DIRLCT  RrPRESENTATIVES 
OF  THE  PUBLISHEHS 
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MINNEAPOLIS  STAR-JOURNAL 

' ,  /  .  ■ 


w  coss 


■VITI-COIOE  PBESS 


for  the 


To  print  its  16-page  Sunday  comic 
section  in  less  time  with  better  results, 
the  Minneapolis  Star-Journal  heis  pur¬ 
chased  a  new  Goss  High  Speed,  Anti- 
Friction,  Multi-Color  Press  with  a 
capacity  of  38,000  four-color  copies 
per  hour. 


This  press  will  be  built  to  occupy  a 
minimum  amount  of  floor  space,  being 
of  the  super-imposed  type.  The  units 
are  designed  for  full  accessibility  to 
permit  simultaneous  make -ready  on 
all  cylinders. 


Equipped  with  anti-friction  bearings 
throughout,  this  new  Goss  press  is 
capable  of  high  sustained  speed,  pro¬ 
ducing  four  colors  on  both  sides  of  the 
web  and  delivering  neatly  folded 
copies  in  a  smooth,  steady  stream.  Units 
may  be  silenced  individually  to  obtain 
various  printing  combinations. 


1  • 

COSS 


^  8  Heavy  Duty,  Vertical  Type,  Single  Impression  Units  .  .  . 
One  pair  of  Heavy  Duty  Folders  with  two  deliveries  .  .  .  One  * 
P&ir  of  Angle  Bars  .  .  .  Set  of  Cast-Iron  Substructure  for 
the  complete  press,  arranged  for  feeding  webs  from 
underneath  .  .  .  Special  Hypoid  Gear  Drives  .  .  .  Also 
new  Goss  Stereotyping  Equipment,  including  a  Double 
Motor  Driven,  Matching  Machine. 


the  GOSS  PRINTING  PRESS  CO. 

S.  PAULINA  STREET,  CHICAGO,  ILL. 

NEW  YORK:  220  E.  42nd  ST.  •  SAN  FRANCISCO:  707  CALL  BUILDING 
GOSS  PRINTING  PRESS  CO..  Ltd.,  LONDON.  ENGLAND 


The  speed,  flexibility,  and  quality  print¬ 
ing  of  the  Goss  Multi-Color  Press  —  its 
splendid  performance  in  other  promi¬ 
nent  publishing  plants-are  convincing 
reasons  for  immediate  investigation. 

If  you  are  seeking  to  improve  your 
production  facilities,  so  as  to  make  a 
bigger  bid  for  the  profitable  revenue 
and  reader  interest  in  color  comic 
sections,  you  should  discuss  the  details 
with  Goss  engineers.  Write  now! 


30— A  DVERTISING 
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*  Twenty  per  cent  is  sold  for  from  69-  Other  Uses 

M  \A7  Wf  F  \A7  ^  P  A  P  F  R  79c  and  the  remaining  20%,  from  79c  -j-RE  Consumer  Market  Data  Handhr . 

nU>Wl>iriWOrn.ri:^Il  to  $1.15.  has  a  thousand  and  one  vZ  „ 

AriVFRTT^TNn  W  O  R  IT  S  solicitor  has  interviewed  should,  we  believe,  be  of  great 

riUVrillilOiiNVjr  VVViyxlJ.^iJ  four  or  five  hosiery  shops  and  has  de-  to  salesmen  who  are  attemptiw  ^ 

Each  week  an  advertising  classification  will  be  analyred  in  cided  on  the  one  he  expects  to  sell  develop  regular  Fchedul°s  from  loci 

these  columns.  Since  practically  all  advertising  finally  centers  hf  can  present  very  qujckly  a  picture  manufacturers  whose  distribution  s 

on  a  retail  outlet,  these  studies  should  be  of  equal  interest  of  the  entire  market,  the  age  groups  limited  to  a  small  territory. 

to  national  as  well  as  local  advertisers.  that  will  buy  the  hosiery  and  he  can  practically  every  city  of  tb 

T>  TvnuwTvr  nruT «« n XT  also  point  out  the  total  volume  in  dol-  t*-.  r  k/  r  j  ™ 

_ By  FRANK  E.  FEHLMAN _  ,3^3  Pf  ^he  four  basic  groups  at  the 

~  different  price  levels.  It  is  just  a  more  small  concerns  who  are  not  m- 

No.  143.  Another  Way  to  Sell  Schedules  question  of  multiplication.  are^^t^ing  to  ^ who  \h*dr  I 

Recently,  we  presented  these  facts  to  fi,„_  _ 

IN  AUGUST,  the  U.  S.  Department  of  62  radios  for  each  100  families;  and  a  hosiery  store  doing  around  $30,000  a  "J  » A" 

Commerce  sent  us.  at  a  cost  of  $1.75,  19  telephones  for  each  100  families.  year.  The  owner  of  the  store  said  rT_^enaDers  are  the 

a  five-pound  book  called  “Consumer  prom  the  Consumer  Market  Data  that  this  was  the  first  time  he  had  manufacturers  to  ^ 

Market  Data  Handbook.  1939  Edition.”  Handbook,  any  salesman  can  quickly  ever  seen  any  figures  about  his  sales  experience  that^^lJ 

Of  all  the  business  books  we  have  ever  take  his  own  market  apart  and  find  potentials.  Ninety  per  cent  of  his  manufacturer  with  a  given  d 
owned,  we  count  this  the  most  valu-  out  just  how  much  retail  business  is  business  is  done  around  the  69-79c  „htain  almnct  li¬ 
able.  From  this  book  local  salesmen,  being  done  by  all  stores.  He  can  then  price  level.  Therefore,  we  suggested  about 

national  salesmen,  special  representa-  break  down  the  classification  in  which  to  the  local  salesman  working  on  this  required  for  an  outside  ma* 

lives,  retail  advertisers,  regional  ad-  he  is  interested  and,  by  studying  in-  account  that  the  copy  be  prepared  to  f3j.^m.gj.  jg  fryj^g  jg  -  . 
vertisers.  and  national  advertisers  may  ccme  tax  returns  and  the  various  in-  interest  the  above-average  customer,  for’his  products  in  a^wide^ 

see  the  most  recent  and  probably  the  come  levels  which  are  all  listed  in  this  and  we  also  recommended  that  most  Newspapers  are  the  logical  I  ^ 

most  authentic  figures  covering  con-  book,  determine  the  potential  market  of  the  copy  be  directed  to  the  married  these  small  manufacturers  to  w 
sumer  purchases  that  have  ever  been  — individual  buyers — who  can  afford  a  women  because  they  would  be  more  information  copy  and  suggestinn  ( 
put  in  print.  ^  ,  .  8““^  piece  of  merchandise  or  a  ser-  likely  to  have  the  rnoney  for  these  economical  way  to  expand  tbr 

During  the  month  of  September,  we  vice.  above-average  priced  hose.  Following  uk. 


put  in  print.  good  piece  of  mercha: 

During  the  month  of  September,  we  vice, 
had  an  opportunity  to  test  this  book 

and  found  it  to  be  the  most  helpful  Typical  Example 


vice.  uoove-dveiaKC  piiucu  iiuac.  i  unuwii.s  Hicf rihiifinn 

•  1  >  •  .it  _1  UloV  t  1 UU 1 1  vl  I. 

our  usual  recommendation,  the  ad- 
A  Typical  Example  vertiser  started  his  schedule  running 

ASSUME  that  a  local  salesman  has  ^^ree  ads  a  week  on  a  T.F.  basis.  How  to  Get  the  Handbook 
decided  to  lay  out  a  plan  for  a  typical  _  .  x  e*  j  c»  THIS  time  we  are  hopeful  dul 

hosiery  shop.  From  other  studies,  we  Presentation  tor  rood  stores  many  of  our  readers  will  be  sni- 

know  that  the  average  woman  the  ALMOST  without  exception,  the  in-  ficiently  interested  in  the  Consuaw 

country  over  buys  a  minimum  of  25  dependent  food  store  operator  finds  Market  Data  Handbook  to  order  i 

pairs  of  silk  hose  per  year.  In  the  it  practically  impossible  to  buy  a  con-  copy.  All  you  do  is  send  a  check  ice 

larger  cities,  it  is  believed  that  this  tiiiuous  schedule  in  a  newspaper.  $1-75  to  the  Superintendent  of  Don- 

figure  is  40  pairs  per  year.  From  a  paper  with  160,000  circula-  ments.  Government  Printing  Offite. 


selling  tool  we  ve  ever  used.  A  brief  ASSUME  that  a  local  salesman  has 

outline  of  what  this  book  contains  is  decided  to  lay  out  a  plan  for  a  typical  _  x  c  j  c. 

necessary  be  ore  we  attempt  to  show  ^  Presentation  lor  Food  Stores 


how  It  might  be  used  by  newspaper  average  woman  the  ALMOST  without  exception,  the  in¬ 
salesmen  to  sell  continuous  schedules.  ^  minimum  of  25  dependent  food  store  operator  finds 

_  pairs  of  silk  hose  per  year.  In  the  it  practically  impossible  to  buy  a  con- 

ContentS  /-Uioc  ic  Kaliotro^  tViaf  iViic  tiiiiimis  .cc-hmliilp  in  a  newsnSDer 


THERE  are  82  statistical  series  listed  figure  is  40  pairs  per  year.  From  a  paper  with  160,000  circula-  ments.  Government  Printing  Offite. 

on  each  page.  They  are  broken  We  know,  also,  that  half  of  all  peo-  tion,  operating  in  one  of  our  larger  Washington,  D.  C.,  and  ask  them  to 

down  under  the  following  basic  classi-  pie  in  the  average  community  are  cities,  we  recently  obtained  these  fig-  forward  a  copy  of  the  Consumer  Mat- 

fications:  population  and  dwellings,  females,  and  that  these  females  fall  ures:  In  this  market  there  was  a  total  ket  Data  Handbook,  1939  Editior. 

1930,  under  which  six  sub-divisions  are  in  four  separate  groups  as  follows:  of  3,094  retail  food  stores.  These  stores  Domestic  Commerce  Series  102.  Wi 

listed;  volume  and  type  of  business  girls  from  15  to  19,  represent  about  were  divided  equally  between  chains  believe  that  our  readers  will  find  tic 

and  industry,  1935,  a  total  of  nine  sub-  9%  of  the  total  females  in  a  given  and  independents  but  the  chain  group  tb®  cheapest  five-pound  book  thet 

classifications;  employment  and  pay-  market;  yoimg,  married  women  from  was  reported  to  do  81.6%  of  the  total  have  ever  bought, 
rolls.  1935,  13  sub-classifications;  re-  20  to  24.  represent  8%  of  the  market;  volmne. 

tail  distribution  by  kinds  of  business,  married  women  with  small  children.  The  first  10  months  of  1938,  inde- 

1935,  32  sub-classifications;  and  re-  25  to  44.  represent  25%  of  the  market  pendent  food  stores  in  this  market 

lated  indicators  of  consumer  purchas-  and  women  44  to  75  represent  22%  of  placed  in  three  papers  the  following  t  mm  gt  U 


ing  power,  22  sub-classifications. 


Every  community  in  the  United  these  four  basic  groups  u;ses  an  aver- 
States  is  listed  and  under  each  county  age  of  25  pairs  of  hosiei^'  each  year. 


the  market.  If  each  of  these  women  in  linage:  Paper  No.  1,  4,833;  paper  No. 

these  four  basic  groups  u;ses  an  aver-  2,  8,764;  paper  No.  3,  8,470. 

age  of  25  pairs  of  hosiei^'  each  year.  The  chain  grocers  in  this  market 


every  town  from  2.500  population  up.  it  is  very  simple  to  determine  the  total  placed  13,476  in  one  paper;  406,966  in 
The  Consumer  Market  Data  Hand-  market  for  silk  hosiery  in-  a  town  of  another  one;  and  421,3M  in  the  other 
book  lists  1,653,961  retail  stores  in  the  35,000  people.  First,  we  divide  35,000  paper.  The  linage  figures  tell  the 
United  States.  The  total  sales  of  these  by  2,  which  gives  us  17,500  females  story.  This  particular  market  has  a 
stores  were  $33,161,280,000.  The  aver-  We  know  that  the  four  basic  groups  population  of  approximately  500,000 
age  sale  per  capita  is  $270.  represent  64%  of  all  females  or  11,200.  people.  The  1935  food  store  sales 

The  thing  that  interests  those  of  us  We  now  have  the  total  number  of  totalled  $44,856,000.  The  chain  stores 
who  w'ant  to  sell  continuous  schedules  prospects  who  might  respond  to  the  did  80%  of  this  total  volume  or  $35,- 
to  local  advertisers  is  this:  how  much  advertising.  Multiplying  the  total  884,800.  The  balance  of  the  business 
money  is  available  in  our  market  for  prospects  by  25  pairs,  we  have  a  was  done  by  the  independents.  Trying 
a  given  product  or  service?  An  ex-  potential  market  of  280,000  pairs  of  to  sell  one  of  these  independent 
amination  of  two  typical  markets  in  hosiery.  grocers  a  continuous  schedule  in  a 

two  different  parts  of  the  United  States  The  next  step  is  to  interview  four  or  metropolitan  paper,  is  one  of  the  most 
.shows  how  important  these  figures  are  five  hosiery  shops  and  find  out  what  difficult  sales  that  we  have  ever  at- 
when  a  presentation  is  being  prepared  percentage  of  their  hosiery  is  sold  in  tempted  but  we  know  of  a  few  stores 
for  a  local  advertiser.  Take  a  small,  different  price  levels.  In  a  small  Ohio  who  are  now  running  s.oall  advertise- 
eastem  city  with  35,000  population,  city  we  found  that  60%  of  the  hosiery  ments,  1,  2,  3  inches  from  one  to  six 
This  town  supports  828  retail  estab-  sold  in  that  market  is  at  a  69c  level,  times  a  week  and  they  are  finding  that 

_  this  advertising  pays. 
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lishments  who  do  an  annual  volume  of 
business  of  $30,000,000.  The  food  sales 
in  this  town  total  $8,556,000.  To  get 
a  quick  picture  of  the  wealth  of  the 
community,  we  have  only  to  look  at 
individual  income  tax  returns.  They 
totalled  3,655  in  1935.  The  county  in 
which  this  town  is  located  has  76  tele¬ 
phones  for  every  100  families;  they 
have  111  electric  meters  for  every  100 
families;  they  have  101  radios  for  every 
100  families;  and  104  automobiles  for 
every  100  families.  From  these  figures 
we  quickly  see  that  the  per  capita  in¬ 
comes  and  expenditures  and  the  use 
of  luxuries  in  this  town  and  county 
are  very  high. 

Now,  take  another  city  of  comparable 
size — 34,000  population.  The  total 
number  of  retail  stores  in  this  town  is 
409;  their  sales  are  $7,090,000.  Food 
sales  in  this  market  are  $1,483,000. 
Total  individual  income  tax  returns 
filed  in  1934  were  505.  For  every  100 
families  in  the  county  in  which  this 
city  is  located,  we  find  46  automobiles; 
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You  can’t  SEE  grandpa’s  cane . . . 


GRAMP  gets  grumpy  when  you  call  him  an 
**old  man.”  Says  he  doesn*t feel  a  day  over  35. 

But  Gramp  has  a  cane  to  lean  on.  Not  the 
gold-headed  one  his  boss  gave  him  when  Gramp 
retired  last  year.  The  cane  he  leans  on  is 
life  insurance.  Gives  him  a  regular  monthly 
income  as  long  as  he  lives;  he  is  not  dependent 
on  anybody.  ^  ^  * 


Did  you  ever  wonder  how  much  people 
really  get  out  of  life  insurance?  They  were 
benefited,  in  various  ways,  by  over  two  and 
one-half  billion  dollars  last  year.  But  let’s 
look  at  just  one  special  group  of  people: 


I  Life  Insurance  in  Action 

k 


To  defend  and-  protect  the  U.  S.  and  all  its 
piossessions  the  Government  paid  out  about 
one  billion  dollars  for  all  branches  of  national 
defense  last  vear. 


To  defend  and  protect  American  homes,  the  life 
insurance  companies  met  one  and  one-third  ; 
billion  dollars  in  1938  in  death  claims,  annuities, 
endowments  and  disabilities  .  .  .  enough  to  give  ^ 
a  million  families  $tOO  every  month  in  the  year.  5 
There  was  still  another  #1,200,000,000  in  other  j 
kinds  of  life  insurance  lienehts  last  year.  ^ 


About  a  million  people  drew  monthly  in¬ 
comes,  collected  endowments  or  received 
disability  income  from  life  insurance  com¬ 
panies  last  year.  How  much  did  the  million 
get?  About  475  million  dollars  or  about 
70  million  dollars  more  than  the  cost  of 
the  entire  U.  S.  Armv  for  the  year! 

Through  his  foresight  in  past  years. 
Grandpa  is  one  of  this  million.  He  and 
Grandma  are  very  good  examples  of  life  in- 
surafice  in  action.  They  had  protection  for 
the  family  while  the  children  were  growing 
up.  And  now  thev  have  security  for  their 
own  old  age.  “And  I  didn’t  have  to  die  to 
win,”  says  Gramp. 

There  are  competent  and  well-trained 
representatives  in  every  community  to  ex¬ 
plain  the  benefits  of  life  insurance.  Let  your 
agent  discuss  yowx  itidividual  needs  with  you. 

Life  Insurance 

Today's  Han’est ^vm  yesterday's  Jlbresight 
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EDITOR  &  PUBLISH  EF, 


ISOtj  T  I  I  1  1  1  111  NEWSPAPER  LINAGE— 52  CITIES  MtS.  McCorttlick  GetS 

140%! _ — ^ - ; - - ^ - - p  Records  Mens,. remenlH)  W  OHian  S  WlUD  AWCffd 

111  .  Se  Liufge  ?93”8  fnlx  For  •‘cumulative  achievements  ove 

iTnar  _ _ I _ '  Total  Advertising  the  years  ui  the  held  of  journalism 

I4U*—-  ^  J  ^  October  .  119.612,090  1U.S58.2R4  105.3  97.8  Mrs.  Aruie  O’Hare  McCormickT2 

I  September  ....  101.937,113  103.869,247  98.1  95.5  v  i  ot  the 

i  <  I  1  Display  Only  York  Times  editorial  staff,  ^ 

ITnj.cj  - : - - - - 1 - -  October  .  97.219.532  91.147,412  106.7  97.0  presented  the  1939  American  Womm'. 

i”  I  I  i  Cl.fs'slfied'^'  ••••  82.492,792  98.3  94.7  Association  Medal  for  EmS! 

II  I  October  .  22.392.558  22.410.872  99.9  101.3  Achievement,  Nov.  13  at  the  anni.'^- 

110%'^  - — ! - - -  September  -  20,884,426  21.376.455  97.7  98  7  Friendship  dinner  of  the  America.'. 

'ac  i  /Agil  7r  srA  ^October  .  69,192  493  66.072.721  104.7  98  3  Woman’s  Assn.,  at  the  AWA  Club 

innT—  !  1  aUB  "  [  j*  _ 3781 _  Septemlier  _  61,662.547  63,030,767  97.8  98.5  New  York. 

u  Sfiioi'iiV'  .  *^^')ctober''*.?!°?.  29.694.356  27.956.380  106.2  101.4  Miss  Fannie  Hurst,  chairman  of  the 

<  <  95.3 aM  I  •^W’2  I  194^  f September  —  26,746,358  27,217,617  98.3  100.1  awards  jury,  in  presenting  the  medal 

90%'25  “  1  ^  I'"  '  1'^;  '  ^Victober  .  19.824.365  18.410.607  107.7  88  7  read  the  following  citation,  which  Said 

>  >  I  I  I  I  i  I  '  September  _  15,045.283  15.887,719  94.7  84.0  m  part;  During  these  years  you  have 

1 - - — - - - - - ’ - - - .\tromotivc  progressed  surely  and  authenticalK 

sh|-E-tP-  i-inage  index- F  SS.IS?  Si;!!!  112:1  'll?  mt,  u.e  front  ra„k  of  m«rpS 

lot  mil  I  looT.  EQuais  aveeaGt  1934  ■  3s -36-37^56  ^  Financial  journalism.  Over  a  long  period  0! 

inv': _  ~M  .  1  I  I  I  I  I  !  I  1  I _  OcUflfcr  .  1,767.134  °  1  apprenticeship,  immensely  varied  ac- 

JFMAMJJASQNO  - i : -  tivities,  travel,  observation  and  con- 

—  _  _  «  ™ »u  u  ru  •  f  trolled  conclusions,  you  have  con- 

T  TTT^  was  the  heavy  winner  with  a  nse  of  tributed  to  the  current  history  of yTu: 

WCIODBr  LlinQQB  Up  0.0%,  30.5%  over  the  same  month  last  year,  time  and  that  is  the  highest  mission  d 

Classified  Only  Loss  .1%  up  6.7%;  reun 

,  ,  ahead  4.7%;  department  store  6.2%;  nioue  has  been  to  achieve  a  nprenw 

TOTAL  newspaper  advertising  linage  97.8%  on  the  Editor  &  Publisher  In-  general  7.7%;  and  financial  2%.  Classi-  tive  on  world  events  that  wiiu£ 

showed  a  gam  of  5^3%  m  October  dex  which  is  an  average  for  the  month  fied  was  off  only  .1%.  to  see  clearly  and  in  prouer  pro- 

over  the  same  month  of  1938  with  for  the  last  five  years.  Radio  networks  also  showed  gains  portion  ”  -  r 

every  department  but  classified  show-  Automotive,  which  probably  ac-  in  October  billings;  Mutual  was  ahead  m  i  a  •  ♦  *•  i  u 
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1939 

1938 

%of 

E  &  P 

Linage 

Linage 

1938 

Index 

Total  Advertising 

October  . 

119,612,090 

113.558.284 

105.3 

97.8 

September  .... 

101,937,113 

103.869,247 

98.1 

95.5 

Display  Only 

October  . 

97,219.532 

91.147,412 

106.7 

97.0 

Septemljcr  .... 

81.052,687 

82.492,792 

98.3 

94.7 

Cle'issiRed 

October  . 

22.392.558 

22.410.872 

99.9 

101.3 

September  .... 

20,884,426 

21.376,455 

97.7 

98  7 

Retail 

October  . 

69,192  493 

66.072.721 

104.7 

98  3 

Septeml>er  .... 

61,662.547 

63,030,767 

97.8 

98.5 

Department  Store 

October  . 

29.694.356 

27.956.380 

106.2 

101.4 

September  .... 

26,746,358 

27,217,617 

98.3 

100.1 

Ge*  era! 

October  . 

19.824.365 

18.410.607 

107.7 

88  7 

Setitember  .... 

15,045.283 

15.887,719 

94.7 

84.0 

.Au'omotivc 

October  . 

6.435  540 

4.932.448 

130.5 

112.9 

September  . . . . 

3,066,851 

2.365,578 

129.6 

83.2 

Financial 

OcUilter  . 

1,767.134 

1,731,636 

102.0 

100.4 

September  . . . . 

1,278.006 

1,208,728 

105.7 

94.0 

October  Linage  Up  5.3%, 
Classified  Only  Loss  .1% 


every  department  but  classified  show¬ 


ing  gains.  However,  October  was  only  counted  for  most  of  October’s  gain,  23.1%,  NBC  11.8%,  and  CBS  41% 


nea  was  on  oniy  /c.  you  to  see  clearly  and  in  prooer  pro 

Radio  networks  also  showed  gains  portion.” 
in  October  billings;  Mutual  was  ahead  or.A  u 


Don  Francisco  Says  DRAMA  CONFERENCE 

Rl  1  Ql  n  Q  Fri  on  rl  c:  preparation  for  the  Little  Tlieatre 

Dusinessiveeasrrienab  tourney  of  the  juniors  of  the  New 

Ch-cago,  Nov.  15— “It  is  no  longer  Jersey  State  Federation  of  Women’s 
enough  to  produce  good  merchandise  Clubs,  the  New  York  Herald  Tribune 
to  be  sold  at  low  prices — business  to-  Bureau  for  Club  Women  was  to  have 
day  must  produce  and  sell  in  a  man-  a  drama  conference  for  300  club  dele- 


Children  s  Bureau 
Releases  New  Order 


National  and  international  problens 
were  discussed  by  other  speakL-s 
who  included  Mrs.  Eleanor  Patter¬ 
son,  publisher  of  Washington  Times- 
Herald  and  Mrs.  Dorothy  Dunbar 
Bromley  of  the  New  York  Post. 


In  an  order  effective  Jan.  1,  1940,  ■ 

the  Children’s  Bureau  of  the  Wage-  ixr/^RirfivT'e  TMTaTTVTTTJ 

Hour  Administration  Nov.  8  declared  AD  WOMEN  D  DlNNEn 
that  the  occupations  of  motor-vehicle  A  program  on  Europe  and  the  Near 


day  must  produce  and  sell  in  a  man-  a  drama  conference  for  300  club  dele-  “that  the  occupations  of  motor-vehicle  A  program  on  Europe  and  the  Near 
Don  FrTnc?c?rirS^^^^^  gates  in  the  newspaper’s  auditorium,  driver  and  helper  are  particularly  East,  haf  been  announced  by  die  Ad- 

Lord  &  Thomas  advertising  agenev  in  ■  hazardous  for  the  employment  of  mi-  vertising  Women  of  New  York  for 

addressing  the  annual  dinner  meet-  A  T  RnKK  Aa4<4rAccAc  nors  between  16  and  18  yeare  of  age,”  their  next  dinner  in  the  world  trade 

ing  of  the  Chicago  Better  Business  AddieSSeS  referring  to  jumpers  and  “hoppers,  series,  to  be  held  Nov.  21  at  the  Ad- 

Bureau  here  tonight.  His  subject  was  HeaiSt  CORimittee  Definitions  for  the  purpose  of  the  vertising  Club.  Harry  ’Tipper,  pub- 

“Business  Needs  Friends.”  More  than  „r-j  .  r 

.,  J  Widespread  use  of  newspaper  ar 

700  were  in  attendance.  _ -  . _ ,  _ *  . 


order  are; 


Usher  of  World  Trade  Serrice, 


JUdillCdS  AVeXTUa  A'lACitUa.  UACUl  Ttf'J  ^  J  £  _  _  _ 1  .  .  .  .*  > 

0  were  in  attendance.  Widespread  ^e  of  newspaper  and  vehicle’  shall  business  consultant  and  contnbuta? 

Every  business  that  touches  the  ^  ofn  mean  any  automobile,  truck,  truck-  of  Export  Trade  ^d  3hjp^> 

iblic  is  now  a  public  business,  Mr.  rumen  a  in  ringing  e  ig  es  trailer,  semi-trailer,  motor-  ^leak  on  Peering  ^rough  tht 

rancisco  contended,  adding;  “Private  standard  of  living  to  the  rank  similar  vehicle  propelled  or  European  Fog  ;  H.  A  Sillcox,  prKi- 


public  is  now  a  public  business,  Mr.  u.c 

Francisco  contended,  adding;  “Private  °  1  K  ^ 

u„c.:„  the  American  people  but 

business,  in  the  old  sense,  no  longer  ,  ,,  ,  ,  .  . 

exists.”  He  urged  “big  busiuess”  to  f t '""xurf 


drawn  by  mechanical  power  and  de- 

signed  for  use  as  a  means  of  transoor-  speak  on  Widening  World  Mar* 


(fUdillCdS.  Ail  IrllC  UIU  dClAdV,  IIU  IL/ltK^l  1_  U  ^  a.  X.  C.a  •  a  uiawix  uv  lllcrvilCXlllVCIl  CItlU 

exists.”  He  urged  “big  business”  to  *1  signed  for  use  as  a  means  of  transpor- 

take  the  follo5^ng  steps  in  a  long-  for  the  publi^ Arthur  T  Robb,  editor  ^ut  shall  not  include  any  ve- 

range  public  relations  program;  10  ^  hide  operated  exclusively  on  rails. 

/i\  13  Rt  a  round  table  luncheon  m  the  _  ...  ,  ,  „ 

(1)  Find  and  correct  your  mistakes,  ^  Hotel  New  York  cnotvsored  (2)  The  term  driver  shall  mean 

,'L  frtr’trt.rvui.r'lr'^l  %X'He»S  co!o  Ja"o;.  -y  ->\<.,in  the  course  ot 

new  mends,  (4)  tell  >our  story  of  •  his  employment,  drives  a  motor  ve- 

on  the  firct  two  noints  Tracing  the  growth  of  advertising  ony  time. 

Elaborating  on  the  first  two  points,  .  , _ n/r_  t>,.UU  The  term  ‘helner’  shall  mean 


kets”  and  Harry  A.  Hey,  advertising 
manager  of  Singer  Sewing  Machine 


Tracing  the  growth  of  advertising  I'*®!®  time 


tIAVAC  V^pCTA  CA  LCTVA  MSA  V  C7A JT  UAA  A  CAAAO.  ^  f 

“(2)  The  term  ‘driver’  shall  mean  ’  ‘  f  ni^fn 

any  individual  who,  in  the  course  of  impor  i  g 

his  employment,  drives  a  motor  ve-  ^ 


,1,  L  °  rr  #1  '  in  the  United  States,  Mr.  Robb  stressed  **(3)  The  term  ‘helper’  shall  mean 

oj^rSSg^philMophy  UiaMor^'reLois  emphasis  being  plac^  on  truth  any  individual,  other  than  a  .  Jiver, 
of  good  business  “places  die  broad  m  news  and^advertismg  col^  Tr^daton^  STr^f  "ol  l- 

iTs^of  conside^iions^controK  the  the  distinguishing  mark  eludes  riding  on  a  motor  vehicle.” 

operation  of  the  business.”  between  newspapers  published  under 


“When  you  tell  your  story,”  he  con-  Constitution  and  those  published 
tinued,  “appeal  to  the  average  man  front-line  weapons  of  war-hunting 


Publlsher-Mlner  Hurt 

hose  work  in  connection  with  the  In  Pitched  Battle 

transportation  or  delivery  of  goc^s  in-  j  millionaire  Mus- 

eludes  riding  on  a  motor  vehicle.  Cojnty  coal  operator  and 

■  publisher  of  the  Zanesville  NewSy  nrT. 

lORE  CANADIAN  ADS  which  appeared  Sunday^ 

22.  IS  recovering  from  a  iraciun^ 
Montreal,  Nov.  15 — War  conditions  elbow  as  the  result  of  a  pitched  batue 


MORE  CANADIAN  ADS 


and  woman.  Talk  their  language.  Ap-  dictatorships.  A  Mussolini,  a  Hitler,  Montreal.  Nov.  15 — War  conditions  elbow  as  the  result  of  a  pitched  batw 
peal  to  their  self  interest.  Be  specific.  ®  Stalin  can  command  that  no  ref-  promise  to  make  an  unprecedented  between  a  group  of  coal  minp  W 
Dramatize  your  story.  Give  it  entice-  ®''f nee  be  made  to  certain  news  situ-  demand  on  Canada’s  basic  resources  by  him  and  a  crew  of  Industrial  Gl' 
ment.  And  finally— take  a  few  simple  at’ons  if  publication  might  hurt  their  and  will  necessitate  an  increased  ex-  Co.  employes  in  Zanesville.  Nov.  U 
truths  and  repeat  them  over  and  over.  P'^ns.  penditure  in  all  forms  of  advertising.  Five  others  also  were  hurt. 

Remember  that  reonle  aren’t  narticu-  He  continued;  declared  H.  S.  Van  Scoyoc,  advertising  rpi  ^  _■  x  pnisode  in  ^ 


and  will  necessitate  an  increased  ex-  Co.  employes  in  Zanesville,  Nov.  U 
truths  and  repeat  them  over  and  over.  penditure  in  all  forms  of  advertising.  Five  others  also  were  hurt. 

Remember  that  people  aren’t  particu-  He  continued;  declared  H.  S.  Van  Scoyoc,  advertising  another  episode  in  ^ 

larly  interested  in  the  railroads,  chain  “Advertising  can  be  used  in  the  pub-  manager  of  Canada  Cement  Co.,  ad-  dispute  between  the 

stores  or  utilities,  nor  much  concerned  lie  interest,  which  means  in  the  inter-  dressing  the  Technical  Advertisers  As-  and  tones’  coal  interest 

1  x  .1  •  _ 11 _  _ A  __  Ai _ _ A  _r  1 _ _ ] _ 11 _ _i:i__  rn-  _ :^a: _ -d _ _ r _ aU-.  diiu 


He  continued:  declared  H.  S.  Van  Scoyoc.  advertising  another  episode  in  3 

“Advertising  can  be  used  in  the  pub-  manager  of  Canada  Cement  Co.,  ad-  j^j^g  dispute  between  the 


iibout  their  problems,  except  as  they  est  of  buyer  and  seller  alike.  ...  To  sociation  here.  Reason  for  the  in- 


affect  their  own  lives.” 


prove  that  the  American  combination  creased  advertising  expenditures  was 
of  canitalism  and  democracy  is  work-  that  the  resources  of  Canadian  indus- 


Mr.  Francisco  termed  advertising  of  capitalism  and  democracy  is  work-  that  the  resources  of  Canadian  Indus-  n  x  DTsr*  R/TCPPFB 

the  symbol  of  economic  freedom  in  able,  that  it  can  achieve  every  benefit  try  might  be  brought  home  to  the  VvILKES-BARRE 
America.  The  job  of  advertising,  he  for  the  people  as  a  whole  that  the  countries  who  were  desirous  of  tak-  Articles  of  merger  in  which  »- 
said,  is  to  promote  free  choice.  professors  of  unproved  ’isms  claim  for  ing  advantage  of  Canada’s  wealth  and  Wilkes-Barre  (Pa.)  Record 

C.  M.  Campbell,  Chicago  Tribune,  their  programs,  and  that  no  other  sys-  so  that  all  branches  of  industry  may  Wilkes  -  Barre  Times  -  Leader  -  Nev 
and  George  Hartford.  Chicago  Daily  tern  yet  devised  by  man  can  reach  reap  the  benefit  of  orders  placed  in  would  combine  and  be  publishM  ) 
News,  were  elected  directors  of  the  that  end.”  Canada  by  Great  Britain  and  France,  the  Wilkes-Barre  Publishing  W®' 

Bureau.  _  pany,  with  offices  at  15  North  • 

DONATES  TUUP  BULBS  DOMESTIC  MILLS  ANNOUNCE  $49  NEWSPRINT  Se 

For  the  hea.itifiratinn  of  local  narks  Northern  Paper  Company  Wednesday  announced  a  newsprint  of  State  at  Harrisburg  asap^ 

and  Dublic  narkwavs  the  New  Bed-  '’®wsprint  delivered  in  New  York  for  the  first  legal  advertisement  appearing  m  ^ 

^  Ind  quarter  of  1940  and  $50  per  ton  for  the  second  quarter.  The  Wright  Paper  Co.,  Record  last  week  stated.  It  >s  » 


DONATES  TULIP  BULBS  DOMESTIC  MILLS  ANNOUNCE  $49  NEWSPRINT  S  S  t^e 

For  the  beautification  of  local  narks  Northern  Paper  Company  Wednesday  announced  a  newsprint  ^.gnt  of  State  at  Harrisburg  asap^ 

and  nublic  narkwavs  the  New  Bed  P®*’  '’®wsprint  delivered  in  New  York  for  the  first  legal  advertisement  appearing  m  ^ 

ford  ^  fMass^3  Standard-Times  and  quarter  of  1940  and  $50  per  ton  for  the  second  quarter.  The  Wright  Paper  Co.,  Record  last  week  stated.  It  js  e 
Moriiino  Mercuru  Huannis  (Mass  1  distributor  for  Maine  Seaboard  Paper  Co.,  Algonquin  Paper  Corporation  and  pected  the  articles  will  be 
Cape  Cod  Standard  and  the  Luncil  Jould  Paper  Co.,  also  announced  a  price  similar  to  Great  Northern’s.  These  next  week.  Return  of  Jt 

Bluffs  (la  1  Nonnareil  each  have  nre-  domestic  newsprint  mills  have  maintained  a  $48  per  ton  price  during  1939.  papers  for  information  r®qu”  ^ 


Bluffs  (la.)  Nonpareil,  each  have  pre-  uomesuc  newsprint  miiis  nave  mainiainea  a  per  ton  price  curing  iaoa. 
sented  6,000  tulip  and  hyacinth  bulbs  Canadian  mills  have  already  announced  a  $50  per  ton  price  for  the  first 


to  their  local  park  commissions. 


quarter  of  1940 


next  weeit.  iteiuin 
papers  for  information  requests  • 
the  State  Department  necessitat. 
delay.  Editor  &  Publisher  learneo. 


for  NOVEMBER  18,  1939 


New  Double  Duty  i 

Lamp  Holder 

continued  from  page  20  j 

flash  bulb.  We  have  since  learned  ‘ 
that  the  composition  in  the  photograph  ^ 
did  much  to  win  the  judges  award. 

Rooks,  who  is  only  22  years  old,  was  j 
an  ardent  amateur  until  his  work  j 
earned  a  position  for  him  on  the  , 
Chronicle  not  very  long  ago.  This  de-  , 
partment  congratulates  Rooks  on  his  ] 
splendid  start  as  a  news  photographer. 

Display  to  Continue 
L\ST  WEEIK  we  stated  that  the  New 
York  Herald  Tribune  picture  ex¬ 
hibition  at  Radio  City  Music  Hall  was 
recently”  displayed,  and  we  erred. 

.hs  a  matter  of  fact,  the  exhibition  will 
continue  for  the  entire  month  of 
November  and  if  the  present  popular 
interest  is  maintained  the  show  may 
be  held  over  until  the  middle  of  De¬ 
cember.  The  lounge  where  the  photos 
are  hung  for  viewing  has  become  a 
club-room  for  thousands  of  camera 
fans. 

N.  C.  Photogs  Elect 

.\T  A  RECBINT  meeting  of  the  Caro- 
linas  Press  Photographers  Associa¬ 
tion,  John  T.  Houston  of  the  Char- 
Ictte  (N.  C.)  Observer,  was  elected 
president  succeeding  Frank  Jones  of 
die  Winston-Salem  (N.  C.)  Journal 
and  Sentinel. 

Plans  for  increasing  the  membership 
and  obtaining  closer  co-operation  with 
die  state  and  municipal  authorities 
were  discussed  and  formulated.  This 
association  prides  itself  upon  the  edu- 
ational  programs  which  is  held  for 
members. 

Other  new  officers  are  Don  Becker, 
Durham  (N.  C.)  Herald,  vice-presi- 
ient,  and  Tom  Franklin,  Charlotte 
C.)  News,  secretary-treasurer. 
Next  meeting  will  be  held  Dec.  10  in 
Paleigh,  N.  C. 

Marketing  'Adapters' 

•HE  Speed-Gun  Corporation,  makers 
of  the  Mendelsohn  synchronizers, 
-Jiform  us  they  have  already  placed  on 
-be  market  adapters  for  the  new  G.  E. 
cewee  flash  bulbs.  This  new  bulb 
-as  a  bayonet  base  and  it  will  be 
ecessary  to  employ  this  special  socket 
to  fit  the  standard  lamp  holders.  This 
■oncem  also  informs  us  that  they  are 
ow  in  the  process  of  manufacturing 
■PWial  holders  and  reflectors  for  this 
-aby  lamp. 

Thew  new  flash-bulbs  will  be  ready 
™  the  market  about  the  first  of 

McEvilly  Honored 

Photographers  Association 
0  New  York  Monday  evening  meet- 
J^’^’^Ston  Hotel  honored 
•  un  McEvilly,  picture  assignment 
the  New  York  Daily  News, 
rtn.i  *  P  ^‘Itie  and  a  conv  of  the  re- 
mtly-enacted  New  York  state  bill 
photographers  from 
"'mn  *  f  duty.  This  was  ac- 
a  personal  endorse- 
Governor  Lehman.  Ap- 
5tnf  85  cameramen  were  pre- 
^*lHam  Greene,  of  the 
'bnt,»n  and  president  of  the 

PreJnf  association,  made  the 

S  McEvilly  in  appre- 

S  Ssid^  ^ 

J>>otogs  Organize 

from  the  photo- 
PSDers  P  all  Cleveland  news- 

'^ewsmpl  Dealer, 

P^ino^’  syndicates  were 

3  chartL^r”'®®^  up 

tor  a  new  organization  of 


Cleveland  working  press  photogra¬ 
phers,  formed  informally  at  a  meeting 
Nov.  8  at  the  Hotel  Cleveland. 

The  organization,  first  of  its  kind  in  1 
Cleveland,  was  formed  as  an  attempt 
to  better  working  conditions  for  J 
cameramen  at  public  events.  It  was  | 
emphasized  that  in  no  sense  was  any 
sort  of  labor  organization  planned.  I 
Thirty-five  men,  comprising  a  ma-  i 
jority  of  Cleveland  news  photogra¬ 
phers,  attended  the  first  meeting  to 
discuss  various  phases  of  the  proposed 
charter.  The  charter  committee, 
headed  by  John  L.  Herrman,  Ohio  rep¬ 
resentative  of  Paramount  Newsreel, 
included  James  Thomas  of  the  Press, 
Perry  Cragg  of  the  News,  Dudley 
Brumbach  of  the  Plain  Dealer,  Charles 
Wilk  of  Wide  World,  Dave  West  of  the 
Associated  Press,  Larry  Gahn,  Acme 
News  Pictures,  and  Walter  Bordas  of 
International  News. 

Objectives  in  the  organization’s  pro¬ 
posed  campaign  to  better  the  lot  of  the 
working  lensman  included: 

Recognition  of  the  news  photogra¬ 
pher,  not  as  a  necessary  evil,  but  as  a 
photographic  “reporter,”  necessary  for 
the  complete  report  of  a  story;  spe¬ 
cial  credentials  to  identify  bona  fide 
news  photographers  at  important  pub¬ 
lic  events,  so  that  they  may  work  un¬ 
hindered  by  amateurs  and  other  inter¬ 
ference. 

Co-operation  with  the  editors  of 
the  newspapers  and  press  associations 
to  form  a  “bloc”  to  force  uncooperat¬ 
ing  officials  to  recognize  the  rights  of 
the  press  photographer. 

■ 

Rothermere  Wins 
Contract  Suit 

Princess  Stefanie  Hohenlohe-Wald- 
enburg,  former  political  representative 
of  Viscount  Rothermere  to  Hitler,  lost 
a  breach  of  contract  suit  Nov.  15 
against  the  British  publisher.  Lord 
Rothermere  had  testified  he  paid  her 
around  $250,000  for  less  than  six  years’ 
.service. 

The  court  termed  a  pari  of  the  Prin¬ 
cess’  testimony  “nebulous  and  unre¬ 
liable.” 

She  contended  Lord  Rothermere 
had  agreed  to  pay  her  £5.000  a  year  for 
life. 

Ruling  against  the  Princess,  Justice 
Tucker  said  he  was  satisfied  that  Lord 
Rothermere  never  promised  contrac¬ 
tually  to  maintain  her  during  her  life¬ 
time. 

He  returned  a  judgment  for  the 
publisher,  with  costs. 

Now  70,  the  veteran  publisher  re¬ 
tired  in  1938. 

RAISES  NATIONAL  RATE 

Effective  May  1,  1940,  the  Honolulu 
Star  -  Bulletins  national  advertising 
rate  will  be  12c  per  line  flat,  daily  and 
Saturday.  The  former  rate  was  11c 
oer  line. 
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Camera  Knights  j 

LESLIE  JONES,  just  turned  53,  is  the  j 
senior  photographer  on  the  Boston  ! 
Herald-Traveler.  He  first  became  in-  ! 
terested  in  pho-  I 

tography  as  a  I 

hobby  about  1907 
and  got  his  first 
job  on  the  Her¬ 
ald  -  Traveler 
seven  years  later. 

In  those  days 
cameramen  had 
to  furnish  their 
own  equipment 
so  Les  bought  an 
Auto  Graflex 
which  he  not 
only  still  uses 
but  is  his  favor-  Leslie  Jones  ! 
ite  camera.  1 

Les  has  covered  the  visits  of  seven  ; 
Presidents  to  New  England,  the  first 
being  Teddy  Roosevelt.  Les  scooped 
his  contemporaries  in  the  early  ’20’s 
when  President  Harding  played  golf ' 
at  the  Wambeck  House  in  the  New  | 
Hampshire  White  Mountains.  Photog¬ 
raphers  were  barred.  However,  in-  I 
genious  Les  managed  to  elude  the  pack  ' 
and  slip  around  to  the  9th  hole.  A 
Presidential  aide  ordered  him  away 
but  Les  told  the  President  that  he  | 
would  be  fired  if  he  did  not  get  a 
picture. 

The  President  replied:  “I’m  an  old ' 
newspaperman  myself,  take  all  you  i 
want.”  Les  took  only  four. 

Les  has  a  personal  file  of  27,000  nega-  ! 
tives.  Of  this  number  only  one  has  ' 
been  copyrighted — a  shot  of  three 
white  fire  horses  answering  their  last 
alarm.  This  was  at  the  time  of 
the  advent  of  the  mechanized  fire 
wagon.  I 

It  is  not  only  a  remarkable  shot  of  a 
past  era  but  unusual  in  that  of  the 
12  horses  feet  only  one  is  on  the 
ground. 

Of  the  old  school,  Les  never  uses  a 
meter  or  filters.  He  prefers  ortho- 
chromatic  films  so  that  he  can  develop 
by  inspection,  but  uses  superpan  press 
on  dark  days.  | 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


Write  or  wire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

3S  E.  Wackcr  Drive,  Chicago,  III. 

A  natlon-wids  non-preflt  larriM  inp- 
ported  hr  Sisms  DolU  Chi,  ProfoMlen- 
•I  Jonrnaliitte  Frstoniit,. 


IF  YOU  USE  A 

Focal-Plane 


4x5,  3V4X4V4,  2V4*3V4 


ASK  for 
Westinghonse 

No.  31 

V  Focal-Plane 

V  30^^  > 


If  you  use  a 

Focal-Plane 

MINIATURE 

Ifx  Westinghouse 

■3i\  No.  30  Focal-Plane 
28(1 

(or  No.  31)  y 


— New,  longer  Flash  Peaks. 

— Whiter  Light  from  Aluminum 
Wire. 

— Uniform  timing,  all  cameras. 

— Uniformity  of  Negatives. 

— Flash  on  Mfeak  Batteries. 

— Convenient  Small  Size. 

— Maximum  Safety  in  Use. 

And  for  Enlarging 


PS-30 

No.  301 
300-W 

100  hours,  $1 
No.  302 
500-W 

100  hours,  $1 
No.  303 
500-W 
6  hours,  $1 


t 


A-21 

No.  211 
75.W 

100  hours,  35^ 
No.  212 
150-W 

100  hours,  35r 
No  213 
250-W 

2  hours,  35^ 


Westinghouse  Mazda  Photo  Enlarger  Lamps 
are  made  in  sizes  ranging  from  75  to  500 
watts.  Their  white,  high -diffusing  bulb 
gives  you  even  illuminatioD  over  entire 
printing  area. 

Puces  subject  to  ciionge  without  notice 


ASK  for 

Westinghouse 

MAZDA  PHOTO  LAMPS 


SYNDICATES 


EDITOR  &  PUBLISHED 


Cartoonist's  Jest 
Brings  Libel  Suit 
Against  N.  Y.  Post 


six  articles  by  Benjamin  Stolberg, 
former  newspaperman  and  an  authori¬ 
ty  on  U.  S.  labor  affairs.  Mr.  Stol- 
berg’s  articles  will  appear  six  succes¬ 
sive  days  starting  Nov.  27  in  the  New 


Skott  “T&ka^ 


Intertype  Net  Up 
For  Third  Quarter 


Less  provisions  for  taxes,  selling  and 
general  administrative  expenses, 


York  Herald  Tribune  and  other  news-  MISPLACING  the  day's  weather  fore-  earnings  for  the  three  months  endirr 


Issue  Involves  Use  oi 
Friend's  Nome  in 
Evening  Daily's  Strip 
By  STEPHEN  J.  MONCHAK 


cast,  the  city  editor  of  the  Fort  September  30,  1939,  were  $25,910.3; 


‘Notwhats,”  are  something  new  and  Scott  (Kan.)  Tribune  ran  this  note  in  Intertype  Corporation’s  consolidated 


different  in  syndicate  humor.  Sample  the  forecast  column; 


statement  of  operations,  released  thi 


“Notwhat”:  an  alarm  clock  with  a  “Kansas — (We  filed  the  forecast  in  week,  shows,  as  compared  to  $2,4931; 


half-bell  on  it — so  if  two  people  are  the  wastebasket  this  morning.  It  for  the  same  period  last  year, 


asleep  in  the  same  room,  it  just  wakes  doesn't  make  any  difference. 


THE  TRADITIONAL  custom  of  car¬ 
toonists  to  use  the  names  of  friends 
and  fellow  cartoonists,  in  jest,  to 
designate  a  fictitious  character  used  in 
their  cartoons  boomeranged  a  fort¬ 
night  ago  against  the  New  York  Post. 


one  of  them. 


wouldn’t  like  it  anyway.) 


For  the  nine  months  period  endiK 
Sept.  30,  less  provisions  for  taxes,  sell'i 


AP's  Annual  Xmas  Story 


“Missouri — (The  same,  right  along  ing  and  general  administrative  ei- 


with  Kansas.)” 


THE  ASSOCIATED  PRESS  Feature  ^  „  ,rr,  , 

Service  this  week  mailed  to  all  its  Houston  (Tex.)  C/iron- 


eir  cariooiis  uoumciauBcu  °  aft«rn/^nn  npw<!nanpr  ciih<;rrihpr<i  the  latest  innovations,  and  one  of  caiiiiiiea  wcic  me  repor 

ght  ago  against  the  NeiL’Y^fc  Post  christmL  story  for  children,  those  it  is  most  proud  of.  is  the 

A  libel  suit  for  $50,000  was  filed  Wino  FpiTitpr  oHifor  weatherproof  wraoping  around  each  As  of  September  30,  1939,  the  cor- 

ov.  10  in  New  York  State  Supreme  .  Written  bv  Sierid  Arne’  copy  to  protect  the  paper  from  the  poration’s  wholly-owned  British  suk- 


penses,  the  company’s  net  eamiiiE 
were  $74,598.77,  the  report  states.  For 
the  same  period  in  1938,  Intertype’s  ne; 
earnings  were  $122,588.45.  The  repor 


those  it  is  most  proud  of.  is  the  also  carries  the  following  footnote 


Nov.  10  in  New  York  State  Supreme 


_  ■  .  .1  p  ^  1  Martin  announced.  Written  by  Sigrid  Ame. 

Nadel.  S?toonist  fo^erly  employed  this  has  become  a  yearly  fixture  with 


city’s  frequent  rains. 


sidiary  had  cash  and  accounts  receiv- 


Nadel.  cartoonist  formerly  employed  l  .  j  r  .p  THp  <5tnrv  For  seven  weeks  the  Chronicle  came  able  in  the  amount  of  £97,583.1-6,  ant 

by  Publishers  Service  Coi^^^^  this  time  is  entitled  “Santa  and  tS  to  front  doors  carefully  shielded  from  current  liabilities  not  in  excess  d 

ated  with  the  ^  Talking  Doll,”  and  for  the  first  time,  ‘h®  rages  of  Jupe  Pluvi^.  And  for  £11,000. 

cartoon  which  appeared  in  the  Post  story— type  and  seven  weeks  Houston  had  an  unusual 


on  Jan.  21.  1939.  imnlied  he  was  “dis-  enure  siory-i^e  ana 

,  .  j  _ . »  illustrations — were  made  available. 

honest  and  corrupt. 

Had  Civil  Service  Theme  i  r.  • 

X,  j  .  u  f  .u  New  Medical  Senes 

Nadel,  a  member  of  the  examining 

division  of  the  N.  Y.  Civil  Service  DR.  MORRIS  FISHBEIN,  editor, 
Commission,  is  suing  over  a  “Swing  Journal  of  the  American  Medical 
Out  The  News”  curtoon  of  Stan  Mac-  Association,  begins  a  new  series  of 
Govern,  Post  art  director  who  does  columns  for  NEA  Service  this  week 


illustrations-were  made  available.  Armistice  Day.  the  skies  BUDGET  INCREASED 

nT  **  J-  If?  •  opened.  The  long  -  overdue  rain  Illinois  Iron  &  Bolt  Co.,  Chicago,  ha 

New  Medical  Senes  splashed  down.  appointed  the  Earl  M.  Cummings  Ad- 

DR.  MORRIS  FISHBEIN,  editor,  And  of  course,  it  would  be  that  day  vertising  Agency,  of  Rockford,  Hite 
Journal  of  the  American  Medical  the  Chronicle’s  supply  of  wrappings  handle  its  stoker  advertising.  Jane 
Association,  begins  a  new  series  of  ran  out.  R.  McPherson  will  be  in  charge  of  the 


AD  BUDGET  INCREASED 

Illinois  Iron  &  Bolt  Co.,  Chicago,  ha 
appointed  the  Earl  M.  Cummings  Ad- 


the  strip  daily.  The  libel  allegedly  on  the  nine  principal  causes  of  death  READERS  of  the  Niagara  Falls  (Ont.) 


cccurre  j  during  MacGovern’s  illustra-  in  the  United  States,  NEA  has  an- 
tion  of  a  news  item  concerning  the  nounced.  In  the  course  of  the  series. 


startled  recently  to  newspapers  is  planned.  Dealer  educa- 
read  that  Morrison  Street  church  for  ..  j  u  j-  •  -u  l  ■ 
.1  .  t  *  1-  1  u  tion  and  merchandising  will  be  in- 

three-quarters  of  a  century  has  lab-  , 

_ J  _ :1..  Creased. 


R.  McPherson  will  be  in  charge  of  the 
account.  Advertising  and  sales  pro¬ 
motion  budget  for  the  coming  year  hse 
been  increased  40Vt  and  advertising  c 


disclosure  of  the  acceptance  of  bribes  Dr.  Fishbein  will  discuss  not  only  three-quarters  of  a  century  has  lab- 


to  pass  applicants  on  examinations  for  the  diseases  and  conditions  causing  ored  unnecessarily  for  Christ  in  this 
M  - -.l: -  72'r<  of  the  deaths,  but  will  also  recom-  — — ’ - >  ■’  'v —  — 


Civil  Service  positions.  r  ot  the  deaths,  but  will  also  recom- 

The  cartoon  had  the  name  “Martin  mend  precautionary  measures. 

Nadel”  on  one  of  the  examination 

papers  shown  in  the  strip  and  the  Servicing  New  Feature 
plaintiff  cbimed  that  it  could  only  FEATURE  SYNDICATE  this 


neighborhood.”  'The  editor  subse-  _ 

mend  precautionary  measures.  quently  explained  that  the  idea  it  had  BANNERMAN  ELECTED 

^  .  .  „  „  intended  to  convey  was  ex-  Bannerman.  of  Toronto,  wa; 

Servicing  New  Feature  pressed  in  the  word  unceasingly.  re-elected  president  of  the  Associaticr 

FOX  FEATURE  SYNDICATE  this  ■  of  Canadian  Advertisers  at  the  aimuil 

week  announced  they  are  now  dis-  THE  FOLLOWING  appeared  in  the  meeting  in  Toronto,  Nov.  10. 

tributing  on  exclusive  franchises  and  “Letters  to  the  Editor”  column  of  _ - 

territorial  rights,  the  new  feature  in  the  Pittsburgh  Press:  ' 

half-pages  for  Sunday  only  of  “Sam-  “My  father  got  a  new  pair  of  glasses 

son,”  by  Alex  Boon.  The  daily  fea-  the  other  day.  He  complaimed  that  P* 

ture,  now  being  produced,  will  be  he  couldn’t  see  any  better  with  them 


i„,ply  that  ha  had  bee,,  dishonest  and  —  ™  ^  ThV;  a  Ve  n„w 

’'“l7d‘'etrns?,htKs.  answered  had  Wbuhng  on  exclusive  fr.nchi^s  and 

i-wx.  V  ♦prritnrial  riahtc  fhp  foatnro  in 


.  .  J  I  ^  t?  u  oo  icriiituAicii  liquid,  intr  iitfw  leaiuie  iii 

Drinted  an  apology  on  Feb.  23  lollow-  u  ^c  r  o  j  i  e 

r  J  ^  half-pages  for  Sunday  only  of  “Sam- 

mg  end  raised  the  point  that  Martin  „  ,  ,  TVa/rt.;!,,  foo_ 


Nadel  was  a  friend  of  MacGovern’s. 

It  was  all  a  misunderstanding,  the 


Birmingham 


Post’s  answer  continued  since  Nadel  January,  1940,  in  five  and  than  with  the  old  ones.  He  says  he 

MacGovern’s  friend,  was  designated  six-column  strips,  it  was  said  at  FFS.  looks  at  all  the  pretty  girls  but  he 
by  the  cartoon  according  to  age-old  ^  them  looking  back  at  him. 

custom  and  not  as  Nadel,  the  plaintiff  Personals 


News 

Acids  Babson 


in  the  suit.  *  .¥v./vyi-r,  wunicma  ruKe  ii.  u  -  i*  .  ,1 

This  column  knows  of  no  precedent  and  Fashion  Editor  for  King  Fea-  gjance  was  that  in  fact  they  were 
ever  being  set  for  litigation  of  this  tures  Syndicate,  is  vacationing  at  her  .j°',  U®  admitted  the  pos- 

type.  A  verdict  in  favor  of  the  plaintiff  home  in  Miami,  Fla _ Ida  Jean  Kain,  ®  -uu  K!  j  trouble 

will  have  far-reaching  effects  on  the  creator  of  “Your  Figure,  Madame,”  for  specs. 

.syndicate  field.  King,  will  be  the  principal  speaker  at  " 


Personals  We  pointed  out  to  Pap  that  maybe  the 

PRUNELLA  WOOD,  Woman’s  Page  j-eason  h®  didn’t  notice  them  returning 


.Another  big  daily  has  just 
taken  on  the 


.syndicate  field. 


No  decision  had  been  handed  down  the  Albany  (N.  Y.)  Times-Union 
as  Editor  &  Publisher  went  to  press  Prudence  Penny  theater  party  Nov.  15. 


Thursday. 


_  Kwtor  &  Publisher  will  pay  $2  for  each 
■‘.Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


Roger  W.  Babson 
Weekly  Column 

— the  146th  paper 
to  tio  80  in  1939. 


New  Herald  Tribune  Features 
THE  NEW  YORK  Herald  Tribune 
Synd'cate  began  distribution  this 
week  of  two  new  features,  “Notwhats,” 
by  Colonel  Lemuel  Q.  Stoopnagle, 
radio  comedian,  and  “The  Collapse  of 
American  Communism.”  a  series  of 


Art 

Features 


SYNDICATE 


Free  Trial  On  Reqiest 


News 

Photos 


FEATURES  (Cent'dl 


Publishers  Financial 
Bureau 

BabMin  Park,  Massaohuselt> 


CARTOONS,  individualized  for  your  editorial 
paxe  or  drawn  to  onier  for  special  atlvertis- 
inx  promotioMS.  Mllliing  Newspaper  ^rvloe. 
TSS  Went  ITTth  8t.,  New  York. 


Fortune 


COVERS  BUSINESS 


RRRSSLr.R 

EDITOKIAI.  CARTOONS 

IS  IT  AN  INDIA'IDUALIZEI) 

DAILY  SERVICE?  . •YES 

IS  IT  EXPENSIVE? . NO 

For  deRcriptive  folder,  address, 

Times  Building,  New  York,  N.  Y. 


RELIOIOIH.  SUCCESSFUL  LIVING — .100 
word  column  for  editorial,  feature  or  church 
pairc  Av.ailable  daily  or  weekly.  Wide 
Reader  Interest  assured.  Rellxions  News 
Service,  100  Fourth  .Ave.,  N.  Y.  C. 


RkI.lGIOUS.  Our  host  salesmen  arc  the 
Editors  who  are  already  uainx  “Relixion 
’  See  it  in  your  exchanxes. 
Ellis  Service,  Swarthmore,  Pa. 


FEATURES 


i  the  same  way  a  news' 
paper  covers  its  city 
—by  assignments  to 
I  its  staff  of  63  editors, 
!  writers,  researchers 
and  assistants. 


"Features  with  a  Future” 
QUEEN  FEATURES.  INC. 

12  So.  12tb  Street 
_ rhiladelphla.  Pa. 


R  K  I  <1  I  O  U  S  —  A  REPORTER'S  NEWS 
STORY  on  Bible  topics.  AHsixiiment  Sunday 
school  (weekly I  Popular  wherever  published. 
Write  Wm.  Southern,  Jr.,  Independence,  Mis¬ 
souri. 


HUMOR.  HEADLINE  PARADE!  A  bit  of 
subtlety  by  R.  M.  Orr  that  will  hrixhten 
any  paxe.  Easy  flowiiix  and  as  limelv  as 
toilay's  news.  (120  words  dailvl.  Exclusive 
Features,  Box  158,  Beverly  Hills,  Calif. 


TOUR  FEATURE:  If  your  feature  la  worth 
doinx.  it's  worth  advertlsinc.  Ask  us  about 
the  low  SYNDICATE  rates. 


PSYCHOLOGY.  Dr.  Crane's  “Case  Records." 
Daily,  illustrated,  “B-in-1"  feature,  coverinx 
love  and  marriaxe  problems,  children,  per¬ 
sonality  improvement,  business  psycholoxy. 
mental  hyxiene.  every  week,  plus  mail  ser¬ 
vile.  Hopkins  Syndicate,  Inc.,  Chlraxo,  Bell 
Syndicate,  Inc.,  New  York. 


CABLE.  Backxround  of  cable  news  by  au¬ 
thoritative  writers  from  all  corners  of  the 
World.  Send  for  samples.  World-Wide  News 
Service.  Newton.  Mass. 


MEXICAN  NEWS:  "CAVALCADE  OP  MEX¬ 
ICO”  by  "Bill''  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  "Two  dollars  monthly.  Write 
Wells  Features.  Box  20‘2S.  Hollywood.  Cid. 


RELIGIOUS — Twelve  timely  weekly  features 
for  church  paxes.  One  hundred  newspapers 
have  used  service  durinx  last  fifteen  years. 
Church  paxe  plans  for  revenue  free.  Interna¬ 
tional  Rellxions  News  Service,  1831  Sheldon 
Road.  East  Cleveland.  Ohio. 


WIRE  PHOTOS.  If  you  still  associate  wired 
pictures  with  the  terrific  costs  that  only 
the  larxest  metropolitan  dailies  could  afford, 
write  now  to  ACME  NEWSPICTCRES,  INC.. 
Daily  News  Bldx..  New  York. 


12  S.  12  St.  PhiloA 
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newspaper  promotion 
review 

By  T.  S.  IRVIN  _ 


available  from  the  Bureau  of  Ad¬ 
vertising  is  reported  by  the  Moline 
(Ill.)  Dispatch  and  Rock  Island  Argus. 

The  papers  were  hosts  at  a  dinner 
,  ,  ..  T]|r„  given  automobile  dealers  in  their  ter- 

Cit)'.  Theyve  ritory  at  which  the  Bureau  of  Adver- 

.,(er.  of  cou^'  TW.  rising  film,  “Make  It  Your  Business,” 

Oman  and  the  O  a  oni  y  y-ag  shown  and  a  market  presentation  -  nuui  rru  v,i 

their  current  series  of  trade  paper  Harold  E.  Swanson,  alone  do  not  tell  the  whole  story.  They  training  school 

dvertisements  analyzing  the  deh-  advertising  manager,  reports,  must  be  given  life,  or  the  paper  suf-  The  Roanoke 

ency  in  the  use  o  was  enthusiastically  received — and  the  ^ors. 

major  classifica  ions  o  dealers  actually  thanked  the  papers 

ivertisers.  f  j.  market  presentation. 

You’ve  undoubtedly  seen  the  ads  ^  *  *u 

nd  orobably  you’ve  read  about  them  The  reason,  of  course,  is  that  the 
"'sewhere  But  to  what  comment  h  is  presentation  very  wisely  gave  the  deal- 
>eadv  been  made,  we  want  to  add  ers  information  about  the  market  that 
jr  own-that  they  are  among  the  should  help  them  make  sales.  And 

any  presentation  that  will  help  the 


Smart  Merchandising 
'SPITE  the  wintry  winds  blowing 
lonight  in  Times  Square,  we  doff 
If  tooner  to  the  boys  in  Oklahoma 
lone  it  again.  We 
to  the  Doily  Okla- 


OR 


NOVEMBER  18,  1939 


lotion  figures,  and  you  wonder  why 
it's  so  small.  The  reason  is  simple.  The 
folks  who  live  in  suburban  Lexington 
enjoy  the  city’s  conveniences  without 
paying  its  taxes.  Hence  they  put  up 
a  fight  against  annexation.  So  long  as 
they  are  successful,  corporate  Lexing¬ 
ton  will  remain  small  while  real  Lex¬ 
ington  continues  to  grow. 

We’ve  told  this  story  at  some  length 
because  it  is  not  unique.  Many  news¬ 
papers  over  the  country  are  faced  with 
a  similar  problem.  Their  communities 
and  their  markets  grow  while  their 
“city”  seems  to  stand  still.  Statistics 


is  looking  up.  The  Middlesboro  (Ky.) 
Daily  News,  for  instance,  sends  out  a 
broadside  saying  that  there  is  “no 
time  for  feudin’  ”  down  there  any 
more  because  “Old  King  Coal  is  get¬ 
ting  well.”  Exports  to  neutrals  de¬ 
prived  of  coal  supplies  from  belliger¬ 
ents  are  helping. 

The  CohiinbHS  (Ga.)  Ledger-En¬ 
quirer  sends  out  a  broadside  offering 
“the  possibility  of  greater  sales  than  at 
any  time  in  history!”  One  reason  is 
the  increase  in  textile  payrolls.  An¬ 
other  is  the  increased  personnel  at 
Fort  Benning,  the  Army’s  infantry 


best  contributions  to  newspaper  pro¬ 
motion  made  in  many  a  long  day.  And 
big  reason  for  this  is  the  fact  that 
he  ads  promote  not  only  the  Okla¬ 
homan  and  the  Times,  but  all  news- 
apers. 

What  provokes  our  comment  now  is 
eeing  all  the  ads  together  in  a  bro- 
iure  just  sent  out  over  the  signature 
f  J.  I.  Meyerson,  sales  and  promotion 
manager.  It’s  a  splendid  piece  of  work. 
Tell  designed  and  executed,  and  a 
mart  job  of  merchandising  the  ads. 
me  kick  to  the  piece  is  this — it  asks 
iie  recipient  for  his  reaction  to  the 
^mpaign  and  encloses  a  card  for  him 
return  to  the  publisher  with  his 
mment. 

.Approached  in  that  fashion,  folks 
=re  just  naturally  going  to  take  a 
minute  out  and  give  their  opinions. 
And  whether  Mr.  Meyerson  honestly 
.mes  for  these  opinions  or  not,  he  has 
helped  score  another  point  for  his  pro¬ 
motion  by  getting  people  to  see  and 
ead  the  ads  once  more. 

It  took  a  little  courage  for  a  news- 
;^per  to  confront  national  advertisers 
*ith  the  harsh  truth  these  advertise¬ 
ments  point  out — that  national  adver- 
■^rs.  even  the  biggest,  are  giving 
■'■eir  products  mighty  slim  newspaper 
•jpport  considering  the  potentialities 
ad  the  opportunities  offered.  But  it’s 
>job  that  has  long  wanted  doing  and 
3e  that  should  have  a  highly  salu- 
■ry  effect  now  it’s  been  done. 
Contributing  no  little  to  the  effec- 
'•eness  of  these  ads  is  the  excellent 
work  by  Bob  Staples,  who  is  re¬ 
sponsible  also  for  the  layouts.  Staples 
an  easy  and  distinctive  style  in  his 
W  and  ink  sketches  that  should  send 
Pm  far. 

They  Want  to  Know 

COOD  use  of  the  promotion  material 


other  fellow  make  sales  will  make 
sales  for  you. 

“We  showed  the  dealers  automobile 
registrations  listed  according  to  yearly 
nrodels,”  Mr.  Swanson  writes.  “They 
were  quite  surprised  to  note  that  in 
Rock  Island  County  alone,  4,508  au¬ 
tomobiles  were  1930  models  or  earlier. 
These  seem  to  be  good  used  car  pros¬ 
pects.  People  owning  a  car  four  or 
five  years  old  should  be  good  new  car 
prospects.  The  dealers  learned  that, 
despite  the  fact  that  the  majority  of 
people  here  own  automobiles,  they 
have  a  large  potential  resale  market. 

“It  is  the  job  of  new.spapers  to  sell 
dealers  on  newspaper  advertising.  We 
believe  that  meetings  of  this  type  are 
one  of  the  ways  such  a  job  can  be 
done.” 

Right! 

Big  Lexington 

OF  COURSE  you  know  that  old  bit  of 

philosophy,  “All  whiskey  is  good, 
some  is  just  better  than  others.”  Un¬ 
fortunately,  the  same  cannot  be  said 
about  statistics.  There  are  good  sta¬ 
tistics  and  bad  statistics.  Good  statis¬ 
tics  tell  your  story;  bad  statistics  con¬ 
ceal  it.  The  Lexington  (Ky.)  Herald- 
Leader  has  been  suffering  from  bad 
statistics. 

Lexington,  according  to  the  United 
States  Census,  has  a  population  of 
only  45,736.  Actually,  it  has  a  popu¬ 
lation  (official  ABC  city  zone)  of 
61,488.  But  even  beyond  that,  within 
30  minutes  of  Lexington  are  the 
homes  of  121,625  persons;  within  45 
minutes,  the  homes  of  195,812  persons; 
within  an  hour,  the  homes  of  284,500 
persons. 

Look  at  the  retail  business  figures, 
and  you  see  that  Lexington  does  a 
big  city  business.  Look  at  the  popu- 


The  Herald-Leader  has  just  issued 
a  market  booklet  which  does  just  that 
— it  gives  life  to  the  statistics  so  that 
you  actually  see  what  is  taking  place 
in  Lexington  and  around  it.  For  this 
reason,  it  is  a  fine  job  and  should 
prove  an  effective  one.  It  faces  a  sit¬ 
uation  frankly,  and  by  this  very 
frankness  defeats  it. 


(Va.)  Times  and 
World-News  sends  out  a  folder  show¬ 
ing  a  quickened  business  stride  in  its 
market.  Part  of  this  is  due  to  new 
equipment  orders  placed  by  the  Nor¬ 
folk  and  Western  Railway. 


Wine  Study 

WHAT  Research  Director  C.  F.  Ac- 
kenheil  believes  is  the  first  wine 
sales  analysis  made  by  any  news¬ 
paper  has  just  been  issued  by  the 
Pittsburgh  (Pa.)  Press.  It  tells  where 
wine  is  bought,  types  and  sizes  pre¬ 
ferred,  seasonal  variations,  trends  of 
various  types,  holiday  effect  upon 
sales,  leading  brands  and  wine  adver- 
ti.sing  expenditures.  With  the  grow¬ 
ing  importance  of  domestic  wines  as 
an  advertising  potential — emphasized 
somewhat  by  the  war — studies  of  this 
kind  should  prove  highly  valuable. 

Market  Stuff 

IF  THE  promotion  that  slides  across 
our  desk  is  any  indication,  business 


Two  on  the  Aisle 

CREDIT  Cosmopolitan  magazine  with 
a  neat  gag  calling  attention  to  an 
omnibus  of  three  short  novels  by  Noel 
Coward  in  the  November  issue.  They 
sent  out  theatre  tickets.  Only  they 
weren’t  really  theatre  tickets.  They 
were  invitations  in  the  form  of  the¬ 
atre  tickets  to  read  the  Coward  pieces. 
The  simulation  was  perfect,  even  to 
the  little  envelope  the  tickets  came 
in. 

Sorry,  Free  Press! 

PROMOTION  Manager  L.  E.  West  of 
the  Detroit  Free  Press  calls  us  to 
task — and  rightly  so — for  crediting  a 
circulation  folder  recently  issued  by 
the  Free  Press  to  the  News.  The  Free 
Press,  be  it  known,  issued  the  folder, 
designed  for  easy  insertion  in  the 
space  buyer’s  file,  and  the  Free  Press 
deserves  the  credit  for  a  good  idea 
well  executed. 


Mert  generals  are  never  lulled 


Inaction  cannot  catch  them  off 
their  guard.  So  with  the  alert  news 
executive.  Through  the  banalities 
of  official  communiques,  he  waits 
tensely  for  the  moment  when 
every  resource  must  be  thrown 
into  producing  papers  and  more 
papers.  Certified  Mats  help  to 
war  condition  the  publishing  rou¬ 
tine.  They  spell  action  when  ac¬ 
tion  is  needed. 


rely  _.. 

Maf5,  m^de  in  the  U.  S  A. 


PRY  MAT  CORP.,  9  Rockefeller  Ploio,  Dept.  P,  New  York,  N.  Y. 
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MR  HOWARD  DENBY,  EDITOR,  ESWIRE  FEiVTURES  DIC  = 
919  NORTH  MICHId'JT  Al/E  CHICAGO  ILL- 


"YOUR  LIVELIHOOD"  CLASSIFIED  PROMOTION  FEATURE  IS 
EXCEED  DIG  OUR  FONDEST  EXPECTATIONS.  OVER  THREE 
HUNDRED  REQUESTS  FOR  BOOKLETS  AND  APPLICATIONS 
YESTERDAY.  REGARDS- 

PALMER  HOYT  PUBLISHER,  PORTLAND  OREGONIAN. 


CLINE  ELEC.  MFC.  CO 


Chicago:  211  West  Wocker  Drive 
New  York:  220  East*42nd  Street 
Son  Francisco:  1st  Not'l  Bonk  Bldg. 


COAST  DAILY  SUED 

Asserted  invasion  of  her  right 
privacy  is  charged  by  Polly  Mora 
motion  picture  comedienne,  in  a  dar. 
age  action  for  $50,000  filed  in 
Angeles  last  week  against  the  HoC' 
wood  Citizen-News.  The  act:^ 
charges  that  the  newspaper's  Hotj. 
v/ood-Wilshire  Advertiser  secti# 
printed  a  picture  and  story  in  whia 
her  name  was  associated  as  the  ^ 
ventor  and  manufacturer  of  an  exces 
fat  reducing  preparation,  but  that  sl» 
has  no  knowledge  of  the  comp(,u.'d, 
nor  connection  with  its  manufactw 
Two  causes  of  action,  each  askrj 
$25,000  damages,  are  listed  in  tin 
complaint. 


Zenith  Rejects  Idea 
Of  Television  Subsidy 

Washington,  D.  C.,  Nov.  14 — Gov¬ 
ernment  subsidy  of  television  would 
be  unfair  to  newspapers  and  other 
media  of  advertising  and  news  trans¬ 
mission,  E.  F.  McDonald,  Jr.,  president 
of  Zenith  Radio  Corporation  contends 
in  a  letter  to  the  Federal  Commvmica- 
tions  Commission  which  asks  the 
“greatest  possible  freedom  to  private 
enterprise,”  and  no  “financial  partner¬ 
ship”  involving  the  federal  govern¬ 
ment. 

Mr.  McDonald's  letter  resulted  from 
newspaper  stories  to  the  effect  that 
television  may  be  introduced  on  a  lim¬ 
ited  commercial  basis,  with  a  Trea¬ 
sury  subsidy. 

‘‘The  government  could  not,  without 
prejudice  to  other  existing  media  of 
advertising,  such  as  newspapers, 
magazines,  and  radio,  subsidize  a  tele¬ 
vision  development  which,  in  its  final 
outcome,  might  compete  with  self- 
supporting,  existing  advertising  media 
representing  private  enterprise,” 
counsels  the  manufacturer.  “This 
would  be  true  whether  the  govern¬ 
ment  permitted  advertising  at  rates 
below  cost  or  whether  it  confined  it¬ 
self  to  entertainment  which  is  the 
framework  by  which  most  other  ad-  Chicago,  Nov.  15— The  Midwest  Bon  A.  Pincus,  for  the  list  12  years 
vertising  is  carried  to  public  atten-  Daily  Record,  liberal  progressive  vice-president  and  western  manager  of 
tion.  It  would  hardly  be  fair  for  gov-  newspaper  with  communistic  backing.  Thomas  F.  Clark  Co.,  publishers’  rep- 
ernment  to  lend  its  tax-secured  re-  although  not  de.dgnated  as  a  com-  rtsentatives.  has  resigned.  His  future 
sources  to  establish  competition  with  munist  paper,  suspended  publication  plans  arc  yet  to  be  announced, 
existing  advertising  media  in  this  as  a  daily  this  week,  becoming  a 

way.”  weekly  under  the  name  of  the  Weekly  *  r  d  ^1 

Government  Influence  Cited  Record.  The  Record  was  started  21  w  t  1.  J 

Another  ground  of  objection  set  out, 

is  this:  “It  would  not  be  possible,  if  that  favored  New  Deal  reform  polices  ll 

this  new  field  of  television  were  gov-  about  a  united  ^ 

ernment-subsidized  and  government-  supporting  CIO  and  I  | 

controlled,  to  keep  goverLent  influ-  Progressive  AFL  organizations.  Lack 

ence  from  determining  what  should  be  j  ^,,kly  pub-  .  ^ - ,  , - 

telecast  and  what  should  not.  This  H^ation  Louis  Budenz  continues  as  ^ 

field  of  cominunication,  it  is  pointed  ^.^itor  of  the  Record  1  1^!?) 


STUDENTS  LIKE  TABLOD 

Minneapolis,  Nov.  13 — Young  peopi 
of  college  age  prefer  a  tabloid  size 
newspaper  to  the  standard  size  pib- 
lication.  For  a  period  of  two  weeic. 


PRIZE-WINNING  NEWSPAPER  EXHIBIT 


The  Peninsula  Newspapers,  Inc.,  booth  at  the  recent  1939  San  Mateo  County,  Cal., 
Fiesta,  which  was  awarded  the  Grand  Prize  as  the  best  commercial  booth  in  the  entire 
show.  The  gold  trophy  may  be  seen  on  the  counter  in  the  picture,  alongside  the  award 
won  in  1937  when  the  exhibit  was  accorded  the  same  honor.  The  Burlingame  Advance, 
Redwood  City  Tribune,  and  Palo  Alto  Times  each  had  representation  in  the  booth. 
On  the  counter  the  steps  in  the  production  of  a  newspaper  were  dramalired  by  show¬ 
ing  the  actual  mats,  castings,  press  cylinder  plates,  type  pages,  etc.  An  Associated 
Press  Teletype  was  kept  going  each  day  giving  latest  world  news,  which  was  in  turn 
broadcast  throughout  the  building  by  loudspeaker  system. 


I.  P.  5.  P.  REPORTS  PROFIT 

During  the  three  months  ended  S.  pt. 
.30,  1939,  the  volume  of  business  was 
zit  the  highest  level  for  any  quarter 
since  1937,  the  International  Paper 
&  Power  Company  statement  of  con¬ 
solidated  profit  and  loss  for  the  quar¬ 
ter,  released  Nov.  14,  revealed,  and 
the  net  profit  for  the  period  amour  ted 
to  $635,133  compared  with  a  net  profit 
of  $12,850  for  the  third  quarter  ol  1938. 
Signed  by  Richard  J.  Cullen,  presi¬ 
dent.  the  report  also  noted  that  for  the 
nine  months'  period  ending  Sent.  33. 
I  P.  &  P.  showed  a  net  profit  of 
$725,301,  as  compared  with  a  $688,- 
265  loss  during  the  same  period  i.i 
1928. 


kjHE'S  helping  others  to  health!  And  you  Gin  too  .  .  .  if  you  reso' 
right  now  to  mail  no  letter — send  no  package — unless  it  is  decor3te> 
with  the  Christmas  symbol  that  saves  lives. 

Since  1907,  the  annual  sale  of  Christmas  Seals  has  helped  to  suppo- 
the  campaign  to  eradicate  tuberculosis  in  the  United  States. 

During  these  years  of  concentrated  effort,  the  death  rate  from  tubti 
culosis  has  been  cut  three-ejuarters !  Yet,  tuberculosis  still  kills  rnor 
people  between  the  ages  of  1 5  and  45  than  any  other  disease. 

No  home  is  safe  from  tuberculosis  until  all  homes  are  safe. 


NEWSPAPER  PROPERTIES 

BOUGHT  &  SOLD 


VALUATIONS 
for  all  purposes 


BUY 

CHRISTMAS 

SEALS 


TubeWH*' 


NEWSPAPER  APPRAISAL 
CORPORATION 


TiiiH'»  Klile.,  Tillies  Siimire,  N'e«  I  ork 
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Crusading 
pirit  Is  Gone 

^OKANTOWN,  W.  va,  Nov.  13— Per- 
.  .5  some  ot  the  old  crusading  spirit 
lacking  in  aaily  and  weekly  news- 
l-^rsot  the  present  day,  but  it  prob- 
"v  is  just  as  well,  President  Howard 
i  Palmer,  of  the  National  Editorial 
ij;xiation.  told  West  Virginia  editors 
^Tv.W,  here.  „  ,  „ 

Tbe  tireenioich  (Conn.)  Press  pub- 
per,  speaking  at  me  University 
ess  CiuD  dinner  at  me  18th  annual 
lest  Virginia  State  journalism  con- 
-  ence,  cuinmented: 

mnaps  It  IS  true  that  some  of  the 
-„amg  spu-it  ot  an  earlier  era  is 

,  King  in  the  weekly  newspaper  edi- 
of  today.  But  it  is  just  as  surely 
sing  in  the  daily  newspapers  and 
.  haps  it  is  just  as  well. 

-The  bankruptcy  courts  are  littered 
I  ;h  the  remains  of  newspapers  which 
that  they  had  a  mission  to  reform 
i  world.  There  are  not  many  situa- 
:  r,s  in  the  average  small  community 
:  cannot  be  healed  just  as  rapidly 
i  much  more  permanently  by  pa- 
:  work,  good  reporting  and  sound 
•  lials.  than  by  crusades  which  get 
p'.(  all  excited  one  moment  and 
kve  them  emotionally  exhausted  the 
i  xt” 

DeWitt  MacKenzie,  Associated  Press 
'  ign  affairs  writer,  was  the  other 
!  ker  for  the  press  club  dinner. 

GUILD  GRIDIRON  EVENT 

Boston.  Nov.  13 — Local  and  state 
,  '  r.alities  in  the  public  prints  will 
:  lampooned  in  “gridiron”  sketches, 
i  feature  of  the  Annual  Newspaper 
^fd  Ball  here  Nov.  24  at  the  Statler 
'  >i  Bernard  Freeman  of  the  AP 
f  <au  in  this  city  is  chairman  of  the 


These  LinoTYPE  FACES - 
members  of  the  Legibility 
tlroup-they  meet  the  read- 
ers  eye  with  a  friendline.ss 
"hich  gives  that  "do-come- 
back-again-soon”  feeling. 

It  s  because  these  faces 
3>’e  scientifically  designed  to 
make  reading  easier,  to  re¬ 
duce  eye-strain.  There  are 
faces  from  which  to 
choose -Excelsior,  Opticon, 
I’aragon,  Ionic  and  Textype 
'SO  that  one  is  bound  to 
meet  your  mechanical  needs 
and  suit  your  weight  prefer¬ 
ences  at  the  same  time. 


'■'"otyp*  Garamond  Bold  No.  3  and  Paragon 


G.  R.  HALL  HONORED 

George  Riley  Hall,  founder  of  the 
Henryetta  (Okla.)  Free  Lance  in  1902 
and  its  publisher  until  1938,  was 
honored  by  inclusion  in  the  Oklahoma 
Hall  of  Fame  when  the  Oklahoma 
Memorial  A'sn.  held  its  annual  ban¬ 
quet  at  Oklahoma  City  on  statehood 
day,  Nov.  16.  The  citation  refered  to 
him  as  “founder  of  the  Free  Lance, 
publisher  from  1902  to  1938,  educator, 
er.rly  day  Indian  Territory  resident, 
r»Vid"cnT>’-)r,r-  v’rifr'r  and  poct.” 


WAYCROSS  INSTITUTE 

Elstablishment  of  the  Herty  Institute 
at  Waycross,  Ga.,  honoring  the  late 
Dr.  Charles  H.  Herty,  has  been  an¬ 
nounced  by  the  Slash  Pine  Forestry 
Assn.  The  institute  will  include  a 
forestry  laboratory  and  museum  and 
will  foster  establishment  of  memorial 
forests.  Governor  Rivers,  of  Georgia, 
paid  tribute  to  Dr.  Herty  and  pledged 
his  support  to  both  the  Waycross  In¬ 
stitute  and  the  Herty  Foundation  Pulp 
and  Paper  Laboratory  in  Savannah. 


PROPAGANDA  ARCHIVES 

Richmond,  Va.,  Nov.  13 — Establish¬ 
ment  of  a  new  research  depository, 
the  Propaganda  and  Promotion  Arch¬ 
ives,  has  been  announced  by  Presi¬ 
dent  Francis  Pendleton  Gaines,  of 
Washington  and  Lee  University,  Lex¬ 
ington,  Va.  The  new  archives  were 
organized  and  arranged  by  Foster 
Mohrhardt,  university  librarian,  and 
O.  W.  Riegel,  director  of  the  Lee  Jour¬ 
nalism  Foundation  at  Washington  and 
Lee. 


Count  on  your  telephone  in  a  pinch 


A  smell  of  .smoke,  a  burst  of  flame  —  and  instinc¬ 
tively  you  rush  to  your  telephone  for  help. 

Bell  Telephone  service  is  reliable  for  two  reason.^. 
The  people  who  provide  it  are  capable.  The  equip¬ 
ment  is  well  made — Western  Electric’s  part. 

At  your  command  is  a  va.st  plant — underground, 
overhead  and  in  central  offices — which  responds  so 
smoothly  that  you  take  it  for  granted. 

It  does  so  because  into  the  production  of  the 
43,000  different  items  entering  into  this  plant  have 
gone  careful  thought  and  skilled  workmanship. 
That’s  been  Western  Electric  practice  throughout  57 
years  of  telephone  making. 


Count  on  a  Bell  Telephone  »%eitchboard  foo,  and  all  the 
re»t  of  the  complex  apporatu$.  Here  is  shoten  one  of 
hundreds  of  inspections  tchich  Western  Electric  makes» 


Western  Electric 


. . .  made  your 

BELL  TELEPHONE 


EDITOR  &  PUBLISHE 


October  Linage  in  Leading  Cities 


Hi-aiMii  Journal 
Ktai'<.n  Journal 


AKRON, 

,  OHIO 

1939 

..(e)  1 

.241.970 

.  .(SI 

219.74.3 

.  1.461.71.3 

ALBANY.  N.  Y. 

s...(e) 

727.266 

. .  (m) 

522.682 

..(SI 

252.857 

1938  (lain  or  Loss 
152.659  89.311  C. 

>53.50/  33.764  L 


Total  Daily 
Total  Sund  i> 
tirami  Total 


1,249.948  1.262,574  12,626  L 

252.857  22.1,123  32,734  (1 

1.502.805  1.482.697  20.108  G 


ALBUQUERQUE.  N.  M. 

Journ.al  . (m)  377,708  354,896  22,812  G 

rrioum-  . (e)  449,075  425.170  23,905  0 

lonrnal  . (.'^1  102.011  118.238  16.227  L 


Total  Daily  . 
Total  Sunday 
( Irand  Total 


826,783  780,066  46,717  0 

102.011  118,238  16,227  1. 

928.794  898,304  .10.490  0 


Goor^ian  . (e) 

Journal  . (e) 

Constitution  . (ml 

'.American  . (S) 

■Journal  . (S) 

Constitution  . (St 


ATLANTA,  GA. 


634.081  526.058  108.023  O 

833.431  702.926  127.505  O 

561.908  539  850  22.058  0 

214,288  193,228  21.060  G 

283.908  255,944  27.964  0 

280,898  251.777  29,121  O 


Total  Daily  .  2.026.420  1.768.834  257.586  0 

Total  Sunday  .  779.094  700,949  78.145  G 

Grand  Total  .  2,805.514  2.469,783  335.731  0 


ATLANTIC  CITY.  N.  J. 

I'rcss-l'nion  . (m)  395.091  .382.139  12.952  G 

Press  . (S)  96.691  104,730  8,039  1. 


Grand  Total  .  491.782  486.869  4.9 

Press-Union  (m&e)  sold  in  combination.  Linage  of 
edition  given. 

BALTIMORE,  MD. 


N'ews  Post  . (e)  9  3  662  923.053 

.Sun  . (e)  1,387.963  1.325.832 

Sun  . (m>  625.935  578,046 

*.\merican  . (S)  359.099  318,363 

rSun  . (S)  603,035  563.621 


625.935  578,046 

359.099  318,363 

603,035  563.621 


Tot.al  Daily  .  2,917  560  2.826.931  90.629  0 

Total  Sunday  .  962.134  881.984  80,150  0 

Grand  Total  .  3.879.694  3.708.915  170.779  G 


BIRMINGHAM,  ALA. 

.\ge-Herald  . (m)  451,679  .389,463  62,216  G 

News  . (e)  683.356  588.067  97  289  0 

Post  . (cl  434  607  323  130  111.477  0 

News  &  .\ge-Hcrald.(Sl  422.13s  .346.347  75.789  (i 


Total  Daily  . 
Total  Su"diy 
Grand  Total 


1. 571.642  1..3(l0.660  27'>.98>(: 

422  1.36  .346  347  75  789  G 

1,993.778  1.647.0O7  .346.771  0 


BOSTON,  MASS. 


Record  . 

. . . .  (m) 

425  928 

421.628 

4  .300 

G 

.\merican  . 

....(e) 

425.928 

310  38.3 

35.'45 

Globe  . 

. . .  (  me  1 

679.256 

633.730 

45.526 

G 

Herald-Traveler 

. . .  (me) 

1.017  872 

9.38.418 

79.454 

G 

. 

....(■nl 

G 

Transcript  . 

....(e) 

250.174 

290,531 

40.357 

L 

‘Advertiser  .... 

....(■3) 

2,52.442 

244  9.33 

7  509 

<; 

Globe  . 

....(S) 

391  726 

.390  102 

624 

G 

fITerald  . 

....(S) 

465  950 

427.495 

.38.455 

G 

Post  . 

....(S) 

133.053 

105  559 

27.494 

(i 

Total  Daily  .  3  331  413  3.140.328  I9'.tl83  0 

Total  S  'nday  .  1.242.171  1  168.089  74  082  0 

Grand  Total  .  4.573.584  4..308.417  265  167  0 

Glebe  (tn&e)  sold  in  daily  combination.  Herald  (inornitig 
ir  Stf’ilay)  soli  iti  comhin-tion  with  Traveler,  evenitu!. 
Record  (ni)  is  sold  in  combination  with  the  .\tnericaM  (el. 


Courier-Express  . (m) 

News  . (e) 

Times  . (e) 

* ‘Courier-Express  ...(SI 

Times  . (S) 


BUFFALO,  N.  Y. 


656.825  583.224 

1..320.I51  1.141  149 


73  6(il  O 
179.0112  t ; 


Total  Daily  .  1.976.976  2.231.499  254.'23  I, 

Total  Sttoday  .  446.067  480.409  34  .3t2  1. 

G ’■and  Total  .  2.423,043  2  711,908  288.865  1, 

The  Times  suspended  publication  after  Jtily  .30.  19.39. 


CAMDEN,  N.  J. 

Courier  . (cl  744.233  (i39.95l 

Courier  (el  and  Post  (nil  sold  in  eo-nVinatioti. 
one  edition  shown. 


104.282  C. 
I.inagc  of 


(Compiled  by  Media  Records,  Inc.) 


m 


CHICAGO,  ILL. 


EL  PASO.  TEXAS 


1939 

19.38 

( Iain  or  Ixss 

1939 

Trihunt*  . 

. .  .(in) 

1.204,874 

1.114,867 

90,007  G 

Ti  tiles  . 

. . .  (ml 

400,702 

~ Daily  News  .... 

. . . .  (e» 

1.082.773 

1,046,382 

36.391  G 

Herald  l^ost  . 

. . . (e) 

445.894 

Herald  .\nierican 

....(e) 

593,289 

705.838 

112.549  L 

Times  . 

..  .(S) 

186,05.3 

Herald-Examiner 

. .  .(m) 

194,718 

—  - 

Times  . 

....(e) 

653,314 

531,332 

121,982  G 

Total  1  laily  . . . . 

846,596 

Tribune  . 

....(S) 

837,846 

784.787 

53.059  G 

Total  Stindav  . . 

186,053 

‘Herald  .\mericati 

.  ..(S) 

282.316 

266,966 

15.350  G 

( irand  1  otal  . . . 

1,032,649 

Times  . 

.  ...(S) 

82,164 

59,742 

22.422  G 

■ - 

• - - 

—  --  — 

ERIE.  PA. 

Total  Daily  ... 

3,534.250 

3,593,137 

58,887  L 

Total  Sunday  . 

1.202.326 

1.111,495 

90.831  G 

DiMpatch  Herald 

,  . . . (e) 

509.401) 

4.736,576 

4,704,632 

31.944  G 

1  imes  . 

. . .(e) 

541.140 

Chicago  Herald 

Examiner 

suspentled 

piihlicatii 

III  .\ng.  28. 

Dispatch  . 

...(S) 

277.601 

1938  (liinot ,  ■  joonul  -•• 


749.218 
154.194  T 
‘*03,412  IMIS 


500.979 

280.152 


CINCINNATI.  OHIO 


Enquirer  . (ml  412,714  413,563 

P.wt  . (e)  712.455  622.167 

Times-Star  . (e)  930,961  875.930 

■•Enquirer  . (S)  567.931  556,447 


Total  Daily  .  1,050,540  981.494  63  J-  1  If'®”*  ' 

Total  Sunday  .  277.601  280.152  I  Trilxtiie  ( 

lOrand  Total  .  1,328,141  1.261.64«.  I  i  nt  nlit 


Tirtal  Daily  .  2.056.130  1.911.660  144.470  G 

Total  Sunday  .  567.931  556,447  11.484  G 

(inand  T<8a1  .  2.624,061  2,468.107  155.954  G 


EVANSVILLE,  IND. 

Courier  . (ml  558,407  514,519 

Press  . (el  741.877  688.421 

Courier  &  Press  . (Si  252.183  I  3.6*4 

Press  . (Si  .  1 39.626 


Iimal  . 
vu  .... 
bmts  ... 
loamal  . 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  698,983  635,827 

News  . (e)  658,314  605,817 

Press  . (e)  1,130,230  1,052,978 

•tplain  Dealer  . (S)  603,185  552.777 


Total  Daily  .  1.3'I0.284  1.202.940 

Total  Sunday  .  252.183  ,3  13.310 

Grand  Total  .  1.552.467  1.506  250 

('oiirier  niergeil  with  Pre»s.  January  2,  1939. 


9L9.  I  Toull  b 
51;-  I  Total  .8i 


Total  Daily  .  2,487.527  2.294  622  192  905  G 

Total  Sunday  .  603.185  552.777  50.408  G 

Grand  T’.tal  .  3,090,712  2,847,.399  2*3  .31.3  G 


FALL  RIVER,  MASS. 

. (el  488.411  424.1.39 


FLINT,  MICH. 


COLUMBUS,  OHIO 

Dispatch  . (e)  988,230  91 

Citizen  . (e)  632.750  5; 

Ohio  State  lournal. . .  (ml  272.416  2l 

Dispatch  . (S)  289.550  2 

Citizen  . (S)  136.939 

.Star  . (S)  66,954 


.38.215  G 
11 1.8(17  G 
10.56.3  G 
4.705  L 


Journal  . (e) 

Journal  . (.SI 


907,409  889.037 

168.031  15.3,589 


1.075.440  1.042.626 


FORT  WAYNE,  IND. 


Total  Daily  .  1.893.396  1,732.811  160  585  0 

Total  Sunday  .  493  443  349.021  144.422  0 

Grand  Total  .  2.386.839  2,081.832  .305.007  G 

Citizen.  Sunday,  first  publication  Nov.  6.  1938,  Ohio  State 
Journal  (.Sunday)  suspended  publication  after  Sept.  3,  19.39. 


Journal  Gazette  . (ml  354.258  3  20.873 

News-Sentinel  . (el  929.366  911212 

tourmal  Gazette  . (Si  271.319  219,368 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


1.23.3.624  1.2.31.165 
271  .319  219.368 

1.554,943  1.450.5.33 


News  . (m) 

Times-IIerald  . (e) 

Dispatch  Journal  . (e) 

tXews  . (S) 

Tinies-Ilcrald  . (S) 


DALLAS,  TEXAS 

.  .(m)  717,394 


FORT  WORTH,  TEXAS 


1,042,069  989.972 

509.513  465.957 


Star-TeleRrani  ... 

.  ...(m) 

291.387 

2«M78 

Star-Telegram  . . . 

. (e) 

653,855 

588.156 

Press  . 

3)6.527 

3j1.818 

Star-Telegram  . . . 

....(S) 

213.099 

181.3;7 

Total  D.iily  .  2,268.976  2,177.046 

Total  Snnd.av  .  770.535  7.38.912 

Grand  Total  .  3.039.511  2.915.958 


91  931  G 
3  .623  G 
123  553  O 


Total  Daily  .  1.340.769  1.232  1*2 

Total  Sunday  .  213.099  181.377 

Grand  Tot.al  .  1,553,868  1,413.529 


l*aper  now  kno 

wn  as  Dispatch-Journal. 

DAYTON.  OHIO 

lournal  . 

356.957 

317.404 

Herald  . 

. (e) 

753,417 

631.577 

\ew>.  . 

899.968 

830.627 

Journal  . 

. (S) 

129.0.39 

110.429 

News . 

. . (S) 

153.965 

135.694 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  2y  .St.ar . (e)  4  29,56  8  412.6.32  K‘ 


39.553  G 
122  840  G 
69,341  G 
18.611  G 
18,271  G 


FRESNO,  CALIF. 


512.782 

495.774 

17, 

142  446 

13.5  245 

4.; 

655,228 

634.019 

:i.. 

Total  Daily  .... 

2.010  342 

1,778,608 

231.734  G 

Total  Sunday  . . 

283.014 

246,123 

.36  881  G 

<  Irand  Total  ... 

2.293.346 

2.024.731 

2(  8.615  G 

DENVER,  COLO 

Kockv  Mt.  New-i. 

..  .(ni) 

296.713 

328.344 

31.631  L 

lV)st  . 

...(e) 

884  911 

849.571 

35.341  G 

I<ock^  Mt.  News.. 

...(S) 

62.038 

60.776 

1.2'2  G 

Post  . 

...(S) 

277.610 

247,492 

30.118  C. 

Tut  1  DliK  _ 

1.181.624 

1.177  915 

.3.709  G 

1  (ital  Stindav  .  . 

339.648 

308.268 

31.380  G 

< Iiaiid  1  otal  . . . 

1.521.272 

1.486.18.3 

GLENS  FALLS,  N.  Y. 


Post  Star  . (ml  466.817  465.7'll  >-‘; 

Post-Slar  (ml  anil  Times  (e)  sold  in  combiii.ali"t>  L  - 
iti  l*«isr  Star  Kiveii. 


HARRISBURG,  PA. 


Patriot  . (m)  581,466 

Telegraph  . (el  416  679 


Grand  Total  .  998.145  994.188 

The  News  (e)  carrinl  the  -ame  antnittit  "f 
s  the  Patriot  (tn). 


DES  MOINES.  IOWA 


HARTFORD,  CONN. 


Ktjsdstir  ... 

.  .  .  (ml 

37.5.069 

347.822 

27.247  (i 

Courant  . 

. .  .(ml 

393  502 

371  54.3 

rrihuTie  ...  •  • 

_ (e) 

594.291 

511.387 

82  904  ( i 

Times  . 

...(e) 

1.196.699 

1.093.067 

Ketfistcr  . 

.  .  .  . (S) 

284.079 

249.255 

34.824  G 

('e.uraiit  . 

. .  .ts» 

502  443 

.383.334 

Total  Daily  ... 

969.360 

859,209 

1  HI  151  (, 

Total  DaiU  .  .  . . 

1.590.201 

1,464.610 

Total  Sunday  . 

284.079 

249.255 

34  824  G 

Total  Sniulay 

502  443 

38.3  .334 

<  irand  Total 

1.2.5.3.4.39 

1.108,464 

1  44.97.^  <I 

i  Iranil  Total  .  . . 

2.092.644 

1.847.944 

DETROIT.  MICH. 

....(el  780.376  6.35. .59.3 
.  ..(m)  675.409  575.583 


HOUSTON,  TEXAS 


CEDAR  RAPIDS,  IOWA 

"Times  . 

....(S) 

395,116 

t»a;ette  . 

. (“) 

5I6  504 

508,159 

1.6.55  1. 

hree  l*resv  . 

....(S) 

262,705 

t  laAette  . 

. (S) 

120.112 

102  13h 

17.976  G 

■  New  . 

....(S) 

60.3,277 

<  Irand  Total 

62b,6l  (t 

610.295 

16.321  G 

Total  Daily  .  .  . 

2  775.573 

Total  Sunday  . 

1.261.098 

CHARLOTTE,  N. 

c. 

<  irand  Total  .. 

4.0.36.671 

News  . 

. (e) 

525  850 

478.857 

46.993  1  i 

t  Observer  . 

587  796 

558.532 

29  264  r, 

DULUTH.  MINN. 

News  . . 

. (S) 

148  819 

124,612 

24  207  ( ; 

II  t  1 

<  observer  . 

. (S) 

269.795 

237,422 

32  .373  ( ; 

News-Tribune  ... 

,  . . . . (e) 

. .  . .  (mi 

501  ..552 
-175  1.15 

Total  D-ilv 

1.11.3.646 

1.037.389 

76.257  (I 

Nt  w >"'l  ribnne  .  . . 

- (S) 

172.325 

Iota!  Sunday  . 

418  614 

.362  034 

56  580  G 

— - - 

Grand  Total 

1.532  260 

1.. 399,42.3 

132.837  G 

I  otal  Daily  .. 
Total  .Sunday 

876.68/ 
172  325 

CHATTANOOGA,  ' 

TENN. 

<  irand  Total 

1.049.012 

Chronicle  . (el 

Po-t  . (m) 

Press  . (e) 

Chronicle  . (Si 

**  Po-t  . (SI 


Total  Daily  . 
Total  .Sunday 
Grand  Total 


2  055  92.3  1.73’ 7.30 
681.848  h.32..374 

>  737  771  2.366.104 


HUNTINGTON,  W.  VA. 


.\d\erti''‘er  . 

. . . (e i 

472.687 

Her.'>ld-Dis|atch  ... 

.  .(m) 

455,6.19 

Herald"  Advert  iM*r 

.  .  .(St 

159  572 

Total  Daily  . . . . 

928.326 

Total  Sunday  . . 

159  572 

Grand  Total  ... 

1.087.898 

Time-  . (ml 

News  . (el 

Free  Pre—  . (el 

Times  . (Si 

Free  Press  . (SI 


DURHAM,  N.  C. 


INDIANAPOLIS.  IND. 


Total  D  ilv  . . 
"Total  So’tilav 
Grand  Total 


1.279.675  1.097  734 
331.272  .341.777 

1.609.947  1.4139.511 


181  9M  G 
11.505  L 
170.4.36  G 


Tot.al  Daily  . . . . 
Total  Sundae  . . 
Gr.and  Tot.al 


335.1.56 

275.002 

tai.154  G 

.S*ar  . 

..  .(ml 

65  t  /I9 

416.618 

.182  282 

.14  ,1.16  ( ; 

Times  . 

....(e) 

705.960 

106.534 

96.064 

10,470  G 

■  .Star  . 

. . .(S) 

48.1.561 

751.774 

657.284 

94.490  G 

Total  Daily  _ 

2.413  463 

106.5.34 

96.064 

in.-'70  G 

Total  .Stindav 

483.561 

1.11,5,3.874  92'2’2 
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October  Linage  in  Leading  Cities 


JACKSONVILLE.  FLA. 


loonul  , 
Times-lnion 


. (S) 


1939 

540,117 

534.984 

332,480 


1938  (!aiiiurLo> 


526,969 

555,465 

285,602 


13,148  G 
20,481  L 
46,878  G 


.  1,075,101 

1.082,434 

7.333  L 

.  332,480 

285,602 

46.878  G 

.  1,407.581 

1.368,036 

39,545  G 

JAMESTOWN,  N 

. (e)  .398,944 

.  Y. 

345,352 

5.3,592  (1 

. (nU  397.776 

370.488 

27,288  G 

.  796,720 

7 15. .840 

80.880  ( i 

JOHNSTOWN,  PA. 

. (e)  702,018  627.583 

74..435  G 

Total  Dailv  . . 
Total  Sunday 


I  amal  . 

M  . 

Orand  T*rtal 


^"Tritanf  (tr»  >''1'1  i”  oinihinatinn  with  Democrat  (ml.  l.inaKe 
i 'iTt  olition  .hown. 

KANSAS  CITY,  MO. 

(e)  493,477  3.19.284  154,193  (i 

16,669  G 
10,308  C. 
2,480  G 
31,227  t; 

181,170  t; 
33.707  G 
214.877  G 


43.761  G 
113,136  G 
25.793  G 
32.875  I. 

1 56,897  G 
7.082  I, 
U9.8I5  G 


. . 

. (el 

777.914 

761.245 

. . . .  (m ) 

714.323 

704.015 

. (SI 

108,228 

105.748 

var  . 

. (S) 

487,164 

455.937 

Toul  Daily  . . 

1,985.714 

1.804,.544 

Total  Sunday 

595.392 

561 .685 

I'trand  Total  . 

2.581.106 

2,366,229 

KNOXVILLE,  TENN. 

. (ml 

481,556 

437.795 

VesiSentinel  . 

. (e) 

599.265 

486,129 

. (SI 

173.609 

147  816 

Vf»s-Sentinel  . 

. (S) 

196.928 

229.803 

Total  Daily  . 

1.080.821 

92.3.924 

Tctal  Sunday 

370.5.37 

377.619 

Grind  T<»tal 

1.451.358 

1..301.54.3 

LOS  ANGELES,  CALIF. 


rjtaminer  . (m)  723,338  701,564  21,774  G 

yv  NV»«  . (ml  415.848  374,857  40,991  G 

T:iiii>  . (ml  1.062  678  1.044.778  17.900  G 

Hnalil  Exjires . .  895.281  763.195  132,086  G 

Fvrmii  New,.;  . (e)  424.265  339.78S  8».4'’7  G 

•Examiner  . (.S)  535,820  513,748  22,072  G 

Time*  . (.Si  499.056  472,744  26,312  G 


Total  Daily  .  3,521,410  3.224,182  297,228  G 

Total  Sunday  .  1.034  876  986.492  48.,384  G 

Orand  Total  .  4,556.286  4.210.674  345.612  G 

LOUISVILLE.  KY. 

C'rgricrjuurnal  . (m)  853  756  849.547  4,2'l9(i 

Times  . (e)  969.591  827.097  142.494  G 

Courier  Journal  . (Si  437.955  413,391  24.564  G 

Total  Daily  .  1.823  347  1.676.644  146.703  G 

Total  Sunday  .  437  955  413.391  24,564  ti 

Grand  Total  .  2.261.302  2.090.035  171.267  G 


MANCHESTER,  N.  H. 

mon-Leader  . (e)  471,440  445.737  25,703  I  i 

Irion  (m)  and  I,e  der  (e)  sold  in  comhinaliun  oiilv 
.mate  of  Union  (ml  only  is  shown. 


MEMPHIS,  TENN. 

'.•omercial  Appeal  ..(ml  843.98b 

I’msScimitar  . (e)  508  827 

O.mmereial  Appeal.. (Si  412,894 


663.999 
445  107 
403.778 


174.987  G 
63  720  C, 
9.116  (i 


MUNCIE,  IND 


19.39 

19.38  G 

lain  or 

Press  . 

. (e) 

433.533 

415.04.3 

18,490  G 

. (m) 

456,007 

392,372 

63.635  G 

Star  . 

. (S) 

129.832 

115.941 

13.891  (I 

Total  Dailv 

889.540 

807,415 

82,125  G 

Total  Sunday 

129,832 

115,941 

13.891  G 

(irand  Total  . 

1.019.372 

923.356 

96,016  (i 

NASHVILLE,  TENN. 

Kaiitier  . 

. (el 

544.448 

51.3,941 

.30,507  G 

Teiiiu  is.scan  . , . . 

513,063 

480.031 

3.3,0.32  G 

**Teiinesscan 

. (SI 

323,671 

279,944 

43,727  (i 

Total  Daily 

1.057,511 

993,972 

63,539  G 

T<»tal  Sunday 

.323,671 

279,944 

43,727  G 

Gr.anil  Total  . 

1,381,182 

1,273,916 

107.266  G 

NEWARK,  N.  J. 

l-edger  . 

. (ml 

219.313 

253,103 

33.790  I. 

News  . 

. (e) 

1,. 368.852 

1,280,036 

88  816  (i 

Star  Eagle  . . . . 

. (e) 

563.667 

427.466 

1.36.201  (i 

Call  . 

. (Si 

260,174 

253,747 

6.427  G 

I.edger  . 

. (Si 

114,777 

133,954 

19.177  I. 

Total  Dailv 

2.151.8.32 

1.960,605 

191.227  (i 

Total  SnndaN 

374.951 

.387.701 

12.750  L 

(irand  Total 

2.526.78.3 

2.34.8..306 

178.477  (i 

NEW  BEDFORD.  MASS. 

<■  .,..,i-,rj  'rinn'> 

. (e) 

438.23.3 

.3'I8.132 

40.101  (, 

.Statidard  Times 

. (S) 

58.740 

56,056 

2.684  (i 

<  Irand  Tittiil  . 

496.97.3 

454.188 

12.785  (i 

NEW  HAVEN.  CONN. 

It  iiroal  Courier 

. (ml 

.32.3  47.3 

29.8.309 

25.164  (i 

. (c) 

768  319 

715.241 

53.078  G 

Register  . 

. (SI 

217.072 

1911.410 

26.662  G 

Total  Did.  . 

1.091.792 

1.01.3.550 

78.242  G 

Total  .Sttndav 

217.072 

I9II.410 

26  (-62  (i 

Ciraml  'rntal 

1,308.864 

!. 20.3. 960 

104.904  (i 

NEW  ORLEANS, 

LA. 

Tiine^-IMeaviiiu 

. (ml 

932.449 

957.682 

25.233  I. 

Trilnitie  . 

. (ml 

.352.997 

.^.10.56/ 

16.430  G 

Item  . 

. (el 

645.231 

555.545 

89  686  G 

States  . 

. (el 

527,618 

567,26.3 

.39.645  I. 

Times  Picayune 

& 

States  . 

. (SI 

488.6.39 

411.2.30 

77.409  (i 

Mtem-Trihtmc 

. (SI 

.352.921 

350.223 

2.698  ( i 

Total  D'lilv  . 

2.458.295 

2.417.057 

41  238  (i 

Total  Sunday 

841.5^0 

761  453 

80  107  (i 

Grand  Total 

3.299,855 

3.178.510 

121.345  (i 

NEW  YORK,  N.  Y. 


Times  . 

. .  (ml 

1.124.715 

1.119,956 

4.759  G 

Herald  Tribune  ... 

. .  (ni) 

791.744 

815.7.30 

2.3.986  T, 

News  . 

. .  (m) 

1.. 34'!  .009 

1.333,194 

5.815  G 

Mirror  . 

. .  (ml 

3‘’7  051 

.3'8.433 

18  618  (i 

F<»ur!ial*Aiuericin  . 

...(e) 

686,2''8 

753  902 

6’  694  I. 

...(e) 

1.075  429 

1  1 '8.600 

83  171  I. 

World-Telegram  . . 

,  ..(e) 

1.061.996 

1.09T619 

.3-’  623  I. 

P  .st  . 

...(e) 

486.107 

543.458 

57  271  1. 

•  Tonnial-American  . 

.  .(S) 

405  ]07 

404  350 

757  (i 

Times  . 

.  .(S) 

1.017  278 

1.0'6  6UI 

.It  .33’  1, 

'^irror 

...(S) 

19U  .U’.l 

171  760 

22  61 1  G 

Vr,.,.e 

.  .  .(C) 

6'’ .3  3.33 

^77 

1 ?  019  i; 

Herald  Tribune  .  . 

...(S) 

753.644 

760.760 

7.116  I. 

PHILADELPHIA,  PA. 


1939  1938  f.ain  or  lai..- 

Kvening  Bulletin  ....(el  1,220,061  1,157,423  62,638  (, 

Inquirer  . (ml  925,487  748,009  177.478  G 

News  .  (cl  282,814  287,517  4,703  1, 

Evening  Public  I,edKer  (e)  901,264  936,611  35.347  1. 

Record  . (ml  539,322  510,868  28,454  G 

Inquirer  . (S)  743,577  707,283  36,294  (i 

^Record  . (Si  415,172  489,326  74,154  1. 


Total  Daily  .  3.868,948  3,640,428  228,520  G 

Total  Sunday  .  1,158,749  1,196,609  37,860  I. 

Grand  Total  .  5,027,697  4.837,037  190.660  G 

PHOENIX,  ARIZ. 

Republic  . (m)  447.808  453,809  6,001  1, 

t  iazette  . (el  564,()5tl  548,217  15,833  t  i 

Republic  . (S)  173.874  176,622  2,748  1, 

Total  Daily  .  1,011,858  1,002.026  9,832  G 

Total  Sunday  .  173.874  176.622  2,748  I. 

Grand  Total  .  1,185.732  1.178,648  7.084  G 

PITTSBURGH,  PA. 

.Sun-Telegrapb  . (el  828.738  763,310  65,428  G 

Post-Gazette  . (ml  600,724  563.893  36,831  G 

Press  . (el  1.196,529  1.096.949  99.580  G 

•Sun-Telegraph  . (Si  417.992  340.776  77  216  G 

tPress  . (S)  469,959  395,103  74.856  (i 

Total  Daily  .  2.625,991  2.424.152  201,839  I  i 

Tot.al  Sunday  .  887.951  735.879  152,072  G 

Grand  Total  .  3,51.1.942  3,160,031  353.911  G 

PORTLAND,  ORE. 

t  Iregonian  . (ml  656,561  527,456  129,105  tl 

Journal  . (el  ,823,572  779.912  43.660  G 

•News  Telegram  . (el  .  274.760  274.760  1, 

••Oregonian  . (Si  448.051  339.286  108.765  ti 

■  Journal  . (SI  193  423  143.829  49,594  t  i 


Total  Daily  .  1,480,133  1.582.128  101,995  I, 

Total  Sunday  .  641,474  483,115  158,359  (1 

Grand  Tot.al  . . .  2,121  607  2.06,*  243  56  364  (1 

News-Telegram  discontinued  publication  Aug.  21,  1939. 

PROVIDENCE,  R.  I. 

Itnlletin  . (cl  1,261.792  1,295.487  33.695  1. 

lourmal  . (m)  405,755  374,028  31,727  ti 

lournal  . (S)  280.297  241.838  38.459(1 


Total  Daily  .  1,667  547  1,669,515  1,968  L 

Total  Sunday  .  280  297  241,838  38,459  (1 

Grand  Total  .  1.947,844  1.911.353  36.491  G 

READING,  PA. 

E.igle  . (e)  660.122  627,709  32.413  G 

Times  . (ml  595.714  570.795  24.919  G 

Eagle  . (SI  37  674  38,318  644  1. 


Total  D.aily  .  1,255.8.36  1,198.504  57.332  ti 

Total  Sunday  .  37.674  38.318  644  1. 

Gr.and  Tot.al  .  1,293.510  1.236.822  5h.6.88  (I 

RICHMOND,  VA. 

Newsdxader  . (e)  971,702  910.024  61.678  ti 

Times-Dispatch  . (ml  551  362  545.416  5,946  G 

Times-Dispatch  . (S)  304,468  319,636  15.168  1. 

Total  Daily  .  1,523.064  1,455.440  67.624  (i 

Tot.aI  .Sunday  .  304.468  319.336  15.168  1, 

Gran.l  Tot,aI  .  1.827.532  1,775,076  52,456  ti 


Tfjial  l>aily  . , . . 

1.. 352.81 3 

1,109.106 

243.707  G 

Orand  Total' 

1.76S!707 

1.^12,884 

252.823  (i 

braid  . 

MIAMI,  FLA. 

'•tws  . 

CD  ts'* 

Irrald  . . . 

1*9  889 

Total  Diily  ... 
Total  Sundiv 

109,j6.> 

j0.3t4  1 1 

1.193.025 
dSO  .392 
1.673,417 

1.088,912 

392.359 

1.481.271 

104.113  G 
88.''33  G 
192.146  (i 

brand  Tnt.il  .  . 

Tmal  Dailv  . 

6  9'’  .3  39 

7  802 

240.55.3  1, 

Total  Sunday  . 

3.063  7’6 

3.070  866 

7  160  E 

Grand  Total  . 

10  016.075  10.263.788 

247.71,3  I. 

BROOKLYN,  N. 

Y. 

.(e) 

5.57  676 

622.401 

64.725  I. 

l^onie  Ta’k  S‘'Ction. 

44  881 

5  .3  611 

8  7.30  I, 

I'land  News  Section, 

15  047 

44  976 

29  929  I, 

Eagle  . 

(S) 

179  .329 

171  151 

8.178  (i 

Tot'll  Dailv  . 

617.604 

720  988 

103  304  1. 

Total  Sn*obay  .... 

nt  329 

171  151 

8.178  (i 

Grand  Total  . 

796.933 

892.139 

95.206  I. 

ROANOKE,  VA. 

Times  . (m)  234.427  251.546  17.119  L 

World-News  . (el  489.175  453  717  35.458  (i 

Times  . (SI  233  558  216,086  17.472  G 


Tot.al  D  uly  .  723.602  705.263  18.339  G 

Total  Sunday  .  233  558  216.086  17,472  G 

Grand  T(4al  .  957,160  921.349  35.811  ti 

ROCHESTER,  N.  Y. 

Tinics-Union  . (e)  l.<'25.941  895  983  13'l.ll.58ti 


Democr.at  &  Chronicle  (ml  848.250  827,618  20,632  ti 

Democnat  &  Chronicle  (.Si  457  797  343.034  114,763  ti 


.  (ml 

437  7.38 

.355  250 

8’ 488  G 

.(e) 

1.309  858 

1.072.9.36 

236.922  G 

,.(e) 

147,051 

164.368 

17,317  L 

.(S) 

231.753 

202,278 

2)  475  G 

.(S) 

503.440 

438.513 

(i4,927  (i 

1.894,647 

1,592.554 

302.093  G 

735.193 

640.791 

94.402  (i 

2.629.840 

2.233..34.5 

386.495  G 

,  MILWAUKEE,  WIS. 

,^bsel  . 

Jjumal  ..  -  ' 

?«l  _ 

'Sentinel 
.lournal  ..... 

Total  Daily 
Total  Suniia 

If  and  ‘Total  . 

•«*  discontinued  january  14.  1939. 

miesTrii  MINNEAPOLIS,  MINN. 

599.109 

.’«irnal  .  . ,  ’ 

::::::;::::(si 
Journal  . (S) 

Tot-1  llailv 

l"-i  so-day 


802,893 


437.058 

206.102 


5‘l7.500 

694.063 

378.3.59 

180.541 


231.726  I  i 
295.373  I  i 


58.699  G 
19,561  ti 


1.633  708  1.800.672 
on  160  564  900 

2.276,868  2,365,572 

ina'ion.  Tribune  morn 
Th<*  Minneap<alis  Jonrinl 


166  964  I. 
78  260  1 1 
88.704  I. 


. . .  2.276,868 

a  a"cl  '.,..”‘^'’.l!’"’'e  is  ■.tihl  in  comi 

-.m.e»,en.,  jo...... 

pt'  Star  I,  effective  Aug.  1.  19.19 

'anday.  193g*"^"''  '  ■'Sunday.  1939  compared  with  .Tonriial 


comparer 

MODESTO,  CALIF. 

. (e)  339.935  340.41.2 

MONTREAL.  CANADA 


.3iette  .  . 

...(e) 

1,086.®. 18 

1.227.427 

140..589  1. 

\  . 

469.4/  1 

24  747  la 

7M’5'ne  . 

,ier  W  .  - 

■»  P'trie  .■ . 

.  ..rp> 

iWl78 

22.C470 

24  r*2  1. 

"Kiard  Weekly 

.  ..(wl 

78.209 

67.825 

10.384  G 

S,m,Uv  , 
T.,lal  ■ 

I.H  274 

J.950.7.14 

i6o.’060 
3.1 '>4.47.3 

‘31  214  ('; 
21.3  7.39  r. 

NIAGARA  FALLS.  N.  Y. 

t  ia/etl.  . (el  751.8.84  7.51.60o  _>84  G 

OAKLAND,  CALIF. 


Post-Emjuirer  . 

. .  (e) 

557.268 

424.062 

133.206  G 

Trlhtive  . 

.  .(e) 

878.855 

824  005 

S'*  850  G 

Tribune  . 

.  .(S) 

212.231 

207.107 

5,124  (i 

Tnf*!  Dailv  . 

1.4.36  173 

1.248.067 

188  056  (i 

Total  Sunday  . .  . 

212  231 

207  107 

5  1  ’4  ' ; 

Grand  Total  .... 

1,648  354 

1,455.174 

19.3,180  r. 

OKLAHOMA  CITY, 

OKLA. 

Oklahoman  . 

.(m) 

S03  328 

415.137 

58.191  1; 

Times  . 

..(e) 

619,461 

571  976 

47.485  G 

.  .(e) 

263  309 

Oklahoman  . 

..(S) 

261.673 

272.266 

.39.407  G 

, .  (S) 

147.985 

'Pttal  Dailv  . 

1.172  789 

1..780  '*22 

1=7  6r3  I, 

Total  S'«*’dav  . . . 

261  673 

,370.251 

108.578  L 

Grand  Total  .... 

1,384.462 

1.6.^0.673 

266.211  T. 

OMAHA,  NEB 

W'lrld-Uerald . 

..(-) 

6«5..sno 

679.147 

6.3  =  3  (I 

3 World  Herald  .... 

.  .(S) 

309.057 

295. 398 

1.3  659  (i 

Gr->n'l  Total  . . . . 

994  557 

974  545 

20  012  (i 

World-Herald  sold 

in  niorninK  cvetiinjf  combinati 

inn.  I.i-agt 

of  one  edition  shown. 

PEORIA,  ILL. 

lournal-Transcript 

..(di 

803  0.32 

656.289 

146  74,3  (. 

.Star  . . 

...(") 

597  907 

611  949 

1  3  952  I, 

lournal -Transcript  . 

. .  (S) 

2  ’0  765 

164  830 

64  935  t; 

Star  . 

.  .(S) 

157.358 

149.570 

7  788  G 

Tiiial  Diilv  . 

1.401.029 

1.2-8  2.38 

1.32  791  (i 

T'ttal  S**^dav  .  . 

.387.12.3 

314.400 

72  72.3  ( i 

Gran  !  T  ,ta1  .  .  . 

1.788.152 

1.. =  82.6.38 

2115.514  ( i 

Total  Daily  .  1.874.191  1  723  501  150.690  (i 

Total  .Sunday  .  457.797  343.034  114  763  (i 

Grand  Tot.al  .  2,331,988  2,066,535  265,4.53  I  i 

ROCKFORD,  ILL. 

Register-Republic  ....(el  644  260  582.210  62.050  G 

.Star  . (ml  483  210  430.197  53.013(1 

Star  . (Si  143  159  136.533  6.626  G 

Tot.al  Daily  .  1,127,470  1.012.407  115.063  G 

Tot.al  Sunday  .  143  1'9  136.533  6.626  G 

'Van, I  T,.t-’  . .  1270729  1  148.940  121,689  (1 

.Star  (ml  ptiblishcl  daily  except  Monday. 

SACRAMENTO,  CALIF. 

Union  . (ml  262  673  258.296  4.377  (1 

Bee  . (el  818  683  775.172  43.511  (1 

Union  . (Si  133  929  141.075  7.146  1. 

Total  Daily  .  1.081  .156  1.038.468  47  888  G 

Total  Sun, lav  .  133  929  141  075  7.146  1. 

Grand  T,.t.al  .  1.215.285  1.174.543  40.742  G 

ST.  LOUIS.  MO. 

GI„lje-Democr.al  . (ml  578.270  ;35.799  42,471(1 

Post-D  sp.atch  . (et  931  533  866.406  (>5.0.17  t; 

S-.ar-Times  . ("1  678.833  615.597  63  236  G 

tG1ohe-Dem,.cr.,t  _ (Si  356  112  .(oc  4O6  50.706(1 

Post  Dispatch  . (SI  488  841  459,074  29.767  G 

Total  Daily  .  2.188.6.36  2.017  8''2  170  7-t4G 

Tot.al  Sun,lar  .  844  98,3  764  480  80  473  G 

Grand  T,.t.,l  .  .3.0.3,3,589  2.7.82.372  2M.2I7G 

ST.  PAUL,  M'NN. 

Pi,,*’eer  Prc".  . (ml  7'6  871  67'.8t.3  51.03KI1 

Divpatch  . (-1  8V5  0'I5  726  ’72  1 ’8  73.3  ( i 

Pioneer  Pre-.*  . (.Si  279.0.3.3  202  321  76.712  (1 

Total  Daily .  1.581  876  1  407  085  179  791(1 

To-al  Somlav  .  279.''.33  207.321  76.71  7  (; 

Gran,1  T,.tal  .  ...  1.860.900  1.604  406  256.503  (1 


Mamaroneck  Times 
Mt.  Vernon  Arfrus. 
New  Rochelle  Stanc 


While  Plains  Uispatch 
Peekskill  Star  . 


Graml  Total 


EDITOR  &  PUBLISHEP 

October  Linage  in  Leading  Cities 


SAN  ANTONIO,  TEXAS 


19.39 

1938 

ight  . 

. (el 

509.612 

507.866 

. 

376.597 

362.945 

. (e) 

687.189 

642.374 

I-igln  . . 

. (Si 

337,152 

341.123 

-Xprc'sis  . 

. (Si 

.339.912 

300,011 

Total  Daily  .  1.573,.W  1,513,185  60,213  C 

Tot.al  Sunday  .  677,064  641,134  35,930  (i 

Grand  Total  .  2,250,462  2,154,319  96,143  G 

SAN  DIEGO.  CALIF. 


I’liion  . 

467,6,16 

478.277 

10,641  L 

Sim  . 

. (e) 

464.071 

440.869 

23,202  G 

Tri!>imo  . 

. (el 

744.230 

696.207 

48,023  (; 

Uui.iii  . 

. (S) 

.306.157 

260.505 

45.652  (i 

>1111  . 

. (Si 

90,086 

106.300 

16.214  1. 

T..l,d  Daily  .  1,675.937  1,615,3^3 

Total  Sttnday  .  396,243  3o6  805 

Grand  Total  .  2,072.180  1,982,158 

SAN  FRANCISCO,  CALIF. 


<’hn*iiic1e  . 

497.83.3 

458.724 

39,109  1. 

l  x  miner  . 

767.502 

634,5.54 

132.948  G 

(' ill  HiiUetin  .... 

. (el 

618  660 

537.015 

81.645  G 

. 

. (e) 

633  097 

577,759 

55  838  G 

•Chronicle  . 

. (SI 

273.382 

226,844 

46.538  G 

. (Si 

514.402 

425.874 

84.528  (i 

T.ilal  D  dlv  .. 
Total  Sunday 
tirand  Total 


2.517.092  2,207.552 
787.784  652  718 

3.304.876  2.860.270 


SCHENECTADY.  N.  Y. 

.;,zeiie  . (ml  772.421  704,151 

I'uionStar  . (et  752.355  720.605 

Grand  Total  .  1  524.776  1.425,756 

SCRANTON,  PA. 

Triluine  . (ml  619.583  S78.6‘5 

Ij-nrs  . (<-l  876. ;59  856  488 

Set  .antoiiian  . (Si  282,224  275,144 

Tot.il  Daily  .  1.496.142  1.435.153 

Total  Sunday  .  282  224  275  144 

Grand  Tot.d  .  1.778  356  1.710.297 

SEATTLE,  WASH. 


1‘o't  Intelligencer 

. .  .(ml 

451,438 

402,107 

>*ar  . 

. (el 

.392.193 

329.448 

l  inu-*  . 

. (e) 

835  M4 

824.931 

*  INI’*!  Intelligencer 

...(Si 

366  357 

262.90.3 

Time'.  . 

....(S) 

259,748 

255.795 

T.aal  D  ilv  ... 

1.679.145 

1,553.536 

Total  Sunday 

626.105 

518.698 

1  o Mini  Total  . 

SIOUX 

2  305.250  2.072.234 

CITY,  IOWA 

h  nrnal  . 

. (d) 

.384  702 

315,497 

Trilnim*  . 

. (el 

296,388 

257.000 

1«  urnal  . 

. (Si 

109,7.34 

98,481 

T.iial  Daily 

681,090 

572.497 

lotal  Sunday 

109.734 

98.481 

tirand  Total  . 

SOUTH 

790.824  670.978 

BEND.  IND. 

News  limes  .... 

. (e) 

369.988 

Tnhiine  . 

711.409 

569.396 

W-W' Times  ... 

. (Si 

64.671 

Tiilume  . 

. (Si 

135.657 

99.975 

T..t.il  Daily  .. 

711,409 

939,384 

Total  Sunday 

135.657 

164  646 

tirand  Total 

847.066 

1.104.030 

N’l  V, '  Times  discontiniicil  Di-c.  27.  1938. 

MEMORANDUM  OF  ADVERTISING  IN 
AMERICAN  WEEKLY,  COMIC 
WEEKLY,  AND  "THIS  WEEK" 
—OCTOBER,  1939 

•  ".NMERIC-XN  WEEKLY”  LinaKc  67,209 
lines  and  "CUMIC  WEEKLY”  Linage  16,436 
lines  is  included  in  the  Sunday  li|;uie'  of  the 
following  papers:  Albany  Times  Union.  At- 
l.anta  American,  Baltimore  American,  Boston 
.\dveriiser,  Chicago  Heiald-.Vmerican,  Detroit 
Times,  Milwaukee  Sentinel,  New  York  Journal- 
.\meric  n.  Pittsburgh  Sun-Telegraph,  San  An¬ 
tonio  Light,  Syracuse  Herald-American,  Wash¬ 
ington  Times-Hcrald. 

•"AMERICAN  WEEKLY”  Linage  72,081; 
"COMIC  WEEKLY"  Linage  17,388  lines  in 
the  Los  Angeles  Examiner,  San  Francisco  Ex¬ 
aminer  ard  .Seattle  Post-Intelligencer. 

*  “AMERICAN  WEEKLY”  Linage  67.209 
lines  in  the  Buffalo  Courier  Express.  Cleve¬ 
land  Plain  Dealer  Houston  Post,  Minneapolis 
Star-Journal  and  Nashville  Tennessean.  72,081 
lines  in  the  Portland  Oregonian. 

7  "THIS  WEEK”  Linage  33,606  lines  is 
included  in  the  Sunday  fig  res  c>f  th-  f  1  o- 
papers:  Atlanta  Journal,  Haltiinorc  Sun,  Bir¬ 
mingham  News  &  Age  Herald.  Boston  Herald. 
Cincinnati  Enquirer,  Cleveland  Plain  Dealer, 
I  t.dlas  News,  Detroit  News.  Indianapolis  Star, 
.Memphis  Commercial  Appeal.  Milwaukee  Jour¬ 
nal.  -Minneapolis  Tribune,  New  Orleans  Item 
Tribune.  New  York  Herald  Tribune.  Omaha 
\\  orld-liera  d,  Philadelphia  Record,  Pittsburgh 
Press.  St.  Louis  Gh.be-Democrat,  Washington 
Star.  32.796  lines  in  the  Los  .Angeles  Times. 
Portl.and  Journal.  San  Francisco  Chronicle  and 
.''IHikane  Spokesman  Review ;  29.082  in  the 
Chicago  Daily  New'  (Eve.  >. 


STANTON  LEAVES  HOYT 

Richard  Stanton  has  resigned  as 
vice-president  of  Charles  W.  Hoyt 
Company  to  join  Sherman  K.  Ellis  & 
Company,  Inc.,  New  York,  in  an  ex¬ 
ecutive  capacity. 


49,331  C. 
65,745  G 
in.533  G 
103.454  G 
3.953  G 

125  669  G 
107.407  C. 
233.016  0 


108.593  G 
ll..'53G 
119  846  G 


227.975  I. 
28  989  1. 


Si>  (ke'nian  Review  ...(m) 
Chronicle  . (e) 

l*-e'S  . (el 

•Spokesman  Review  .  .(S) 


SPOKANE,  WASH. 

1939 

...(m)  343,495 

_ (e)  575,382 


1938  Gain  or  I-O's 
360,057  16,562  1. 

608.691  33.309  L 

175.5.39  175.539  L 

236.529  53.758  G 


WASHINGTON.  D.  C. 


Total  Daily  .  918,877  1.144.287  225.410  1, 

Total  Sunday  .  290.287  236.529  53,758  G 

Grtind  Total  .  1,209,164  1,380.816  171.652  L 

SYRACUSE,  N.  Y. 

Iimrnal  . (e)  .  664,749  . 

Herald-Journal  . (el  959,350  717.545  241,805  (i 

Post-Standard  . (m)  538,444  445.437  93,007  G 

American  . (S)  .  180,856  . 

*llera1d-.-\merican  ....(S)  224.867  82,636  142.231  (i 

Post  St.indard  . (S)  143,535  84.635  58.900  G 

Tot.a1  Daily  .  1.497.794  1,827.731  329.937  I. 

Total  Sunday  .  368,402  348.127  20.275  (i 

Grand  Total  .  1.866.196  2.175.858  309.662  1. 

Journal  (e)  and  American  (S)  discontinued  imhlication 
Jtdy  23.  19.39. 

TACOMA.  WASH. 


Tiiiies-Hc  raid  . (d) 

Post  . (m) 

News  . (e) 

Star  . (e) 

Times . (e) 

*Times-Herald  . (Si 

tSiar  . (Si 

Post  . (Si 


1939  1V38 

903,638  . 

701,344  646.016 

572,916  525.169 

1,698,396  1.621.838 

.  839,081 

528,634  453,736 

635,038  615.259 

367,070  374,167 


1938  (iainfgL., 


Total  Daily  .  3.876,294  3.632,104  2«l»ir 

Total  Sunday  .  1.530,742  1.443.162  glsvr 

Grand  Total  .  5,407,036  5,075.266  SllJIji; 

Aa  the  majority  of  the  Morning  Herald  lin.age  (Ms;; 
for  October,  1938,  ran  in  combination  with  the  Tings,’^ 
linage  is  not  included  in  the  City  Total.  Times  Heriid  fee 
issue  Feb.  1,  1939. 

WESTCHESTER  COUNTY  MACY  GROUP 


Star  . . . .  I 

Ossining  Citizen  Kegis- 


N  l  w  >*Tri!Hine  . . . . 

. . . . (e) 

489.26.3 

478.487 

10.776  (, 

Times  . 

....(e) 

396.046 

369.140 

26.906  t 

News  Trihnne  .... 

...(S) 

193.521 

170,562 

22  959  t 

■r.t:d  Daily  _ 

885.399 

847.627 

37  6.'<i  ( 

Total  Sutulav  .  , 

193  521 

170.502 

22.959  ( 

(irand  Total  ... 

1.078.830 

1.018.189 

60.641  ( 

rairytown  News  . . .  . 
A  onkers  Herald  States 
man  . 


(el 

197.271 

192.623 

4.64i!G 

(el 

517,268 

492,022 

252<t 

(el 

533,850 

444.066 

89,;gt 

(el 

224,973 

212.954 

12,015 

(el 

338.020 

327.551 

10,469 

(el 

240,425 

191.112 

49J136 

,(e) 

4.30.751 

447,753 

i*,o(';i 

(e) 

.526,142 

.(e) 

283.384 

286.973 

3.5iii' 

3.292.084 

2,595.054 

69;.('j 

TOLEDO,  OHIO 

..(ml  H9  7n4  163.791 

...(e)  1.007.859  938  116 

...(Si  353.559  318,407 


White  Plains  Dispatch  first  publication,  March  1.  19H 

WICHITA.  KAN. 


Beacon  . (el 

Eiagle  . (ml 

Eagle  . (el 

Btacoii  . (.Si 

E;igle  . (S) 


513.021  504.854 

333.885  335.964 

461.735  .378.525 

2.34.594  237.343 

199.416  210,691 


Tot.  l  Daily  .  . 
T.>l:il  Suuday 
siiaiid  Total 


1.157.56.3  1.100.907 
353.559  318  407 

1.511.122  1.419.314 


Gh  liv  fy  Mail . (nt) 

Telegram  . (e) 

Star  . (el 

Star  . (w  I 


TORONTO.  ONT.,  CANADA 

1 . (nt)  469  442  590.494 

. (e)  1.004.849  1.055.937 

. (ei  1.045  780  1.23  1.931 

. (w)  87.481  103.630 


Total  Daily  .  1,308.641  1.219.343 

Total  Sunday  .  4,34,010  448  034 

Grand  Total  .  1.742.651  1.667.377 

WINSTON-SALEM,  N.  C. 


2.607.552  2.983.992 


TRENTON.  N.  J. 

Times  . (e)  752.255  757.534  5.279  1, 

Times  Advertiser  _ (Si  93.957  86.739  7.218  (; 

Gi.aud  Total  .  846.212  844.273 

Times  (e)  and  Sl.itc  Gazette  (ml  sold  iii  eiiinhination. 
Linage  of  one  edition  sliowii.  Tillies  (el  giyni.  Both  of 
these  editions  are  published  five  ilavs  of  e.icli  wi-ik. 

TROY.  N.  Y. 

Record  . . . (m)  68(1.440  6(l.5.(>82  74.75SG 

Record  (m  I  is  soM  in  combination  with  Tinn-s  Rrcail  tel. 
Lluagi-  Ilf  one  i  dition  given. 

TULSA,  OKLA. 

Trihiiiie  . (el  494.2(i5  470.585  23.680  1. 

World  . (ml  484.102  493,562  9.460  1. 

Trihime  . (Si  196.655  151,642  45.013  (i 

World  . (S)  231,907  222,048  9,859  (! 


Twin  City  Sentinel. 

..(e) 

419.455 

.396  247 

232’'! 

fournal  . 

.  (m) 

358.940 

319.629 

39.311 , 

Journal  &  Sentinel., 

..(S) 

151.755 

138.700 

13.045i 

Total  Daily  . 

778.395 

715.876 

62,515 

Total  Sunday  . . . 

151.755 

138.706 

13,049 

Grand  Total  .... 

9.30,150 

854,582 

75,!6f 

WORCESTER,  MASS. 

Telegram  . 

.  (ml 

640.270 

634.029 

6.241 

<  hazette  &  I’ost . 

.  .(el 

72^  49(1 

719.273 

oillt 

Telegram  . 

.  .(SI 

255.529 

212.335 

23,194G 

Tot.tl  Daily  . 

1,365.766 

1.353.302 

12,464  G 

235,529 

212.335 

23,19i 

(■r.ind  Total  . .  . . 

1,601.295 

1.565.637 

35,6j‘ 

YOUNGSTOWN.  OHIO 

X'iutlicator  TeleRram  (t ) 

899.159 

728.247 

170,91- 

Vindicator  &  Telegram  (S> 

227,069 

202.779 

24,29.0 

t  irand  Total  . . . . 

1.126,228 

931.026 

195.20: ' 

Total  Daily 
Tot;d  Sund;i> 
til  and  Total 


978.367  964.147  14.220  G 
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fOR  NOVEMBER  1 

S.  A.  Dcrily  Ignores 
Suidde  and 
Divorce  Stories 

la  Prensa  Does  Not 
Accept  Ads  from 
Political  Parties 

Washington,  D.  C.,  Nov.  10 — Stories 
of  suicides,  divorces,  libel  or  slander 
suits,  never  appear  in  the  newspaper 
It  Prensa,  published  at  Buenos 
Aires,  but  the  circulation  has  run  as 


W*  Ar* 

PROUD 

of  the  Part 
PUyad  in  tK* 


BUILDING  OF  NEW  ULMS  NEW 
HIGH  SCHOOL  ADDITION 


TU  N«w  utm  Offic*  of  th> 

Works  Projects  Administration 


WPA  ADVERTISES 


Attention  to  Small  Ads  building  of  New  Ulm's  new  high  school 

'La  Prensa  takes  just  as  much  care  addition."  Money  for  the  ad  was  raised 
with  even  the  smallest  want  ad  as  it  by  voluntary  contribution  from  the  WPA 
does  with  its  news  columns.  Every  workers  who  had  worked  on  the  school. 

advertisement  is  checked  by  a  special  - 

control  section,  to  insure  that  the  alert  and  intelligent  journalism  can 
readers  are  not  fooled  or  defrauded;  lead  to  improved  international  rela- 
whoever  presents  a  classified  ad  must  tionships. 

be  fully  identified.  Official  advertising  — - 

is  accepted  only  when  judged  to  con-  Wednesday  noon  Senor  Jose  Santos 
tain  information  of  use  to  the  public,  Gollan,  Dr.  Luis  Miro  Quesada  and 
and  is  paid  for  in  cash.  No  commer-  Dr.  Luis  Teofilo  Nunez,  owner  of  El 
cial  credit  is  given  to  governmental  Universal,  Caracas,  Venezuela,  were 
or  public  offices.  No  advertising  is  ac-  honor  guests  at  a  luncheon  given  by 
cepted  from  public  officials  or  adminis-  the  Pan  American  Society  at  India 
trations  which  contains  opinions  about  House,  New  York.  Also  present  at 
the  work  a  government  department  is  the  speakers’  table  was  Dr.  Abel  R. 


Statement  by 

Daphne  Du 
Author  of  “ 


Moral!  )  I  |i 
Re -Armament 


(In  H  messjif^r  to  the  Citizens' 
MoptiiiK  fnr  Moral  Up- ArmanifiU  in 
Madison  Sfinaro  (larden.  May  14 


If  every  writer  worked  to  prin¬ 
ciples  of  Moral  Re-.\rmanient 
worldwide  renaissance  in 
literature  would  follow.  Can't 
•Vnierican  rmd  British  antiior> 
make  this  ideal  a  living  real¬ 
ity?  It's  my  thirty-second 
birtliday  and  I'm  Koin.tr  to 
start  t  <l.iy. 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


''Similarly,  we  do  not  accept  paid 
advertising  from  political  parties, 
either  to  promote  their  candidates  or 
their  party  programs.  La  Prensa  con¬ 
siders  that  on  these  political  matters 
the  paper  should  publish  only  what 
the  editors  believe  to  be  in  the  public 
interest,  and  the  acceptance  of  such 
advertising  would  give  an  advantage 
to  the  party  having  the  most  money.” 

Suicide  stories  are  barred  on  the 
theory  that  such  news  is  “prejudicial 
to  society”;  but  when  it  becomes  nec- 
carry  a  story  of  such  a  death, 
the  end  is  described  as  having  come  “in 
an  unexpected  manner.” 

Dcm  Carl  W.  Ackerman  of  Colum- 
ta  University  School  of  Journalism, 
presenting  Senor  Gollan  and  his  fel- 
ow  medalist,  Luis  Miro  Quesada  of 
,  Uomercio,  Lima,  Peru,  urged  the 
press  to  keep  in  mind  the  fact  that 


C  haracterizeil  .since  the  last  war  by  a  philosophy 
of  jjessimistic  fatalism,  Scandinavian  literature, 
to  tpiote  the  New  York  Times’  book  review,  has 
in  the  last  two  years  taken  on  a  “new  and  healthy 
trend.” 

Foremost  Swedish  lyric  poet  Bertil  Malmberg, 
after  1 1  volumes  of  beautiful  but  gloomy  despair 
for  Western  civilization,  appearerd  last  Autumn 
with  a  new  collection  of  poems — “Songs  of  Con¬ 
science  and  Destiny.”  Describing  this  book.  Dr. 
Sven  Stolpe,  noted  Swedish  essayist  and  critic, 
says : 

“Moral  Re-Armament  means  new  things  to 
write  about  and  new  men  to  write  them.  Not  for 
very  many  years  has  there  been  anything  so  full 
of  jiromise  in  Scandinavian  literature  as  the 
aiijiearance  of  this  ‘new’  poet.” 

.Similarly  inspired  by  MRA,  eight  leading 
writers  who  previously  played  nothing  but  a 
s])ectator  or  jirotest  role,  are  now  producing  work 
of  constructive  character  and  leading  the  way 
to  a  new  destiny  for  their  nations.  “Norden 
Folkffirsonaren.”  they  put  it,  “The  North,  recon¬ 
ciler  of  nations.” 


newer  than 
food  STORIES! 


AUSTRALIA 


The  only  journal  giving  the  news 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcasting  in  Anstralia  and 
New  Zealand. 

If  yon  are  planning  sales  cam¬ 
paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 


That  i.s  the  story  of  how  to 
dress.  It  has  been  a  too-long 
forgotten  revenue-getter.  For 
Ihe  right  stories  write  to 


ejdU&rial  malerud  write 


Moral  Re-Armament 


61  Gramercy  Park,  New  York 


^lary  Hampton 

26  O'Farrell  St.  S800 
San  Francisco,  Cal. 


Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.y  Hamilton  St. 
SYD’VEY 
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Texans  Are 
Optimistic  On 
1940  Ad  Outlook 

A.  L  Shuman  and  Bush  Jones 
See  Larger  Schedules 
Next  Year 

An  optimistic  outlook  on  advertis¬ 
ing  prospects  for  1940  was  voiced  by 
national  advertisers  and  their  agen¬ 
cies  in  contacts  made  this  week  by  A. 

L.  Shuman,  vice-president  of  the  Fort 
Worth  (Tex.)  Star  -  T elegravi,  and 
Bush  Jones,  national  advertising  man¬ 
ager  of  the  Star-Telegram. 

Mr.  Shuman  told  EIditor  &  Publisher 
that  indications  point  to  larger  adver¬ 
tising  schedules  next  year,  judging 
from  comments  made  by  important 
advertising  executives  in  New  York 
and  Chicago.  “There  seems  to  be  a 
renewed  interest  in  newspaper  adver¬ 
tising  on  the  part  of  many  advertis¬ 
ers.”  he  said.  “TTie  picture  to  me  looks 
brighter  than  it  has  been  for  sev¬ 
eral  years. 

“I,  for  one,  however,  will  be  pleas¬ 
antly  surprised  if  next  year’s  adver¬ 
tising  volume  greatly  exceeds  that  for 
1939,’’  he  continued.  “Newspapers 
must  not  set  their  sights  too  high.  I 
would  rather  be  ‘agreeably  disap¬ 
pointed.’  ” 

Increased  advertising  in  newspapers, 
he  said,  apparently  will  come  from 
two  sources  —  larger  schedules  from 
those  already  using  newspapers  and 
new  campaigns  from  advertisers  who 
in  recent  years  have  used  other  media. 

Referring  to  his  own  locality,  Mr. 
Shuman  said  he  was  impressed  by  the 
fact  that  eastern  agency  research  men 
confirmed  reports  that  Texas  and  the 
Southwest  are  considered  to  be  among 
the  nation’s  “bright  spots’’  from  the 
standpoint  of  increased  buying  power. 
Business  conditions  are  good  in  Texas, 
he  said,  with  a  billion  and  one-half 
dollars  worth  of  new  wealth  contrib¬ 
uting  to  the  effective  buying  power 
of  the  state. 

■ 

Walter  E.  Harris,  71, 
Dies  in  Petersburg,  Va. 

Walter  Edward  Harris,  71,  editor 
and  president,  Petersburg  (Va.)  Prog¬ 
ress-Index  and  the  dean  of  Virginia 
daily  newspaper  editors,  died  Nov.  9, 
at  his  residence,  “Tallwood,”  Peters¬ 
burg,  of  a  complication  of  diseases. 

He  had  been  engaged  actively  and 
continuously  in  newspaper  work  for 
46  years,  since  that  day  when  he 
dropped  a  new  law  practice  in 
Charleston,  W.  Va.,  to  become  editor  of 
the  Charleston  Gazette..  He  resigned 
the  editorship  of  the  Gazette  in  189.') 
and  went  to  Petersburg  in  1910  as  edi¬ 
tor  and  publisher  of  the  Index- Appeal. 
predecessor  of  the  Progress  -  Index. 
In  the  intervening  years.  Mr.  Harris, 
who  was  familiarly  known  as 
"Ck)lonel,’’  served  successively  with 
the  Washington  Times,  as  managing 
editor  of  the  old  Norfolk  Virpintan, 
now  the  Virginian-Pilot,  with  the  St. 
Louis  Republic  and  the  St.  Louis 
Globe-Democrat,  as  political  editor  of 
the  Richmond  Times-Dispatch,  and  as 
Washington  correspondent,  where  he 
became  a  confidant  of  President  'Theo¬ 
dore  Roosevelt.  His  last  editorial  was 
written  about  a  month  ago. 

Despite  his  change  of  professions, 
he  retained  an  interest  in  the  prac¬ 
tice  of  law  and  was  a  member  of  the 
Petersburg  Bar  Association. 

GETS  AIRCRAFT  STATION 

Washington,  D.  C.,  Nov.  16 — Fed¬ 
eral  Communications  Commission  to¬ 
day  granted  New  York  Daily  News  a 
temporary  license  to  operate  an  air¬ 
craft  radio  station. 


(I^bituarp 


WILLIAM  EDWIN  CHILTON,  SR., 
81,  newspaper  editor,  former  U.  S. 
Senator,  Democratic  political  leader 
and  attorney,  died  Nov.  6  at  Charles¬ 
ton,  W.  Va.,  after  a  brief  illness.  As 
a  publisher,  he  controlled  the  Charles¬ 
ton  Gazette  for  many  years.  About  10 
years  ago  the  former  Senator  relin¬ 
quished  the  presidency  and  editorial 
management  of  the  Gazette  to  his  son. 
William  E.  Chilton,  Jr.,  but  remained 
as  vice-president  and  associate  editor. 
Survivors  include  his  widow,  a  son 
and  two  daughters. 

Harold  Weston  Bailey,  49,  credit 
manager,  Newark  (N.  J.)  Evening 
News  for  10  years  and  prominent  in 
New  York  and  New  Jersey  credit  as¬ 
sociations,  died  Nov.  10  of  a  heart  at¬ 
tack  at  his  home  in  Nutley,  N.  J.  Mr. 
Bailey  was  secretary  and  treasurer  of 
the  New  York  Newspapermen’s  Credit 
Association.  He  joined  the  Newark 
News  32  years  ago  and  rose  from  a 
clerk  to  credit  manager.  His  wife  and 
a  son  survive. 

Sydney  T.  Pratt,  79,  pioneer  news¬ 
paperman  on  eastern  dailies  in  the 
late  eighties,  editor  of  the  Manitowoc 
(Wis.)  Pilot  from  1901  to  1905,  and 
later  founder  and  head  of  the  Mer¬ 
chants  &  Manufacturers  Printing 
Works,  large  color  printing  plant  at 
Manitowoc,  until  his  retirement  from 
business  in  1930  due  to  failing  health 
and  blindness,  died  at  a  local  hospital 
in  Manitowoc,  Wis.,  Nov.  4.  Mr. 
Pratt  in  the  late  eighties  was  a  re¬ 
porter  and  special  feature  writer  for 
the  New  York  Times,  New  York 
World,  Washington  Post,  Baltimore 
World,  Chattanooga  Times,  Philadel¬ 
phia  Inquirer,  Pittsburgh  Dispatch  and 
Commercial  Gazette,  Buffalo  Courier. 
and  Rochester  Democrat. 

Grattan  William  Norris,  68.  for¬ 
mer  owner  and  editor  of  Waukesha 
(Wis.)  Dispatch,  vice-president  of  the 
Waukesha  Daily  Freeman,  and  one 
time  publisher  of  the  Watertown 
(Wis.)  Republican,  died  Nov.  10  after 
a  brief  illness.  For  the  last  two  years 
he  was  a  life  underwriter.  His  wife 
and  a  daughter  survive. 

Edgar  Herman  Scott,  60,  former 
news  editor,  Vancouver  (B.  C.)  Prov¬ 
ince,  who  during  the  last  two  years  had 
been  the  newspaper's  librarian,  died 
Nov.  10  while  on  his  way  to  work. 

Robert  E.  Hicks,  63.  former  city  edi¬ 
tor  of  Denver  Times  and  later  with  the 
Denver  Post  news  staff,  as  well  as  a 
news  service  correspondent  in  Mexico, 
was  killed  in  an  automobile  accident 
near  Rock  Springs,  Wyo.,  Nov.  7. 

Stanley  Olmstead,  62,  author  and 
former  newspaperman,  died  Nov.  8  at 
Arlington,  Va.,  from  burns  suffered  in 
his  bed.  Relatives  said  he  apparently 
fell  asleep  while  smoking.  He  for¬ 
merly  wrote  a  column  for  the  Neiv 
York  Tribune,  and  was  music  and  art 
critic  for  the  old  Washington  Herald 
He  had  written  numerous  short  stories 
and  a  novel.  His  mother  and  a 
brother,  survive. 

■ 

STEPHEN  S.  GROGAN 

Stephen  S.  (Si)  Grogan,  54,  in 
charge  of  national  advertising  for  the 
Washington  Post  and  an  automobile 
authority,  died  Nov.  11  in  the  Emerg¬ 
ency  Hospital,  Washington,  following 
a  brief  illness.  Mr.  Grogan,  who  had 
been  with  the  Post  for  25  years  had 
served  as  assistant  secretary  of  the 
Washington  Automotive  Trade  Assn., 
for  10  years.  He  joined  the  Post  sports 
department  but  later  due  to  his  know¬ 
ledge  of  the  automotive  industry 
turned  his  work  in  that  direction  and 
became  a  familiar  figure  at  the  auto¬ 
mobile  shows  of  America.  His  widow 
and  daughter  survive. 


CLASSIFIED 
RATES 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  at  three  words.  Kdinimum 
space,  three  tines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  tale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


NEWSPAPERS  BOUGHT  AND  SOLD 


I’ropvrlus  listed  hclou'  are  offered  either  by 
the  publishers  thcmseh'es  or  by  the  nujre 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 


THKIVING  .SOUTHWKSTKRN  DAILY 
-Attractive  city,  prosperous  section,  no  coin- 
petition.  Well  equipped  plant,  dnini;  good 
business,  making  good  profits.  Good  rea¬ 
son  for  selling.  If  interested,  and  cun 
make  a  down  payment  of  $20,000,  we 
will  tell  you  all  about  it. 

Len  Feighner  Agency 

Nashville  Michigan 


S39-13  One  of  the  best  equipped  mid-soutb 
weeklies,  in  excellent  County  Scat  town, 
with  unusual  facilities  for  job  work,  all 
equipment  practically  new  and  some  brand 
new,  only  $2..')0O  cash  required,  balance 
$100  per  month. 

MUKKAY  K.  hill  &  ASSoriATK.S 
Newspaper  Brokers,  Nashville.  Tenn. 


Dally.  Southern;  1939  net  shows  24%  in¬ 
crease.  $25,000  down.  Western  I’a.  daily 
averaging  over  $17,000  annually.  Weekly 
in  fine  Fla.  shore  resort.  Harwell  &  Fell. 
2026  4th  Ave.,  Kirniingham,  Ala. 


California  Evening  Daily — Weekly  and  job 
business  Successful  past;  As-ured  future; 
Substantial  town;  $25,000  down;  A.  W. 
Slypes,  Mills  Hldg.,  San  Francisco. 


Daily,  east,  exclusive,  $45,000,  $15,000  ini¬ 
tial  payment. 

Daily,  east,  exclusive,  with  job  dept.,  $12. 
500  initial  payment. 

Daily,  east,  exclusive,  $25,000  initial  pay¬ 
ment. 

Daily,  east,  exclusive,  .$4,5,000  initial  |«ay 
ment. 

Daily,  east,  exclusive,  price  $325,000. 

Daily,  east,  initial  payment  $100,000. 

Daily,  east,  total  iirice  $60,000. 

Daily,  southern.  exclu.-.ive,  price  $37,500. 

Weekly.  .New  York.  .$12. .500  down  payment. 

Weekly.  New  .lersey.  $12. .500  down  p.iy 
ment. 

Wi-ekly,  Long  Island,  total  price  $35,000. 

Weekly,  Maryland,  total  i>rice  $21,500. 

NEWSPAPER  APPRAISAL  CORP  X. 

Times  Building  New  York 


Nawspaptr  Irokars 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville.  Mich. 


Newspapers  Wanted 


GOOD  SMALL  TOWN  DAILIES 
AND  WEEKLIES  WANTED 

A  Syndicate  could  be  interested  in  some 
live  properties  in  Carolinas.  Virginia  and 
Florida.  Must  be  sanely  priced,  potential 
profit  makers,  able  to  show  honest  audit. 
Cash  available  by  responsible  parties. 
Excellent  opportunity  for  estates  to 
liquidate,  for  owners  wishing  to  retire, 
and  for  going  properties  needing  work¬ 
ing  capital.  Replies  confidential.  Box 
9370,  Editor  &  Publisher. 


$10,000  CA.SH  AND  CLEAR  CALIFORNIA 
weekly  averaging  $4,000  net  offered  by 
experienced  publisher  as  down  payment 
on  western  daily  in  adequate  field.  Re 
plies  confidential.  Write  Box  9455,  Edi 
tor  &•  Publisher. 


■OR 


Business  Loan  Wanted 


Small  dally  newspaper  publisher  in 
will  pay  6%  and  4%  bonus  for 
loan  for  one  year.  Profit  of  newsDiis-r., 


n^WSDlDi-r  as  I 

ds  $9,000  annually.  Box  9446,  EJ 


&  Publisher. 


Circulation  Promotion 


Our  Recent  Contest  on  a  National  Week 
produced  $122,234.50  and  neurlv  50(r 
sub.'Criptioiis,  breaking  5  world  reedri 
Write  or  wire  for  free  survey  of  jot, 
field.  Hudson  De  Priest  &  Assoeilis 
246  Fifth  Avenue,  New  York.  S.  Y 
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•The  Newsboy’s  World”— News,  pieturu 
street  sales  tips.  Two  copies  for  |lOi 
mailed  postage  prepaid  anywhere  in  al 
U.  S.  Write.  Pinkey  Cricksmsn,  Sttjc 
Kale.s  Manager,  c/o  The  REGISTER  k 
TRIBUNE,  Des  Sloines,  Iowa. 


|f;ri>T6sis| 
1  Suite  na 
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Successful  subscription  contests  for  ne 
30  years.  CUAKLEB  PAin'LOWE  CO 
Occidental  Building,  Indianapolis. 
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Diroet-Mail  Sorvicti 


iDVEE 


ifnee 


Our  Process  Letters  are  taken  for  penou. 
communications.  Try  us.  Complete  na.! 
ing  service.  Perfect  Letter  Co.,  30 ! 
21at  St..  N.  Y.  C. 


Esdern 
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Public  Notice 
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AN  AUXILIARY  SERVICE! 


EDITOR  AND  PUBLISHER”  is  a  tc 
vice  station  on  the  Journalistic  hightt;, 
of  the  world.  On  our  permanent  libn.-; 
and  iiiiiseiim  files  will  be  found,  eu:ii 
available,  important  ba.sic  data  aec; 
newspa|>cr  markets,  ownership,  admu- 
tration,  inuiiagcinent,  personnel,  fealirs 
eirculations,  advertising  rates,  linage  iv 
tisties  and  meehanies  of  production,  a 
well  as  a  wealth  of  informative  matem. 
regarding  national  advertiser  and  agect; 
Service.  A  specialist  on  the  daily  neo 
paper,  •  EDITOR  &  PUBLISHER,  ”  n« 
in  its  fifty-fifth  year,  occupies  an  eitii 
sive  field.  Subscribers,  without  finaic-. 
obligation  of  any  sort,  are  earnestly  anu 
to  call  upon  us  for  any  service  they  le 
we  may  be  able  to  render. 
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Manager,  Reader  SeiTi:> 


Publishers'  Representotiv* 


Publishers’  Representative,  Chicago, 
open  to  handle  Eastern  M.-igazines  loca!" 
Box  9437,  Editor  &  Publisher. 
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Special  Services 


Economize  1 1  Newest  process  reprodut- 
your  Printed  Material,  Advertising  Liter* 
lure.  Sales  Letters,  Booklets,  Bullew 
etc.,  without  expensive  typesetting  ant 
euts.  500  copies  (BV^xll")  $2.63;  add 
100s  22c.  Any  size.  Request 
Laurel  Process,  480  Canal  St.,  S.  i- 1 
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Help  Wanted 


III  uM.trecriHrr  advertismeiils  of  the 
Il'iiiiSed  "  nature,  it  is  advi.^ab’.e  to  J"!* 
eopies  of  references  rather  thin  the  origins 
t  iipies  serz  e  the  purpose  and  a:  aid  tost.'' 
toss  of  originals. 


Advertising  salesman  wanted  for  large  1 
linois  weekly.  Married  man  with  fas-I 
preferred.  Must  be  employed  and  be  at 
to  give  references  from  present  eraplop 
Chair  warmers,  plodders  and  ropy  »r; 
ers  need  not  apply.  Must  have 
iir  large  weekly  experience.  Splendid  M- 
ary  with  opportunity  for  advanrcnitr 
Box  9402,  Editor  &  Publisher. 
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Bookkeeper-Accountant  wanted,  expeneDCf^’, 
for  daily  newspaper. 
references.  Box  9320.  Editor  k  Puoiiw* 


'‘lu'h 


Capable  mechanic  who  ran  operate  lino'.* 
and  press  on  a  weekly  with  new  eq  y 
ment.  Must  be  all-round  in  ability  to 
a^e  plant.  Prefer  younfj  sinjfle  na*®’ 
7.33,  i*u]aski.  VirRinia. 


•d  like  to  talk  to  a  cracker-jack  sdvert^ 

ing  salesman  who  really  can  sell,  •> 
acquainted  with  advertisers  and  sg  - 
hut  has  not  yet  found  the  P’*  ,-, 
wanted  to  hang  his  hat 
Must  be  willing  to  start  at  "*^**^I i—if. 
in  return,  when  he  h.is  /.jte 

w  e  will  offer  him  the  position  ol  - 
lising  Manager  with  an  attractive 

This  is  a  Jewish  newspaper,  pnn 

tirely  in  Engiisb,  ABC  Yu 

sand  circulation,  largest  in  the  net  ■ 
do  not  have  to  be  Jewish.  ^  .np". 

reply  unless  you  are  sincere,  want 
with  us  and  have  the  necessary  9 
tiona.  Ali  replies  treated  confid 
Box  9453,  Editor  &  Publisher. _ _ 


linotype  machinist;  for  rebuilding  n>  [ 
steady  work  for  reliable  I’?”'  , 
lisheci  dealer.  Advise  exiterience- 
etc.  Box  9430,  Editor  &  Piiblisner 


Fanted — Experienced  edltorlM  ^ 

old  established  newspaper  *'*  ,  ,{  l> 

Republican,  anti-New  Deal.  ^ .  g,,!; 

to  50  who  has  lived  west  of 
Mountains  preferred.  Box  94 
&  Publisher. 
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Situation*  Wantud 

Advrrtitin* 

director  with  rci-orii  jis  pro 
’jnrtr  on  mctropolitiin  diiilios  dosireh 

“'prefers  newspaper  with  stuff  orKuniza- 
oo  problems.  Best  )>ossil>le  references  as 
n  fharacter,  stability  und  experience. 

■  ipable  of  traiiiiiit:  and  directniK  new 
sen  >s  well  as  renewinK  the  enthusiasm 

,.f  the  old  timers.  ,  ,  •  , 

Here  is  a  ImuKe  producer  loukiiiK  for 
1  toueh  probl<*ni. 

Address  Box  9416.  Kditor  &  rublisher. 

•rertising  Executive  (Salesman)  with  de- 
“jiiite  national  agency  contacts.  Kxception- 
il  record  with  >'ew  York  Metropolitan 
spers  desire-s  connection  preferably  with 
iiddle  western  iniper,  hut  will  ({o  any- 
ikere.  Box  9444.  Ki^itor  &  Publisher. 

^iiituing  man  —  Executive  ability.  18 
jars'  local  and  national  experience, 
lie  42.  Needs  work  at  once;  open  to 
uj  reasonable  offer.  Box  9271,  Editor 
t  Pnbliaher. _ 

advertising  space  salesman, 

•,:ifceed  man,  wide  acquaintance,  wants 
L>tern  representation  of  leading  piiblica- 
MOO  or  position  as  salesman  or  manager 
Eistem  ofSce.  Box  9273,  Editor  & 

Pabliaher.  _ 

busied  Manager — producer,  available  for 
jiiiwest  daily.  Seven  years'  experience. 
Good  references.  Box  9396,  Editor  &  Pub 

;;^er _ _ 

tipliy  saletman  .  .  .  knows  layouts,  copy, 
-dling.  Thoroughly  experienced  local,  na- 
nunil,  classified.  Capable  handling  de- 
[urtment.  Employed.  Seeks  new  field  pre 
frnbly  middle  west.  References.  Box 
9441,  Editor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Situation*  Woatad 
Editurial 

brt  Oirl  Reporter.  Editing  experience, 
fi-itares,  publicity.  Age  26.  College 
.rodoatp.  Wants  change.  Go  anywhere. 
Kdcrencps.  Box  9400,  Editor  k  Publish- 

't, 

biuUnt  Sports  Editor,  25.  Seven  years 
vith  morning  daily  in  eastern  city.  Cov- 
■red  all  sports,  desk  work,  makeup, 
-ietka  post  offering  advancement.  Will  go 
atrwbere.  Box  9380,  Editor  &  Publisher. 

rJliint  young  man.  University  graduate 
vans  start  in  career.  4  years  college 
vriting,  selling  experience.  Finnish, 
french,  Spanish.  Week's  services  free, 
loinywhere.  Box  9310,  Editor  &  Pub- 
itlitr. 


gtooniit-Caricaturlst— age  29 ;  married ; 
row  employed  in  Art  Department  of  a 
'op-rinking  magazine;  desires  berth  with 
■hince  to  exercise  creative  ability.  Will 
■obmit  samples  or  go  reasonable  distance 
or  interview.  Box  9316,  Editor  Sc  Pub- 
luher. _ 

t7  Hall,  Legislative  expert,  17  years  on 
rvc  papers:  news  editor;  Secretary  to 
bovemor.  Box  9371,  Editor  &  Publisher. 

npetent  Reporter,  deskman,  fair  pboto- 
tripher,  now  doing  good  job  lending  daily. 
*>nts  change.  Must  be  permanent.  Box 
W,  Editor  &  Publisher.  _  _ 

^g-Headline  Writing -Layout -Makeup - 
i**?"'*'  Managing  editor  chain  foui 
•;iburban  weeklies.  University  gradiiiiti-. 
'™iig,  .single,  Gentile.  .Small,  medium 
preferred,  anywhere.  Box  92r>2, 
tduiir  4[  Publisher. 

E-itor  Editorial  or  Feature  Writer — Thor 
'mjbly  trained  journalist ;  foreign  corres 
I'Cndent,  magazine  writer,  wishes  to  estati- 
I'b  contact  with  ni-w-s|>aper  or  magazine 
York  and  immediate  vicinity 
'Sere  opportunities  for  growth  und  de- 
Hopment  are  offered.  Just  returned  from 
.uro|e.  Finani-i.-il  considerations  second 
"h" Who"  1939).  Roger 
'■a*.  HaMiiig>.„„  IIiidsMii.  .New  York. 


If  Looking  For 

A  JOB 

Utilize  Our  Services 

'  ®  four-time  ad  si  tting 

'**  a  qualificationH  and 

^u  It  to  us  with  payment . 
is  •outtinie  rate  listed  in 
toe  Classifiisl  rate  masthead. 

'  ri".®!?*  Ponipletely  (including 
Pnoto)  the  Personnel  Appliea- 
■V2?  '*'11  be-  sent  you 

ui»n  receipt  of  ad.  This  ap- 
will  be  serviceable 
***  months.  It  will  make 
nnw  available  to  the 

and  executives 
caiUng  upon  us  constantly 
■or  employis-s. 

^  to  catch  our 

teadUne  of  next  Thursday. 

personnel  service 

Editor  A  |•|lhlishr^ 

Times  S,'**  »“'*•  ..  ,, 


Metropolitan  daily,  syndicate  news  art  fea¬ 
tures  and  chain  weekly  background. 
Successful,  standout  record,  based  on 
money-saving  budget  plan,  as  executive 
city  and  managing  editor,  political  analyst, 
editorial  xvriter  and  co-publi.-licr.  Qiiali 
Bed  reputation  through  published  book, 
radio  network  dramatizations,  motion  pic 
tiire  scripts.  Prefer  clref  odito'sliip  as 
aide  to  aggressive  publisher,  daily  or 
weekly,  in  semi-metropolitan  area.  Mar¬ 
ried,  35,  employed,  financially  responsible. 
Salary  optional.  Write  or  wire,  Box 
9384,  Editor  &  Publisher. 

Editor,  experience  on  daily  in  city  of  40,- 
000;  background  as  legman,  deskman, 
and  syndicate  feature  writer;  age  29;  can 
build — maintain  prestige.  Box  9449,  Edi¬ 
tor  k  Publisher. 

Editor — With  wide  experience  on  city,  tele¬ 
graph  and  copy  desks  and  makeup.  Ca¬ 
pable  executive,  Christian,  39,  married. 
Now  in  New  York  City;  open  to  reason¬ 
able  offer.  Box  9392,  Editor  k  Publisher. 

Editor  or  Assistant,  35,  college;  fifteen 
years  reporter,  re-write,  copy-desk,  sports, 
city,  managing  editor.  Now  employed. 
Desire  city  25.000-60.000.  Consider  good 
weekly.  Box  92*' 4,  Editor  k  Publisher. 

Editorial  Cartoonist  -  Caricaturist  —  Y’oung 
man,  single,  wants  berth  with  chance  to 
exercise  creative  ability.  Go  anywhere. 
Samples  submitted.  Burt  Phillips,  470 
East  161st  St.,  New  York.  N.  Y. _ 

Editorial  librarian,  reimrter,  police,  theatre, 
radio  broadcasts,  rewrite;  8  years'  experi¬ 
ence;  37.  married:  go  anywhere.  Box 
9439.  Kditor  &  Publisher. _ 

Editorial  writer,  reporter;  28,  energetic, 
conscientious;  college,  journalii-m  grad¬ 
uate;  now  with  small  city  daily,  desires 
position  with  independent  large-city  daily. 
Box  9328,  Editor  k  Publisher. 

Experienced  Reporter,  24 ;  know  sports,  fea¬ 
tures,  copy  editing;  university  graduate. 
References.  Box  9388,  Editor  &  Pub 
lisher. _ 

Experienced,  traveled  reporter,  writer. 
Worked  as  police  reporter,  large  daily; 
general  reporter,  small  daily;  editor, 
weekly.  Visited  Europe.  South  America 
and  twenty-two  states.  Single,  22.  Box 
9387,  Editor  &  Publisher. 

Fast,  accurate  Hoosier  Editor,  29.  Present 
spot  13,000  circulation.  Morning  ex¬ 
ecutive  now — wants  evening  sheet  offers. 
Box  9373,  Editor  Sc  Publisher. 

Feature  Writer,  Editor,  Reporter  (woman). 
Past  year  with  large  syndicate.  Journal¬ 
ism  graduate,  25.  Salary  secondary.  Go 
anywhere.  Excellent  newspaper  experi 
once.  Box  9‘285,  Editor  &  Publisher. 

Feature  Writer,  31;  five  years  press  associa¬ 
tion  exiiericncc — two  as  daily  managing 
editor.  Box  9286,  Editor  k  Publisher. 

Harassed  Free-Lancer,  30,  intelligent,  trav¬ 
elled.  desires  huml)le  iill-arouiid  post, 
small  pai)er,  anywhere.  Shorthand,  photo- 
graphie  ability.  Box  9440.  Editor  A  Pub¬ 
lisher. 

LITERARY  KDITOR 

Newspaperman,  45,  twenty  years'  experi¬ 
ence  reviewing  books,  plays,  movies,  mu 
sic.  art  and  editing  special  departments 
on  Metropolitan  dailies,  seeks  place  where 
his  experience  will  count. 

Author  of  stories  in  Scribner's,  Forum, 
many  other  magazines,  both  here  and 
abroad.  Capable  editor,  well-balanced, 
friendly  critic. 

Address: 

Anthony  Autumn,  3636  Chestnut  Street 
Philadelphia.  Penna. 

I  Magazine  Woman,  32.  wishes  position  in 
I  publishing,  radio  or  industrial  field  where 
'  she  can  apply  wide  knowledge  of  con¬ 
sumer  habits,  markets  and  manufacturers, 
creative,  executive,  writing  ability. 

F.xperiencc:  three  outstanding  women’s 
magazines  as  assistant  editor  in  many  de- 

Ipartments.  College.  Travel.  Box  9451, 
Editor  &  Publisher. 

Need  an  editorial  writer  with  pleasing  style, 
cultured  background,  quiet  sen.se  of  hu¬ 
mor  1  Box  9397,  Editor  Sc  Publisher. 

News  Editor,  overseas  in  last  war,  lived  in 
England,  France,  Germany ;  18  years’  ex- 
i  perience  in  U.  S..  Canada  Fast  on  news, 
I  makeup.  Economical  in  composing  room. 
I  Now  employed.  Box  9267,  Editor  A  Pub- 
■  lisher. 

Photographer — 28;  three  years  new.s.  two 
years  studio  experience.  Fully  equipped. 
Seeking  staff  berth  with  daily  or  pub¬ 
lication.  Will  travel.  Box  9382,  Editor 
k  k  Publisher. 

I  Photographer,  28;  seven  years’  experience 
i  with  photo  syndicate,  daily  newspaper. 
*  publication.  Fully  equipped.  Seeking  staff 
berth  witli  daily  or  publication.  Will 
travel.  Box  9336,  Editor  Sc  Publisher. 


Shop  at—  the  equipment  mart  —And  Save 

Used  Equipment — New  Equipment  &  Suppliet — Private  Sources,  Dealers,  Sapplf  Haases 
Composing  Room  Equipment  For  Sole  Mechonicol  Equipment  For  Sole 


Buy  Linotypes,  Intertypes  from  i)ractical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street _ New  York,  K.  Y. 

Linotype  Machines  Are  RehuUt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  A- k  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 

City. _ 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

(1)  Model  C  3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  &  WALSH  CORPORATION,  82 
Beekinan  St.,  N.  Y.  C. _ 

PRINTERS  k  NEWSPAPER  BARGAINS 

Craftsmen,  307  Atlantic  Avenue,  Boston 

Situations  Wanttd 
Editorial  (Giut’d) 

Publicity,  public  relations  writer.  College 
graduate,  28.  Versatile;  good  organizer. 
Experience;  consumer,  industrial  exposi 
tion  accounts.  Box  9389,  Editor  k  Pub- 
lisher. _ 

Reporter,  age  25,  college  journalism  major. 
Experience  small  daily.  Unmarried,  con¬ 
fident  of  future  and  will  go  anywhere. 
Box  9450,  Editor  k  Publisher. 

Reporter-photographer  (have  equipment)  6 
years  metropolitan  and  weekly  experi- 
ence.  Box  9438,  Editor  k  Publisher. 

Wanted:  Position  as  proofreader.  Coll<  ge 
graduate.  Experience  on  weekly  news¬ 
paper,  and  as  copy-editor  and  proof¬ 
reader  for  commercial  organization.  Box 
9265,  Editor  k  Publisher. _ 

Woman  editor,  rewrite,  promotion  expert, 
1‘2  years  New  Y’ork,  seeks  new  connection 
hecuu.se  of  merger.  Metropolitan  area  or 
West  Coast.  Box  9391,  Editor  k  Publisher. 

Woman  Proofreader — 26,  six  years’  news¬ 
paper  experience.  Will  consider  general 
reporting.  Box  9272.  Editor  &  Publisher. 

Situations  Wanted 
General  &  Administrative 


Aide  to  Publisher  or 
General  Manager 

Young  man  seeks  post  as  back  stop  to 
a  l)usy  newspaper  executive  or  owner. 
Interested  in  future  opportunity,  not 
fussy  about  salary  or  title — although  have 
excellent  record  jn  high  executive  posts. 
Now  engaged.  Ihst  references. 

Widely  travelell.  university  graduate. 
Experience  includes  technical  knowledge 
all  deiiartinents :  newspaper  reorganiza 
tiims  effecting  annual  savings  exceeding 
$10(1.000  plus  circulation  and  advertising 
reveniH-  increases  eooverlitig  losers  into 
money-makers.  Familiar  with  chain  ami 
individually  owned  ojierations. 

Box  9383,  Editor  k  Publisher. 

Newspaper  Executive -- Tw-enty-five  years' 
experience  all  departments,  incliidnig  la 
l)or  negotiations.  Proven  record  of  cost 
reduction,  newspaper  building  in  oom- 
petitive  fields.  Age  45.  Now  engaged  hut 
seeks  new  connection  as  general  manager 
or  publisher’s  assistant.  Box  9442,  Edi 
tor  k  Publisher. _ 

NEWSPAPER  EXECUTIVE 
Capable  business  manager  and  editor; 
age  40,  married.  Salary,  desires  $100.00 
weekly.  Write  Box  9329,  Editor  Sc  Pub¬ 
lisher. 

Situation*  Wantad 

Mechanical 

Capable  Linotype  operator — a  producer  who 
"knows  how.”  Sober,  steady,  reliable. 
Box  9283,  Editor  Sc  Publisher, _ 

COMPOSING  ROOM  FOREMAN 

Eleven  years  foreman  Metropolitan  daily. 
Shopper,  circular  experience;  capable 
managing  all  mechanical  departments. 
Box  9330,  Editor  Sc  Publisher. _ 

Foreman  Composing  Room,  thoroughly  ex¬ 
perienced  Linotype  mechanic,  ad  composi 
tor.  Situation  must  be  steady.  Good  refer- 
ences.  Box  9448,  Editor  &  Publisher, 

Mechanical  Superintendent  with  20  years' 
experience  who  knows  typography,  news¬ 
paper  styling,  and  color  processing.  A 
practical  worker  in  all  branches,  who  has 
been  called  highly  efficient  and  creative. 
Highest  recommendations.  Box  9378. 
Editor  k  Pul)lishpr. 


For  Sale:  Ludlow  Mats,  24.  36,  42  and  48 
pt.  Square  Gothic,  also  72  pt.  Caslon 
Bold;  Ludlow  Mat  Cabinets;  27  Tabloid 
Cha.ses:  16  Lower  Split  72-cliannel  Lino¬ 
type  Magazines;  Make  up  Tables,  all 
sizes;  Goss  Comet  and  Duplex  Chases. 
Send  for  current  list.  Thos.  \V.  Hall  Co., 
Stamford,  Conn. 

Hoe  Curved  Casting  Box 

"  "  tail  cutter 

"  “  Shaver,  and  finishing  block 

"  "  Router,  all  for  15"  Diameter 

plates  7/16"  thick.  In  good  condition, 
very  low  price. 

C.  L.  WATTERSON 

_ ^1100  Broad _ Nash^lle,  Tennessee 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street.  New  York  City. 

One  Junior  Autoplate,  one  Autoshaver 
equipjied  with  AC  220  Volt  3  phase 
60  cycle  motors,  ca.sts  plate  15"  Dia¬ 
meter  7/16"  thick.  Discontinued  account 
consolidation.  Good  condition  and  a  real 
bargain. 

C.  L.  Watterson,  1100  Broad, 

_ Nashville,  Tennessee _ 

PRINTERS  &  newspaper"  BARGAINS 

Craftsmen,  307  Atlantic  Avenue,  Boston 

Machanical  Equipmant  Waafed 

Quarter-page  folder  wanted  for  32-page  Hoe 
press.  STAR.  Washington,  N.  J. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements.  mn.gazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

Nawspapar  Machinist 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BKekraan 
3  5967.  H.  Ammon  &  Co.,  136  Lafayette 
St..  N.  y.  c. 

Photo-Engraving  Equipmant  For  Sol# 


Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street _ New  York  Pity 

Complete  Photo  Engraving  Equipment 
chemicals  and  su|>plies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CoRPORATiuN 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York.  N.  Y. _ Chicago,  111. 

Tasope’,  world’s  largest  builders  of  com 
Iilete  jihoto-engraviiig  plants.  Precision 
built,  low-co.-t  equipment  for  daily  or 
weekiv.  Complete  iii'lriiction.  Ca-h  or 
terms.  Catalogs  free.  DEPT.  A,  TASOPE 
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Pre**  Room  Equipment  Por  Sole 

Bargain  For  Quick  Sale! 

I  unit  .''(■ritt  I’ress — double  folders,  solid 
stei-l  cylinders,  roller  hearings.  36. Odd 
per  hour,  wire  conveyors,  late  news  fudge, 
23  9,  16"  ouloff. 

ALSO,  stereo  equipment,  including  pon> 
antnplate. 
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SHOP  TALK  AT  THIRTY 


SECRETARY  ICKES'  implication  in 
his  recent  book,  “The  American 
House  of  Lords,”  that  the  Chicago 
newspapers  sup- 


By  ARTHUR  ROBB 

the  official  investigation  for  several  newspaper  staples,  and  there  is  noth- 


This  Story 
Wat  Not 
Sapprosted 


pressed  the  story  of  put  up  to  doctors 


weeks — but  had  never  realized  that  it 
was  of  any  public  interest.  To  him, 
it  was  just  another  of  the  many  puzzles 


the  amebic  dysentery 
epidemic  in  that  city 
until  the  World’s  Fair 
had  closed  its  1933 
season  has  been  strongly  denied  by 
newspapermen  with  knowledge  of  the 
facts.  We  have  just  received  a  first- 


McCabe  is  emphatic  that  there  was 
no  official  effort  of  any  kind  to  keep 
the  story  from  the  newspapers.  The 
newspai>ers  and  press  wires  handled 
it  without  the  slightest  delay  when 
the  knowledge  of  the  epidemic  reached 
them.  The  A.M.A.  investigation  had 


hand  version  from  Charles  McCabe,  not  been  completed  when  the  U.P 
now  publisher  of  the  New  York  Mir-  .story  was  published.  Both  hotel  man- 
ror  and  in  1933  Chicago  bureau  man-  agements  were  making  frantic  efforts 


ager  of  the  United  Press,  confirmed  by 
Jack  Thompson,  also  of  the  Mirror 
today  and  of  the  U.P.  Chicago  staff 
in  1933.  ,  ,  , 

When  Mr.  McCabe  read  Mr.  Ickes 
charge  against  the  Chicago  press,  he 
wrote  down  his  recollection  of  the 
event,  on  which  his  bureau  had  the 
first  story.  He  asked  Mr.  Thompson. 
\\ho  covered  the  story,  to  do  the  same. 
Their  memories  proved  substantially 
alike,  and  the  substance  of  their  story 
is  this: 

Mr.  McCabe  got  the  first  tip  that 
several  people  who  had  been  staying 
at  the  Congress  and  Auditorium  Hotels 
between  July,  1933,  and  October,  had 
been  stricken  with  a  mysterious  ill¬ 
ness.  The  tip  came  from  a  friend  em¬ 
ployed  by  another  hotel,  and  McCabe 
followed  it  up  at  once  by  telephoning 
Dr.  Herman  Bundesen,  city  health  offi¬ 
cer,  and  Dr.  Morris  Fishbein,  editor  of 
the  Journal  of  the  American  Medical 
Association.  Reporters  were  also  as¬ 
signed  to  both  men  to  obtain  full 
details. 

Dr.  Bundesen  was  aw:>y  from  his 
office,  but  Dr.  Fishbein  confirmed  the 
information,  giving  McCabe  and  later 
Thompson  the  outline  of  what  was 
known  at  that  time,  which  was  a  few 
days  after  the  Fair  had  closed  on  its 
first  season.  Within  two  hours  of  the 
time  McCabe  first  heard  of  the  story 
it  was  on  the  U.P.  wires,  and  before 
the  day  ended  it  had  been  published 
not  only  in  Chicago,  but  from  coast  to 
coast.  According  to  McCabe’s  recollec¬ 
tion,  every  Chicago  newspaper  printed 
the  story,  some  on  Page  One. 

Our  own  hunch  was  that  the  health 
department  had  kept  the  lid  on  the 


to  locate  the  carrier  among  their  em¬ 
ployes.  and  had  succeeded  only  a  few 
days  before  the  public  had  the  full 
facts.  The  Fair  had  another  year  to 
run,  and  when  the  story  was  pub¬ 
lished,  Mr.  McCabe,  with  a  number  of 
other  Chicago  people,  was  working  on 
committee  for  its  promotion. 

So  another  glib  theorj'  collapses  in 
collision  with  the  facts. 


Round-Table 

Listing 

American 

Assets 


IT’S  TOO  BAD,  as  we  said  before  a 
New  York  meeting  of  the  Hears! 

group  this  week,  that 
newspapermen  are 
not  always  on  the  job 
with  what  Professor 
Lasswell  has  called 
the  “instant  reply”  to 
false  or  half-true 
charges  against  their  craft  and  their 
work.  It's  too  bad,  also  that  .some 
newspapermen  have  furthered  the 
campaign  of  slander  as  a  part  of  the 
guild’s  militant  program.  The  ma¬ 
terial  for  the  “instant  reply”  has  never 
been  lacking.  Most  of  the  complaints 
hid  against  newspapers  have  magni¬ 
fied  mistakes  of  judgment,  transie;ii 
practices,  human  falliblity,  etc.,  into 
examples  of  stupid,  selfish  perv'ersion 
(•f  the  free  press  privilege. 

One  of  the  best  commentaries  that 
has  yet  come  to  this  desk  on  the  whole 
American  picture  of  today,  including 
journalism,  is  “The  Living  Tradition,’’ 
by  Simeon  Str unsky,  of  the  New  York 
Tunes  editorial  page  staff.  Mr.  Strun- 
sky’s  canvas  is  broad.  His  general 
theme  in  a  bulky  book  is  that  the 
United  States,  with  all  its  seemingly 
erratic  departures  from  a  true  course 


ing  in  these  of  the  “man  bites  dog” 
theory  upon  which  modern  journalism 
is  falsely  supposed  to  be  founded.  He 
wants  a  job,  or  wants  to  give  some¬ 
one  else  a  job — and  the  classified  col¬ 
umns  proclaim  the  fact.  The  same  is 
true  when  he  buys  or  sells  an  auto¬ 
mobile  or  takes  a  new  apartment  or 
suburban  home.  Many  columns  are 
given  to  sports  events,  the  presence 
or  the  outcome  of  which  is  no  sur¬ 
prise  as  a  rule  to  their  followers.  Only 
on  the  front  page,  and  not  always 
there,  will  the  reader  find  information 
which  is  “new.” 

Mr.  Strunsky  was  especially  inter¬ 
esting  to  us  in  his  analysis  of  the  idea 
that  the  “influence”  of  newspapers  on 
the  electorate  received  a  killing  blow 
in  the  1936  Presidential  result.  He 
quickly  disposes  of  the  notion  that  the 
Republican  candidate  had  85  to  90  per 
cent  of  the  newspapers  with  him,  and 
confirms  the  survey  made  at  the  time 
by  this  writer — that  the  division  wa.s 
about  65-35  against  Mr.  Roosevelt. 

Then  Mr.  Strunsky  analyzes  “sup¬ 
port.”  What  did  it  mean  when  the 
New  York  Herald  Tribune,  for  in¬ 
stance,  “supported”  Gov.  Landon  on 
its  editorial  pages,  when  it  news  col¬ 
umns  from  front  to  back  reflected 
the  vast  improvement  in  business  be¬ 
tween  Mr.  Roosevelt's  advent  in  1933 
j  nd  his  campaign  for  re-election  three 
years  later?  What  did  it  mean  that 
the  Herald  Tribune  and  other  papers 
supported  Mr.  Hoover  in  1932,  when 
their  news  columns  showed  the  coun¬ 
try  to  be  plunging  deeper  and  deeper 
into  a  seemingly  bottomless  abyss?  In 
hoih  years,  too.  he  points  out,  the 
i.dvertising  columns  provided  the 
ordinary  reader  with  a  truer  index  of 
his  economic  status  than  the  platforms 
of  any  political  party.  In  the  1932 
campaign,  advertising  columns  were 
lew  and  thin  and  their  offerings  were 
directed  to  a  public  which  had  no 
money  to  .spend  for  the  goods  UDon 
which  merchants  could  make  a  profit. 
In  1936,  the  advertising  messages  were 
lull  of  prosperity  and  good  cheer,  de¬ 
spite  the  antipathy  of  many  business 
men  to  the  administration. 

In  the  face  of  these  realities,  the  po¬ 
litical  theories  advanced  on  the  edi¬ 
torial  pages  had  no  possibility  of 


EDITOR  &  PUBLISHe] 

except,  perhaps,  the  thoroughne*fr 
which  he  has  explored  its  histoitt 
the  implications  of  recent 
ments. 

You  can  learn  from  Mr.  Pattam' 
clear  and  interesting  documeal 
no  freedom  has  been  harder  wog 
scarcely  less  hardly  retained  than 
right  to  print. 

The  chronicle  of  the  centuri* 
tween  the  invention  of  printag 
the  adoption  of  the  American  B« 
Rights  reads  like  one  of  those 
up,  no,  he’s  down”  broadcaiti 
1927  prize  fight.  For  more  tL 
hundred  years,  press  freedom  w*. 
parently  won  beyond  legal  <^1^ 
England,  only  to  be  lost  withb 
year  or  ten  years  with  the  enact 
of  a  new  license  decree  or  stun 
His  description  of  the  famom 
Peter  Zenger  case  tried  in  New 
in  1733  furnishes  some  details 
we  have  not  previously  noted  i 
voluminous  literature  on  press 
dom,  especially  with  reference  to 
nature  of  Zenger’s  offense.  As 
in  matters  which  come  down  in 
tion  as  vindication  of  great  me 
ethical  truth,  the  root  of  the 
case  was  politico-economic, 
mode  which  has  been  more  or 
popular  with  American  rulers  si 
tervals  since,  the  Royal  Govennt 
New  York  was  getting  away 
some  unobtrusive  graft, 
learned  what  was  going  on  j 
public  in  on  the  secret, 
of  that  nature  had  cost  many  a 
his  liberty,  his  ears,  or  even 
in  the  two  preceding  centurirs 
Zenger  might  have  stayed  in  jsi 
many  a  year  if  he  had  not  had 
courage  to  keep  on  printing  his 
scribed  paper,  with  the  help  of 
tives  and  friends  who  visit^  hi 
It  can  be  gathered  from  Jfr. 
terson’s  description  that  public  o(e| 
ion,  informed  by  Zenger’s  Joun^ 
equally  potent  with  Andrew 
ton’s  inspired  argument  in  vim 
Zenger’s  courageous  course  and 
lishing  firmly  for  the  first  timet 
press  principle  on  this  continent 
Fifty  years  later,  however, 
Jefferson  had  to  lead  another  d( 
battle  to  get  the  Bill  of  Rights  i 
new  Constitution.  From  that 
the  American  press  has  sui 
withstood  all  attempts  to  circi 
its  freedom.  Mr.  Patterson,  as  fin  | 
believer  in  the  principle  ai 
Thomas  Jefferson  was,  reviews 
litigation  of  recent  years  and  the 
of  organized  journalism  againd 
croachment  by  statute  and  reg 
It  is  a  calm  appraisal,  and  we 


ical  men  in  the  West,  where  most  of 
the  victims  lived,  had  ever  seen  any¬ 
thing  like  it.  ’The  people  were  widely 
scattered,  and  we  recall  that  the  first 
inkling  of  a  conunon  source  was  found 
when  doctors  in  several  sections  asked 
the  advice  of  the  Journal  of  the  Amer- 


since  the  end  of  the  first  world  war,  _  _  _  __  _ 

story  to  prevent  an  adverse  effect  on  is  still  the  United  States— meeting  old  triumph.  For  the  most  ^rt,  the'press  w  ^DnortTthe^J^w^ffi^  wMe 

attendance  at  the  Fair,  but  Mr.  McCabe  problems  m  new  forms  with  old  reported  the  political  campaigns  with-  oninion  will  not  tolerate  DolidcJ 

is  certain  that  there  was  no  such  remedies,  streamlined  to  current  fash-  out  bias,  and,  as  many  have  said,  Mr.  tation  of  press  freedom*^ it  '  ’ 

intention.  ions.  The  American  tradition  lives.  Roosevelt  had  commanded  all  front  mand  alL,  that  miWishem  as  _ 

The  disease  itself  baffled  the  doctors  and  he  believes  that  it  has  again  and  pages  for  three  years,  while  his  op-  of  constitutional  guarantee, 
for  several  weeks,  he  said,  as  few  med-  again  asserted  itself  against  immature  ponent  had  a  brief  three  months  in  a  bg  completely  faithful  to  their 

efforts  of  the  sketchily  informed  to  majority  of  editorial  pages.  When  to  There  is  nothing  especially  mod®  ^ 
cast  it  aside  as  outmoded.  The  world  Ims  obvious  advantage  is  added  Mr.  th^  thnuaht  that  the  nress  itsdf 

of  the  “Old  Deal,”  he  points  out,  had  Strunsky’s  alignment  of  the  routine  be  at  all  times  conscious  of  it* 

some  undesirable  phases,  but  it  was  news  and  the  routine  advertising,  both  apj  of  fhe  responsibilitiei  it 

by  no  means  a  total  loss.  uncolored  and  both  confirming  the  l  ies  if  the  freedom  is  to  remain » 

Strunsky’s  prose  is  beautiful.  His  reader’s  estimate  of  his  own  status,  jfy  g^d  not  a  fragile  fiction, 

story  flows  easily  and  his  arguments  ‘n®*"®  is  little  reason  to  wonder  at  the  Patterson’s  book  provide* 

ican  Medical  Association  on  treatment,  will  make  pleasant  reading  for  all  ex-  result.  The  influence  of  the  editorial  g^f  reading.  In  our  opinion,  H 

♦!,.=  !«#*  ,..: - 1 - page  on  partisan  politics  belonged  to  -pad  with  nrofit  bv  every  perr 

.  day  whan  advertising  was  negligible  “raM  wfj.  ‘ewya^V  P«bl 
and  news-gathering  and  presentation  ^  ought  to  be  prescribed  read 
rudimentary  by  present  standards.  student  of  journalism,  to 

*  *  •  delineation  of  the  past,  pr®?^l 

future  of  this  Anglo-Saxon 
oral  thinking  has  no  countetp*** 
current  library  shelves. 

RAISES  SUNDAY  PHI  J, 

Effective  Sunday  Nov.  12, 
Petersburg  (Fla.)  Times  incretf*^ 
rate  of  its  Sunday  paper  fro® 
cents  to  ten  cents.  Its  weeWy  ■ 


and  described  the  strange  and  terrify¬ 
ing  symptoms  of  the  malady.  The 
Journal’s  staff,  co-operating  with  the 
health  department,  traced  the  sick 
folks  back  to  their  Chicago  visits  and 
found  that  all  of  them  had  been  reg¬ 
istered  at  either  of  the  two  hotels. 

Then  came  the  difficulty  of  finding 
the  direct  source  of  the  bugs,  and 
weeks  passed  before  the  suspect,  a 
pastry  chef,  who  had  been  employed 
under  an  assumed  name,  was  located 
and  proved  to  be  the  carrier.  The  de¬ 
tails  of  that  piece  of  medical  sleuthing 


cept  the  left-wingers  who  can’t  under¬ 
stand  why  the  capitalistic  civilization 
won’t  accept  a  Marxian  death  sen¬ 
tence.  His  chapter  on  journalism  has 
some  slants  which,  so  far  as  our 
knowledge  of  journalistic  literature 
goes,  have  never  before  been  seen  in 
print. 

He  argues  that  “news”  is  seldom 
new.  The  bulk  of  the  news  space  in 
newspapers,  be  they  metropolitan 
giants  or  county  seat  weeklies,  is  not 
“new,”  but  the  daily  account  of  things 
with  which  the 


ANOTHER  recent  book  which  con¬ 
cerns  a  badly  abused  newspaper 
'Freedom  of  the  Press.”  by 
Giles  J.  Patterson,  a 
Jacksonville  (Fla.) 
attorney  who  has 
been  intimately  asso¬ 
ciated  with  the  efforts 
of  the  lawyers  and 


topic  is 


The  Long 
Fight  for 
Free  Press 


-  —  — ,  , — ....-V,.—,  — -  reader  is  familiar.  ui  mg:  emu  cema  tu  idi  ^ 

are  interesting,  but  hardly  fit  for  these  common  man,  far  from  being  the  newspaper  chiefs  to  reach  a  work-  delivery  rate  increased  frp® 

chaste  columns.  One  slant  can  be  re-  neglected  by  the  press  as  the  critics  ing  agreement  on  the  newspaper  cov-  to  25  cents.  A  local  pictorim 

peated — McCabe,  after  breaking  the  often  declare,  practically  fills  the  erage  of  legal  affairs.  Mr.  Patterson  was  added  to  the 

story,  found  that  one  of  his  closest  P<*Por  with  his  normal  activities.  His  is  a  lawyer,  but  there  is  nothing  legal-  Twelve  comics  were  added 

friends,  a  doctor,  had  been  working  bnth,  his  marriage,  his  death — all  are  istic  in  his  treatment  of  this  subject —  comic  section  changed  to  ta 


